


IMM, 





. ackaging 





“ Nominated for Packagings Hall of Fame: Story on Page 88 
July 1952 




















Why are large quantity 


GLUE USERS 


turning to Aqua-Flakes? 














eee make glue 
at your desk 
and see! 


AQUA:FLAKES start as a complete liquid 
adhesive. Ready-for-use. 
We remove the water by a special process. When you replace it, 
all of the original adhesive qualities return. 

— better than liquid adhesives! 

AQUA-FLAKES, a dehydrated liquid dextrin adhesive, save up to 
60%. There’s no water to pay for. No freezing problems in use or 
in storage. 

— better than old-fashioned cold water solubles! 
AQUA-FLAKES take the guesswork out of preparation. Eliminate 
“lumpy” mixtures ... complicated, time-wasting formulas. 

— better than “‘cook-ups‘’! 

AQUA-FLAKES are prepared in minutes not hours. No heating or 


cooling necessary. No costly equipment. Just add to water for a 


























quality adhesive with lightning tack ... beautiful filming properties. 


Proof? Make a batch at your desk! We'll supply an AQUA-FLAKES 


sample . . . a stirring rod . . . and a handy measuring glass — if 


you'll mail the coupon! 

Viscomat equipment is designed to prepare AQUA-FLAKES solutions 
— automatically —in any quantity, to any viscosity. For fabricat 
ing, sealing, and adhering paper containers and other paper 
products. 

If you are a large user of industrial adhesives, you should be 
interested in AQUA-FLAKES. 


r------------ 


) I'D LIKE TO SEE whether AQUA-FLAKES are easier to prepare, more 


economical than my present adhesives. 


Please send an AQUA-FLAKES test kit 


ADHESIVES 


Mr 
270 Madison Ave., NEW YORK 16; 3641 So. Wash 


FRANCISCO 11; and other principal cities. In 
CANADA: National Adhesives (Canada) Ltd., 
TORONTO and MONTREAL. 


Address 


| 
' 
| 
| 
| 
tenaw Ave., CHICAGO 32; 735 Battery St., SAN | Compeny 
| 
| 


City 


] Please have a National representative call on 





_ GAIR PLASTAFOL 


COMBINA 
- TION C 
rry Briggs new KLEAN ire prego 
o market 


DETROIT, MICH. 


June ll. 


Gentlemen 


ed to know the Klean Spot Kit has 


You may be interest 
great enthusias™ by the trade 


been received with 
In addition to the utility of the Klean Spot Kit, the 
package. as specifically designed for us by your company. 
has played an important the enthusiastic reception 
of our new product 
s under way The Klean Spot 
Kit will be advertised in ers and magazines. in- 
cluding the Good HousekeePp2né Magazine. within the next 

s. We will send you 4 proof of the ad as. I am 
have it pecause of the unique 


A wide distribution plan 2 


sure, you would 1ike to 
design of the package 
Thank you for your fine cooperation. 

Very truly yours. 


BRIGGS MANUFACTURING COMPANY 


fh ceenrrnS 


w. J Vathanson 


General Manager 
Parts & Refinishing Materials Division 





THE TRANSPARENCY DOESN'T BREAK! 


This Gair Pl 
astafol combinati 
materials made by — carton contains three pack 
_ aging 


g d 


@ PLASTAFOL— 
Only on L—durable rigid transparent plasti 
t 
- makes all three! ‘ 


For visibili 
ty, protecti 
bination ca ion and sales 
rton. Y: : appedl try th 
fol Combination Z are cordially invited nig > Plastafol com- 
ackages can be adapted : vire how Plasta- 
oO your product 
s. 


ROBERT GA 
IR COMP 
ANY, INC., 155 east 44TH street, NEw Yo 
7 RK - TORONTO 
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General 


Help-yourself textiles 77 
A whole new technique of soft-goods pack- 
aging is being created by new ett el 
concepts and new supermarket outlets. 


‘B-line for Burroughs 84 
Package design is the implement for an 
orderly reformation of business-machines 
supply lines under a quality standard. 


Del Monte 88 
The world’s biggest line of canned fruits and 
vegetables is nominated to Packaging’s Hall 
of Fame as representing the best in packag- 
ing in its field. 


Design Histories { 
Protective tomato pre-pack . . . B.V.D.’s new 
packages . . . new automatic cap for col- 
lapsible tubes . . . centennial candy box. 


Really scuffproof labels 98 
Production and marketing problem is solved 
for Realemon products with a hard, non- 
blocking, baked plastic coating. 


Standards for oil 100 
Petroleum industry acts to eliminate minute 
differences in can dimensions. 


Packaging Pageant 102 
Perfume-jewelry tie-in package .. . new type 
of bacon package . . . re-use cap for aerosol 
container ... other new ideas. 


Armored shipper 104 
Pulp strengthened with glass fibres and 
phenolic resins is molded to cradle delicate 
magnet wire in cushioned, conforming halves. 


Little squirt 107 
Miniature squeeze tube that does away with 
eye droppers offers convenient new method 
for all types of single-drop applications. 


Display Gallery 110 
Butter carton doubles as a display . . . Pal’s 
new pilferproof razor-blade unit . . . the 
month’s other merchandising display ideas. 


The growing line 112 
Odell’s Trol operation illustrates the impor- 
tant stage of transition from semi-automatic 
to wide-range automatic packaging. 
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Western States Section 


West Coast: 1952 118 
Food is still No. 1 in Western packaging and 
it fights a battle against costs. 


4th Western Show 122 
Los Angeles is the setting for a bigger and 
broader exposition and conference. 


Plastics success story 124 
Practicability of Diamond Walnut’s molded 
polystyrene jar with vacuum cap has been 
proved by a year of use. 


Pre-packaging for quality 127 
Safeway’s big Northwest plant at Portland 
takes the tolerance out of produce grading. 


Salmon strike 132 
Whitney & Co. solve some problems — 
to the fish by adapting one label to all types. 


Family of salts 136 
Leslie gains strength and unity by adapting 
consumer design to 40 other kinds of salt. 





Technical 


Organoleptic evaluation 145 
Sensory panel testing can help protect food 
products from changes of aroma and flavor 
imparted by packaging materials. By L. C. 
Cartwaricnt and P. H. KELey. 


Questions and Answers 


Departments 
Equipment and materials 
Plants and people 

For your information 


U.S. patents digest 
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(mH 


27 COMPANES |) Rie et” Pedal. imwl 
80 PRODUCTS ° 9 ge 4 SS 


113 PACKAGES) Seapine Ag & . 
.-all handled IE | az, CMV 


JONES "MV Bee 4° ~~ «takes ‘em all!’ 


(constant motion 2 7 
ve rtical) ‘ EVERY JONES “CMV” CARTONER can be calibrated to many 


sizes and shapes of cartons. It takes the flat cartons from 
magazine, opens the caxton, tucks bottom flaps, conveys 
CARTONERS ’ the open carton past manual loading stations, then 
7 tucks top flaps (optional type for glue-end cartons) 

In this partial group of CMV users the and delivers the loaded carton. 
smallest carton is % x % x 2% inches. Change-over to different sizes is. handled in mere minutes — 

without special tools or skills. 

JONES cartoning engineers are always available to help work 


CMV Cartoner models span size ranges out the FASTEST, most ECONOMICAL, most DEPENDABLE 
from % x 4 x 2% to 4x 4x 9 inches. cartoning production line for YOU. 


The largest carton is 3% x 3% x 82 inches, 


Ask us what if takes fo cut 
your multiple-size cartoning costs 


& COMPANY, INC. —no obligation. Write, wire or ‘phone. 


P.0. BOX 2055, CINCINNATI, OHIO 
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EDITORIAL 


Let the buyer beware 


UR AMERICAN ECONOMY has outdone itself again. In the 
midst of a shooting war, we are once more in a buyers’ 
market. 


The National Assn. of Purchasing Agents, in its latest 
report on containers markets, declares that “For the first 
time in years, raw materials are readily available for all 
types of packaging. No known shortage exists. Large capac- 
ity is available and buyers may select their containers by 
tvpe, striving for the best in consumer acceptance 


The Department of Commerce, in the Summer issue of 
its quarterly Containers and Packaging Industry Report, 
finds the first-quarter situation virtually the complete re- 
verse of what it was a year ago. “The shortage of materials 

. has, with the exception of selected metals, disappeared 
and resulted in all types of containers and packaging mate- 
rials being adequate and with most types in generous supply. 
Users are now selective in purchases 


NPA has in recent weeks revoked or eased control orders 
on closures, tubes, glass, strapping, foil and drums. Business 
men are quitting NPA posts and going back to their busi- 
nesses; the flood of orders and press releases has dwindled 
to a trickle. 


All this sounds good. But there is an under-note of warn- 
ing—a hint that the pendulum may swing too far—when the 
Department of Commerce finds that sudder ily the inventory 
ago of packaging users has * ‘changed from a maximum 

» bare working minimum” and the purchasing agents 
comment that “packers have been decreasing container 
stocks, with the hope of reduced costs.” 


The appearance of a buyers’ market is dangerously false 
if it has been created by a buyers’ strike. 


The futility of hoping for lower prices should be apparent 
in the current inexorable pattern of high volume with 
steadily higher wages, higher taxes and lower profits. In 
such a situation the law of supply and demand must be 
regarded as suspended. There is no way that prices can 
move except up. It’s no time to be caught with inventories 





Modern Merchandising 


Requires Modern Packaging 


Margarine is big news today. And one brand—Durkee’s ‘‘Gold Standard’’—is grabbing the headlines. 
It’s the food retailer’s dream, high in quality and packaged in bright, beautifully printed cellophane by 
Dobeckmun. Durkee’s are smart merchandisers. Their packages are designed for today’s modern 
retail setting. So must yours. You can have a new selling design by calling your Dobeckmun man today. 
The Dobeckmun Company, Cleveland 1, Ohio - Berkeley 2, California - Bennington, Vermont 
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Some of Cromwell's 
Paper and Services 


“Paper Engineering” 


gives you the right paper for your job 


To properly protect your product against marring, scratching, * Government packaging ® Specialty 
moisture or vapor, consult with Cromwell's paper engineers bags ® Multi-wall sacks © Industrial 
Their experience, gained in many fields, will be covers * Case liners © Tympan 
applied to help determine the best paper—the best packaging 

for your product no matter what your problem may be 


i zel am itll Me iclai we aaii-m @ideluil 7-Jimicleloh? 


Write for your FREE copy of 
Cromwell's Handbook of Military Packaging 


If you do your own printing, write for Cromwell's 


FREE Handbook on Makeready 


CROMWELL PAPER COMPANY, 4801 South Whipple Street * Chicago 32, Illinois 
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News about 


B. F. Goodrich Chemical Company raw materials 


Cardboard motor oil container that petroleum 


products can't harm! 


\ 
\ 


N "s 
for the 
( 


T ictures show you just a 
few of the wide range of pack- 
aging applications for Geon mate- 
rials. One is a luminescent tape that 
glows at night, renews itself during 
the day. Another—a cardboard con- 
tainer developed by a French manu- 
facturer for motor oil and other 
petroleum products; it’s grease- 
and-water-proof... replaces critical 
tin-plate. The third, a fiber drum 
that can be coated inside or outside 
to provide a washable, abrasion- 
resistant surface, and good mois- 
ture vapor transmission protection. 


Fiber drum—surface protected 
inside or out! 


The tape that “sees” at night! 


Check the many advantages that 
Geon materials offer for packaging 
applications—resistance to heat, 
cold, weather, water and wear— 
gas, oil and many chemicals. Geon 
materials also provide excellent 
moisture vapor resistance, good 
anchorage, decorative appeal, and 
allow heat sealability. 


Geon materials—resins or latices 
—may help you improve your pack- 
aging materials or methods, or de- 
velop new ones. Write for technical 
advice. Ask for your free copy of the 


packaging success stories! 


helpful booklet, “Packaging Prob- 
lems Solved With Geon”. Please 
address Dept. GL-7, B. F. Goodrich 
Chemical Company, Rose Building, 
Cleveland 15, Ohio. Cable address: 
Goodchemco. 


GEON RESINS e GOOD-RITE PLASTICIZERS . . . the ideal team to make products easier, better and more saleable. 
GEON polyvinyl materials e HYCAR American rubber « GOOD-RITE chemicals and plasticizers e HARMON organic colors 
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LABOR SAVING ON 
YOUR PACKAGING JOB 


Let's get together to work on your 
packaging operations... to save 
labor, cut costs and improve produc- 
tion. Our Sales Representatives are 
in all principal cities, ready to help 
Call or write today. 


JULY 1952 


Packaging, originated and 
produced by CENTRAL STATES 


is Saving Labor in 


scores of industries 
LABOR SAVING HAM BAG 


FORMERLY: Handling 3 separate sheets in three separate wrapping 
operations and tying with twine. 

NOW: Central States Ham Bag has 3 sheets sewed together in bag form. 
Ham is quickly slipped in, bag sealed with tape. No loose ends, no twine 
to slip, better display face. Labor saving 35°%—45%. 


LABOR SAVING GIBLET BAGS 


FORMERLY: Handling individual sheets of paper to wrap giblets. Slow 
operation, uncertain protection, unattractive package. 
NOW: Wet strength Giblet Bags protect giblets, won't fall apart, have 


neat appearance. Used with automatic bagging machine, labor saving 
is 50%. 


LABOR SAVING NEWSPAPER BAGS 


FORMERLY: Newspapers wrapped in sheets of paper, giving inadequate 
protection against the weather. 


NOW: Waterproof Delivery Bags give complete protection to papers. 
Attractive printing adds advertising value. Easily handled, papers slide 
in quickly. Labor saving 60%. 


LABOR SAVING 
LUGGAGE BAGS 


FORMERLY: Plain kraft paper used 
for wrapping. Slow operation re- 


LABOR SAVING 
MEASURED CARLINERS 
FORMERLY: Large rolls of paper 





carried into freight car, unrolled, 
measured out, cut off and tacked up. 
NOW: Pre-cut Carliner Sets exactly 
fit walls and floors. No waste, no 
measuring or cutting. Labor saving 
80% —85%. 


quired large packing department. 

NOW: Bags made to fit standard lug- 
gage sizes quickly slip over bags, 
are easily sealed with strip of tape. 
Smaller force handles same output 
with less waste. Labor saving 60%. 


Every industry benefits een packaging by... 
CENTRAL STATES PAPER & BAG CO. 


5221 NATURAL BRIDGE « ST. LOUIS 15, MO. 


Offices in Principal Cities 
SALT LAKE CITY = 


PLANTS: ST. LOUIS + 


AUBURN, WASH. + BEACON, N.Y 








“With these new outfits we 
nothing but A’s” 


Back-to-school clothes will soon be a 
“required subject” for parents all over 
America. 

F And pointing the way to more attractive, 
practical outfits will be the bright, colorful 
catalogs and brochures produced by our 
leading style arbiters—the nation’s depart- 
ment stores. 

Because keen competition in retail mer- 
chandising puts such a premium on out- 
standing presentation, Oxford Quality 
Papers have long been the choice of de- 
partment and chain stores for their finest 
printed promotions. 

Oxford Quality Papers in a wide variety 
of coated and uncoated grades can help 
immeasurably to enhance the appeal and 
salability of your products. Call on your 
nearest Oxford Merchant for expert help in 
planning your next printed promotion, 
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XFORD PAPERS 
Help Build Sales 


CXFORD PAPER COMPANY — =e OXFORD MIAMI PAPER COMPANY 
230 Park Avenue, New York 17,.N.Y. "We 35 East Wacker Drive, Chicago 1, Ill. 


Mills at Rumford, Maine, and West Carrollton, Ohio 
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U.S. LINE reels in Sales 
a oa ? U. S. Line Company, Westfield, 
with TRI-STATE Rigid Plastic Boxes Massachusetts, one of the first fishing 


line manufacturers to use Tri-State 

Rigid Plastic Boxes, reports: “Since 

packing our fly lines individually in 

Tri-State rigid plastic boxes, our sales 

on these items have increased at 

least 50°3. These lines— which are finished in oil, baked, 
and honed — preserve their original finish and 

flexibility to a remarkable degree even when carried 

in stock by the dealer from one season to the 

next. The container is well worth the cost.” 


Gleaming, transparent Tri-State Boxes which permit 
merchandise to be clearly seen and, at the same 

time, protect it from dirt, moisture and humidity, lure not only 
fishermen but customers for many kinds of products. 





And the reusability of these boxes adds to the purchasers’ 
satisfaction. After the original contents have served their purpose, 
the fisherman finds he has an excellent depository for 

spinners, flies and other tackle; the housewife, an ideal container 
for service in the refrigerator and throughout the home. 

This is the bonus feature that assures repeat sales. 


Our stock box No. 52 (4% diam. x 54” 
deep) affords an outstanding packaging 
and handising dium for U. 5S. 
line Company. Enhance the appeal of 

our products, preserve their quality, and 
increase sales by packaging in Tri-State 
rigid plastic boxes! You may select from 
our wide range of stock sizes and shapes, 
or we'll mold to your specifications. 





The best Rigid Plastic Boxes are Injection Molded by 


TRI-STATE PLASTIC MOLDING COMPANY, Inc. 
HENDERSON 6, KENTUCKY 


NEW YORK: 12 E. 41st St., MUrray Hill 3-6572 CHICAGO: 176 W. Adams St., Franklin 2-7292 
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The Mayfair Packing Company's new Saratoga Prunes 
package gleams with gold-finished Reynolds Aluminum Foil. 
And it proved to be golden in results. Sales started to climb 
from the day the package appeared on store shelves... 
soon doubled! 
And sales stay right up there. Because this foil package has 
more than the brilliant eye-appeal that attracts first-time 
buyers. It provides superior protection against both moisture 
and damaging light rays. It keeps dried fruits luscious 
and tender as nothing else can. So people keep coming back 
for them. Repeat sales! 
Only aluminum foil combines the greatest protection with 
the greatest eye-appeal. No other material has solved so 
many packaging problems so successfully and economically. 
The list is long and ever-growing: cookies, cereals, dehydrated 
foods, candy, chewing gum, butter, cheese, margarine, cleansers. 
Find out what Reynolds Aluminum Foil can do for your 
product. Consult your nearest Reynolds Sales Office or write to 
Reynolds Metals Company, 
General Sales Office, Louisville 1, Kentucky. 


Return Flight 
as Guaranteed! 
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Pioneers of 
Progress in 
Aluminum Foil 
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‘This is the “Standard” for Skylines 


This world-famous grouping of tall 
downtown buildings is a familiar 
sight to all visitors landing by boat 
in New York City. 


This is the “Standard” for Package Printing 


This catchy box wrap, with a 
window coinciding with 

the window on the box, projects 
a feeling that leads to 

sales. Standard prints it in 
yellow, white, brown and green. 
The effect? Terrific! 


. ‘7 
COLOR-CRAFT 
1 =. 


printing company 

PRINTERS OF CELLOPHANE, ACETATE and GLASSINE SINCE 1936 
COLUMBUS, GEORGIA 

Sales Offices: Dallas, Texas—Charlotte, N. C_—Jackson, Miss. 
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More Protection in packaging your product for 


delivery to the nation’s far-flung fighting forces! 


For Military Packaging, specify 


the flexible 
. ® 
\ 


moisture-vapor barrier 


that meets your 
Army, Navy and Samples and technical brochure on request. 


Air Force Specifications. AChE BACKING CORP. Brooklyn 6, New York 
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SHOUTED FROM THE HOUSETOPS 


The television aerials sprouting from the roofs of America’s 
homes tell a new-industry story without parallel in our history. 
TV has not merely altered the skylines of our communities, 
along with the leisure habits of our people—it has become, 
in six years, a billion-dollar business. 


From about 10,000 sets in operation in 1946 the number 
has leaped and soared to 15,750,000 in 1951. And the sets 
sold that year bore a retail price tag of $2,100,000,000. 
Manufacturers of television sets have found that much of 
their production can be safely and economically delivered 
to its destination in corrugated fiberboard cases. 


MEAD .009 Chestnut Corrugating and MEAD Liner have 
played a leading part in the mass movement of television 
from factory to home. 


Made extra strong through lavish employment of chestnut 
and other hardwood fibers, MEAD Board provides ample 
protection for the complicated and delicate mechanism 
that is a television set. 


—-- 


‘\ 



































Mead Board Is sold direct by 


MEAD BOARD SALES, INC. 


3347 Madison Road, Cincinnati 9, Chie 


NEWARK 2, N.J. CHICAGO 46, ILL. 
nd YNC! , VA. 
786 Broad St. . a oe 205 W. Wacker Drive 
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Qu Ever Growing Range fr Your Even Growing Uses 
& 


S Bottles 


—-, 

GALLON SIZE » veneeneatl® More and more firms are discovering that MILLS- 
“CYLINDER” “ PLASTIC unbreakable bottles serve their needs far 
‘ better than any other bottles. MILLSPLASTIC leak- 
proof containers now meet daily use in packages for 

cosmetics, acids, photosensitive chemicals, hygro- 

scopic materials. Our growing line of standard bottles 

and expanding scope of custom work is the direct 

answer to these widening needs—yours among them. 


STANDARD BOTTLES — Our history-making gallon 
sized bottle and precision engineered closure are the 
largest in our standard line which also includes Mills 
“€ylinder’ in 2-4-6-8 ounces; Mills “Oblong” in 2-4 
ounces. Both styles are available in natural Poly- 
ethylene or your preferred color. Standard atomizers, 
closures and tubing are also available. 


CUSTOM BOTTLES— We are currently meeting special- 
ized needs by creating custom shaped bottles in an 


unprecedented variety of styles, sizes, colors. We also 
make special atomizers and closures. 
Let us show you today how and why 
MILLSPIOASTICG bottles can best fill your needs 


ELMER E. MILLS CORPORATION 


2930 North Ashland Avenue ¢ Chicago 13, Illinois 


Sales Agent: W. Braun & Company 
Chicago: 300 N. Canal New York: 715 Fifth 


ana Avenue 
Detroit: 139 W. Maple, Birmingham, Michigan 


“*Cylinder’’ 





2 oz. “Oblong 


Gallon Wrench Grip et 
Closure “Cylinder 


1,399. Other pats. pend 
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the perfect ''No-Sift’’ bag. ideal for 
insecticides, fertilizers, chemicals, any 
products which must be packaged in 
siftproof containers. Its sturdy con- 
struction combines speci! liners with 
folding, gluing and heat-sealing. 


the bog with 20% more protection 
it's a fact. There is 20% more pro- 
tection in Betner's THERMOSEAL than 
in other closures. Eliminates staples. 
insures water-vapor protection, sift- 
proofness, and retention of flavor. 


the bog with extreme moisture- 
impregnobility. Locks moisture out. 
Protects freshness, flavor, goodness of 
food by a potented film of rubber- 
ized compound held firmly in suspen- 
sion between two layers of glassine. 


the bag with vacuum-packed fresh- 
ness. Pliofilm* lined, all inner seams 
“are hermetically sealed. Replacing 
gir with inert gos, ond sealing top, 
FLAV-O-TAINER becomes an airtight 
unit. Used whenever freshness is a must. 

*Mfd. by Goodyeor T. & R. Co. 


YES, SIRE E 8 the most difficult packaging problems are 


—_ooont ? “duck soup” to Betner experts, who delight in mastering complicated 
Nx i\ challenges. Betner engineers have designed bags with outstanding 
t / ° ° . ° 

SS » features . . . special folding, gluing and heat-sealing . . . bags con- 
structed for specific, demanding purposes. The availability of multi- 

Betn: i h faci ° as . 
Hose Abaca ter excip anne orpbetddrseal color preprinting and finish on Betner bags makes them valuable, 
experience to recommend ideas produce 
finished bags advise you of the proper 
machinery to insert liner bags in cartons 


sales-stimulating aids. Write today for full particulars. 


BENJ) €C BETNER’ €O PLANTS ALSO LOCATED IN: 


RICHMOND, VIRGINIA 
PARIS, TEXAS 

APPLETON, WISCONSIN 
LOS ANGELES, CALIFORNIA 
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hg cut the hard way? 


Ne y) 





when you ah cut... 
fast and cheaply! 


When cutting is slow, output is low. But as hundreds of manu- 


facturers and converters know, it’s easy to jack ‘em both up 
with your own Sheeter right in your plant. Easy, and cheaper 
too . . . a Sheeter ends costly production lags due to sheet 
shortages, stops those big bills for pre-cut materials. How? 
By cutting anything from rolls . . . any time, any size, any 
quantity. Other Sheeter advantages for you? There are plenty 


. just ask BECK. 


CHARLES BECK HIWE CORPORATION 
406 N. 13th Street Philadelphia 8, Pa. 
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ALL DRESSED UP. 


No matter whether it is candy, cookies, or cosmetics, a drug 
product, a food product — or even zippers . . . when you dress 
up your package with Lord Baltimore's exclusive FIDEL-I-TONE 
process of fine-screen printing, you may be sure it will go places! 


Developed through years of actual experience, FIDEL-I-TONE 
reproduces from artwork or color photographs, illustrations with 
more than twice as many halftone dots per square inch... on 


coated or uncoated boxboard and ordinary label paper. 


FIDELITONE ! 


HIGH FIDELITY COLOR REPRODUCTION 


With its almost unbelievable realism, its clear sharp type, 
and its smooth unmottled solid colors, FIDEL-I-TONE creates 
packages — such as the one on the opposite page — that are 
alive with eye-appeal. (And almost unbelievable, too, the cost 
of FIDEL-I-TONE is no more than for regular printing.) 


In the big new Lord Baltimore plant your FIDEL-I-TONE 
package is controlled from the arrival of the art work until 
final shipment. Every step in the production of our fine packag- 
ing materials is checked constantly by our quality control sys- 
tem — paper and board standards, the blending and matching 
of our own inks, color uniformity, and cutting, creasing and 
gluing. More than 75 years of experience are back of each step. 


To appreciate fully the matchless eye-appeal and tremendous 
sales impact of FIDEL-I-TONE, you should examine the complete 
package at close range. We will be glad to send you a full 
one-pound box of this Dromedary White Cake Mix — (inciden- 
tally it makes a very fine cake.) Write or call the Lord Baltimore 


office nearest you, today. 
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Try this 


Y RicHER 


more 
delicious 
Mix! 


romedary 
‘White HEL 


Just add Milk MIX 


MAKES BIG 2-LAYER CAKE 


of ‘the highest award in the 1952 National Carton Competition, as the 
package with the BEST FULL-COLOR REPRODUCTION. Produced for The Hills 
Brothers Company by FIDEL-I-TONE, in 4 colors, with overprint varnish. 


FOLDING BOXES 
INSERTS 


us a The Lord Baltimore Press 


New York 22, N. Y. Baltimore 13, Md. Louisville 2, Ky. Chicago 1, Ill. 
595 Madison Avenue 1601 Edison Highway 594 Starks Building 333 No. Michigan Avenue 
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COLORS THAT SELL 


Heekin guorantees you true constant color re 
productions —long life colors—chosen to enhance 
the individual character of your product 


COLORS THAT SING 


. Eye-catching colors — a specialty 
with Heekin artists —give a hearty sales 
punch to your product 


CANS WITH CHARACTER 


designed by Heekin artists an 
package designers with a flair for in 
vidual creations in metal packaging 


CANS THAT COMPETE 


adding value to a quality product 
—attracting new customers, upping re 
peat sales among old customers 





‘ AL-Pikh Ma » yer 
tRozen ener — 


\ P am 


Lehoprephed FANS 


THE HEEKIN CAN CO 


PLANTS AT CINCINNATI & NORWOOD, OHIO; CHESTNUT HILL, TENNESSEE; SPRINGDALE, ARKANSAS 
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Springs Mills never sold packaged diapers before. The box had to be right. So they 
called in that trusted ally of many leading American industries—Old Dominion Box 
Company. Walk over to the baby department of your favorite store, and you'll see 
the result. A family of packages with typical SPRINGMAID stand-out qualities. 


Old Dominion is the Southern box maker with a national 
reputation. From its plants located throughout the South 
come precision built paper boxes and packaging material 
that excel. Write to us on your next requirement. It'll 
be a pleasure to serve you, suh. 


PLANTS LOCATED THROUGHOUT THE SOUTH 


THE §S 
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Executive Offices: LYNCHBURG, VA. + Sales Offices: CHARLOTTE. N. C. 


OQOUTHERN BOX MAKER WITH A NATIONAL REPUTATION 





KEEP 


POWDERED 
PRODUCTS 


FROM 
SIFTING 


A few things RIEGEL 


vTvvvvvvvvvvvv”Vv 


can do for you... 


Keep products dry 

Keep products moist 
Retard rancidity 

Seal with heat or glue 
Provide wet strength 
Stop grease penetration 
Retain aromas, flavors 
Resist extreme cold 
Reduce breakage 
Prevent sifting 

Protect from light 

Resist alkalis 

Resist corrosion 

Boost machine efficiency 














r-made Riegel paper’ 


tailo 


IAANY UNUSUAL PROBLEMS are created by powdered or 
granulated products that may sift through the seams of a 
package . . . problems Riegel has solved for many items 

such as dessert powder, prepared flour, sugar, drugs 
and chemicals. What is right for one product is seldom 
right for another. In one case the answer may be a 
standard waxed glassine . . . in another it may be a 
special triplex lamination. Whatever the answer, 
Riegel can usually tailor-make the right paper... 
quickly, efficiently, economically. Just tell us 
what you want paper to do for you. 
Write to Riegel Paper Corporation, P.O. Box 170, 
Grand Central Station, New York 17, N. Y. 


* 
‘Riegel FUNCTIONAL PAPERS FOR PROTECTIVE PACKAGING 


WRITE FOR SAMPLE BOOK 
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ast 


BOSTOV 
ROUND 


She was sold when she saw it. The package whispered to her, 
coaxed, “Buy Me!’ And she did. It happens every day with 
many famous brands who pack to attract in Maryland Blue. 
Blue is a double-duty package. It makes a strong, practical 
container and it acts as a powerful advertising, merchandising 

also available a, and selling tool. It puts your product's best foot forward 

in clear glass Vang ’ in the passing parade of busy shoppers. Get complete details. 
Write for samples today. 


MARYLAND GLASS CORPORATION e BALTIMORE 30, MARYLAND 


stops the eye... starts the sale 
pack to attract in maryland blue 





VEN ESTA LTD., Vintry House, Queen Street Place, London, E.C.4, England. Cudbles: } 


26 














in ALUMINIUM FOIL 


To the manufacture of packaging foil of every kind, plain or printed, coated 
or laminated, Venesta Ltd. bring the knowledge that comes from long experi- 
ence. Venesta were already making foil for packaging long before its unique 
protective properties were widely recognised. To-day their relling plant is 
amongst the largest and best-equipped in the world. In technical skill, in 
mechanical efficiency, in the selection of raw materials, and in their rigorous 
system of laboratory control, Venesta have the means to offer you top 
quality in aluminium foil for every packaging requirement. Whatever you 
need in foil, it will pay you to consult 

Venesta Ltd. and let them put you 

in touch with the nearest of 

their many agents 

in all parts of 


the world. 


enesta, London 
T.A. 4536 
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Sales Appeal is Crystal-Clear 
in These Sparkling Packages 


with transparent Du Pont Acetate Film 


TO CATCH THE SHOPPER'S EYE, this sock kit is 
laminated with Du Pont Acetate Film. The same 
sparkling film covers a die-c.1t window to show 
the bright-colored yarns to best selling advan- 
tage. Knitters can work right out of the box. 
Package looks good to the last thread because 
Du Pont Acetate Film protects the carton sur- 
face, won’t shrink. 





BEAUTY THAT LASTS from plant to kitchen is 
assured when the label is laminated with spar- 
kling clear Du Pont Acetate Film. Even rough 
handling and temperature extremes won't lessen 
its neat appearance. And the film highlights the 
printed surface .. . adds a quality look that can 
help build sales for any canned or bottled product. 


Du Pont manufactures Acetate, Cellophane and Polythene 
Films. For packaging assistance, see your Du Pont representa- 
tive. For information on bags and printed materials get in touch 
with a converter of Du Pont packaging films. 


DU PONT ACETATE FILM 


130% AmnmIversary 
BETTER THINGS FOR BETTER LIVING 
-.-- THROUGH CHEMISTRY 
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COLORFUL AND MOISTUREPROOF packaging 
is achieved with Du Pont Acetate Film laminated 
to foil. The film provides stability and a smooth 
printing surface for product identification. Many 
products, including effervescent tablets, pow- 
dered drugs, soluble coffee and dried milk, can 
rely on this combination for protection and eye- 
appealing sparkle. 





LUSTROUS GIFT APPEAL was gained for this 
baby-product carton by laminating it with 
Du Pont Acetate Film. The carton is kept clean- 
looking on the store shelf and in the home .. . 
shows the shopper that the contents are kept 
sanitary ... clean enough for baby. 


You can give your package the extra sales appeal of crystal-clear visibility 
—and protection—by laminating with Du Pont Acetate Film. For further 
information, send for free booklet “Building a Selling Package with 
Du Pont Acetate Film.” Mail the coupon today! 


{. I. du Pont de Nemours & Co. (Inc.) 
Film Department, Wilmington 98, Delaware 


Please send me free booklet “Building a Selling Package 
with Du Pont Acetate Film.” 


Name Title 





Street 





City & Stat 
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~~ (IT COULD VERY WELL BE) 


If “like attracts like” then it’s not surprising that so many of the fine 


products on the nation’s shelves wear Gardner cartons. 


For just as these products have earned the confidence of consumers 
. so have Gardner cartons earned the confidence of manufacturers. 
And we believe this confidence comes from something more than a 


knowledge of Gardner’s extensive physical facilities. 


Here at Gardner we believe in never being quite satisfied with a 
good job. We feel an obligation to ourselves—and to our customers—to 
do even better, tomorrow, what we have gained recognition for 


doing well, today. 
g ; 


We think that’s an even more important reason why you'll find so 


many of America’s most famous products packaged in Gardner cartons. 


THE GARDNER BOARD AND CARTON Co. 


Manufacturers of Folding Cartons and Boxboards 


GENERAL OFFICES: Middletown, Ohio—PLANTS: Middletown, Ohio; Lockland (Cincinnati), Ohio 
Sales office in Chicago, Cleveland, New York, Philadelphia, Pittsburgh, St. Louis 


& 











This time by the makers of Kleenex* Locker Zack Tissues 


for quantity production of Counter Display Cartons 


Manufacturers who produce their own boxes and cartons, as well as com- 
mercial box makers are sold on U.S. Automatic carton-forming machinery 
because they can rapidly turn out precisely-formed, solidly-glued boxes. 
The manufacturers of Kleenex Pocket Pac’: Tissues, use Standard Brightwood 
carton-forming machinery to make the attractive counter display cartons 
shown above. Each of their Standard Brightwood Machines turns out more 
than 60 display cartons per minute. Should a new design be developed or 
a different size be required, these Standard Brightwoods may be changed 
over easily and quickly to handle other sizes of cartons. 

And it is this speed and versatility that appeals to the commercial pro- 

ducer who is called on continually to turn out varying sized cartons in large 
Forms hinged-cover, tele- me f : h 4 ia Maes 
scope, trays, and tapered boxes quantities and often on short notice. Whether you produce boxes for your 
in a wide variety of sizes at own use or for others, it will pay you to learn the advantages you can enjoy 
speeds up to 60 or more ’ ‘ “ane . x Tes Sigs 
finished boxes per minute. when you use packaging machinery made by US. Write US today, giving 
complete details of your problem. 





the STANDARD BRIGHTWOOD 


*T.M. REG. U.S. PAT. OFF. 1.C.P. CO., CHGO. 


U.S. AUTOMATIC BOX MACHINERY CO., INC. 
Owning and Operating NATIONAL PACKAGING MACHINERY CO. x CARTONING MACHINERY CORP. 


SY 
Net and G Weighi 

122 ARBORETUM ROAD, ROSLINDALE, BOSTON 31, MASS. fcmias eoan ot aie 
Carton Sealing, Lining, 


Branch Offices: New York % Cleveland % Chicago Wrapping. Box Making 
30 MODERN PACKAGING 





The 
CLEVELAND 
CONTAINER 


co. 


presents the first of a series 
of informative messages to 
assist all those who manu- 
facture, distribute or sell 
products which require more 
efficient, economical and at- 


tractive packaging. 


FUNDAMENTALS OF 


TYPE No. 1—PLAIN ALL FIBRE CAN 


PRICE ADVANTAGE . . . The LOWEST priced in the 
field of fibre cylindrical containers! 


STURDY CONSTRUCTION . . . Quality chipboard in the 
sidewall provides rigidity. The bottom, a_ well 
formed cap, firmly glued on. The top cap is as- 
sembled loose and shrunk to the sidewall of the 
body of the container and provides a snug friction 
fit. Note also . pouring spout cap and pouring 
plug cap, illustrated above. Die cut embossed caps 
also available. 


WIDE RANGE OF SIZES . Produced in diameters 

from a minimum of 14” to 714” maximum. Lengths 
4 2 ~ 

as desired. 


OPTIONAL, ADDITIONAL FEATURES . . . ADDED PROTECTION 

TO CONTENTS: Moisture resistant or grease proof bar- 

riers are provided by lining interiors with paraffin. 

glassine, parchment, aluminum foil, anti-corrosive 

paper, or other lining materials, as the customer 
may desire. 

* * 

Tell us your needs. 
Our large production capacity 
. conveniently located plants 


ensure prompt customer service 
at low cost. 


Why pay more? 
For the best . . . 


6201 BARBERTON AVE. 

@ All-Fibre Cans © Combination Metal and Paper Cans 

@ Spirally Wound Tubes and Cores for all Purposes 
. 

PLANTS AND SALES OFFICES Clevelend Detroit, tenn. Plymouth, Wisc. 


Jamesburg, N. J, Ogdensburg, N.Y. © ABRASIVE DIVISION at Cleveland 
SALES OFFICES: Grand Central Terminal Bidg., New York City; Washington 


PONTAINERS. IN PACKAGING! 


VARIOUS EXTERIOR TREATMENTS . . Colored spiral 
wraps may be specified and added for individual- 
ity. With certain sizes of containers, one color 
printing or a continuous printed wrap can be 
spiraled on all sizes at a definite saving, as com- 
pared with the cost of the labeled type container. 
MULTIPLE PACKING ADVANTAGES . . . To ensure safe 
delivery, your CLEVELAND CONTAINERS are 
packed in high test corrugated shipping cartons 
for convenient handling, and to reduce valuable 
storage space. 


This No. 1 all fibre can is excellent for packaging 
all types of dry products, such as chemicals, drugs, 
insecticides, detergents, cleansers, deodorants, dry 
foods, moth crystals, water softeners, seeds and 
similar products. 


It provides added SAFETY and LOW COST for 
packaging many misceilaneous products, such as 
leather valves, washers, bearings, nuts, bolts, tape, 
bushings, spare parts, typewriter ribbon rolls, wire 
coils, ete. ; 


Additional copies of this message available on 
request. 


UeCLEVELAND CONTAINERG| 


CLEVELAND 2, OHIO 


Gas Light Bidg., Washington, D. C.; West Hartford, Conn.; Rochester, N. Y. 


Call CLEVELAND! 
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Cleveland Container Canada. Ltd., Prescott, Ontario * Offices in Toronto and Montreal 
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a) onthe line... 
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on the Road... a 
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Or ln the 
Consumers 


hand... 


For fast closing on your lines; for fine 
appearance on your package protected ‘on the road” 
by a tight seal; for the courtesy of convenience 

to your ultimate consumer; for competitive 
prices and prompt delivery—write, wire or 
‘phone Bernardin Bottle Cap Company, Inc. 
Evansville, Indiana 


Since 1881—America’s First Manufacturer 
of Metal Closures 


il tee. 
== 
= 
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Y theres never a doubt about 


BerNARbDIN 


. METAL SCREW CAPS 
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The INsiDE STORY 
of 


Paper Box Production 














Use our floor space instead of yours! 


If a shortage of storage space keeps you from enjoying 
the economy of larger-scale purchases in paper boxes . . . 


WALTER P. MILLER CO., INC. 


: i 452 York Avenue, Philadelphia 23, Pa. 
to store customers’ orders for seasonal requirements over 
. , : , - We’ e giz a ackaging with yo -presentative, 
a limited period, with partial shipments as specified. The e'll be glad to talk packaging with your represe ‘ 
with the understanding that no obligation is involved. 
Better have him call up ahead of time for an appointment. 


Miller can answer your problem! Here we are equipped 


picture shows finished set-up boxes, wrapped and 
stacked, ready to go when their owner gives the word. a 
Is your present box short on eye-appeal? Is it short on 
eds sie ae ‘ ‘ Firm name 
strength? Does it identify the contents too slowly? 

*s . ; . Address 
Arriving at the best box for your purpose is not simple; 
but it can be done, and we can do it. If you feel that your 
present packaging may fall short of perfection, why not 
talk things over with a Miller representative? The 


coupon will bring him promptly, and no obligation. 


DESIGNERS AND MANUFACTURERS OF SET-UP PAPER BOXES 
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ACKAGES 


OPEN 
AMAZING 
NEW 
SALES 
POSSIBILITIES 








Rapo Packaces® are the sort of things Sales Managers 
and Marketing Directors dream of but rarely find 
practical, radically new, low-cost packages that ideally 
lend themselves to all-out consumer promotion. 

Rapo Packaces are all plastic. They are made auto- 
matically and continuously from a wide range of 
thermoplastic materials. both clear and opaque. The 
packages are made and filled simultaneously and can 
be of regular or irregular shape. 

Equally suitable for liquids or pastes, Rapo Pack- 
AGES can even be produced in the form of unique 
capless collapsible tubes which have self-sealing aper- 
tures, 





If you feel your product could benefit from this neu 
type of packaging that is novel. practical, low-cost and 
wonderfully responsive to consumer promotion, write 
to the Main Office of Tee hnopol Laboratories. or to the 
Packaging Service Station nearest you for additional 
facts. Type “A” Packaging Machine 
*U.S.A. Patent Nos. 2,517,027, 2,530,400 

British Patent Nos. 599174, 599183 
Patented in 36 other countries. Other patents pending. 


TECHNOPOL LABORATORIES LIMITED 


Tel: London Wall 9452-9453 @ 212 St. John Street, LONDON, £E.C.1,England © Cables: Telabor, London 
Factories and Packaging Service Stations: 





UNION OF S. AFRICA FRANCE BELGIUM 
UNIVERSAL PLASTIC (Algiers, Tunis, Moroce« Holland, Luxemb’g, Belgian Congo 
PACKS (PTY.) LTD Ss. E. P. (Soc. d'Emballage S. E. P. (Soe. d’Exparsion des 

43/44, Menteith House Plastiques) Matieres Plastiques) 

Smith Street, DURBAN Office : 7 tue Notre-Dame Office: 41 Rue de la Val 


nps lee 
6e. Telephone (Onderbergen) 
71-33 GAND 


Factory: : Avenue de la Tel: 594.96 
SWITZERLAND Republic, CHATOL Factory: 
GISIGER & CO France. Tel: 274 
Office : Claridenhof 
Dreikonigstrasse 


21 EIRE 
ZURICH Tel AUSTRIA TECHNOPOL PACKAGING 
(051) = 27.24.47 Puy Gesellschaft. Vienna SERVICES, 81/2 Aungier 
25.00.30 Stree 


< t. t 
Factory: Obfelden elephon A ( DUBLIN. Tel. Dublin 53524 
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The modern drugstore is a far cry from this old-timer— 
inside and out. 


Good-by to ancient prescription jars and paper pack- 
ages for powders. Today, as you know, thousands of 
drugs are packaged in modern, sanitary containers such 
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as those shown below. 

Many such containers have been pioneered by 
American Can Company since 1901. 

Canco will continue to pioneer improvements for its 
customers in many businesses . . . in many fields. 





AMERICAN 
CAN 
C0. 














“ADH 


AD MERI SERVICE 


Wore high-speed packaging requires mod- 
ern super-speed Adhesives! Paisley Scientific 
Research has anticipated industry’s needs. ““CAR- 
TONTITE?” is one of the remarkable new, fast- 
setting, odorless, non-toxic Glues that have been 
specially designed for high speed operations. It’s 
the leader of a complete, better line of Paisley scien- 
tifically developed Adhesives for every carton sealing 
operation. “CARTONTITE” gives “snstant-tack”’. 
Performs with equal efficiency on fully or semi-auto- 
matic machines such as Pneumatic Scale, Triangle, 
Stokes & Smith, Package Machinery, National, Fer- 
guson, R.A. Jones & Co. and others. You can ex- 
pect continuous production hour after hour on all 
types of cartons and stocks. Benefit from the newest 
developments in Scientific Carton Adhesive Engi- 
neering .. 


TEAR OUT—FASTEN TO LETTERHEAD AND MAIL TODAY 


r 


Send Free “CARTONTITE” Laboratory Report No. 7528 


Send Adhesive Operation Data Sheet (You fill in and return for Lab- 


"1 
i 
Send trial 5 gal. shipment of ‘’CARTONTITE” at 55 gal. drum price | 
| 
oratory reports and recommendations.) ' 


FIRM 


STREET 


ciTy_ 


PRODUCTS 


FIGURE 1. 
APPLYING THE CARTON GLUE 


GLUE ROLLER 
F GLUE APPLIED TO CARTON BOARD 
BY TRANSFER FROM GLUE ROLL 
GRADUAL as 
GLUE REQUIRES MOBILITY TO 
PENETRATE POROUS SURFACE 


CARTON BOAR D 
— DIRECTION OF TRAVEL 


FIGURE 2. 
PROPERLY GLUED CARTON FLAPS 
PRESSURE — 


Gut ENTERS ADJACENT CARTON FLAP 
as TION, AIDE o BY PRESSURE 


VAN ws 
GLUE MUST FILL ALL PRESSURE 
VOIDS AT INTERFACE 


TO OBTAIN PROPER BOND 


CARTON FLAPS MUST 
TOUCH AT ALL POINTS 


FIGURE 3. 
WAPROPERLY GLUED CARTON FLAPS 
(QUE TO IMPROPER “SET” OF GLUE) 
MO TRANSFER oF < yo AOJACENT FLAP 
4 YISWESRZ 
AK 7 CARTON 
se = BOARD 


bs sgt REMAINS 
1GINAL 
Ve = SURPACE 
”t CARTON 
BOARD 


GRAOUAL SEPARAT 


ADHESIVE MUST “SET” sian cane ALL 
FIBRES, BEFORE PRESSURE 1S RELEASED 


COPYRIGHT 1949 PAISLEY PRODUCTS, INC. 





Illustrates the accepted method of applying Carton Glue to porous Carton- 
board surfaces. Shows results of proper and improper applications. 


INCORPORATED 


DIiVISItON OF 


Vien.» Paifes.-flevi, Albasires.-Comenita. and veliltd Clemical Produit 
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vith Kromekote 


COLORCAST BOX WRAP 


made only by 





The Champion Paper and Fibre Co. 
































Champion and only Champion manufactures 


the KROMEKOTE line of cast coated papers. 


The registered trade-mark 


Keomekot 


means manufactured by 


THE CHAMPION PAPER AND FIBRE CO. 


General Offices: HAMILTON, OHIO 





Give Your Product a “BREATHER” 


‘4 \ 
with New Heat Sealable 


VISKON tcucn 
fabrics 


... low-cost “breather” container for naphthalene 
crystals, chemicals, coffee, tea, spices, dried foods— 
many other products! 





Now... amazing new viskon for product packaging where 
porosity, product breathing, absorption, diffusion, infusion and 
wet strength are needed. Already proved successful in many 
applications. visKON can help you speed production, 

cut costs and increase customer acceptance. VISKON can do 

the same for your product as well! 

VISKON is made of tough rayon and cotton fibers bonded 
together with cellulose . . . with spectacular characteristics 
ideally suited for packaging. visKon prints readily, is 
non-raveling, lint-free —odorless, tasteless, non-toxic 


1S ECONOMICAL! 


Costs less than popular woven n 
fraction more than paper yet 


exceeds their performance! 


1S HEAT SEALABLE! 


Generally speaking, Viskon seals at between 
350° and 500°F., corresponding with dwell 
time and jaw pressure. 


1S STRONG AND DURABLE! 


Holds its shape, yet is soft and flexible 
Viskon has exceptionally high wet strength. 


1S TASTELESS, ODOR-FREE! 


Completely sanitary for use as a food con- 
tainer. Lint-free and non-raveling. 


c 
THE VISKING CORPORATION, Dept. MA 
Box 76, North Little Rock, Ark. 


Please rush complete information about VISKON for 


use as a product container 


and completely sanitary. It is furnished in mill rolls, tapes or 
sheets——in a large selection of grades and weights. 

Whatever your container problem, investigate low-cost 
VISKON now ... mail coupon for complete information today! 


VISKON® ai. 
fabrics 
another product to fit today’s needs by 


THE VISKING CORPORATION 
NORTH LITTLE ROCK, ARKANSAS 


SSS SS SO SSS OOS SS SSS SS SSCS SSS SS SSeS sess sees esaseesseee 
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Co 


people want 
Yine 
Paper Boxes 
. =. 
Rowell 


makes 


them 


COSMETIC BOXES 


C CN Ie well + 0. Inc. 


Manufacturers of Fine Paper Boxes 
BATAVIA, N.Y. 
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SEE NO MNS NEW 


RIGID * REVERSIBLE * PLASTIC 


"A 


NOW AVAILABLE 
ON 5 GALLON 
PAILS and DRUMS 


Crown's POR-RITE SPOUT 

hooks on to opening into which 

contents are poured... extends to 

edge of its container to eliminate container interference. 


Crown’s POR-RITE SPOUT is reversible . . . permits stacking . . . saves in 
shipping . . . larger nozzle permits faster filling . . . tamperproof over-cap 
protection. 


Crown’s POR-RITE SPOUT provides dual purpose pail or drum-type 
container with controlled pouring assured, 


Crown's POR-RITE SPOUT is rustproof... available in various colors , 
to designate different products. 


PRO) WIN NN) ONE OF AMERICA’S LARGEST CAN MANUFACTURERS 
ovision of CROWN CORK & SEAL COMPANY 
PLANTS AT PHILADELPHIA, CHICAGO, ORLANDO + BRANCH OFFICES: NEW YORK, BALTIMORE, PITTSBURGH, ST. LOUIS 
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Successful food merchandising 











SELL MORE... 


STRONG BRAND IDENTIFICATION 


In today’s self-service stores, your brand 
name is your most valuable sales asset. 
Your packaging must tie in with your 
brand advertising and promotion... 
should make your brand stand out on the 
shelf. Economical waxed paper packag- 
ing gives you these important brand mer- 
chandising advantages at low cost. 


MAXIMUM DISPLAY VALUE 


A basic family design on low-cost waxed 
paper packages ties your entire line to- 
gether. Increases sales of all your prod- 
ucts; brings you more sales for the money 
you spend to advertise your fastest mov- 
ing items; and insures quicker consumer 
recognition of your brand name. 


UNIFORM PRODUCT APPEARANCE 


You build consumer confidence... and 
repeat sales...when your product is 
packaged to look fresh, flavorful, and ap- 
petizing. Colorful waxed paper packaging 
combines strong brand identification with 
appetizing product illustration to provide 
uniform packaging with proven sales ap- 
peal... at substantial packaging savings. 


MORE PROFITABLY...WITH 


MODERN PACKAGING 
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helps sell your brand at low cos 


---!S brand merchandising 


CONSUMER ACCEPTANCE 


Because millions of housewives use waxed 
paper every day to protect the flavor and 
freshness of foods in the home, you capi- 
talize on this tremendous consumer accept- 
ance when you package your bread in waxed 
paper. For women have complete confi- 
dence in waxed paper’s protective qualities; 
buy products in waxed paper packaging. 
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mooern WWAXED PAPER 


WAXED PAPER INSTITUTE, INC., 38 S. DEARBORN ST., CHICAGO 3, ILL. 
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THE BANKS’ 


LABELLER 


Ot Unique Design and Principle \ 
High Speed Fully Automatic BODY 
LABELLING MACHINE for Cylin 
drical Containers, Fitted with Elect. 
No Bottle No Label” Device 


Precision labelling from 2,400 — 10,200 Rotary Tables. The machine illustrated is 
units per hour using one label stack only fitted with Patented Automatic Infeed Ro 


a , tary Table and is label'ing penicillin vials 
The “Banks” Labeller is simple to oper 

ate, occupies very little space, and positions Manufactured in 6 models suitable for 
the labels positively, accurately, and with use in breweries, mineral water, food, co 
out any trace of surplus gum beyond the metic and chemical factories, and the like 
edges of the label, irrespective of the label 
“ ‘ I Each model will label all round or part 

shape or size. 
up to the label width capacity of the ma 


. 9” > 
Change from one size of container to an chine, from 1" up to 12” wide. 
other is obtained in a matter of seconds. MODEL B. L. M. 3 will fix back 


; MODEL B. L. M. D. and front labels 
Cleaning down takes only a few minutes. 
Over 1,000 machines are at work in or 


All models arranged for conveyor feed, on order for THIRTY Countries and 174 
or alternatively, Patented Automatic Infeed Towns and Cities in Great Britain. 


Manufactured by Morgan Fairest Ltd., Sheffield, England 


STOKEQAYMITH © niin. 


PACKAGING MACHINERY PAPER BOX MACHINERY 
Frankfort * Philadelphia 24, U.S.A. 


Chemical Corporation 
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The new yo ae Blendor Celeb- 

rity Mode 5, designed by Mr. Collura 
a + mene IDEETLE plastic. —— by 

Watertown Mfg. Co., Watertown, Con 


the Waring Blendor’ has anal into BEETLE’ plastic: 





} 
, ‘mn ——— — 
y ; AMERICAN Ganamid company 
fi \ 


PLASTICS DEPARTMENT 





P a ; . 32C ROCKEFELLER PLAZA, NEW YORK 20, N. Y. 
. y ; 
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tiny tube 
that helps build 
great bridges 


A steel worker 200 feet up in the air can find it dangerous 
That's Medica! 


Company's remarkable Pellent comes to the rescue. Just 


to slap at mosquitoes ! where Supply 
a little Pellent rubbed on the skin keeps insects away, 
protects health, speeds up the job. 

Workers use Pellent because 


It's convenient to carry... 


it comes in a small tube. 
contains the correct amount 


for a single application ... safe where glass wouldn't be. 





What's more, the 


tube easy to open anywhere. 


ingenious spear-type cap makes the 
This handy Pellent tube is just one example of how 
Sun Tube experts meet a packager’s specific problem 
with the perfect tube for the job, 
If you would like to know how specially designed Sun 
Tubes can increase use of your product, won't you call 


your Sun Tube representative or send him a card today ? 


Suvlube Grperotion 


HOME OFFICE: 181 LONG AVENUE, HILLSIDE 5, N. J. 
Plants: Hillside, N. J.; Washington, N. J.; So. San Francisco, Calif.; Ottawa, Can.; 


Chicago 3, Tl 

St. Louis 1, Mo 
Cincinnati 8, Ohio 
New Orleans 19, La. . . 


Sun Tube Corporation, 37 So. Wabash 
1. P. Yates, Arcade Building 

Ralph H. Auch, 3449 Custer Road 
{nderson Co., 925 No. Solomon Pl 
Los Angeles, Calif. 


{ve. 


18 


Houston 6, 
St. Paul 1, Minn... . 
Dallas 2, Tex. .. . 
South San Francisco, Calif. 
Sun Tube Corp., 


* TEL. WAVERLY 3- vt 


Mexico City, Mex. 


Tex R. P. Anderson Co., 


. R. P. Anderson Co., 
. Sun Tube Corp., 915 Linden 


Phone: MAdison 6-9980 
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1426 Castle Court 
{lexander Seymour, 712 Pioneer Bldg 
1122 Texas Bank Bldg 








FISHER'S FOILS 


FISHER’S FOILS LIMITED WEMBLEY MIDDLESEX ENGLAND 
: é oe a 











Yankee Doodle went to town, 
Riding on a pony, 

Stuck a feather in his cap, 
And called it macaroni! 





MACARONI’S 
A FEATHER- 





It most certainly is, when you realize how many of 
foremost producers of macaroni and e 
customers! 


America’s 
gg noodles are Pneumatic 


Like C. F. Mueller Co., makers of Mueller’s Macaroni, most of 


these famous manufacturers are long-time users of Pneumatic 
packaging machines. Long enough to test them thoroughly 
and to convince themselves that nothing can quite match the oper- 
ating efficiency and economy of Pneumatic equipment 

The whys and wherefores of Pneumatic’s “lower cost per container” 
performance will interest any one considering the purchase of 
packaging equipment. When that time comes for you. . . get all 
the facts, from Pneumatic. 

Pneumatic ScaLe Corp., Lrp., 82 Newport Avenue, Quincy 71, 
Massachusetts. Also: New Dork; Ch 


wago; San Francisi 0; Los Angele 4 
Seattle; Leeds, England. 


———— FAMOUS MACARONIS PACKAGED ON PNEUMATIC MACHINES 


PRINCE BAY STATE KEYSTONE 
CREAMETTES KRAFT DINNER CONTE LUNA 
LA ROSA PROCINO-ROSSI PARAMOUNT 


RONZONI 
CATELLI 


BRAVO 
GIOIA RAVARINO-FRESCHI DELMONICO VIMCO 


Pneumatic carton feeding and bottom sealing equipment in 
operation at C. F. Mueller plant in Jersey City, N. J. 
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50% SAVING in box sealing costs 
resulted when* this manufacturer 
installed semi-automatic box sealers 
which cut and apply set lengths of 
“Scotch”’ Cellophane Tape. 


ia 


HIGH- SPEED BOX SEALER turns out 
60 perfectly sealed boxes a minute 
automatically at the Boston plant of 
Gillette Safety Razor Company. 


a} 


TREATED —. are tightly sealed 

with “Scotch” Acetate Fibre Tape. 

This transpare nt tape sticks fast on 

treated papers, foils and laminates. 
£ 


SPECIAL HOLIDAY SLEEVES are held 
in place invisibly with transparent 
“Scotch”’ Cellophane Tape. Simple, 
easily-operated dispensers speed all 
kinds of sealing jobs. 


CODING, DECORATING call for 
“Scotch”’ Cellophane Tape in 13 
brilliant colors besides the familiar 
transparent variety. All stick at a 
touch without moistening. 


a2 


“This booklet showed us how 
to cut our box-sealing costs!” 


GET YOUR FREE COPY of this new folder! It tells how 
to simplify your box-sealing operation, do a better job 
faster with the help of ‘‘Scotch’’ Pressure-Sensitive Tapes. 

Actual application photos show you how well-known 
manufacturers have solved some of their packaging prob- 
lems, are enjoying new savings with this modern way of 
sealing with tape. 


Use coupon below for your free copy . . . send it in today! 


= oe ie ee ee es es ee es es en es es es ee es a a 
Minnesota Mining & Mfg. Co. mP72 §j 
St. Paul 6, Minnesota 


SCOTCH 


[_] Please send brochure on Box Sealing. BRAND 


[_] Have a representative call. Pressure-Sensitive 


I Ci -++-State 
Leese eee ee ee eee ee eee ee 
“Scotch” 
adhesive tapes made in U.S.A. by Minnesota Mining & Mfg. Co 
Rubberized Coating, ‘‘Sc« 


"3M" Adhe 


The term for the more than 


Minn 


Reflective Sheeting, 


and the plaid design are registered trade mark 0O pressure-sensitive 


St. Paul 6 also makers of “Scotch” 
»tchlite “Safety-Walk” 


ves. General Export: 270 Park Avenue, New York 17, N. Y. 


Sound Recording Tape, ‘‘Underseal 
Non-slip Surfacing, "3M" 


In Canada: London, Ont 


Abrasives, 


, Can, 
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For color-bright, velvet-finish printing on 


Tessue- Sullphite- Kraft 


and other absorbent papers 


“SHIRT-SLEEVE’ 
SERVICE 


BE If you have an aniline or 

gravure ink problem... put it 

up to a “shirt-sleeve” BBD spe- 

cialist. You can rely on the BBD 

field-man in your locality for valu- 

able technical assistance because 

his own practical pressroom experi- 

ence is backed by the specialized know-how of the 
entire BBD organization. 


Find out how BBD VELVA-TEX INK and BBD 
“shirt-sleeve” service can give you improved print- 
ing results...economically. Contact your nearest 
BBD office or write direct to BENSING BROS. & 
DEENEY, 3301 Hunting Park Avenue, Philadel- 
phia 29, Pa. 
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A new alcohol-soluble ink that prints with a 
richly smooth, flat finish on all absorbent stocks. 
Ideal for gift, display, trademark and other decora- 
tive papers ...as well as bags and wraps, shelf liners 
and other specialties. Excellent for lightweight tissue 
because it does not curl or wrinkle stock. VELVA- 
TEX has high color strength to effectively hide 
paper structure. It lays smoothly — gives uniform 
coverage of solids and clean, sharp type reproduc- 
tion. Resistant to water and rubbing, VELVA-TEX 
also has a high block-point... stands up under 
corrugating, wet and dry hot die-cutting and creas- 
ing. Costs just a little more than water-soluble inks. 
Available in a full range of eye-appealing standard 
colors...or in shades to match your specifications. 


Bensing Bros.and Deen ey 


SALES COMPANY 
World’s Largest Makers of Aniline Ink 
PHILADELPHIA - CHICAGO - WAKEFIELD, MASS. 
Pacific Coast: A.M. BOJANOWER, Los Angeles 


Export: McLAURIN-JONES CO., New York 
Canada: MANTON BROS., Toronto 








(This advertisement originally 
appeared in full-color in TIME, 
BUSINESS WEEK and FORTUNE.) 


SERVING INDUSTRY 
«++ SERVING AMERICA 


You are always close to Conti- 
nental Can with its 65 plants in \. 
the United States, Canada and 3 
Cuba, 17 field research lab- 
oratories and 63 sales offices, 








PUTTING THE WORLD IN 
HER MARKET BASKET 


Did it ever occur to you that when a housewife strolls 
down the aisles of a modern market she practically takes 
a trip around the world? 

Within her reach are the choicest fruits and vege- 
tables grown in America, meat from a dozen states, 
fish from the seven seas, coffee from our good neighbors 
to the south, tea from the Orient and delicacies from 
both the New and Old Worlds. 

These foods travel miles to her market basket, and 
are available irrespective of season. For example: 

Her family can eat tomatoes, peas and sweet corn 
when snow covers much of the farmland where these 
crops are grown. They can enjoy spinach, beans and 
asparagus when the fields are bare and brown. They 
can enjoy apples, peaches, pears and cherries when 
there’s not a sign of fruit on the trees. 

A big share of this canned food that puts “the world 
in your market basket” 365 days a year is in Continental 
containers bearing famous names and brands that are 
your guarantee of quality. In addition to cans for food, 
Continental makes more than 500 sizes and styles of 
containers for products like oil, drugs, cosmetics, house- 
hold conveniences and paints. 

Everybody at Continental realizes that providing a 
dependable source of cans and other containers is a 
tremendous responsibility. And we will do our utmost 
to meet every demand for them in these critical times. 


CONTINENTAL (C CAN COMPANY 


CONTINENTAL CAN BUILDING 100 E. 42nd ST., NEW YORK 17, N. Y. 


Oot dase sec 


.™ CANS FIBRE DRUMS PAPER CONTAINERS STEEL PAILS AND DRUMS CAPS AND CORK PLASTIC PRODUCTS 





‘Tiabelsmiths 


Ol 


HOW WOULD EMBOSSED FOIL SEALS LOOK? 


The sketches we design give a perfect picture of how 
much beauty and dignity foil seals add to the products, 
anniversary, convention or similar events. How would 
embossed foil seals look? It’s so easy to find 
out . . . FREE! with the coupon below. 


ay = 


"7 i's EASY TO FIND out FREE! 


How would foil seals look? On products, letterhead, ’ , P 
labels, seals or booklet . N Desiemers aid Preduers f Fue Labels 


Please send me a sketch on (_] GOLD (_] SILVER Ce _~] *“GUMMED or UNGUMMED * HEAT SEAL 
foil approx. size with the following copy Viabetsmiths PRESSURE SENSITIVE ALL AT LOWEST PRICES 


company 
910 W. VAN BUREN ST., CHICAGO 7, ILL. TAYLOR 9-5400 


CHARLOTTE, MICH. 
*The same offer is good for other types of Labels ay rt 


612 So. Pleasant St 
CLEVELAND DANVILLE, ILL. LOUISVILLE MEMPHIS MINNEAPOLIS NEW YORK, WN. Y. OAKLAND ST. LOUIS 
A.C. and J. S. Foster —F. F. Michenfelder Joe Herrmann Edward Magnus J. E. Moor John H. McLaren Jean S. Ponten Marvin & Phil Yates 
310 Hippodrome Bldg. 1208 Sheridan St. 416 Jefferson St 278 S. Front St 3329 DuPont Ave., So. 646 W. 125th St. 600 Sixteenth St Arcade Bidg. 
CHerry 1-2468 DAnville 4447) WAbash 1257 MEmphis 8-2574 LOcust 5309 MOnument 2-0237 TEmplebar 2- 1745 GArfield 0741 
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GARMENT BAGS 


They're good looking 
and they can take it 


Shown above are just three of the wide variety of 





Gaylord Kraft bags. Their extra strength, full weight, 
uniform size and smart appearance make them popular 
with customers, proprietors and clerks alike. 

If your bag requirements are exacting, Gaylord 

should be your source of supply. 


GAYLORD CONTAINER CORPORATION « General Offices: ST. LOUIS 


KRAFT BAGS AND SACKS e¢ KRAFT PAPER AND SPECIALTIES © CORRUGATED AND SOLID FIBRE BOXES © FOLDING CARTONS 
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Tupper Seal, air and liq- 
vid tight flexible covers 
fit, and are included in 
the sets of all Tupper- 
wore Canisters. 


The Tupperware 50 oz. 
Canister is ‘'standard 
equipped’ with the 
Tupper Seal, air and liq- 
vid-tight flexible Pour All 


The Tupper 
Seal, air and 
liquid-tight 
flexible Pour 
All cover is 
used on every 
Tupperware 20 
oz. Canister. 


The Tupper Seal, air and 
liquid-tight, Pour All cover as 
a cover for 46 oz. cans; 
Tupperware Sauce Dishes 
and other containers of metal, 
glass or pottery. Foods easily 
dispensed without removing 
entire cover. 


The Tupperware Wonder 
Bowls are usually fitted with 
Tupper Seal, air and liquid- 
tight covers. 


ld 


Manufacturers of 








TUPPER / Seals 


air and liquid-tight, flexible covers 
for Tupperware Tumblers, Canis- 
ters, Wonder Bowls, Cereal Bowls 
and many another container of 
glass, metal and pottery, the con- 
tents of which it is desired to keep 
fresh and wholesome. 





FORMAL NOTICE! 9th November, 1949 


EXCLUSIVE! 
U.- S. Patent #2,487,400 


The Tupper Corporation has attained a position 
of leadership in this industry by incurring 
great expense and expending painstaking effort 
in the development, design, manufacture and 
exploitation of its many world-known products. 


The Tupper Corporation further has anticipated 
the inevitable attacks to which leadership is 
subject and has taken measures provided by law 
to preserve the creative rights to its products, 
methods and design by patent protection both in 
the United States and abroad. 


Tupper Seals for Tupperware shown in this advere 
tisement are just a few of the forms covered in 
this manner and are specifically covered by U.S. 
Patent #2,487,400. 


Only the Tupper Corporation, by U.S.Patent 
#2,487,400 has the right to make, use and vend 
container closures in connection with any and all 
types of containers throughout the United States 
and its territories as covered by the claims of 
the Patent. 


Tupper Corporation will protect, according to law, 
the exclusive rights above granted 


TUPPER CORPORATION 


[UPPER CORPORATION 


CONSUMER, 
FACTORIES: Farnumsville, Mass., and Cuero, Texas 
ADDRESS ALL COMMUNICATIONS TO: Department MP-7 


COPYRIGHT TUPPER CORPORATION 1950 





There’s a Tupper Seal, air 
and liquid-tight flexible 
cover for Tupperware 2, 
5, 8 and 12% oz. 
Tumblers too, and these 
Tupper Seal, covers fit 
many other containers of 
metal, glass and crockery. 


The Tupper Seal, air and 
liquid-tight flexible Por 
Top cover, specially de- 
signed as a dispensing 
cover for specified diam- 
eters of containers hold- 
ing foods such as syrups 
salad dressings, catsup. 


The cover of the Tupper 
ware Bread Server which 
serves as a bread troy 
also is designed to give 
similar results as Tupper 
Seal, air and liquid-tight 
Flexible covers. Keeps 
contents fresh as no other 
such container. 


When equipped with Tup- 
per Seal, air and liquid- 
tight, flexible covers, 
Tupperware Cereal Bowls 
serve many another pur- 
pose. 


The Tupper Seal, air and 
liquid-tight flexible cover 
made for Tupperware 8 
oz. Tumblers also fits and 
is sold with all Tupper- 
ware Funnels as a base 
when funnels are used as 
storage containers. 


INDUSTRIAL, PACKAGING AND SCIENTIFIC PRODUCTS 
New York Show Rooms 225 Fifth Ave. 
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IN SPARKLING MILPRINT FOIL PACKAGES 


For the glittering eye-appeal that sets your product apart from all others . . . for the 


pick-up appeal that urges customers to buy . . . there’s nothing like brilliant, precision-printed 
Milprint foil packages. Milprint was the first to print foil successfully . . . still leads the field 


in creating saleswinning packages. * Because Milprint also 
leads in offering an outstanding design staff and the widest 
variety of packaging materials and printing processes, 

you can always be sure of getting the right packaging 

for your product from Milprint. Just remember to 

call your Milprint man—frst! 


This insert printed by Milprint 


INC. 


PACKAGING MATERIALS 


HOGRAPH Y 


a 


PRINTING 














UARCO 
saves 

VAURITIT! 
per year 


with International Stapling Machine 


Uarco, Inc., Chicago manufacturers of business forms 


reports a saving of more than $1650 a month with 
an International Retractable Anvil stapling machine. 


The stapler, a double headed, air operated model 
priced at only $3,400 (it almost paid for itself in 60 
days), is used to close filled cartons from the outside, 
top and bottom simultaneously. Daily volume is 2,500 


cartons of various sizes . . . in a 12-hour period. 


75% SAVING IN MAN HOURS... Prior to 1947, 


All International Staple 
Machines feature the 
penetration control which 
permits either standard 
or concealed staple 
clinching as shown in ac- 
tual size cross section 
view at left. 


Uarco closed cartons by another method. Processing 
2,500 cartons required 48 man-hours. Today, with 
an International Retractable Anvil Stapling Machine, 
it takes only 12 man-hours to close 2,500 cartons. 


“HIGHLY SATISFACTORY”. . . Here’s what John A. 
Tanovich, chief layout-material handling engineer 
has to say about International stapling equipment: 
“We have found your C2E carton stapling machine 
a highly satisfactory unit with the desired flexibility 
to staple any of our cartons to meet the packaging 
requirements of interstate shipments. When coupled 
with our system of conveyors, this stapling machine 
accounted for a minimum of $20,000 per year as 
its share of packaging savings.” 


What's your closure problem? If you ship in 
corrugated or fibre containers, an International 
staple machine can close them better, faster 
and more economically. Write for detailed 
information. 


INTERNATIONAL STAPLE & MACHINE CO. 





806 Herrin Street, Herrin, Illinois 
Distributors in principal cities 
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A Pedigree is a Promise of Quality 





PEDIGREE CERTIFICATE f/f I DACHSHUND - For affection, responsiveness and 
ne playfulness, it’s hard to beat a dachshund. His 
carriage is alert and audacious. Originally developed 

in Germany for hunting badger, he can be trained 

to hunt foxes and hare, and track wounded deer. 


Asterve Meld ¢ Aorta 
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In Boxes, Too @eee0ee AKERS of famous national 


brand products look for con- 
sistent quality, consistent service 
and fair price from their box sup- 
pliers. That’s why Colgate-Palm- 
olive-Peet ship Vel, the household 
detergent used by countless house- 
wives, in Union Corrugated Con- 

CERTIFICATE 


OF BOX MAKER | dis > a tainers...the boxes with a pedigree. 
THIS BOX CONFORMS TO F efz . 7 : : F 
CONSTRUCTION REQUINUs 3 247 —5 75 years of leadership in flexible 


packaging goes into Union boxes. 
Every step in the making, from 
timber to finished box, is quality- 
controlled by one management in 
America’s largest pulp-to-container 
plant. 








Tremendous forest resources, four 
modern box plants and five of the 
nine largest paper machines in the 
world make Union a dependable 
container source for any large vol- 
ume shipper. 


That’s why, every month, more 
makers of famous brand products 
ship in Union boxes. 


: 


ad 


UNION Corrugated Containers 


UNION BAG « Paper Corporation 


Principal Offices: WOOLWORTH BLDG., NEW YORK 7, N.Y. 
Corrugated Container Plants: SAVANNAH, GEORGIA + CHICAGO, ILLINOIS + TRENTON, NEW JERSEY 
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TOBACCO COMPANIES 


ANUF ACTURERS 


te) petty 


Yes...for everyone who 
packs, ships & stores goods 

in corrugated containers, the 
switch is definitely on to tape. 


The reason... GLASCO gummed 
tape...it outperforms every other 
kind of corrugator’s joint... and it’s more 


economical, too. 


PACKERS 


The original and only vul- 
canized, glass-reinforced/ when satisfaction is guar- 
gummed tape for the 


I, 
4 


_—— 


: 
the switch is on 
~~ 


PROCESSORS 


Why bother with wire 
brads and flip- flaps, 


anteed with GLASCO? 


corrugator’s Specify GLASCO by name on 

joint your next order for corrugated 
containers and learn for yourself why 
“the switch is on.” 


Stocker, the only manufacturer that can custom-reinforce gummed tape and wrap- 
ping paper to your particular needs, now offers GRIPSON JH-52 Waterproofing 
Agent. This revolutionary formula, when used with FASCO, GLASPUN, etc., meets all 
government and industry specifications for waterproofing tape applications. 








Manufacturers of the famous 


GLASPUN 


Corrugators & Sealing Tape 
and 


GRIPSON 


LINE 
Clay Filled Cambrics 
Duplex and Corrugators Kraft 
Sisal Tape 
Sealing Tape—Plain, Printed and Colored 
Hollands and Specialty Cambrics 
Set-up Box Stay 
JH-52 Waterproofing Agent 
Printing and Other Packaging Materials 
Veneers 





Consult our representatives, who are packaging specialists, on our complete line of 
gummed tapes and tailor-made reinforced and plain waterproof wrapping papers. 


MANUFACTURING COMPANY* 


Main Offices & Plant: Netcong, New Jersey 


Sales Offices: New York...Boston...Cleveland...Chicago 
Philadelphia... Atlanta...Nashville... Havana, Cuba 
San Francisco... Houston...Des Moines 
%* Affiliated with Camp Manufacturing Company, Franklin, Virginia, producers of 


specification kraft, chemical pulp and paper and corrugating medium, assuring 


uninterrupted service on your gummed tape and waterproof paper requirements. 


MAKE IT RIGHT AND SEAL IT TIGHT WITH GUMMED TAPE 
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@ For sparkling color effects, greater sales appeal, you won’t find a finer 
base paper than Nibroc White’... particularly if your product is packaged 


in a bag or sack. 


@ Nibroc White is an exceptionally tough, highly flexible sheet with a 
fine printing surface especially for all-over printing. It gives better pro- 
tection— greater wet strength—is more pliable—more durable —helps 


make products more salable! 


@ For more than 50 years we have been developing outstanding papers 
like Nibroc White— papers engineered to meet a wide variety of packag- 
ing needs. Papers that handle better, print better, speed processing, reduce 


costs! 


@ Our Technical Service people will be glad to work with you to get a 
paper “tailored” to your specific needs— paper that will do the job better, 
faster, more economically. Write Dept. DR-7, Boston. 


*Sold only to converters 


PAPER helps the PACKAGE make the SALE 
\X ] eanry ~=COMPANY, Berlin, New Hampshire 
B RO N CORPORATION, La Tuque, Quebec 


General Sales Offices: 150 Causeway St., Boston 14, Mass.—Dominion Square Bldg., Montrea!, Quebec 





SOLKA & CELLATE PULPS + SOLKA-FLOC + NIBROC PAPERS + NIBROC TOWELS + NIBROC KOWTOWLS 
BERMICO SEWER PIPE, CONDUIT & CORES * ONCO INSOLES + CHEMICALS 
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Cradled in cactus... packaging’s newest news! 


Yes. now they've even got that Mexican 
desert weed working! And ata 
delicate, shock-insulating job 


cactus 
protecting 
some of our nation’s most precious cargo! 

Made into a wonderful cushioning ma- 
terial, it’s cradling shipments of delicate 
flight instruments, expensive recording 
and laboratory equipment—many of the 
most prized packages of such well-known 
companies as General Electric and Allen 


B. Du Mont Laboratories, Inc. 


latex compound coats and bonds cac- 
tus fibers firmly and lastingly together 
to make a light, airy cushioning pad 
called Tulatex*. So resilient, it gives 
real space savings—so light, it means a big 
cut in shipping weight! 

If you're a manufacturer, think of what 


Lotol can mean to jou — specially com 


Made by Queen City 


pounded to answer your specific needs in 
bonding, coating, dipping, sizing, or 
saturating. 

Whatever your product, there’s a good 
chance you can be helped by Naugatuck 
Chemical's fine basic materials and long 
experience in improving old products 
helping to create new ones. Why not look 
into it today by writing to the address 


below. 


Tulatex Corporation, Burlington, Vermont 
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Can Your Product 
Speak For Itself? 
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LOW-COST TRANSPARENT CONTAINERS 
GIVE YOU A HARD-SELLING SALESMAN 
IN ANY COMPETITION! 


e Today's “help-yourself™ selling puts your product squarely on 
its own. Can it sell itselt does your product get the chance 
it deserves ... is it handicapped in meeting competition? 

On display —in a transparent container—merchandise de- 


mands attention . makes sales 

e@ Package companion products together in transparent 
acetate— you can get 2 sales for |. 

e Dress up staples in acetate—they sell for more! 

More and more manufacturers depend on acetate’s eye-catching 


2% 
a 


salesmanship that works for dime store items as well as luxuries 
Increase your business with this low-cost, hard-selling packaging 

You don't have to pay the price of custom-made containers e& 
stock boxes in all shapes and sizes are available from  sup- 

pliers. If you want names of container manufacturers, write 

Celanese Corporation of America, Plastics Division, Dept. Acetaté, *Rey. U. S. Pat. Off 
108-G., 180 Madison Avenue, New York 16, N. Y. In Canada, 


Canadian Cellulose Products Limited, Montreal and Toronto. TRANSPARENT SHEETING 
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‘start today to... 


SAVE 
SHIPPING. 
DOLLARS 


specify Trojan Imperial sealing tape! 


Every year millions of dollars and countless man- 


hours go down the drain because of damage “* 
transit” to cartons and to merchandise. In han- 
dling tons of freight daily, getting it to the proper 
destination on time, much current waste and loss 
of revenue can be traced directly to improper 
packaging. The resulting damage and claims lead 
to investigation and paper-work, requiring sup- 
porting statements and invoices—plus clerical and 
valuable administrative time. Trojan Imperial 
Gummed Tape made by The Gummed Products 
Company can save many of these shipping dollars! 
A good many customers judge your company 
and your product by the appearance and condi- 


tion of the packages you ship-——and a freight 


The 


GUMMED PRODUCTS 
Company 
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“packer” is only as good as the materials he uses. 
That’s why thousands of companies, large and 
small, rely on Trojan Imperial, a stronger, bet- 
ter “standard” gummed tape made of top-quality 
Kraft paper and adhesive. It’s a tough, flexible 
sealing tape that meets every requirement. For 
package-prestige, customer good-will and trouble- 
free service, get acquainted with the Paper Mer- 
chant in your community — the one who handles 


the Gummed Products line, and ask him for 
Projan Imperial. 

For speed, safety, and economy——on hand or 
machine-sealing operations in your plant, order 
Trojan Imperial Standard gummed tape— every 


time! 


TROY, OHIO - 


Atlanta * Chicago * Cincinnati 


OFFICES * MILLS 


Cleveland * Los Angeles * New York 


Philadelphia * San Francisco * St. Louis 
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= IS THE BEST TIME OF YEAR to invest a little extra in your pack- 
aging, to command a lot of extra sales. Products with popular gift appeal 
—such as beverages, tobacco, and cosmetics — just naturally move first 
and fastest when they’re ready-packaged in Yuletide dress. Ridgelo 
custom-made, clay coated boxboard lends itself so well to this purpose 
that it is the automatic first choice of manufacturers’ with a pride in their 
product and a sound knowledge of sales techniques. 


Ridgelo elo Milo Made 


PAT. OFF. 


BO ‘Y OARDS FOR FINE wot OL CARTONS 
MADE AT RIDGEFIELD, N. J. BY LOWE PAPER COMPANY 
Rofvresentatives 
H. B. Royce, Detroit 
Philip Rudolph & Sons, Inc., Philadelphia 


A. E. Kellogg, St. Louis 
Norman A, Buist, Los Angeles 
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Forgotten is the bromidic “Quality not 
quantity” for our business at H-A is supplying 
glass containers in carload lots. 









Beginning with the design of each bottle 
or jar, every step in the process of manufacture 


ae | 
» f * 
| 2 


. . ™ * iad. is controlled so that the end results are 
- handsome, glistening, strong, economical, 
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~ ui a quality containers. 
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+ a . Re ae Whether you're buying half-ounce vials 
3 “a —_— or gallon jugs, be assured that every sparkling 
| . .. - H-A glass container is the best available. 
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HAZEL-ATLAS GLASS COMPANY wuetiune, w. va. 
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scores of products packaged in 
Sefton string-opening cans are proof of their worth! 


a> 


Tried often...and never found 
wanting! That’s why you can be 


sure Sefton’s string-opening can is 





the perfect package for your prod- 
uct! Used successfully for a host 
of decidedly different products, 
this dependable can is factory- 


sealed, tamper-proof and easy to 





open. Choose one-use style or 
with built-in re-closure. 
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MEDICATED BANDAGES * ICE CREAM ° TIRE PATCHES » COFFEE 
MONOSODIUM GLUTAMATE * CHEESE © CANDY © GIFT PRESERVES 
FROZEN FOODS © MOTH CRYSTALS © SPICES * FRUIT * CLEANSER 
DETERGENTS © PISTON RINGS 


COMPAN Y 


PAPER CANS... HOME OFFICE 
SPIRAL AND CONVOLUTE 3275 BIG BEND BOULEVARD, 


PAPER AND METAL ENDS ST. LOUIS 17, MISSOURI 
_-? ROUND AND IRREGULAR $ P 
ee aetenee ct ” PLANTS: ST. LOUIS * NEW ORLEANS 
PORTLAND, ORE. + PIQUA, OHIO 
DIVISION OF CONTAINER CORP. OF AMERICA 


DISTRICT OFFICES: Atlanta + Boston + Chicago * Denver ¢ Detroit * Los Angeles * Memphis ¢ Nashville * New Orleans 
New York ¢ Piqua * Portland « Sali Lake City * St. Paul 
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Paper bag coated with Du Pont ALATHON* 


keeps meat fresh longer...cuts packaging costs 


Moisture-resistant paper coating 

of ‘‘Alathon” retains flavor and 

color of meat... bags eliminate 
return shipping charges 


Meat packers used to ship raw meat 
trimmings to sausage makers in re- 
turnable wooden barrels or one-use 
fiber boxes. But the costs of packing 
and shipping were high. And the meat 
sometimes lost color and flavor... 
even became rancid. 


Then multi-wall bags, coated on 
the inside with Du Pont ‘‘Alathon” 
polythene resin, were introduced. 
These are 75 lb. capacity valve bags 
that are filled and weighed automat- 
ically. They cost less than half the 
price of one-use fiber boxes . . . elimi- 
nate return shipping costs in the case 
of barrels . . . and sausage makers 
find the bags easier to handle. 


The coating of ‘‘Alathon”’ retains 
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the natural juices of the meat be- 
cause vapor transmission through it 
is extremely low. This preserves col- 
or and flavor, too. Because “Ala- 
thon”’ is so inert, it doesn’t affect the 
meat (or other food) in any way— 
remains unaffected itself. And ‘‘Ala- 
thon” stays flexible under refrigera- 
tion . . . protects contents at tem- 
peratures as low as -70°F. 


Paper coated with Du Pont ‘‘Ala- 
thon” has other packaging advan- 
tages. It is highly resistant to alkalis 
and acids. Blended with wax, “‘Ala- 
thon” produces a tough glossy coat- 
ing for bread and other food wraps. 
“Alathon” can also be formed into 
many types of closures (screw-on, 
plug-type, etc.) and flexible bottles 
for a variety of products. 


Investigate the many advantages 
of “Alathon” for your packaging 
needs. We will gladly assist you on 


development work. For further in- 
formation, write: 


E. |. pu PONT DE Nemours & Co. (Inc.) 
Polychemicals Dept. — District Offices: 
818 Olive Street, St. Lovis 1, Missouri 

350 Fifth Avenue, New York 1, New York 
7 S. Dearborn Street, Chicago 3, Illinois 
845 E. 60th Street, Los Angeles 1, California 


PAT rr 
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Better Things for Better Living 
. » » through Chemistry 


Polychemicals 


DEPARTMENT 


CHEMICALS « PLASTICS 








Make Your 
Advertising Jump 


\ advertising has to have action—selling action, that is! 


Take your displays—for example. They have three seconds 


to attract attention, get appraisal and win approval. 


Or take packaging. It must reach roving eyes. overwhelm its 


colorful competition, make shoppers stop and look and buy. 


And your direct mail. It has to have enough eye appeal, 
enough stopping power, to stand out from all the other 


mailing pieces your prospects get. 


What's the answer? All you have to remember is this —Crocker 
DAY-G LO Coated Papers, because their colors are four times as 
bright as ordinary colors, will make your labels, packages, 


inserts, direct mail and displays pack four times the punch! 


There’s a Crocker DAY-GLO Paper merchant near you. He'll 


be happy to show you how to make your advertising really jump. 


Be Bright— use DAY-GLO 


CROCKER, BURBANK PAPERS cP, If] ST TZER BROTHERS, inc. 


INCORPORATED WHT CLEVELAND 3, OHIO 
FITCHBURG + MASSACHUSETTS Hi] 
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TOP FLIGHT PACKAGING for TOP FLIGHT MERCHANDISE 
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LUXURY APPEAL is a necessity in electric blanket sales. Luxury atmos- 
phere radiates from this window type package of which the main shell 
is colored liner corrugated in copper wood grain finish. A carton insert 
with transparent window serves to protect the Westinghouse Electric 
Blanket and display it attractively. This package and the containers for 
both single and dual controls are products of our complete coordinated 


PLANNED PACKAGING facilities. 








Take a lesson 


| from this lady... 
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HE didn’t go shopping especially for olives... but you can 
see they made the trip home with her. It only goes to prove 


Peseta = 


once again that if you have a fine product and pay special atten- 


tion to the package it’s going to move off the store shelf. 
Haase’s Spanish Olives* from Seville are packed in contain- 


ers with plenty of sales appeal. They’re handy, wide mouth 


SOP AOS lis 


“refrigerator” jars...easy to store...easy to get into...and 
they make a fine re-use jar. And don’t overlook that closure 
...it’s a colorfully decorated Crown Screw Cap with the fea- 
tures housewives want... easy opening... tight re-sealing ... 
protection of the original flavor and quality of the product 
when stored. This closure has the advantages you want, too 
... trouble-free application... dependable sealing... spe- 
cially selected liners. 

Before ordering closures again, find out about Crown Clo- 
sures ... the caps that more and more packers are using. 


Crown Cork & Seal Company, Baltimore 3, Maryland. World's 


i Largest Makers of Metal Closures. 


*Haase’s Spanish Olives, imported from Seville, are packed 
by the A. C. L. Haase Co., St. Louis, Missouri. All three 
products shown above are sealed with Crown Screw Caps. 
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A WARNERC RAPT 


Snel Neme tn Seth 2G, 


THE WARNER BROTHERS COMPANY 
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79 Pakeges that’ Say 


| eS nents 
—— AME 
—CALL NASHUA 


They’re good looking packages that can withstand plenty of 
handling . . . in storage as well as on retail counters. 


The answer to good looking packages that stay appealing is 
Nashua’s printing method which permanently bonds the ink to the 
tough, pliable film. 


Ask us to send you samples of Nashua Printed Polyethylene. 
You’ll see what we mean when we say it’s the textile packaging 
material that continually says: ‘‘ Pick me up’’. 





NASHUA, NEW HAMPSHIRE also packaged in Nashua 
Printed Polyethylene Bags. 


NASHUA CORPORATION - f . Many types of products are 


Formerly Nashua Gummed and Coated Paper Company 











MODERN PACKAGING 





Vili 
packagin 


> 


WHAT SIZE? What color? What qual- 
ity? These are questions that must 
be answered by the package—after it 
has caught self-service shopper's eye. 
For the story of this highly success- 
ful supermarket promotion of socks— 7 PUSH A piste? 4 
a prime impulse item—see Page 80. “9 a — 


PHOTO COURTESY SYLVANIA DIV., AMERICAN VISCOSE CORP 


Help-yourself textiles 


A WHOLE NEW TECHNIQUE OF SOFT-GOODS PACKAGING IS BEING CREATED 


BY NEW MERCHANDISING CONCEPTS AND TEMPTING NEW OUTLETS IN SUPERMARKETS 


oO"; of the most active of all fields —is gone. Today even dry goods must supplies in the supermarkets. The 
of packaging today is in textiles. sell themselves and, as always in that “food” store today is not just a food 


Seemingly overnight, the country’s 
second largest industry has become 
aware of the advantages of individu- 
ally packaged selling units and the 
makers of wearing apparel, household 
linens and other soft goods are rushing 
to catch up with the kind of packag 
ing so long enjoyed by the producers 
of foods, drugs, toiletries and others. 

The old-fashioned dry-goods store 
—where there was time for a clerk to 
take things from behind the counter, 
show the stock and explain its virtues 
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kind of selling, the package is a basic 
necessity (1) to provide the selling 
(2) to protect the product, (3) 
to give the essential information that 


unit, 


was formerly supplied by the sales 
4) to establish brand identity 
and (5) to attract attention to that 
brand amidst increasing competition. 


pers¢ mn, 


fo all this—which applies to many 
types of stores—is added the tempting 
new market offered by the booming 
trend toward the merchandising of not 
only food, but practically all household 


store; it is the family shopping cente1 
More and more, Mom, Pop and the 
kids depend on the supermarket as the 
place where they can buy all of their 
With the 
parking lot replacing the hitching post 


daily needs under one roof 


and the package replacing the clerk, 
it’s a throwback to the crossroads gen 
eral store. 

Supermarket operators who have l 
ready expanded into cigarettes, drugs 
housewares, magazines and cosmetics 


are now eagerly eyeing, if not actu 


ef 





ally invading, the textile field. These 
non-food items offer higher profit 
margins than the average food item 
and will help meet the challenge of 
price-shaving competition, higher taxes 
and increased overhead. 

“Should the supermarkets success 
fully solve the problem of sof{t-goods 
items,” said Victor Lebow, marketing 
consultant in this field at the recent 
Annual Institute in 


Cleveland, “this business may produce 


Supermarket 


as much as 10% of the gross sales of 
the individual supermarket. The po 
tential is at least $2 billion and per 
haps as high as $4 billion a vear.” 

rhis year’s general easing of soft 
goods markets has been an additional 
incentive to textile manufacturers to 
examine more closely the potentials of 
the package to capture the increased 
sales that appear to be waiting up new 
avenues of merchandising. 

Across the country, therefore, in the 
large r and more progressive sup I 
markets may be seen alongside the 
shelves of canned soups and breakfast 
food cartons new and interesting types 
of packages containing such things as 
nvlon hosiery, slips, panties, socks, 
men’s briefs, T-shirts, handkerchiefs, 
diapers, bedroom slippers, kitchen cot 


tons, work gloves, bath mats and all 
manner of practical soft-goods items. 

On the following pages are the 
stories of eight successful packaged 
lines in the textile field. Five of these 
lines have been designed specifically 
tor supermarket selling. One other has 
been planned admittedly with that 
possibility in mind. And all are in- 
tended to capitalize on the “help your- 
self” kind of merchandising, whether 
it be in a department store or super- 
market. 

New packaging techniques are de- 
veloping as specialized as the selec 
tion of profitable items to sell in these 
new markets. The supermarket textile 
package must be able to sell itself as 
easily as a can of peas or a box of 
soap flakes. The package must estab- 
lish its own brand identity and inspire 
confidence of quality. It should be 
noted that, unlike other packaged- 
product fields, to date there are rela- 
tively few well-known brands in the 
textile field that enjoy wide consumer 
acceptance through extensive consu- 
mer advertising. 

In the supermarket the package must 
do its own promotional job. In these 
outlets there are not only no sales 
people, but no facilities for the kind 


of window, counter and shelf display 
found in department and specialty 
stores. By its own forcefulness, the 
package on the supermarket _ shelf 
must not only inspire the sale, but it 
must quickly reveal all necessary data 
in regard to size, style, color, etc.— 
including some functions beyond what 
the average food package is called 
upon to perform. 

The | self-service _ textile package 
must be sturdy enough to withstand 
repeated handling and, above all, it 
must discourage pilferage. Losses from 
pilferage can run as high as 20% in 
nylon hosiery. Unchecked pilferage 
could soon eat up the profits of mer- 
chandise with even the most favorable 
mark-ups. 

The case studies presented on the 
following pages have been carefully 
selected to reveal how these problems 
are being solved by firms which are 
already successfully launched in the 
field. 


newcomers; others are pioneers in this 


self-service-textiles Some are 
type of merchandising. A review of 
what they are doing, we believe, will 
be helpful to practically every firm 
that is branching out into—or consid 
ering going into—these exciting new 
fields of selling. 


How to make nylons pilferproof 


truly revolutionary development 
f in the hosiery field is the pilfer- 


proof package developed by R. F. 


TRANSPARENT TUBE, 22 in. 
long. sealed at both ends, is im- 
possible to hide in the purse. 
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Nylen & Associates, Chicago merchan 
dising firm, for supermarket selling of 
60-gauge, 15-denier nylon “Donna 
Lynn” brand stockings manufactured 
by Burlington Mills. 

The package is a transparent ex 
truded acetate tube 22 in. long and 1 
in. in diameter, called the “Stocking 
Stik,” which by its shape is practically 
impossible for a dishonest customer to 
conceal. 

Yes, packaging-wise it’s relatively 
costly, but not so when it cuts losses 
from shoplifting of nylons in supers 
from as high as 20% to almost nothing 

The pilferage problem led to the 
search for a package that would be 
impossible for a woman to conceal in 
her purse before reaching the check 
Manv 


wraps and boxes had been 


out counter. tvpes_ of bags, 
tried— 
even dispensers that rang a gong to 
notify attendants every time a pack- 
age was removed. None of these had 
been completely successful. 


With grocery stores becoming one- 


stop shopping centers, the supermal! 
ket is a logical outlet for nylon ho- 
siery. Hosiery is as essential to women 
as bread and butter. If they can pick 
reliable 


while shopping for food, it saves 


up good-quality, stockings 
them going elsewhere to make the 
purchase. Furthermore, hosiery offers 
the food-store operator an item with a 
high profit margin. But it appears that 
there is something irresistible to any 
women in the possibility of slipping 
a small flat package of hosiery into 
purse or pocket and walking out 

The “Stocking Stiks” are the result 
of two vears’ study in more than 2,000 
stores in seven metropolitan areas to 
determine the best methods of han- 
dling and serving hosiery through dis 
tributors to self-service retail outlets. 
They are already being sold in super- 
markets in some 20 cities throughout 
the Middle West and South, in north- 
ern New Jersey, in Boston and are 
just being introduced in certain sec- 
tions of the New York area. 

The package consists simply of an 
extruded tube of transparent acetate, 
the ends of which are spun so that 
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there can be no damage to the stock- 
ings, either when the tubes are filled 
or when the purchaser removes them. 
A flat disk of acetate is placed over 
each end and secured with a shrink- 
type cellulose band just like those 
used on bottles. A wrap-around label 
on the outside of the tube gives brand 
identity, quality, color and size data. 
Each tube contains one pair of stock- 
ings. The tubes are filled by folding 
the stockings in half over a strip of 
ribbon. The ribbon is hooked to a 
wire that has been passed through the 
tubing and the stockings are gently 


Hankies 


very interesting venture in cello- 
A phane packaging of handker 
chiefs for supermarket selling has been 
undertaken by Saddle Rock Sales Co., 
Flushing, N. Y. 

The company first determined that 
it could offer men’s handkerchiefs as 
a profitable item to supermarket opera- 
tors. The need for a package was ob- 
vious. As the idea grew, a whole family 
of packages developed out of the 
original thinking—handkerchiefs pack- 
aged for Mr., Mrs., Miss, Jr. and even 
the very small fry as Jr. Jr. 

A special package is thus offered for 
each member of the family, each 
identified with a designated color: blue 
for men’s handkerchiefs, pink for 
women’s, green for misses, orange for 
the junior or cub size and vellow for 
the “kiddie” size. The packages are 
flat cellophane bags printed in three 
colors on the face and left transparent 
on the back to permit examination of 
contents—an important feature for 
showing printed patterns of the hand- 
kerchiefs. The dimensions of the bags 
are approximately 9% by 6% in. and, 
packaged with a stiffener card, they 
are reported to be bulky enough to dis 
courage pilferage. The bags are heat 
sealed. 

As_ handkerchiefs had previously 
been sold generally open for examina 
tion, the company wisely made a con- 
sumer test to determine whether 
shoppers would buy them in sealed 
packages. Women were shown a group 
of the packaged handkerchiefs and 
asked which they would buy. They 
were purposely not asked whether or 
not they would buy handkerchiefs in 
a package. Only after thev had had 
the handkerchiefs for a time was a 
further question asked: “Would you 


JULY 1952 


drawn into the container. The cellu- 
lose band to close the tubes also pre- 
vents pilferage, providing a sealed 
package from which the stockings 
cannot be removed without detection. 

The packages are fitted into a spe- 
cially designed 20-in. square wire dis- 
play dispenser which is 57 in. high 
and holds 12 doz. tubes, each contain- 
ing on: pair of two of the most popu- 
lar hosiery shades as well as a complete 
range of sizes from 8} to 11. 

The stockings are offered to the 
stores as a complete deal including 
packages, display racks, merchandis- 


ing aids and the services of a mer- 
chandising director. Meeting with 
wagon jobbers or wholesalers, the 
merchandise director assists in sales 
meetings, trains supervisors, calls on 
supermarkets and local chains in the 
area and organizes sales contests. 


Crepits: Tubes, Extruded Plastics, Inc 
Norwalk, Conn., using Tennessee Eastman 
Co. Tenite I aceiate. Cel-O-Seal bands, 
E. I. du Pont de Nemours & Co., Inc., 
Wilmington, Del. Labels, Printcraft Press, 
Inc., New York, Display rack, Alpha Dis- 
plays, Inc., New York. 


for the whole family 


have preferred to examine the hand- 
kerchiefs outside of the package?” 
Most of those interviewed said that 
this question had not occurred to them. 
The patterns and quality of the cloth 
were so clearly visible through the cel 
lophane that they were perfectly 
satisfied to take them in the package. 
The idea of packaged handkerchiefs 
for the whole family is novel and, it 
is felt, will have considerable appeal. 
It attracted wide attention when ex 
hibited at the recent convention of the 
Supermarket Institute in Cleveland. 
Saddle Rock Sales Co. sees in this 
package development not only a way 
to open up new markets for handker 
chiefs, but a way to establish brand 
identity which non-packaged hand- 


kerchiefs have lacked. 


Crepit: Bags, Oneida Paper Products, 
Clifton, N. J. 


NOVEL APPEAL is provided by 
packages for Mom, Pop and kids. 


HANOKERCHEF depart 
) for the Whole fom 59 


T-shirts for Father 


Ay en's T-shirts and athletic shirts are 
M lending themselves to packaged 
supermarket selling with a consider- 
able degree of success. 

There is comparatively fast con- 
sumption and rapid turnover in such 
items—a fundamental reason behind 
the entire trend to supermarket sale 
of non-food items. When the shopper 
can pick up such items readily in the 
supermarket, it saves a stop with a 
possible parking problem elsewhere. 

Items of male attire such as socks 
and athletic shirts are usually pur- 


chased by the woman of the family 
anyhow and when she sees them on 
packaged display in the supermarket, 
she can pick up many unplanned as 
well as planned purchases. 

Furthermore, men are becoming 
shoppers in supers and thus have a 
greater influence on purchasing than 
heretofore. 

A recent market survey by BBDO 
advertising agency showed that 68% 
of the husbands are now shopping for 
groceries at least once a week and 
sometimes more often. More than half 
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COMPLETE VISIBILITY of the 


unprinted cellophane package 
permits customer examination 
and saves costs. Packaged men’s 
underwear has been one of 
the most successful self-selling 
items for the 


textile supers. 


of them shop on the big weekly “stock 
up” trip and it was recorded that they 
often buy things the woman of the 
family didn’t intend to buy. Wander- 
ing around while the women are get 
ting meats and vegetables, the men 
are apt to pick up many impulse 
items if they are presented in easy-to- 
buy packages. 

Transparent-film packaging provides 
the way to present a multiple-sale unit 
of, sav, three shirts at an attractive 
price which still offers the self-service 
store operator an attractive profit. At 
the same time, the package simplifies 
inventory, protects the product from 
shopwear and permits self-service sell 
ing from today’s well-arranged dis 
play racks 


As such merchandise is in_ itself 


bulky, there is not the problem of pil- 
ferage that is true of a great number 
of smaller soft-goods items. 

A typical example is the line of 
men’s underwear packaged by West 
Knitting Corp. of Wadesboro, N. C. 
This firm uses clear, transparent, un- 
printed cellophane bags which permit 
full visibility of the merchandise. The 
use of the same size of package for the 
complete line is economical. Brand and 
product name, as well as all other es 
sential selling information, appear on 
colorfully printed saddle labels which 
are stapled to the bags. 


Package Products Co., 
using DuPont and Syl- 

Saddle labels, Herald 
Charlotte, N. C 


Crepits: Bags, 
Charlotte, N. C., 
vania cellophane 
Pre SS, Ine 


Sock selling in supermarkets 


A 1's-ft.-wide wire rack four shelves 
L high filled with packaged men’s, 
womens and children’s socks, placed 
near check-out counters in a super 
market, has been found to produce 
from $20 to $30 in sales per day. For 
many food items, it takes several times 
that amount of selling space to pro 
duce the same amount of dollar vol- 
ume per day. Representing somewhere 
in the neighborhood of a 30% mark-up, 


TWO SUCCESSFUL PACKAGES 
for supermarket socks. Printed 
cellophane bag (right) is sold 
from wire rack shown on Page 77. 
Plain cellophane bag with saddle 
label gives full visibility. Both 
use inner paperboard stiffeners. 


GuananteeD S00 
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the socks are also a high-profit item 
in comparison with foods, where the 
profit margin may be only a few cents. 

These profitable aspects have in- 
duced a number of the large surper- 
markets to introduce packaged socks 
as an impulse item among their in- 
creasing number of non-food items. 

One of the pioneers in this field is 
the Grand Union Co., East Paterson, 
N. J. Starting the merchandising of 
packaged socks in a few test stores 
last December, the company reports 
that it is selling these items in more 
than a hundred of its stores today. 

The socks, all of which are cello- 
phane packaged, are supplied prin- 
cipally by two firms: Superbilt Prod 
ucts Co., a division of Rudin & Roth, 
New York, and the Hosiery Guild, 
New York, a subsidiary of Triad Ho- 
siery Corp., set up last year to handle 
supermarket sales, Both firms report 
that they have already sold well over 
1,000 supermarket outlets each. 

Although the two suppliers are 
packaging units of three and four 
pairs of the socks in cellophane bags 
to seli at the attractive price of 99 
cents and $1.19 each, their packaging 
ditters slightly. 

Both types are meeting with wide 
favor in Grand Union and elsewhere 
because, in spite of their differences in 
construction, both apparently meet the 
basic requirements of supermarket 
selling: 

1. Simplified units with contents 
planned for universzl consumer ap 
}e il 


2. Attractive appearance that com- 


pares favorably with design devices 
used to give appetite appeal to fcod 
packages. 

3. Convenient packages that can be 
displayed in a minimum of space, that 
are sturdy to handle, that give all 
essential data at a glance. 

4. Quality appeal to inspire shopper 
confidence by emphasizing a wear 
guarantee—a very important factor in 
building good reputation for soft 
goods sold in supers. 

In effect, the packaging is so com 
plete in its selling aspects that the 
grocer doesn’t have to worry any more 
about his sock section than about his 
canned soups or cereals. 

Superbilt 
colorfully printed cellophane bags, the 


Products Co. is using 
design and color scheme varying with 
each type of sock offered—men’s, wo- 
men’s and children’s. The bags are of 
single back-seam type, printed so that 
they may be filled by the use of a 
paperboard stiffener around which the 
socks are folded inside the package. 
The ‘stiffener is also printed with the 
warranty: “Guaranteed for four months 
wear or four new pairs free.” The 
packages are stacked in the wire racks 
with the sealed end at the bottom of 
the package (see photo p. 77). This 
it is reported, has been found to give 
better visibility and a neater appear- 
ance to the products. 

The Hosiery Guild is packaging all 
its varieties of socks for supermarket 
selling in clear, unprinted cellophane 
envelopes, using stapled paper labels 
for printing brand and_ trade-name 
identifications. This is done to give 
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full view of the merchandise in the 
package so that colors, argyle designs, 
etc., are clearly visible. It also is eco- 
nomical in that the same unprinted 
bags can be used for all types of socks, 
thereby eliminating entirely the need 
foi package changes and possible 
waste of printed cellophane if demand 
is greater for one variety than another 
These packages also are given rigidity 


for display purposes and for handling 


by the use of paperboard stiffeners. 
Crepits: Cellophane for both packages 
Sylvania Div., American Viscose Corp., 
1617 Pennsylvania Blod., Philadelphia 3, 
Pa. Printed bags, Lassiter Corp., Char- 
lotte, N. C., and Oneida Paper Products, 
Clifton, N. J. Plain cellophane bags, Alad- 
din Products Co., 158 W. 18th St., New 
York. Saddle labels, Hy-Grade Print- 
ing & Stationery Co., 121 Varick St., 
New York 


Sweaters by the bag 


TRANSPARENT PACKAGES 
protect delicate colored sweaters ; 
cut overhead by reducing shop- 
wear. Department stores now de- 
mand these handy sales units. 


ryvhe idea of individually packaging 
poten is not new. Many firms 
were beginning to offer sweaters 

particularly delicate pastel shades—in 
transparent packages at the beginning 
of the war. The material situation, 
however, was such that much of this 
progress had to be abandoned. Only 
now have leading firms been able to 
adopt packaging methods generally. 

The interest in packaging arose for 
two principal reasons: (1) protection 
of merchandise from handling to 
eliminate damage and returns and (2) 
to provide convenient self-selling units 
in the absence of clerk service to help 
cut down overhead. 

A firm that has had considerable ex 
perience in packaging sweaters for de 
Irwill 
Knitwear Corp., New York, producer 


partment-store selling is the 


of Jane Irwill sweaters. Each year a 
larger portion of this company’s dis- 
tribution is individually packaged. Its 
leading supplier of cellophane pack- 
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ages estimates its purchase of packag 
ing supplies have increased 50% within 
the last vear or two. 

In this case the company is not aim 
ing at supermarkets, but at the ty pe ot 
self-help selling which prevails in de 
partment stores and even spe cialty 
shops today. 

Irwill is now using bags of 450 MST 


Cottons fo 


ioneers in the packaging of soft 
es for supermarkets are the 
makers of kitchen cottons—dish towels, 
dish cloths, pot holders and dusting 
cloths. 

One of the leaders in this field, Mor 
gan-Jones, Inc., New York, began cel 
lophane wrappings of such products 
in units for self-service selling in 
grocery stores as early as 15 years ago. 
Today it is producing packaged units 
by the millions for selling in practically 


all national and regional chains. 


cellophane to allow for the necessary 
rate of expansion and contraction in 
moisture content of the merchandise 
and thereby provide a sturdy unit to 
withstand rough handling. The bags 
are one-color printed, leaving broad 
transparent areas to give visibility of 
the product. The packages are left un 
sealed so that the shopper may pull 
the sweater out and examine it more 
closely. The company is, however, ex 
perimenting with selling from open 
samples on the counter, with the idea 
of eventually supplying the packages 
sealed with cellulose tape. 

The packages are filled by the use 
of a foot-levered tray into which the 
folded sweaters are placed. The alumi- 
num trays have flexible sides which 
permit the sweaters to be guided 
easily into the bags. 


Crepits: Bags, Package Craft, Inc., 202 
EF. 44th St., New York, using Sylvania and 
DuPont cellophane 


the kitchen 


It was apparent many years ago that 
grocery stores were a logical outlet for 
kitchen cottons sold as related items 
with all types of household cleaning 
products. If the housewife bought the 
latter in the grocery store, it was ob 
vious that she would purchase the 
necessary items for applying them in 
the same place. Grocery-store opera- 
tors were immediately receptive to the 
idea, as kitchen cottons offered an 
average mark-up of 33%. 


Cellophane was an efficient packag 


KITCHEN COTTONS have been sold in packages in supermarkets for 15 
years. Morgan-Jones, Inc., cellophane wraps its standard and gift lines. 





ing medium to give visibility to the 
product and to provide convenient 
self-service selling units. Today’s 
wraps for standard lines in this field do 
not look much different from those 
adopted in the beginning, but great 
strides have been made in high-speed 
mechanical methods of folding the 
merchandise and wrapping it. The 
packaging has also permitted the 
maker to develop wide acceptability 
for brand names. 

Morgan-Jones has fully automatic 
production for folding and wrapping 
dish towels, dish cloths and dusting 
cloths turned out at very high speed. 
This company uses clear cellophane 
and provides quickly recognizable 
brand identity by the use of a one 
color-printed green label inserted in 
the pac kage and showing through the 
cellophane. 

The new, stepped-up phase of tex- 
tile selling in supers is reflected in the 
fact that this company recently has in 
troduced two packages with gift ap 
peal. These include assortments of 
kitchen cottons packaged in colorful, 
cellophane-wrapped U-boards. These 


packages have been very successful in 
encouraging sales of the products 
which the user picks up for bridge 
prizes, for showers and for other gilt 
occasions. 

One of these packages has a U-board 
printed in red with white polka dots 
and contains one dish towel, two dish 
cloths and one pot holder overwrapped 
with clear cellophane. The other larger 
package with three dish towels, two 
dish cloths and two pot holders has 
the U-board printed to give the effect 
of a gay awning stripe in red and beige 
and is overwrapped with printed cello 
phane to display brand name and con- 
tents on the face of the pac kage. 

The space on the back of both 
pac kage s has been used effe ctively not 
only to promote brand name, but to 
further the company’s reputation for 
the controlled quality that is so im- 
portant in the merchandising of all 
packaged soft-goods items for self- 
service selling. 

Copy appearing on one of - the 
packages reads: 

“The gay cottons snugly fitted into 


this package will add cheer to you 


kitchen coming to you trom a com 
pany which has been manufacturing 
cotton for three-quarters ot a century. 
They're made for your working pleas- 
ure by Morgan-Jones—the same famous 
company that gives you those hand- 
some scatter rugs, bath sets and bed 
spreads. 

“Real quality prevails in all Morgan- 
Jones products, because they re the 
result of careful handling from raw 
cotton to finished product. Imagina 
tive and expert designing, too, makes 
each household article carrving the 
Morgan-Jones labels something “spe 
cial.” 

“Look for this popular Morgan- 
Jones trademark in fine stores from 
coast to coast.” 


Many 
contemplating the supermarket field 


makers of soft-goods items 


will find that valuable lessons can be 
learned in a study of the packaging 
done by this successful merchandiset 
of kitchen cottons. 


Crepits: Cellophane wraps, Package 
Products Co., Charlotte, N. C. Labels and 
U-boards, Herald Press, Inc., Charlotte 
N.C 


Diapers-—the first necessity 


_ new packages for Springs Mills 
gauze diapers are interesting exam 
ples of varied package designs tailored 
to meet selling requirements in dif 
ferent types of retail outlets. 

Springs Mills is the distributor of 
household textiles under the widely ad 
vertised brand name “Springmaid.” 
During the past vear the company 
added gauze diapers to its line and, 
of course, found it greatly to its advan- 
tage to tie in the diapers with the 


Springmaid name 


All three packages are folding car 
tons of the same construction, designed 
to hold a dozen diapers. One, however, 
has been designed exclusively for de 
partment-store selling. The main ob- 
ject in this case was to provide a 
package with appealing color and dis 
tinctive treatment that would stand 
out in counter display and emphasize 
the Springmaid name. This has been 
done by boldly printing the brand 
name in black on a polka-dotted aqua 
background and centering the trade 


mark between the two words of the 
product name, “gauze diapers,” in a 
quickly recognizable symbol of thre 
cubes accented with magenta fo 
added color interest. 

Believing that there is a market for 
diapers in supermarkets, the company 
is offering a completely different pack 
age for these outlets, but. still em- 
phasizing its Springmaid trademark 
strongly. A bolder design using red and 
marine blue with white has been 
selected to provide the kind of design 


PACKAGE 
for three types of mar- 
kets are illustrated by 
Springs Mills gauze dia- 
per cartons—left to right: 


approaches 


pleasing design for de- 
partment stores; bolder 
technique for supermar- 
kets; treatment 
to meet requirements of 
markets not covered by 
the other two packages. 


special 
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that will stand out in the food store in 
competition with the splashy effects 
achieved for grocery packages. A third 
package (for a lighter-weight gauze) 
has been developed to meet price 
markets. 
In this case the product is presented 
under the name, “The Springs Cotton 
Mills Gauze Diapers.” The package is 


requirements in special 


printed in two colors—a shade of aqua 
darker than the department-store pack 
age, combined with a dark red, with 
strong contrasts provided by the let 
tering of the trade and product name 
against a ribbon-like motif which is 
left white. A line drawing of the mill 
gives pictorial interest. 


The idea of selling diapers in super 


markets is another example of changing 


trends in merchandising. Today's 


modern supermarkets are more and 
more being located in new residential 
areas where there are bound to be 
young married people with growing 
families. 

It is reasoned in the trade that 
diapers for the first baby will most 
always be bought in the department 
store at the time the mother-to-be is 
buying a layette. However, diapers 
wear out and it is logical reasoning 
that if a young mother needs replace 
ments she will be more than likely to 
pick them up as an unplanned pur- 
chase in a neighborhood shopping 


center if convenient packages are 


placed on display within easy reach. 
When the second and third babies 
arrive, there will definitely be a need 
for further diaper requirements—even 
if many of the other layette accessories 
bought for the first child can be re-used 
for the next one. This is an additional 
reason why diapers can become a od 
turnover item in the local market. 


Crepit: Cartons, Old Dominion Box Co 
Inc., Lynchburg, Va. 


Ready-to-sew dress in a bag 


ust as life in the kitchen has been 
J made easier in this modern age 
by the use of prepared food mixes 
which can quickly be made into a cake 
or a pie, homemakers fashion require 
ments are now being simplified by the 
use of impulse-purchase packages con 
taining ready-to-sew dresses. 

This clever packaging idea is a de 
velopment of Stylecraft Frocks, Inc., 
Philadelphia, Pa., which has just put 
on the market its Sew-Easy Dress Kit 
In a Sew-Easy package are all the mak- 
ings of a smartly fashioned dress, in- 
cluding trimmings and _ accessories. 
Women, who have been taking to sew 
ing with renewed enthusiasm lately, 
can make a frock from a package in an 
hour, according to the promotion copy. 

The heat-sealed bags are of an 8-by 
12-in. size, reported to be popular 
with retailers, and, as the company’s 
copy reads, “Anyone who can thread 
a needle will be put in a mood for 
sewing by the wrapper design.” 

The package contents are com- 
pletely explained in black-and-white 
lettering on a coral background—a 
color selected to accent a wide variety 
An outline illus- 
tration of a spool and zig-zagged edges 


of dress materials. 


of the printed design simulating cut- 
ting with a pinking shears provide ap- 
propriate design symbols for a dress- 
making item. 

The unprinted areas of the bag per- 
mit the shopper to see the pre-cut and 
professionally finished material through 
the cellophane and also an illustration 
of the dress style printed with detail 
as to size, type of fabric, etc., on a 
paper insert contained in the bag. The 
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CONTENTS ARE EXPLAINED on printed cellophane bag. Unprinted areas 
reveal paper inserts showing styles, sizes and directions for sewing, as 


well as fabric, 


clear cellophane back of the package 
permits further examination of the con- 
tents and reveals another insert printed 
with detailed illustrated directions for 
sewing the dress together. 

Buttons, zippers, shoulder pads and 
other separate sewing aids are held 
within the package without risk of 
loss in shipping or handling. Each 
dress is ready-cut with such profes- 
sional details as fine tucks, embroidery 
on pockets and scalloping, depending 
on the style selected. The home seam- 
stress need only sew the side seams, 
insert zipper, finish sleeves and hems. 

Stylecraft calls it “high fashion with 
a tiny price tag,” the prices ranging 
from $4.95 to $8.95. The initial offer- 


ings include a choice of 33 styles in 


buttons, trimmings. At 


right is a finished dress. 


juniors, misses, women’s and half-size 
dresses and in fabrics by famous manu 
facturers: Bur-Mil rayons, Dan River 
cottons, Soap-n’-Water cloth, et al. 

The packages permit many counter- 
display possibilities in colorful, eye 
appealing arrangements with varied 
interest provided by the insert illustra- 
tions showing different styles. John 
Wanamaker, Philadelphia, was first to 
introduce the new packages, with ex- 
clusive distribution in that city. The 
packaged Sew-Easy Dress Kits ob- 
viously have many possibilities not only 
for department stores, but for other 
outlets. 


Crevir: Printed cellophane packages, Mil 
, Milwaukee 1, Wis. 


print, Inc 
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“ke line 


for Burroughs 


ry vhese packages never battle for 
customers’ attention on dealers’ 
shelv es. 

They do not help sell merchants on 
the idea of adding a new line of 
goods to their sales stock. 

But, to the Burroughs Adding Ma- 
chine Co., Detroit, whose line of 
business-machine supplies the pack- 
ages enclose, they represent the re- 
alization of a marketing opportunity. 

Burroughs’ main products are busi- 
ness machines. The machines range 
from small adding machines to com- 
plete accounting mechanisms and are 
sold in the U.S. through 140 com- 
pany-owned branches by a sales staff 
of 1,500. Once the machines are in 
customers’ offices, a staff of company- 
trained servicemen provides efficient 
mechanical service to all users. A 
large proportion of all users’ machines 
are maintained by Burroughs under 
service-agreement contracts. 

Efficiency of the machines de- 
pends to a considerable extent on the 
accessory supplies used with them— 
on the carbon paper, inked ribbons, 
roll papers and other such items. So 
the Burroughs servicemen offer these 
supplies items as a part of their regu- 
lar service to customers. It was quite 
natural that, under this sales situa- 
tion, the supplies packages would get 
secondary attention. 

But a customer survey, in 1948, 
showed the need for better supplies 
packaging. Customers needed ade- 


<@ THREE GRADES of Burroughs’ 


typists’ supplies are denoted by 
distinctive designs and colors— 
yet each is unmistakably Bur- 
roughs. Bellaire line (center) 
is top grade; Mainline (above), 
second grade; Clean Copy, the 
economy grade. The Clean Copy 
carbon paper package was re- 
cently judged the best set-up box 
in the office-equipment field. 
COLOR PLATES COURTESY BURROUGHS 
ADDING MACHINE CO 
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BUSINESS-MACHINES SUPPLY 


quate package identifications, espe- 
cially during inventory time and 
re-ordering. They 
faulty packaging and cartoning that 
caused their goods to be delivered 


when resented 


in less-than-perfect condition. They 
showed definite reactions to different 
package designs, shapes, opening de- 
vices, instructions for product use, 
identification panels. 

So Burroughs began a 
with these three aims: 

1. To develop the supplies to a 
point of definite superiority in the 
field and broaden the line so that 
customers could get the improved 
supplies for all their business ma- 
chines—not just made by 


program 


those 
Burroughs. 

2. To package the supplies in such 
attractive and convenient form that 
they would not only imply the qual- 
ity of the goods inside, but would 
also have positive carry-over effect 
on users’ opinions of Burroughs ma- 
chines, the Burroughs company and 
the Burroughs sales and service men. 

3. To make the re-order forms and 
sales literature going into packages of 
such “class” that—besides helping sell 


PACKAGE DESIGN IS THE IMPLEMENT 


FOR AN ORDERLY REFORMATION OF 


LINES 


UNDER A QUALITY STANDARD 


more supplies—they would actually 
become, like the packages them 
selves, one of the company’s best 
forms of institutional advertising. 

To begin with, Burroughs had no 
packaging department per se. The 
program was handed to the advertis 
ing department, with directions to se- 
cure cooperation from the service 
division, the purchasing division and 
the other sections of the company 
when needed. One of the first steps 
taken by the advertising department 
was to engage the packaging section 
of a Detroit industrial design firm as 
a source of experienced judgment 
and creative talent. Under this sys- 
tem the packaging program itself was 
attacked. 

The great complexity of the job is 
evident from even a partial list of the 
goods to be packaged: sheet carbon 
paper in three grades, with three 
standard sizes and dozens of odd 
sizes within each grade; carbon paper 
assemblies, including sewed binders 
and pasted jackets for all uses; inked 
ribbons in three grades and in the 
many sizes necessary for all typewrit- 
other 


ers, adding, accounting and 


ANOTHER DESIGN is used for off-sizes of carbon paper, but the repeat 


pattern of the “B” 


trademark 


still identifies product as Burroughs’. 


2 
Karnes wr 





LINE INCLUDES dozens of machine accessories, packaged under Main- 
line theme. New Burroughs packages won awards in both set-up and fold- 
ing bex contests for artistic design and general superiority in their field. 


machines; plain and carbonized roll 


paper for adding and accounting 
machines; autographic register rolls; 
liquid platen restorer; protective ma- 
hoods; 


chine journal sheets of all 


sizes; spirit duplicator fluid; base-of 


+ felt machine pads. 


The packages would be big, little, 
They would be flat, 
} round, square, rectangular. Products 


middle-sized. 


would be in bottles, tins, boxes and 
wraps. There were problems of 

? manufacture, storage, shipping, stock- 

ing, intra-office handling, — supply- 
exhausting. 

The project began with the prob- 
jlem of packaging the carbon papers 
Fand typewriter ribbons, where ther 

were three different grades to mer- 
chandise The obvious — solution, 
package-wise, was to choose three 
brand names and design packages 
under each brand name. The brand 
names and designs had to carry the 
burden of visibly showing the differ- 
ences mn product quality, but it was 
imperative that packages for all three 
grades “hold together” as a family. 

rhe three names “Bellaire,” “Main 
line” and “Clean Copy” were chosen 
for the three grades of merchandise 

The Bellaire packages would be 
done in simple, feminine good taste 
with cost being secondary to the job 
of connoting superior quality. This 
quality impression must be so out 
standing that the line would be the 
natural choice of executive  secre- 
taries and others whose writing or re- 
cording jobs are especially demand- 
ing. 

The Mainline carbon and ribbon 
packages had to be unmistakably 
“Burroughs.” They had to be out- 
standing, yet not rival Bellaire in 
richness of appearance. Principal fea 
ture of this design turned out to be 
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the big red Burroughs trademark, a 
stylized “B” which immediately 
catches the eve, combined with the il- 
lustration of a machine key and stem 
that carries the eye unswervingly to 
the product name. 

The Clean Copy packages had to 
economy-grade goods, yet 
still carry the feeling of traditional 
Burroughs quality and keep the fam- 


denote 


ily resemblance. 

Going further into the packaging 
of the standard-sized sheet carbon, 
more than the 100-sheet box had to 
be considered for each of the three 
brands. The carbon paper in each 
box was to be divided into 25-sheet 
lots and each 25 sheets held in a 
separate protective folder. And, inci- 
dentally, variations of the box and 
folder designs were to be imprinted 
in complementary colors on the backs 
of the carbon sheets to provide iden- 
tification of grades and maker on 
each sheet 

In addition to the standard-sized 
there 
varving from 3 by § in. up to 18 by 


carbons, were special sizes 


24 in. And, from the volume stand- 
point, the special sizes were almost 
as important to Burroughs as the 
standard sizes. But the odd sizes 
posed still more peculiar problems in 
packaging design. The main trouble 
was the great variation in size, which 
made it impractical to print separate 
paste-around wraps for each box. The 
found in—literally—a 
“wallpaper” design wrap. This could 


solution was 


be cut to any size without losing the 
design effect. 

For the three brands of typewriter 
ribbons, the packaging problem was 
to incorporate the three brand de 
signs into one-ribbon containers and 
six-ribbon cartons. Each ribbon would 
also be wrapped in heat-sealed cel- 
lophane imprinted with appropriate 
design work. 

For the items other than flat-sheet 
ribbons, 
where there was only one grade to 


carbons and _ typewriter 
be sold, the design problem simpli 
fied itself. It was decided to utilize 
the basic elements and color scheme 
of the Mainline carbon and ribbon 
packages, but, of course, without the 
Mainline brand name. 

Thus, the packaging-design project 
can be visualized as being done ac- 
cording to a “T” plan, with the Bel- 
laire and Clean Copy carbon and rib 
bon packages forming the two arms 
and the Mainline carbon and ribbon 
packages, together with the packages 
in the Mainline theme for miscellane- 
ous items, forming the vertical stem 
of the “T.” 

Typical of the customer conven- 
ience ideas incorporated in the pack- 
aging is one seen in the new label for 
carbonized roll paper. Perhaps for 
the first time, this label will prevent 
the spoiling of several feet of paper 


MANY SIZES and shapes of boxes are required for line of ribbons. Unit 
packages are either metal or paperboard, all with same design theme. 





when a new roll is opened. No sharp 
edge is needed to open these rolls. A 
simple device, the label functions 
much like the tear-tape opener on 
cigarette packages. 

Since a large proportion of Bur- 
roughs supplies is delivered by mail 
directly to the customer, inexpensive 
but thoroughly protective mailing 
cartons were devised and purchased. 
One mailing carton being used is a 
patented cushioned paper bag. 
These bags protect the display car- 
tons being shipped in them—espe- 
cially the vulnerable corners. Thus, 
not only the products themselves, but 
the packages, too, reach the user in 
perfect shape, having lost none of 
their eye appeal or usefulness. 

An integral part of the packaging 
program, to Burroughs’ way of think- 
ing, is the placing of re-order cards 
and other promotional material in the 
packages. In these matters Burroughs 
went somewhat farther than is cus- 
tomary. The re-order card in the car- 
bon boxes is typical. When the user 
comes to this order card in her car- 
bon box, she sees a perky, red bird 
perched on a typewriter carriage stut- 
tering out the reminder, “It’s  ti-ti- 
time to re-order!” The tear-off card 
attached is an easy-to-follow,  self- 
mailing order card. The illustration on 


The 


rPwo years ago General Foods intro- 

eer full-color cake illustrations 
to liven up the front panel of its Swans 
Down Cake Flour packages. Since that 
time, increased purchases of the flour 
have indicated the picture idea to be 
such an effective one that the com- 
pany has decided to make the illustra- 
tions even more dominant. 

The new Swans Down packages 
now on the market feature still further 
enlarged cake illustrations, while the 
trademark has 
been reduced in size and placed in 
the upper right-hand corner. 

The revised packages 
either white cake, devil's food cake or 
Dav” 


well-known “swan” 


illustrate 


cake on the front. 


“Happy 


the card is changed every few 
months so that the typical carbon 
user always gets a new, humorous re- 
minder. Indicative of the success of 
these re-order cards is the fact that 
the girls in many customers’ offices 
have begun displaying the little illus- 
trations on their desks. 

Also in every package is a folder 
“selling” some product other than 
that being used. So the over-all impact 
of every Burroughs supplies package 
includes not only the package itself, 
but every other possible means of 
selling Burroughs supplies and the 
Burroughs company. 

Some measure of the excellence of 
the new designs was reflected in this 
year's competitions of both the Fold- 
ing Paper Box Assn. of America and 
the National Paper Box Mfrs. Assn. 
In both competitions Burroughs con- 
tainers earned awards. In the latter 
competition, the set-up box for Clean 
Copy carbon paper was judged the 
best package in the office-equipment 
field. In both the set-up and folding- 
box competitions, the Burroughs 
packages received honorable 
tions from the standpoint of artistic 


men- 


design and the folding-box judges 
gave the line an honorable mention in 
the miscellaneous class for general 


superiority according to end use. 


Smaller illustrations of all three cakes 
appear on the back panels with com- 
plete recipes for making the cakes. 
One side panel offers a recipe for 
angel-food cake and the other carries 
four frosting recipes. A large white 
price patch is provided on the top of 
each of the new packages for the con 


ENLARGED full-color cake illus- 
trations feature the new Swans 


Down Cake Flour 


1952 


packages. 


Results of the packaging program 
are being felt throughout the Bur- 
roughs organization. The program has 
engendered a tremendous new con- 
sciousness of the marketing possibilities 
in Burroughs’ accessory supplies. And 
not only have the servicemen taken a 
new grasp on the supplies sales op- 
portunities, but also the Burroughs 
sales representatives are giving sell- 
ing time to supplies during the instal- 
lation of every new machine. 

While the visible benefits of the 

new packaging are even greater than 
were foreseen, Burroughs believes 
customer reaction indicates that the 
new packaging is doing a big job of 
helping keep customers sold on the 
desirability of all Burroughs products 
and services. 
Crepits: Design program, W. B. Ford 
Design Corp., 1712 Guardian Bldg., 
Detroit 26. Box wraps, Rodgers, Kellogg, 
Stillson, 207 W. 25 St., New York 1. 
Set-up boxes, Van Ness Bros., Inc., 104- 
201 Gray St., Paterson 3, N.J. Folding 
boxes, Robert Gair Co., Inc., 155 E. 44 
St., New York 17, and Paper Package 
Co., 1036 N. Capitol Ave., Indianapolis 
6. Bellaire ribbon tins, J. L. Clark Mfg. 
Co., 923 23rd Ave., Rockford, Ill. Main- 
line ribbon tins, Bernardin Bottle Cap 
Co., Evansville, Ind. “Jiffy” cushioned 
mailing bags, Jiffy Mfg. Co., Hillside, 
N.J. 


swan bows to appetite appeal 


venience of the retailer. This space 
stands out against the red background 

The Swans Down packages are 
packed 12 to the case, with every case 


containing all three package variations. 


Crepit: Wrap, Keller-Crescent Co., Et 
ansville, Ind 
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label pictured hotel from which brand took its name. 


change introduced a green background and a picture of the product. 


The same design motif used on the label appears on tuck-under ends of wrap. 


marked the debut of Del Monte shield, which remains little changed. 


5 , ~ By Del Monte 
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Tomination of this month’s Packag- 
N aging’s Hall of Fame entry could 
be seconde d by almost any food buyer 
anywhere in the world. Distribution 
of the famed Del Monte brand of 
canned foods is truly global. Since its 
big-time debut in 1917—when Del 
Monte entered the Saturday I vening 
Post with the first national adver- 
tising of any canned fruit—billions of 
packages bearing the familiar red 
and-gold shield and dark green back- 
ground have rolled from its maker's 
production lines to the store shelves 
and dinner tables of two hemispheres. 

Today Del Monte’s producer—Cali- 
fornia Packing Corporation, with head 
quarters in San Francisco—is the larg 
est processor of fruits and vegetables 
in the world. In pineapple it is second 
only to Dole. In dried fruits its output 
is exceeded only by Rosenberg Bros. 
Through its subsidiary, Alaska Packers 
Assn., Calpak is a principal factor in 
the red-salmon industry. Moreover, it 
conducts widespread operations in 
fruit and vegetable juices, processed 
tomato products, preserves and pick 
les. All are planted, grown, caught 
and selected to meet quality stand 
ards set for Calpak’s major brand, Del 
Monte. Now identifying more than 
100 items, this brand brings in the 
lion’s share of Calpak’s annual sales, 
which in 1950 reached a record total 
of $222,875,150 

Meeting the demand for Del 
Monte products has made Calpak’s 
produc tion almost as global as its dis 
tribution. From its beginnings in Cali 
fornia it has expanded to operations 
in 11 states and the territory of 
Hawaii, with subsidiaries in the Philip 
pines and Alaska. Its payroll, reflecting 
the task of packing a hundred-odd 
items, each at the peak of ripeness 
and flavor, swells from an everyday 
6,000 people to more than 40,000 
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@ Through packaging it has spread 
the eanaad of wgegs a foods 


at the peak of the 
son. While 
workers echo through the winter si- 


operating sea 


footsteps of maintenance 


lence of its Minnesota corn and pea 
canneries, citrus fruits and spinach 
are being processed at Florida and 
Texas plants. 

Since 1917 Del Monte has been 
the largest-selling brand of canned 
and glassed fruits and vegetables in 
the world. With its heavy stress on 
quality, it may be credited with hav- 
ing much to do with establishing pub- 
lic confidence in this type of food and 
in more than doubling U. S. consump- 
tion of canned fruits, vegetables and 
The Del Monte package has 
played an 


juices. 
important part in this 
growth. The long-range campaign fea 
turing it, which began in the Post and 
other 


brought a new 


spread to major magazines 
habit of 


brand buving to food shoppers and 


eventually 


helped to build a broader, more sta 
ble market for 


gi ods 


all California canned 
Meeting such demand led in 
turn to improvements in packaging 
materials and to a 
healthier 
more varied and 
diet, freed 


privations and shortages 


machines and 
wealthier nation with a 
vitamin-enriched 
from ancient seasonal 
In terms of 
however, Del 
Monte's is no Horatio Alger story. Be 


fore the merchandising and packag 


“rags to riches, 


ing miracle could occur, some expen 
sive props had to be on hand. 


The background 

During the latter part of the 19th 
century, California began changing 
from a vast granary to a panorama 
of relatively carefully culti 
vated fruit and vegetable farms. It 


small, 


was then that its canneries started: 


crude, noisy sheds where most op 


erations, including the soldering of 


can seams, were often done by hand. 
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( alpak, in fact, can trace its lineage 
back through various corporate mar- 
riages to the state’s first commercial 
packers, Dawson and Cutting. 

These canneries 


early were so 


small that they were forced to con- 
centrate on production which could 
be sold quickly to jobbers and whole- 
salers. handled 


grocers 


The jobbers, in turn, 


distribution to individual 


throughout the nation, who bought 


an estimated year’s supply and sold 
it under their own trade names. A 
private brand which won favor in one 
might be totally un- 
known in other regions. This market- 


ing method had other drawbacks: no 


area, therefore, 


nationwide continuity of demand, no 
stable basis for estimating consump- 


tion or demand and little or no uni- 


TODAY’S FAMILY of Del Monte products includes mote than 100 food 


items—some in tin, some in glass. 


All the products are packaged with 


the utmost care to reflect and protect the brand’s quality reputation. 


 & a 








“Del Monte 


SLICED BEETS 


brought 


oth 


PEACH HALVES 


national distribution and the basic design is 


‘Nel Monte 


BRANO 


QUALITY 


still used. 


design climaxed a $100,000 program that brought the first fully descrip- 
tive copy on the back panel and a direct-color reproduction of the product. 


~ - 


| Ecanby Garden| 
SUGAR PEAS 


SUGAR PEAS 


An expecially economical style of pack As 
sorted medium sizes coretully groded ond 


label is considered a masterpiece of product reproduction and a 
model of descriptive information. The careful attention that has been given 
to both color and detail on all labels gives: Del Monte products a quality look. 


formity in the quality of the packed 
product 

Among the canners then operating 
was the Oakland Preserving Co., or- 
ganized about 1885. One of its prin- 
cipal customers was the Hotel Del 
Monte at Carmel, Calif. 

Owned and _ operated by the 
Southern Pacific Railroad as a tourist 
attraction (much as the rival Union 
Pacific today promotes Sun Valley in 
Idaho), the Hotel Del Monte main 
tained high standards of cuisine. Both 
publicly and privately, it proclaimed 
its desire for only the best in foods, 
whether fresh or canned. In serving 
this customer, the Oakland Preserv- 
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ing Co. had to prepare its wares un- 
der rigid specifications established by 
the hotel. This special part of the 
company’s pack was therefore dis- 
tinguished, both as to grade and des- 
tination, by simply stamping “Del 
Monte” on each can and case. Thus, 
from the start, the name “Del Monte” 
on canned foods was closely associ- 
ated with quality products. 


The label is born 

Growth of business, particularly 
from wholesale grocers, forced the 
firm to acquire a range of formal fruit 
and vegetable labels. The first Del 
Monte label was designed in 1895. 


Created by Harry Blachley of the 
Dickman-Jones Lithograph Co., San 
Francisco,° its principal feature was 
a bird’s-eye-view sketch of the hotel. 

The Del Monte label was born into 
what was then a brawling industry. 
Competition was rough and ruthless 
between the small canners. Under 
such circumstances it was logical for 
different groups to join forces for 
mutual protection. The first important 
merger came in 1899 when almost 
half of the state’s canneries joined to- 
gether as the California Fruit Can- 
ners Assn., a stock corporation. 
Among the organizers was the Oak- 
land Preserving Co. In ensuing 
months, C.F.C.A., as the new group 
was called, gathered momentum and 
four more canner members. During 
this period the Del Monte label—now 
carrying both its original company 
name and the association seal—un- 
derwent its first redesign. 

Missing on the new label was the 
view of the hotel. Gained was a 
grayish-green background—predeces- 
sor of today’s dark green—and a 
hand-drawn vignette of the product. 
Brand and product name appeared in 
reverse white, tinged slightly with 
red. Also in white was an intricate 
scroll-work overlay carried com- 
pletely around the label. Other fea- 
tures were extensions which folded to 
cover the top and bottom of the can, 
directions for serving the product 
and, sadly enough, a phrase “Empty 
Contents of Can As Soon As 
Opened,” indicating that the packer 
then shared with the public the mis- 
taken belief that there was something 
deleterious about cans. 

Despite its size, C.F.C.A. could not 
be called a “national” firm so far as 
distribution goes. Its success, how- 
ever, did prompt the organization of 
a smaller competing group called 
Central California Canneries. Sales 
for this new firm were handled by 
the J. K. Armsby Co., a well-known 
commission house. Formation of the 
triple-C added a second major force 
to the California canning scene. 
Neither, in the opinion of George N. 
Armsby, was big enough. 

Year-around demand, George 
Armsby believed, was needed to sta- 
bilize the canning industry. At the 
same time, tremendous volume would 
be necessary to meet such demand. 
Both of these could be provided, he 
told canners, by a merger of the 
C.C.C., the C.F.C.A., the Armsby 


®Since absorbed by Schmidt Lithograph Co 
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commission firm and the dried-fruit 
business of Griffin & Skelly. 
Consumers, meanwhile, were be- 
coming better acquainted with the 
Del Monte label, though still on a 
limited regional basis. In 1909 the 
label underwent another redesign. 
The shield appeared for the first time. 
This also marked the debut of Old 
English lettering for the brand name, 
a styling it retains today. Gone was 
any mention of the Oakland Preserv- 
ing Co. In its place was the griffon 
trademark of C.F.C.A., also repeated 
on the top and bottom extensions. 
Public acceptance of the brand 
kept growing, slowly but steadily. Be- 
tween 1910 and 1915 a number of 
changes were made in the label de- 
sign, all aimed more or less at sim- 
plification and possibly at economy. 
End wraps—which formerly obscured 
the can ends and required both more 
paper and folding labor—were elimi- 
nated. The green background of the 
label became darker and, for the first 
time, the phrase “Reg. U.S. Pat. Off.” 
appeared over the Del Monte shield. 
During these years George Armsby 
had not forgotten his idea. The can- 
ners, though not yet enthusiastic, 
were not quite so aloof as before. 
Finally, in 1916, the California Pack- 
ing Corp. was formed. Its first presi- 
dent was George’s brother, J. K. 
Armsby, Jr. He headed a firm that 
was big from the start, operating 61 
plants, including canneries in Wash- 
ington, Oregon and Idaho, and own- 


MASS DISPLAYS like this are the result of Del Monte’s ex- 
cellent retailer relationships, which are backed up by pow- 
erful national advertising and point-of-sale display material. 
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ing almost three-fourths of the stock 
in Alaska Packers. Not given any dol- 
lar value on the books of the infant 
corporation was one of its biggest as- 
sets—the Del Monte label, in which 
it has by now invested many millions 
of advertising dollars. 


The big push 


Of the myriad canned foods on the 
market at Calpak’s birth, no one 
brand was produced in large enough 
volume for nationwide merchandis- 
ing. This had been one of George 
Armsby’s most persuasive arguments. 
Merger, he pointed out, would let 
four companies which were to form 
Calpak pick out one label as the main 
house brand, control its pack for uni- 
form quality and market it on a na 
tionwide scale. Commonplace as this 
may seem now, it was a flash of 
genius then. 

Which label, asked Calpak’s found- 
ing fathers, should it be? Each was 
proud of the ones he'd brought into 
the merger. Finally, Del Monte was 
selected, largely because it had an 
edge on any of the others in both 
sales and distribution. 

In preparation for its national 
debut, design of the label was sim- 
plified still further. The distracting 
scrollwork was removed and_ the 
shield made more distinct and _ less 
ornate. Lettering of the name was 
made easier to read, while still re- 
taining its Old English 
Panels, formerly 


character. 


which carried the 


product identification, were  elimi- 
nated. Instead, this information now 
appeared in reverse white lettering. 
Each label now boosted the rest of 
the line, too, by text on the side list- 
ing other Del Monte items and urg- 
ing the shopper to ask grocers for 
them. This basic design has remained 
largely the same since then, with two 
exceptions which will be mentioned 
later. 

Two problems faced Calpak, as the 
new concern was known. First, they 
had to acquaint the trade with the 
brand name Del Monte and the pres- 
tige of the firm behind it. Second, 
they had to impress the Del Monte 
name on the minds of housewives 


everywhere as a symbol of depend- 


able quality. When the time came, 
Calpak went at the job in a charac- 
teristically thorough manner. Kick-off 
in its play for national distribution 
came with full-page advertisement in 
the Saturday Evening Post for April 
21, 1917. Featuring the now familiar 
DM shield, plus a smaller view of the 
shield on the can, this ad 
simply: 

“California’s finest canned fruits 
and vegetables are packed under the 
Del Monte brand.” Only other text 
was the 
packer. 


stated 


name and address of the 

The Post series, planned to in- 
crease dealer acceptance, continued 
for some 10 years. Basically, how- 
ever, Del Monte carried its message 
consistent 


to consumers through 


PROMOTION is novel, always with a Western flavor. 
Chuck wagons like this appeared all over the nation 
last year for Del Monte’s Fall Round-Up promotion. 





600 A MINUTE is speed of many 


: 
: 


ij large-scale advertising in the major 


}women’s magazines. This advertising 
imade use of color pictures to stress 
the appetite appeal of the product, 
plus tempting recipes showing its 
easy preparation. A feature of every 
ad was the Del Monte label, for the 
“brand identification” now recognized 


as so necessary to successful selling 
The pay-off 
Del Monte sales boomed phenome 


nally in the first 


merger 


vears after the 
Spurred by advertising, 
housewives were asking for this par- 
ticular brand, rather than passively ac 
cepting whatever brand was offered 
In itself this was a merchandising 


miracle. During this period, however, 


skeptics pointed out another reason 


for success: Calpak was born just in 
time to receive its share of World 
War | Sales soared from 
$37% million in 1917 to $55% million 
in 1918. By 1920 they had reached 
$85 million.t How much of this was 


due to easy-money spending? How 


buying 


many housewives would consider 
canned foods an easily omitted lux 
urv if times got hard? 

these 
questions were answered quickly and 


unhappily. The bumpy U.S. 


For lesser-known __ brands, 
reces 
sion of 1921 and ’22 spelled disaster 
for many canners. For Del Monte, 
this period proved beyond doubt the 
wisdom of quality control and the 


#Figures are for total Calpak sales 


Del Monte’s filling 
and sealing lines today. Here cans arrive by overhead 
conveyor, are filled in machine at right, sealed at left 
‘and whirled on to next step with split-second precision. 


value of consistent advertising. Sales 
dipped only slightly in proportion to 
the losses suffered by other canners. 
Calpak maintained its dividends to 
stockholders and weathered the brief 
recession without 


serious damage. 


The early '20s were a preview of 
how Del Monte would fare during 
the depression of the ’30s. 

Because of 


hence Del 
shape to serve the network of chain 


its size, Calpak—and 
Monte—was in excellent 


grocery stores which sprang up dur- 
ing the 1920s. The chains favored 
Del Monte because it was well 
known and could sell itself at the least 
possible labor cost to the store. Just 
as important, however, was Calpak’s 
ability to stand up under the impact 
of chain buying policy. Previously 
grocers had bought canned goods on 
an annual basis, which quickly solved 
the problem of financing the annual 
pack for the jobber and canner. Con- 
centrating on low inventory and rapid 
turnover, the chains were fundamen- 
tally opposed to this practice. This 
threw the burden of financing back 
on the jobber, who promptly passed 
as much of it as possible back to the 
canner. Few canners could accept 
this load gracefully, since it meant in- 
vesting tremendous sums during a 
brief period and then getting that 
money back in dribbles over a long 
term. Also involved were the costs 
and worries of warehousing each 
pack and maintaining inventories on 


BATTERY OF RETORTS which cook and sterilize canned 
goods prior to labeling. Del Monte has developed spe- 
cial strains of fruits and vegetables particularly adapt- 
ed to canning. Quality standards are always maintained. 


a year-around basis, shipping each 
item a little at a time, as the product 
was ordered. 

Whether the canners liked it or 
not, the responsibility for carrying a 
year-around inventory had become 
theirs. This was especially true for 
packers of the nationally known 
brands, such as Del Monte. At first 
this shift of inventory responsibility, 
started by the buying policies of most 
chain stores, was gradual. But during 
the depression, when grocers every 
where tried to reduce or limit their 
risks, it accelerated rapidly. The can 
ning industry was coming of ag but 
with more than its share of growing 


pains. 


What of the label? 

During this period—1917 to 1930 
the Del Monte label design did not 
remain static. Certain changes were 
made, minor in themselves, but fore 
shadowing more important develop 
ments to come. About a year after 
Calpak was organized, the Del Monte 
label was endowed with more ap 
petite appeal by the addition of 
new, hand-painted vignettes, which 
attempted to show the product as it 
might appear removed from the can 
and placed in a dish. Crude though 
these illustrations were, by modern 
standards, they were a marked ad 
vance for their time. The Del Monte 
shield also was redrawn at this time 
and the words “Brand Quality” were 
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AFTER LABELING, the cans are automatically lined up 
in this machine and a shipping case filled at a single 
stroke. Today’s techniques for packaging and handling of 
canned goods must be geared to high speed for economy. 


substituted for the earlier “Brand Ex- 
tra Quality.” 

In 1918 the company took another 
stride toward descriptive labeling. 
Fruit size and type of syrup, for ex- 
ample, were given for the first time 
on the Yellow Cling Peaches label. 
Also the label now carried informa- 
tion about the other can sizes in 
which this same Del Monte prod- 
uct was available. Another forward 
step was the. application of clear 
varnish to the labels for greater bril 
liance and resistance against soiling. 

Next major label change came in 
1928. For the first time, prominence 
was given to the style of pack inside 
the can For 
marked the 


words as “halves” and “slices,” factors 


cling peaches, this 
introduction of such 


of definite interest to buyers. Vi- 
gnettes, though still hand painted, 
were life-like. 

During the next seven years, like 
the rest of the nation, the officers 
and organization behind the Del 
Monte label were locked in battle 
with a formidable foe—The Depres- 
sion. 

Each had its particular 
problems during this trying period. 


industry 


Canners were no exception. They 
were harassed by three major condi 
tions. The first of these—financing and 
maintaining a year-around inventory 
-has already been mentioned. The 
second situation was actually a re- 
sult of the 


tremendous expansion 
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undertaken by the industry and its 
suppliers. 

When packers needed more can- 
ning fruit, they were forced to under- 
write the planting of new orchards by 
growers. Just as these new trees came 
into full bearing, the depression 
struck. With sales of their finished 
product drastically curtailed already, 
leading fruit packers now found they 
had bumper fruit crops on_ their 
hands—crops for which they were 
definitely committed either through 
loans or long-term purchase contracts 
with growers. One after another, can- 
ners began going out of business, sell 
ing their inventories below cost, thus 
further depressing the prices the sol- 
vent canners had to quote. 

Blame for the third problem which 
now developed has been placed by 
some in the lap of the packaging sup 
pliers themselves. An intense struggle 
for business was being waged by 
some of the major container manufac 
turers. A by-product of this competi- 
tive battle was unusually easy credit 
for almost anyone seeking to enter 
the canning field. In 1928 there were 
40 separate peach-canning firms; 22 
of these went out of business during 
the depression. At the same time, 
while competition between packag- 
ing interests was at its height, 59 new 
companies were started. Business was 
sO poor that 33 of these soon folded. 
Thus, out of a total of 59 new firms, 
55 closed their doors and liquidated 


PALLETIZATION has brought great manpower and space 
savings and enabled Calpak to boost the annual turnover 
in this consolidated warehouse at Alameda from six mil- 
lion cases 10 years ago to about 12 million cases today. 


their stock for whatever prices could 
be had. As one veteran of that period 
recalls: “It was like trying to maintain 
reasonable selling prices in a town 
where every business but yours was 
having fire sales.” 

Del Monte had several assets on its 
side during this time. First of these 
was the well-established appeal of its 
brand name, as a symbol for quality. 
Second was the fact that Calpak had 
already distribution 
base in terms of both distributors and 
retail outlets. Another was the fact 
that, as far back as 1924, 


broadened _ its 


the sales 
rganization had been divided into 


) 
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7 districts, each comprised of sev 
eral wholesale grocery trading areas 
as set up by the Department of Com 
merce. During this same period the 
company had taken steps to adapt its 
shipping practices to the new small 
batch buying policies of grocers 
action climaxed by erection of an 
enormous consolidation warehouse at 
Alameda, Calif., where separate or 
ders could be gathered into carload 
units for freight savings. Just as im 
portant was Calpak’s expansion into 
the Middle West, thereby locating 
production of several important items 
nearer to the point of ultimate con 
sumption. 

Today this expansion program has 
reached a point where it almost re- 
futes the regional connotation of the 
company name. More than two-thirds 
of California Packing Corp.'s produc 
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tion facilities are now located outside 
of the state of California. 

Despite the welter of price cutting 
and a market flooded with distress- 
sale merchandise, Del Monte weath- 
ered the depression. Calpak showed 
a profit almost every year and gained 
many new customers, More than ever, 
too, it was studying what those cus- 
tomers wanted, both in terms of prod- 
uct and package. In 1936 the results 
of this study appeared on the Del 
Monte label. 


Enter descriptive labels 


Growth of the canning industry— 
both in volume and number of brands 
—had created a situation which re- 
quired further label improvement, 
both in the sales appeal of the pack- 
age and in telling the shopper exactly 
what was inside. In order to accom- 
plish these two goals, Del Monte 
descriptive labeling in 
1936. This meant new designs, art- 
work and plates for all principal Del 
Monte products. These “mechanical” 
expenses alone cost Calpak more than 
$100,000 and this figure includes 
neither executive time nor the cost of 
actually printing millions of new la- 
bels. In addition, the firm promptly 
spent a very substantial sum for ad- 
vertisements to tell shoppers why 
these changes had been made. 

With this sweeping revision, Del 
Monte adopted the policy of showing 
the product by means of direct-color 
photographic vignettes on the main 
panel. It also eliminated the use of 


pioneered 


gold in the border of the shield, 
using instead a color-value combina- 
tion of red and yellow. But the big- 
gest change occurred on the back 
panel. There, in blue text printed on 
a light green background, was pro- 
vided all the information a shopper 
would need to buy just the product 
she wanted, in the style of pack pre- 
ferred and the quantity to meet her 
family’s needs most exactly and eco- 
nomically. Labels for Del Monte Yel- 
low Cling Peach Halves, for example, 
told the size of the can, weight of the 
contents, number of peach halves in- 
side, type of syrup used and also 
listed the other serving quantities in 
which this product could be pur- 
chased. All of this was given in sim- 
ple, easy-to-understand terms. 
Enactment of the Federal Food, 
Drug and Cosmetic Act in 1938 
proved how well Del Monte’s packers 
had planned. The labels they had in- 
troduced two years earlier met all of 
the Act’s basic information require- 
ments and even went beyond them in 
certain respects—as in telling how 
many pear halves were in a can, a 
useful fact for a woman planning a 
certain number of desserts or salads. 
As experience showed the value 
of additional information, it too was 
incorporated into the Del Monte la- 
bel. Basically, the label’s design and 
color scheme remained unchanged, 
however, until World War II. Then, 
the same ink shortages which caused 
“Lucky Strike green” to “go to war” 
also eliminated the light green back 


DESCRIPTIVE LABEL pioneered by Del Monte in 1936 presented con- 
sumer information so completely and effectively it took the steam out of 


agitators’ drive for nondescript “grade” 


labeling. Story was carried to 
& 3 


consumers in full-color advertising spreads like this one in McCall's. 
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A STILL MORE CERTAIN WAY TO 
GET EXACTLY WHAT YOU WANT 
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ground of the Del Monte informa- 
tion panel. 

At war's end, the shape and pro- 
portion of the Del Monte shield was 
refined slightly to permit greater vi 
gnette space. Not apparent to the 
casual observer, this change consisted 
of flattening the shield slightly and 
removing the two border knobs oppo- 
site the word “quality.” At the same 
time, because of growing retail use of 
mass or jumble displays, the firm’s 
Trade Mark Committee authorized a 
reduction of the information panel’s 
depth to permit inclusion of a smaller 
Del Monte shield above it. This was 
done to gain brand identification on 
both faces of the can. It was also de- 
cided to maintain the information 
panel in white, rather than return to 
the light green which Del Monte had 
patriotically stopped using during the 
war. 

Armed Forces requirements cut 
sharply into the quantities of canned 
fruits and vegetables Calpak could 
produce under the Del Monte label 
for civilian use during the war. De- 
spite this, the brand emerged from 
the war period stronger than ever. 
One reason for this was a policy of 
fair-trade allocation, based on pre- 
war volume. Another was the fact that 
the company maintained a consistent 
advertising program. 


Behind the label 


Few Del Monte customers have 
any conception of the gears that 
must turn in this vast, intricate or- 
ganization to produce the can of 
peaches or peas they buy. For Cal 
pak, satisfying Del Monte quality 
standards often means starting its se- 
lective processes even before the 
product reaches seed form. Its seed 
department, believed the largest of 
its kind, includes laboratories where 
special seed strains are developed for 
high yield and flavor; modern farms 
where Del Monte seed is produced 
according to requirements forecast a 
year in advance and _ processing 
plants where finished seed is cleaned, 
bagged and contract 


shipped to 


growers all over the nation. 

As the world’s largest packer of 
cling peaches, Calpak also operates 
the world’s largest cling-peach or- 
chard. This is Fancher Ranch, near 
Merced, Calif., whose 4,000 acres are 
divided by well-kept roads into pre- 
cise half-mile squares. Because of its 
size, foremen patrol it in individually 
colored trucks—each with a different 
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color scheme so that the superin- 
tendent won't waste time trailing the 
wrong man. 

Calpak must pack in a few short 
weeks an entire season’s crop—and 
just so much of that crop as it has 
pack quotas to fill. It must process, 
package and handle its wares at a 
minimum of cost if they are to be 
within reach of the public's pocket- 
book. This factor puts every step of 
its operations under the scrutiny of 
cost-analysis experts. In turn, it has 
caused the company to work in close 
harmony with the packaging indus- 
try, finding uses and improvements 
for machines that even their makers 
hadn't visualized. Calpak engineers 
discovered, for example, how to make 
a standard filling machine handle 
whole tomatoes at high speeds. In co- 
operation with suppliers, the company 
has aided development of such ma- 
chines as sliced-peach fillers and 
high-speed labelers and casers. In 
dried fruit alone, its research depart- 
ment spurred some of the first com- 
mercial applications of Pliofilm and 
saran for this type of product. 

Marketing the flood of Del Monte 
products also requires year-around 
labeling operations. Calpak has oper- 
ated its own label plant from the be- 
ginning—a complete printing opera- 
tion started by one of the founding 
companies when the San Francisco 
Fire of 1906 wiped out all of its 
sources of supply, printing plates and 
most of its label inventory. Located 
in Oakland, Calif., this unit now 
processes an average of 2,000,000 la- 
bels for Calpak every working day 
using five-color letterpress. But even 
this is not enough. The company still 
buys a considerable number of la- 
bels from outside sources. 

The basic methods of canning have 
changed but little since Del Monte 
made its national debut in 1917. The 
big changes have been in the raw 
products themselves, as in the devel- 
opment of special strains of fruits and 
vegetables particularly adaptable to 
canning and in the machines and 
techniques used to package and han- 
dle them. Today’s canning machines 
are self cleaning and non-corrosive, as 
well as high speed. Today’s canned 
goods, for both speed and economy, 
must take advantage of improved 
materials-handling devices. Use of lift 
trucks and pallets, according to Bruno 
Pilorz, operating manager of the 
firm’s California Canneries Division, 
has contributed significantly to expan- 
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sion in just the past 10 years. For- 
merly, a typical tomato plant might 
be hard pressed to process 50,000 
cases a day; through palletization, 
this same plant now has doubled its 
output. Similarly, Calpak’s big Ala- 
meda consolidation warehouse has 
boosted its annual turnover from an 
approximate 6 million cases to about 
12 million yearly, at great manpower 
savings. 

Employee interest in improving 
company operations is stimulated by 
the fact that Calpak has always be- 
lieved in promoting employees within 
the firm, rather than seeking key men 
from the outside. With but one ex- 
ception, all of its present top officials 
have come up within the firm from 
such starts as sample boy, ranch hand 
and office boy, learning every phase 
of the business from buying fruit to 
soldering can tops and finally travel- 
ing East at the end of the season to 
help sell the pack. 

“Selling the pack” continues to be 
an important undertaking. To handle 
this key function, the company has a 
strong national sales organization, 
with its own sales offices or brokers in 
every important market from coast to 
coast. To support its sales force in the 
field, Calpak has continued over the 
years a strong and ever-widening 
program of consumer and trade ad- 
vertising and sales promotion. In the 
latter field, two major annual events, 
the “Spring Garden Show” and the 
“Fall Round-Up,” quite literally change 
the appearance of thousands of stores 


all over the country. Grocers, who 
know both from Del Monte’s trade 
advertising and their own experience 
that the brand’s high rate of turn 
over means more profits, readily de 
vote space and effort to displays. Last 
years “Round-Up,” for example. 
brought into being a whole fleet of 
grocer-acquired “chuck wagons” for 
the proper Western touch. 

Featured in company-supplied ad- 
vertising for these displays is its car 
toon character “Chef Monte,” dressed 
either in cowboy or gardener’s cloth- 
ing. But the real attraction is the Del 
Monte package itself, a symbol of an 
industry that has come of age. 


Crepits: More than 70% of California 
Packing Corporation’s Del Monte labels 
are supplied by its own label plant in 
Oakland, Calif. Other major suppliers at 
present include: Cans—American Can 
Co., 100 Park Ave., New York 17. Jars 
and _ bottles—Hazel-Atlas Glass Co 

Wheeling, W. Va., and Owens-Illinois 
Glass Co., Toledo 1, Ohio. Jar and 
bottle closures—Aluminum Co. of Amer- 
ica, 801 Gulf Bldg., Pittsburgh 19, Pa 

and White Cap Co., 1819 N. Major 
Ave., Chicago 39. Labels—International 
Playing Card & Label Co., Inc., Rogers- 
ville, Tenn.; Schmidt Lithograph Co 

461 Second St., San Francisco 7, and 
Stecher-Straung Lithograph Corp., 274 
N. Goodman St., Rochester 7, N. Y 
Shipping cases—American Box Board Co 

470 Market Ave., S.W., Grand Rapids 2 
Mich.; Corneil Paperboard Products Co., 
1514 E. Thomas Ave., Milwaukee 1, 
Wis., and Fibreboard Products, Inc 

1789 Montgomery St., San Francisco 6 


HUGE BROADSIDES to the trade announce special Del Monte promotions 
spring and fall. Colorful, action-packed literature gets the grocer’s 
attention, for he is aware of the sales appeal of the Del Monte name. 
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Northwest Pacific souvenir 





In celebration of Seattle’s Centennial Year, Societe has 
selected a candy novelty that’s a long-time favorite in 
the area and packaged it in a totem-pole gift package 
symbolic of the Pacific Northwest region where this 
art form originated. 

Societe has long marketed, as a bulk and summer 
souvenir item, its exclusive Candy Pebbles—an amaz- 
ingly realistic candy imitation of Puget Sound beach 
pebbles. The new totem-pole package for this candy 
has a dramatic four-color design typical of the tradi- 
tional totem poles made by the Indians of the region. 
With the real totem poles a star tourist attraction in 
the Pacific Northwest and the candy such a distinctive 
regional item, the company decided that the combina- 
tion would make a hit with tourists and State of Wash- 
ington residents alike during Seattle’s Centennial Year. 

Each totem-pole gift package comes complete with 
a labeled individual fibreboard shipping container for 
gift mailing. 


Crepitr: Package, Puget Sound Paper Box Co., Seattle, Wash 


Tomatoes breathe in new window carton 


\ ine-ripened Robinson Crusoe brand tomatoes grown 
by Niland Growers Supply Co., Nyland, Calit.. are 
traveling in this new window carton designed to per 
mit free flow of cold air to every individual tomato 
during refrigerated shipment. The air-conditioned 
package was developed to avoid sweating and to allow 
the fruit to absorb oxygen, give off carbon dioxide and 
thus reach full color. Ten U-shaped cuts along bottom 
folds of the die-cut carton form short legs and air slits 
when carton is set up; cut-outs of body top fold down 
into the body, making wedge-shaped separators to 
hold four tomatoes securely against bruising. Locking 
single-tuck lid has an acetate window which “breathes” 
throughout the entire area for even ventilation. Ship- 
ping cases used are ventilated-type corrugated cartons 
or light-weight wirebound containers. 

Crepits: Carton (Stan-Pak), Standard Paper Box Corp., Los 
Angeles. Acetate, Celanese Corp. of America, New rk 














HISTORIES 


Automatic tooth-paste-tube cap 





\ selt-dispensing cap that opens when the tube is 
squeezed and reseals itself when pressure is released 
is now being used for tooth paste by Physician’s Form- 
ula Cosmetics, Los Angeles. The polyethylene plastic 
cap need never be removed from the tube and is there- 
fore both a convenience and a sanitary feature. In- 
structions on the package say to “Slit center of dome 
on cap with sharp razor or knife” and lines on cap 
show where to cut. Another cut across the dome at 
right angles to the first can be made if a greater flow 
of paste is desired. Edges of cuts spread when tube is 
squeezed, come together to bite off the flow of paste 
and make a tight re-seal when pressure is released. 
The product using the new self-sealing tube cap is 
Physician’s Formula’s new concentrated tooth paste, 
packed in a new tube and carton lettered in red and 
blue on a white background. 


Crepits: “Genie”cap molded by Jay & Sunny Originals, Los 
Angeles, of Du Pont polyethylene. Tube and carton, Sheffield 
Tube Corp., New London, Conn. 


Revitalized B. V.D. covers wide line of men’s apparel 





Practically everybody associates B.V.D. with men’s 
underwear, but not many associate B.V.D. with a 
whole line of men’s apparel including swim suits, 
sports shirts, pajamas, etc. A major aim of new manage- 
ment is to give the trademark new significance and a 
completely redesigned line of packages was one of 
the first steps. All B.V.D. products will henceforth be 
merchandised in these new boxes designed around a 
new B.V.D. label and the long-established slogan, 
“Next to myself I like B.V.D. best.” 
The color scheme in shades of red, grey and white 
emphasizes the strong masculine lettering of the fa- 
mous initials. The packages have quick recognition 
singly or in mass display and for shelf-stock identity 
one end panel repeats the trademark along with com- 
plete stock information. 
Crepits: Design, Design Associates, Ltd., New York. Folding 
boxes, Empire Box Corp., Garfu ld, N. J 





Really scuffproof labels 


PRODUCTION AND MARKETING PROBLEM IS SOLVED FOR REALEMON PRODUCTS 


WITH A HARD, NON-BLOCKING 


REALPRUNE| 


PRUNE 
JUICE 


PRICE SPOT on bot- 
tle cap obviates mark- 
ing of labels. Move- 
ment in shipping-case 
compartments does not 
affect plastic-coated 
labels; with ordinary 
varnish, their black 
surfaces formerly ar- 
rived badly searred. 
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FLOWED-ON ACETATE coat- 
ing over letterpress printing 
now protects paper labels for 
ReaLemon bottled fruit juices, 
which depend for eye appeal 
on unusual contrast of fruit 
colors against  solid-black 
backgrounds. Brilliant gloss 
and trouble-free handling in 
labeling machine are assets. 


REGULAR TESTS on labora- 
tory abrasion tester insure 
scuffproofness of coated la- 
bels. There have been no com- 
plaints of scuffing since the 
new labels were first adopted. 


BAKED PLASTIC COATING 


Ithough Mother Nature did an 

excellent job of “packaging” lem- 
ons, she left something to be desired 
in the way of convenience at the 
point of use. Not so many years ago 
the cutting and squeezing of lemons 
were standard procedures whenever 
lemon juice was required for lemon- 
ade, party drinks, cooking, baking or 
other uses. Then an enterprising Chi- 
cagoan named Irvin Swartzberg con- 
ceived the idea of packing a stand- 
ardized, fresh-tasting lemon juice in 
convenient bottles. The resulting 
product, called ReaLemon, marked 
another pioneering triumph for pack- 
aging and Mr. Swartzberg’s Rea- 
Lemon-Puritan Co. now sells more 
lemon juice than any other company 
in the world. 

However, the ReaLemon success 
story should not be over-simplified. 
There have been numerous obstacles 
to overcome in building the product 
to its present peak of market accept- 
ance. Among the most difficult was a 
series of packaging problems involv- 
ing the distinctive black-and-yellow 
label which Puritan adopted following 
World War II 

In gearing operations to shift from 
a restricted wartime economy to a 
buyer's market, one of the first 
phases included improvement of the 
ReaLemon label design to conform 
to product improvements arising from 
procurement of a new plant staffed 
with Army-experienced personnel. A 
decision was made to eliminate the 
hard “spot”-type label in favor of a 
more informative and eye-appealing 
wrap-around style. The designer, 
reasoning that the dominant use of 
vellow was essential in order to iden- 
tify the product immediately as 
lemon juice, introduced a lemon- 
shaped yellow panel to set off the 
principal type matter. He further 
concluded that black, a then virtually 
unheard-of color for a food product 
label, would provide the most dra- 
matic contrast as a background for the 
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entire display side of the label. This 

high-visibility combination, with any 

possible harshness relieved by the 

softening effect of the green glass bot- 

tle and a lavender “blossom” design 

on the display panel, won the enthu- 

siastic approval of ReaLemon Co. of- 

ficials and the design was turned over 

to a lithographing house for immedi- 

ate production. The attractive new 

label was greeted with enthusiasm bv 

food brokers as well as production 

personnel. When actual production 

began, however, unforseen problems 

involved in production, shipping and 

distribution with the new label ap- t 

peared. press-y 
The first problem arose in connec- resista 

tion with the black background, con- finish, 

sidered vitally necessary for the 

desired contrast. Pure black proved a 

difficult color to print. Shipments of 

labels began arriving with the back- 

ground in inconsistent and distaste- the ‘cc 

ful hues ranging from orange-black what 

to purple-black, depending upon the 
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predominant color used in the li- 
thographer’s gang run. 

In addition, the varnished labels 
jammed in high-speed runs on the la- ished 
beling equipment, resulting in costly differe 
shutdowns and waste of labels as well Tal 
as manhours. Stacking of labels and resista 


variations in temperature and humid- labora 
ity in the packaging department were some 


primary factors causing the labels to bels, 
block. Adding further to the head- 
aches of the company, ReaLemon 
bottles began reaching _ retailers’ 
shelves with labels scuffed to the hand, 
point of obliteration. The scuffing, wear 
which resulted from shifting of the Act 
bottles in their partitioned corrugated tests 
shipping containers, was particularly ity of 
unsightly with the solid-black back- 
ground. 

The ReaLemon Co. experimented from 
for months with many so-called scuff- packa 
proof varnishes in the hope of elimi- 
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nating jammed production lines and 
unsightly marring of the labels. Case block 
after case of bottles bearing the test slippe 
labels was shipped to and from vari ing t 
ous destinations by truck and rail, but made 
the results were always the same. All third 
tests with ordinary varnish coatings 
applied to labels having the black 
background were unsatisfactorv. 

Eventually the problem was referred 
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ACTUAL SAMPLE of ReaLemon label shows 
clarity and hardness of plastic-type coat- 
ing. Letterpress printing was required to 
obtain the striking black background color. 
LABEL COURTESY WHEELER-VAN LABEI co 
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Really scuffproof labels 


PRODUCTION AND MARKETING 


WITH A HARD, NON-BLOCKING 
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PRICE SPOT on bot- 
tle cap obviates mark- 
ing of labels. Move- 
ment in shipping-case 
compartments does not 
affect plastic-coated 
labels; with ordinary 
varnish, their black 
surfaces formerly ar- 
rived badly  searred. 
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FLOWED-ON ACETATE coat- 
ing over letterpress printing 
now protects paper labels for 
ReaLemon bottled fruit juices, 
which depend for eye appeal 
on unusual contrast of fruit 
colors against  solid-black 
backgrounds. Brilliant gloss 
and trouble-free handling in 
labeling machine are assets. 


REGULAR TESTS on labora- 
tory abrasion tester insure 
scuffproofness of coated la- 
bels. There have been no com- 
plaints of scuffing since the 
new labels were first adopted. 


PROBLEM IS SOLVED FOR REALEMON PRODUCTS 


BAKED PLASTIC COATING 


Ithough Mother Nature did an 

excellent job of “packaging” lem- 
ons, she left something to be desired 
in the way of convenience at the 
point of use. Not so many years ago 
the cutting and squeezing of lemons 
were standard procedures whenever 
lemon juice was required for lemon- 
ade, party drinks, cooking, baking or 
other uses. Then an enterprising Chi- 
cagoan named Irvin Swartzberg con- 
ceived the idea of packing a stand- 
ardized, fresh-tasting lemon juice in 
convenient bottles. The resulting 
product, called ReaLemon, marked 
another pioneering triumph for pack- 
aging and Mr. Swartzberg’s Rea- 
Lemon-Puritan Co. now sells more 
lemon juice than any other company 
in the world. 

However, the ReaLemon success 
story should not be over-simplified. 
There have been numerous obstacles 
to overcome in building the product 
to its present peak of market accept- 
ance. Among the most difficult was a 
series of packaging problems involv- 
ing the distinctive black-and-yellow 
label which Puritan adopted following 
World War II. 

In gearing operations to shift from 
a restricted wartime economy to a 
buyer’s market, one of the first 
phases included improvement of the 
ReaLemon label design to conform 
to product improvements arising from 
procurement of a new plant staffed 
with Army-experienced personnel. A 
decision was made to eliminate the 
hard “spot”-type label in favor of a 
more informative and eye-appealing 
wrap-around style. The designer, 
reasoning that the dominant use of 
vellow was essential in order to iden- 
tify the product immediately as 
lemon juice, introduced a lemon- 
shaped yellow panel to set off the 
principal type matter. He further 
concluded that black, a then virtually 
unheard-of color for a food product 
label, would provide the most dra- 
matic contrast as a background for the 
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entire display side of the label. This 
high-visibility combination, with any 
possible harshness relieved by the 
softening effect of the green glass bot- 
tle and a lavender “blossom” design 
on the display panel, won the enthu- 
siastic approval of ReaLemon Co. of- 
ficials and the design was turned over 
to a lithographing house for immedi- 
ate production. The attractive new 
label was greeted with enthusiasm by 
food brokers as well as production 
personnel. When actual production 
began, however, unforseen problems 
involved in production, shipping and 
distribution with the new label ap- 
peared. 

The first problem arose in connec- 
tion with the black background, con- 
vitally necessary for the 
desired contrast. Pure black proved a 
difficult color to print. Shipments of 
labels began arriving with the back- 
ground in inconsistent and distaste- 
ful hues ranging from orange-black 
to purple-black, depending upon the 


sidered 


predominant color used in the li- 
thographer’s gang run. 

In addition, the varnished labels 
jammed in high-speed runs on the la- 
beling equipment, resulting in costly 
shutdowns and waste of labels as well 
as manhours. Stacking of labels and 
variations in temperature and humid- 
ity in the packaging department were 
primary factors causing the labels to 
block. Adding further to the head- 
aches of the ReaLemon 
bottles began reaching _ retailers’ 
shelves with labels scuffed to the 
point of obliteration. The scuffing, 
which resulted from shifting of the 
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bottles in their partitioned corrugated 
shipping containers, was_ particularly 
unsightly with the solid-black back- 
ground. 

The ReaLemon Co. experimented 
for months with many so-called scuff- 
proof varnishes in the hope of elimi- 
nating jammed production lines and 
unsightly marring of the labels. Case 
after case of bottles bearing the test 
labels was shipped to and from vari- 
ous destinations by truck and rail, but 
the results were always the same. All 
tests with ordinary varnish coatings 
applied to labels having the black 
background were unsatisfactory. 

Eventually the problem was referred 


to a supplier specializing in letter- 
press-printed labels having a scuff- 
resistant, plastic-finished coating. This 
finish, based on acetate, is flowed on 
and baked at 375 deg. F. to produce 
a hard, protective coating over the 
printed matter. By actual wear-cycle 
tests, it was demonstrated that while 
the ‘cost of this type label was some- 
what higher than that of the gang- 
run lithographed labels with varnish 
coating, the savings in production and 
reduced waste, as well as great im- 
provement in appearance of the fin- 
ished package, more than justified the 
differential. 

Tabulation of results on the scuff- 
resistance standard 
laboratory instrument, brought out 
some interesting facts. On the old la- 
bels, an average of only 2 


tests, using a 


25 or 30 
revolutions of the test wheel was re- 
quired to produce scuffing. The new 
plastic-coated labels, on the other 
hand, withstood between 400 and 500 
wear cycles before becoming marred. 

Actual 
tests further confirmed the superior- 
ity of the new labels. The black was 
consistently a true, deep black, with- 
out the slightest discernible variation 
from label to label or package to 
package. Shutdowns on the labeling 


production and shipping 


equipment were reduced practically 
to zero because the labels did not 
block or jam. Furthermore, the hard, 
slippery surface of the label, accord- 
ing to ReaLemon Co. representatives, 
made possible an increase of one- 
third in labeling production. 

In a period of three years since 
adoption of the revised labels, no 
complaints have arisen due to scuff- 
ing. All the way from the ReaLemon 


clarity and hardness of plastic-type coat- 


ACTUAL SAMPLE of ReaLemon label shows p 


ing. Letterpress printing was required to 
obtain the striking black background color. 
WHEELER-VAN 
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plant to the retuail-store shelt, the la- 
bels maintain their crisp, sparkling 
appearance. 

Puritan is now using labels of this 
type on several bottled products, in- 
cluding the regular type ReaLemon 
lemon juice, ReaLemon lemon juice 
with added, ReaLime 
juice and RealPrune prune juice, 
newest addition to the ReaLemon 
family. All the labels follow the same 
general type of family-design treat- 
ment, including the profile of the fruit 
and a colored blossom motif on the 
display panel, with detailed product 
and use instructions confined to the 
back panel of the label. 


All the products use lithographed 


sugar lime 


metal caps having a special price- 
marking spot on the top, making it 
unnecessary to deface the label with 
price markings. The caps may also be 
used as a handy measure in dispensing 
the products. 

The labels are printed on sheet-fed 
rotary and flat-bed letterpress equip- 
ment. The decorative and protective 
coating is applied on high-speed coat 
ing machines which subject the printed 
and coated sheets to elevated tempera- 
tures for full development of the film 
properties. Close control of these prop 
erties is maintained by frequent con- 
trol testing, with particular attention 
to the factor of abrasion resistance. 
Use of the abrasion-testing instrument 
provides an accelerated test under con- 
trolled and reproducible conditions, 
providing an accurate control of the 
toughness and durability of the finished 


labels. 


Crepits: Plastic-coated labels, Wheeler- 
Van Label Co., 13-21 McConnell St., 
S. W., Grand Rapids, Mich. Metal clo- 
sures, Crown Cork & Seal Co., Eastern 
Ave. & Kresson St., Baltimore, Md. Bot- 
tles and shipping containers, Glenshaw 
Glass Co., Glenshaw, Pa. Taber Abraser 
testing instrument, Taber Instrument 
Corp., North Tonawanda, N. Y 
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THEY LOOK IDENTICAL, but differences in height measured in hundredths of an inch could cause trouble with high-speed 
can-closing equipment when changing from cans of one manufacturer to another. Of cans shown here, Aviation is closest to 
new standard height (5.555 in.), while Havoline and Gulfpride are outside the allowable 0.015 tolerance of new standard. 


hen the containers used 

throughout an industry for mar- 
keting a single product are all pretty 
much alike in size, shape and mate- 
rials, it might be assumed that it 
would be a simple matter to obtain 
agreement on a standard set of speci- 
fications. That was what members of 
a Petroleum Packaging subcommittee 
of the Packaging Institute thought 
back in May, 1951. They know better 
today. 

Motor-oil cans, used in enormous 
quantities and already within a hair's 
breadth of through 
natural development, were selected 
as the first candidate for standardi 
zation. Only the petroleum and can 


standardization 


manufacturing industries were in 
volved. Benefits for both parties were 
expected as a result of standardiza 
tion: Packers of oil would be able to 
fill and different 


manufacturers without making adjust 


close cans from 
ments to machinery, some can manu 
facturers would be able to reduce 
costs where the standard can height 
was less than that of the old pattern 
and shipping-case dimensions could 
be made uniform. 

In explaining the importance of 
container standardization in this field 
oil men point out that the one-quart 
containers, for example, are filled and 
closed at rates of 400 per minute 
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Adjustment of high-speed can-closing 
equipment for a change of size takes 
25 to 30 minutes and necessary test 
runs to see if the adjustment is ac- 
curate mean that 40 minutes is the 
shortest down time you can hope for. 
As a result, a change-over from cans 
of one supplier to another during a 
run means production loss of at least 
16,000 quarts. 

As most packers today prefer to 
obtain their cans from more than one 
source even in the face of the prob- 
lem described above, standardization 
was seen as a worthwhile undertak- 
ing important to users and suppliers. 
With the standard can, packers will 
be able to fill without interruption, 
drawing cans of various suppliers 
from stock or from carload lots on a 
rail siding without considering source, 
scheduling for change-over 
time and without taking precautions 


without 


against trying to fill one size of can on 
a line adjusted for another size. For- 
tunately, can diameters were already 
standardized among the can manu- 
facturers, so height alone was the 
problem. 
It soon became apparent that 
agreement could readily be obtained 
only on the one-quart size—no stand- 
ard for five-quart and gallon sizes 
could be set up which would not re- 
quire major changes in equipment by 


most can manufacturers. Later, when 
a one-quart standard had _ been 
worked out, some packers hesitated 
to approve it because it called for a 
can slightly shorter than the one 
they'd been filling and they were 
afraid of sloppage during high-speed 
filling, which with motor oil runs as 
high as 400 cans per minute. This 
fear was eventually proved ground 
less. 

Agreement was finally reached on 
a standard for the one-quart can and 
the proposed standard has now been 
referred to the American Standards 
Assn. for completion as an American 
Meanwhile, 


packagers are 


standard. many petro 


leum adopting the 
specification, as issued in its “pro- 
posed” status by the Packaging Insti- 
tue, and several of the can manufac 
turers have signified their willingness 
to conform. Work toward standardi 
zation of the one-gallon and _ five 
quart sizes is continuing. 

It may be instructive to other pack- 
aging industries to observe the steps 
by which this degree of standardiza- 
tion was reached. 

The petroleum industry _ itself, 
through the Packaging 
Committee of the Packaging Institute 
headed by R. Chester Reed of The 


supplied the 


Petroleum 


Texas Co.., impetus. 


Some industry members make their 
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own cans and all have been heavy 
can users since the ’30s, when so- 
called bootlegging of bulk oils dem- 
onstrated that lubricating oil for civil- 
ian automotive use required sealed, 
tamperproof, single-use containers for 
protection of consumers and of 
brand-name reputations. 

Tentative specifications for a 
motor-oil-can standard were prepared 
first by the Petroleum Packaging 
Committee of the Packaging Insti- 
tute. This committee is a working com- 
mittee of the Joint Container Com- 
mittee of the American Petroleum 
Institute and the National Lubricating 
Grease Institute. F. Norton Landon 
of the Sun Oil Co., A. R. Dismukes of 
the Gulf Oil Co. and A. J. Wood of 
Atlantic Refining Co. made up the 
subcommittee which actually _pre- 
pared the tentative specifications. 

The American Standards Assn., to 
which the tentative specifications 
were referred, called a meeting of all 
interested _ parties, including repre- 
sentatives of the National Bureau of 
Standards, military and Government 
procurement agencies, and _ repre- 
sentatives of the can manufacturers. 
It was decided that the standards pro- 
posed were basically satisfactory, but 
needed revision, including the addi- 
tion of a one-gallon-size standard. 

To carry through the work of re 


vision and to seek out, if necessary, 
the views of interested parties not 
represented, the subcommittee, with 
Mr. Reed, held meetings at the of 
fices of ASA with representatives of 


the can manufacturers. 

After considerable discussion, _ it 
was agreed to let standardization rest 
with the one-quart cans for the 
present. 

More than 10 months after the first 
meeting at ASA the standard for one- 
quart round oil cans was adopted as 
follows: 

Nominal size 401 * 509 
Minimum liquid 

capacity, no 

top 64.1 cu. in. 
Over-all height, 

no top 5.555 in. 0.015 in. 
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PETROLEUM INDUSTRY ACTS TO ELIMINATE THE 


MINUTE BUT TROUBLESOME DIFFERENCES IN THE 


DIMENSIONS OF ONE-QUART MOTOR OIL CANS 


Chuck-wall di- 
ameter 
Maximur over-all 
height of tops 0.129 in. 
Maximum central- 
panel diameter 
on tops 3.00 in. 
Number curled 
tops per 2 in. 


3.900 in. 0.001 in 


26 to 28 

Although the nominal size is ex 
pressed as 401 509, the actual can 
diameter is understood to be 4 in. 
The term, 401, implying 4%¢ in., is the 
accepted designation in the trade for 
oil cans and is recognized as such by 
the Bureau of Standards. The can 
manufacturers prefer to continue use 
of this term, which appears in all 
their literature. 

The liquid capacity is to be deter- 
mined, when testing a can against 
specifications, with a can filled level 
with the flange and a flat piece of 
glass placed across the top of the can. 
Some packers felt that this specifica- 
tion would result in sloppage, particu- 
larly where filling is at rates as high 
as 400 cans per minute. However, 
this has not hampered acceptance 
of the standard; modern filling equip- 
ment designed for this speed range 
is even smoother in operation than 
that designed for lower speeds. The 
level filling of an unclosed can, speci 


STANDARD for tops 
provides that from 26 
to 28 curled tops shall 
make stack 2 in. high. 


fied as the procedure for measuring 
capacity against the standard, is ex 
plained as the only method of control 
that is both simple and accurate. The 
standard can body before sealing has, 
in the words of one oil man, “plenty 
of outage” and when filled flush with 
oil at 60 deg. contains a quart plus 
11%. The minimum liquid capacity 
specified in the standard takes this 
fact into account. This also explains 
why lid height is carefully specified 
as a maximum figure. A plug-type lid 
of standard height when its edge is 
rolled and sealed, will clear the sur 
face of a full-quart-filled can with a 
margin of safety. 

The committee does not expect 
immediate universal adoption of the 
standards. It is expected, however, 
that can manufacturers will be 
guided by these standards when can 
making equipment is added or rede- 
signed in the normal course of events, 
so that the standard will gradually 
come into use without causing added 
costs or inconvenience. 

The members of the Petroleum 
Packaging Committee discovered that 
the process of standardization is one 
of evolving, through compromise and 
persuasion, a standard acceptable to 
all concerned, rather than creation of 
an intellectually arrived-at ideal 
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| Kec polyethylene bags now package the com- 
plete line of Daniel Hays, Inc., “Finger Free” women’s 
gloves for added sales appeal and protection during mer- 
chandising and later in the home. “Shellene” bags, 
Shellmar Products Corp., Mt. Vernon, Ohio. 


2 cotorta cerise and gold packaging promotes the new 
Ann Delafield Appetite Reducing Plan for sale as a 
compact unit in Rexall drug stores. The instruction book 
comes in a folder with an extending flap that slips into 
the sleeve of the box holding wafers wrapped in waxed 
paper-backed, gold-colored foil and unit-packed vitamins. 
The box base is cellophane overwrapped for added protec- 
tion. Paper wraps, labels, folders and boxes are supplied 
by Rexall’s own packaging department. Foil wrap, The Do- 
beckmun Co., Cleveland, Ohio. Unit packs, Ivers-Lee Co., 
Newark, N. J. Cellophane, E. I. du Pont de Nemours & Co., 
Inc., Wilmington, Del. 


® rida Satin Parfum, a new French luxury fragrance 
by Maison Troisville, Inc., features a clever perfume- 
jewelry tie-in. In the hand-tooled, white-leather box con- 
taining a 14-oz. bottle of perfume are two 18-k. white gold 
or 14-k. pale yellow gold guard rings set with semi- 
precious stones, selling for $85. Box, Art Leather Craft, 
New York. Bottle, Carr-Lowrey Glass Co., Baltimore, Md. 
Label, Dennison Mfg. Co., Framingham, Mass. Tassel, 
H. J. Levine Bros., New York. 


4 shen. alley Meat Packers, Inc., is using this new type 
of bacon package with film and board prejoined. It 
speeds production operations by eliminating the need 
for picking up single sheets of film and placing a loose 
board in position. The bacon is placed on the film, the film 
is lapped over the board and heat sealed. ““Semi-Seal” wrap, 
Milprint, Inc., Milwaukee, Wis. 


F) subi changes have improved the package without 
losing the time-honored recognition of the Angostura 
Bitters bottle. The shorter new label that is not a tuck- 
under permits the user to see when supply is getting low. 
4 plastic snap-on shaker cap replaces the former cork 
insert. A minor revision in the bottle finish accommodates 
the new cap. Bottle and closures, Owens-Illinois Glass Co., 
Toledo, Ohio. Cel-O-Seal bands, DuPont. Labels, Dennison 
& Sons, Long Island City, N. Y. 
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(i aerosol container used by the Cook Chemical Co. 
for its Real Kill Insect Bomb features a transparent 
butyrate plastic cap enabling packages to be stacked to 
save shelf space. The cap has re-use value as a coaster or 
trinket container. “Spra-Tainer” container, Crown Can Co., 
Philadelphia. Cap molded by Calmar Co., Los Angeles, of 
Tennessee Eastman’s Tenite II. 


7™ Weber Kraut & Canning Co., Inc., reports that 
these one-trip metal cans, fitted with polyethylene liners 
save time and cost in packaging their O.K. brand sauer 
kraut, are more sanitary, keep the kraut fresher and have 
resulted in increased sales volume. “Showbag” liners, 
Central States Paper & Bag Co., St. Louis, Mo. Can, 
Continental Can Co., New York. Label, Ralph J. Schmidt 
Printing Co., St. Louis. 


R character bottles in the form of Lincoln statues for 
the five flavors of pure fruit syrups marketed by Lin- 
coln Foods, Inc., are re-usable as banks. There is a coin 
slot in the metal screw cap. Bottles, Owens-Illinois Glass 
Co., Toledo, Ohio. Closures, Bernardin Bottle Cap Co., 
Inc., Evansville, Ind. 


! A die-cut easel in the base of the set-up box for Harriet 
Hubbard Ayer’s new “Ayer Magic” cream enables its 
use for display. The case is of transparent polystyrene 
flecked with gold, with a pink polyethlene cup and cap 
liner. Boxes, Walter J. Jamieson Corp., Rochester, N. Y., 
and Heminway Corp., Waterbury, Conn. Box wrap, Don- 
rico, Inc., New York. Plastic container, Stanley Sapery Co., 
New York. 


10 Transparent cellulose acetate is used for this 
*“So-o-o-o Big” silver gift set for children marketed 
by the Holmes & Edwards Div., International Silver Co. 
The base is of extruded acetate. The acetate sheet base 
has two small ridges punched and cut to hold the silver 
in place. Package, Shaw-Randall Co., Inc., Pawtucket, R. I.. 
using Eastman Kodak Co.’s Kodapak acetate. 


11 Cartons that are scale models of the Rock Island 
Rocket’s locomotive, passenger car and lounge car 
are aimed at capturing the juvenile market. The Luck 
Candy Co. packages its Rocket Pops in this new “Rocket 
Train” container. Cartons, Sutherland Paper Co., Kala- 
mazoo, Mich. 
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SIMPLE CLOSURE for this loaded con- 
tainer is metal strapping placed length- 
The shipping address and the 
specification pressure- 


wise. 
labels are of 
sensitive paper; the permanent return 
address is of 


stencil-sprayed lacquer. 


FORM-FITTING molded shipping container takes 
a firm grip on heavy spools of magnet wire. Hard 


outer shell of pulp reinforced with resin and sisal 
fibres stands up to rough handling on multiple 


trips: the softer pulp liner absorbs the impact. 


Armored shipper 


PULP 


TO CRADLE 


L: developing a shipping container 
that tames the box-smashing and 
self-destructive proclivities of heavy 
spools of fine magnet wire, Anaconda 
Wire & Cable Co. has come up with 
form-fit that 
may have applications in a number of 


a_ two-layer container 
fields. It has already been suggested 
to manufacturers of armatures, who 
could use it almost without modifica 
tion. Others who ship heavy but 
precision-surfaced machine parts may 
find this particular two-ply, molded 
pulp-and-fibre container an_ interest- 
ing solution to their own shipping 
requirements. 

Ordinary molded pulp has long 
been used in this country as a cellular 
cushioning medium for such products 
as apples and eggs, while resin 
impregnated molded pulp has for 
some time been used in England and 
on the Continent in applications where 
greater strength is required. Rein 
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STRENGTHENED WITH. SISAL 


DELICATE 


forced pulp is now coming into use 
here, often with strengthening fibres 
The 


container uses both plastic resins and 


incorporated. new Anaconda 
sisal fibres in the pulp to obtain a 
composite construction precisely _fit- 
ting the company s requirements. 

The container has an outer shell 
impregnated with high-solids phe 
nolic-resins solution to supply impact 
resisting qualities and a softer pulp 
liner without impregnation to supply 
shock-absorbing qualities. 

As used by Anaconda, the molded 
container, weighing 4.33 Ibs., ships 
up to 80 Ibs. of wire and is so durable 
that it can make many round trips, 
sending the 


back to the 


the same case. 


the customer empty 


spools company — in 
It was Anaconda’s purchasing 
agent who got the ball rolling in his 
efforts to find something that would 
climinate the high freight costs and 


FIBRE AND PHENOLIC RESIN 


MAGNET WIRE IN CUSHIONED, CONFORMING 


IS MOLDED 


HALVES 


unsatisfactory performance of heavy 
wood boxes. The boxes, to be strong 
enough to carry and protect the wire, 
had to be so heavy that they made 
up a disproportionate share of the 
gross weight and bulk of a shipment. 
The extra weight, boosting the total 
case weight to 150 Ibs. in many ship 
ments, was aggravating the shipping 
problem in another way—the cases 
were so heavy that they were dif 
ficult to handle and were frequently 
dropped. The visual impression of 
massive ruggedness conveyed by the 
wood boxes also seemed to encourage 
freight handlers to assume that case 
and contents alike were indestructi 
ble, which was far from true. 

Cases were failing in shipment and 
valuable wire was being damaged 
Rising freight rates and other costs 
having the 
break-even 


were same effect on 


points at Anaconda as 


elsewhere in industry, so the quest 
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for a better package was considered 
an important one. 

A research crew at the Muskegon, 
Mich., plant was given the assign- 
ment to build a container that would 
safely take magnet wire through the 
worst abuse that the most rugged 
freight handling and warehousing 
would ever be likely to offer. 


The problem 

Magnet wire is used for windings of 
electric motors, relays, trartsformers 
and other equipment. It is thin, to 
permit many turns, and for maximum 
conductivity it is made of highly re- 
fined almost pure copper—which is 
soft, heavy, expensive and a strategic 
metal in critical supply. The wire is 
supplied in diameters from 0.1265 
trifle than % in.) on 
down to a gossamer 0.0031 in., cost 


in. (a more 
ing $50 to $60 a pound, used mostly 
for the windings of delicate instru 
ments. In addition to bare wire, the 
material is supplied with a wide va 


riety of insulations, including paper, 


enamel and cotton and glass yarns. 
Slight imperfections resulting from 
shipping damage to this precision 
built product may be more disastrous 
for the user than gross damage—with 
discovery sometimes 
after the finished equipment into 
which the wire is built flunks final 
testing or fails in use. The insulations 
are particularly vulnerable to hard 
to-detect 


guarded against wetting. 


coming only 


damage and must. be 

It was apparent that rough han 
dling was what had caused the de 
struction of the wooden boxes. Stand 
ard shipping quantity was 10 spools, 
of 6-in. diameter and 3%-in. over-all 
length. The average weight of wire 
on a single filled spool was 10 Ibs. 
Wire was packed on a sturdy flanged 
metal spool and protected by a wrap 
per of 30-Ib. kraft paper. 

This 10-spool shipping unit had a net 
weight which often ran well over 100 
Ibs.—as much as 150 Ibs. gross case 
weight when packed in the heavy 
nailed and_ metal-strapped wood 
box. Visualizing such a concentrated 
load dropped and landing on a cor- 
ner, it is easy to see that the wood 
box was being asked to exceed rea 
sonable expectations. 

The first step was the listing of the 
kinds of damage to magnet wire that 
had cropped up in the past which 
could properly be blamed on poor 
packaging: 

(a) Damage to flange ends of the 
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spools that carried the wire. Spools 
are often placed directly on ma- 
chines that feed the wire to winding 
devices; distorted spool flanges 
either wouldn't fit on unwinders or 
would cause wire to pay out im- 
properly, resulting in 
breakage. 

(b) Access of moisture, infiltrating 
dust or other foreign matter to the 
wire. “Cool, dry, clean” shipping and 
warehousing environment could not 
be counted on by any means. 

(c) “Hopping” of the spools. In a 
container that offered any freedom of 
motion, one spool’s edges served as 
a weapon to attack another spool’s 
thin wrapper and the wire itself. 


damage or 


These were the major sources of 
damage to the wire. Anaconda’s re 
searchers went further to set up op 
timum specifications. They wanted: 

1. A returnable container in which 
spools could be sent back to the com 
pany for re-use. 

2. Reduced shipping-unit weight 
for faster, easier handling. 

3. Reduced tare weight for 
freight-cost saving. 

4. No sharp corners to injure hands 
or tear clothing. 

5. No splinters. The splinter haz 
ard seemed to rule out ordinary 
wood-box types. 


6. A minimum of interior packing 


Users called this a nuisance and haz- 
ard, and it was hoped that it could 
be eliminated entirely. 

7. A “grab-able” design. The near- 
100-Ib. weight required a shape that 
a man could grip. Hand holes were 
considered. 

8. Easy removal of spools, once a 
package was opened. Prying a spool 
out of the package meant chances for 
spool or wire damage. 

9. A handy tray for the user. If 
possible, a container was desired that 
would be in two parts so that after the 
lid was removed, the bottom section 
would make a convenient tray for 
storage and handling of the spools of 
wire. 

Items 5 and 6 of the specifications 
immediately suggested a form-fit de- 
sign, such as could be made only by 
molding. A form-fit container in two 
identical halves was drawn up on 
paper. An eight-spool quantity ar 
ranged in two rows of four spools 
each made the most conveniently 
shaped stable unit and brought the 
shipping unit’s weight down into a 
more easily lifted range. 

This original design was made up 
in two different materials—one a com 
bination of kraft pulps and one a 
glass-fibre mat treated with polyester 
resin. Six sample shells of each ma 
terial, with full wire loads, were sent 


OLD AND NEW methods contrasted. The pallet load of new molded pulp 
containers carries same weight of wire as 24 wood boxes shown at left. 
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STORAGE SPACE is greatly reduced, as halves of new molded containers 
nest when they are empty. The empty wood boxes require approximately 
three times as much space as is needed for the new molded containers. 


to a commercial testing laboratory 
for comparison along with two of the 
returnable-type nailed wood boxes 
then in use. 

The laboratory's tests involved use 
of a 7-ft. revolving steel drum with 
baffles. Watching and recording pro- 
gressive signs of damage while revo- 
lutions of the drum were counted 
gave a basis for comparisons among 
the various designs. In addition to the 
drum test, the laboratory subjected 
the loaded containers to simple drop 
tests, letting them land on all of their 
surfaces and edges on a_ concrete 
floor. Moisture-content uniformity 
was established for all three types be- 
fore testing by exposure to 50% rela 
tive humidity at 73 deg. F. 

The laboratory's report came back 
complete with photos and reports on 
each individual container’s perform- 
ance, plus an interpretive summary. 

Indications were that, with proper 
closure, the molded shells could 
match the durability and retention of 
contents of the then-current nailed 
wood boxes. The containers tested 
had been closed with a variety of 
materials and methods, and _ it 
seemed at this point that choice of 
the best closure method, plus some 
extra strength in the container, might 
produce a package that would be 
superior. 

Strengthening of the molded con 
tainers came first. Different fibre ma 
terials were tried; different flange 
widths, where the two sections of the 
container joined, were tested and, 
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finally, a new combination of materi- 
als was combined to produce the final 
container with its two-layer shell 
fibres and _ kraft 
pulp for the hard outer shell and soft 
kraft pulp for a cushioning liner. 


resin-treated | sisal 


next. 
The testing laboratory's comments on 
the three methods tried (pressure- 
sensitive reinforced tape, wire and 
metal strapping) had indicated bet- 
ter performance with three bands of 
metal strapping, two girthwise and 
one lengthwise. Tests by Anaconda 


Closure improvement was 


on the strengthened version of the 
container indicated that two length- 
wise bands of metal strapping were 
sufficient. 

The container in its final evolution 
at Muskegon was similar in shape to 
those tested originally, but the fibre 
material was stronger, the flanges 
where the two half-shells met were 
narrower and both of the materials 
which had been tested individually 
were combined. The outer shell of 
the container uses special washed 
sulphate kraft, selected Manila bond 
and strengthening fibres of sisal 1-in. 
to I-in. in length which, after mix- 
ing and refining to bring out maxi- 
mum strengths, is vacuum pre- 
formed, pressure molded to final di- 
mensions and then partially impreg- 
nated with a high-solids phenolic- 
resin solution. 

The inner liner, formulated of 
Southern kraft and special washed 
sulphate kraft, is vacuum pre-formed 
and then pressure molded to its final 


dimensions like the outer shell. How- 
ever, it is slightly thinner and it is not 
impregnated with a resin solution, 
but instead is coated with a vinyl- 
based resin finish. This finish im- 
proves shock and scuff resistance, but 
produces a material only half as hard 
as the outer shell—useful in cushion- 
ing the contents and able to grip the 
spools’ flange edges firmly when the 
container is strapped together tightly. 

The two layers of each half of the 
shell are fastened by a staple through 
the flange at either end and can be 
separated easily. Assuming one 
layer was damaged, it would be a 
simple matter to salvage the other 
layer, a factor which may produce 
savings over a period of time. 

A wire-loaded sample of the im- 
proved container was shipped to the 
testing laboratory. Falls and drop 
tests which had left the previous con- 
tainers spilling their contents through 
large gaps succeeded in producing 
only some crushing at the edges of 
the shell. A continuation of the bat- 
tering, far beyond anything the con- 
tainer would be expected to endure 
in its normal lifetime, produced some 
cracking, tearing and depressions in 
the flat areas of the surface, but the 
container still remained an _ integral 
unit and retained its spools. In all, the 
container endured 125 falls in the re- 
volving 7-ft. drum and eight drops 
from a 30-in. normal handling height 
floor. (The wood 
falls.) 


Ninety per cent of the originally set 


onto a_ concrete 
boxes disintegrated at 24 
up list of desirable characteristics was 
secured. 

Among the interesting advantages 
of the new molded container is the 
easy refastening by the customer 
when empty spools are returned. The 
wood boxes annoyed customers who 
had to be asked to refrain from using 
nails when refastening, as this often 
made it impossible to re-open the box 
without destroying it. Now custom 
ers simply load empty spools into the 
containers and lash two or three of 
them together with wire, twine, rein- 
forced tape or whatever else is con 
venient. With the light load, any of 
these methods suffices. 

At the Anaconda plant, empties 
can now be nested for storage, cut 
ting by almost two-thirds the space 
required for equal wire-carrving ca 
wood 


pacity in comparison with 


boxes. 


Crepir: Container, General Fibre Co 
1723 Locust St., St. Louis 3, Mo. 
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THREE TUBES of “Bright Eyes” are sold 
as a unit in an attention-getting carton— 
suggested for handbag, desk, dressing table. 


APPLICATOR TIP is integrally molded in 
the container. After removing cap, a gen- 
tle squeeze of tube releases a single drop. 


Little squirt 


MINIATURE SQUEEZE TUBE THAT DOES AWAY WITH EYE DROPPERS 


OFFERS A CONVENIENT NEW METHOD FOR SINGLE-DROP APPLICATIONS 


ger commercial application of an 
interesting new type of tiny poly- 
ethylene “squeeze” package, designed 
for single-drop or single-dose applica- 
tions, is Aziza’s little tube for eye 
drops. 

With this convenient container, eye 
drops may come out of the medicine 
chest and go right into a woman’s 
purse along with other cosmetics. The 
package—as easy to carry as a lipstick 

is a miniature injection-molded poly- 
ethylene tube which serves both as 
a container and applicator, eliminating 
entirely the use of an eye dropper. 
The user simply takes off the secure- 
fitting polyethylene friction cap and 
squeezes the tube gently to squirt out 
just one drop of the preparation into 
the eye. 

Aziza’s adoption of these conven- 
ient “little squirt” tubes points up the 
many possibilities of this type of con- 
tainer not only for eye drops, but for 
many other products where only a 
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drop at a time—or a single measured 
quantity—is needed. The containers 
could be used for perfumery, lotions, 
many types of medications, as well as 
such products as household glues, ar 
tist’s supplies, lubricating oils, etc. 

Aziza is packaging three of the 
little tubes together as a selling unit 
priced at $1.25 in a folding display 
carton called “Bright Eves.” Accord- 
ing to the company’s promotion, one 
tube is for the handbag, one for the 
desk drawer and one for the dressing 
table to relieve television eyes, night- 
club eyes and tired eyes in general. 
Single units of one tube are also to 
be offered at 50 cents. 

As the efficacy of eye preparations 
is reported to be affected by light, the 
Aziza containers are produced in 
opaque aqua blue polyethylene. Prod 
uct lettering is silk screened in black. 
The complete container including the 
tapering applicator tip is injection 
molded as one piece and the bottom 


is heat sealed. A tight seal is achieved 
due to the bonding properties of the 
polyethylene. The containers are filled 
through the top by a hand operation, 
but development work is under way 
to perform this operation mechanically. 
After filling, the tubes are closed with 
friction-fit polyethylene caps. 

The same color scheme—aqua and 
black—used for the squirt tubes has 
been used for the display cartons. The 
cartons are scored and die cut to pro 
vide notches to hold the three tubes 
securely in place. The fold-up flap 
carries an attention-getting illustra 
tion of a pair of eyes showing how 
the container is used to apply the 
contents. 


Crepits: Polytheylene applicator tubes 
Hartford 1 
Conn. Silk-screen printing, Modern Dee 
orating Co., 4914 Hudson Bled., West 
New York, N. J. Cartons, Brooks & 
304 Hudson St New York 


and closures, Plax Corp., 


Porter, Inc., 


13, N. Y 
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Best way to wrap up ¢ 


Hard-to-package products look better, keep 


PLIOFILM seals pickles, sauerkraut and oysters in 
their own brine, without leakage or moisture 


loss. Lets customer see contents. 


strength 


PLIOFILM holds up to 10 pounds of any bulky 
fruit or vegetable, without danger of breakage— 
aids volume selling. 


OR more than twelve years industry has been solving many of its 
| patra packaging problems with PLiortLmM—Goodyear’s trans- 
parent rubber hydrochloride film. 

This unique film has many advantages. It is tough and durable, with 
strength to hold heavy goods. It is hard to tear, split or puncture— 
won't shatter or run. It seals moisture in—or out—insuring quality 
protection. It has good dimensional stability—doesn’t pucker or 
shrink. And its sparkling transparency gives your product a “buy 
me” appeal. 

Got a packaging headache? Maybe PLioFiLm’s your medicine, too. 


Write: Goodyear, Pliofilm Dept., Akron 16, Ohio. 
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puncture- 
resistant 


THE PERFECT WRAP for 

roasts, poultry and all ir- 

regular products, PL1OFILM won't 

shatter or run.Its clear transparency 
speeds self-service sales. 


¥ 
’ 


prevents 
corrosion 


PLIOFILM keeps linens and other textiles clean 
until sold. Doesn’t shatter or split in shipment— 
eliminates rewraps. 


PLIOFILM keeps spark plugs from rusting and cor- 
roding by sealing out harmful moisture. If your 
problem involves keeping moisture in or out, 
try PLIOFILM. 


Good things are better in 


GOOD*YEAR 
PACKAGING 
FILM 


3-way protection against air, moisture, liquids 
Piiofilm, « rubber 
hydrochioride-T.M The Goodyear 
Tire @ Rubber Company. Akron, Ohio 
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The figures that are the focal point of this flasher A new type of carton that doubles as a retail display piece for 
display promoting Bulova watches disappear and are butter has been adopted by the Middlebury Co-Operative Cream- 
replaced by watch illustrations when the flasher goes ery Co., an affiliate of Mid-West Producers Creameries, Inc. 
off. With the flasher on, hundreds of small perfora- The die-cut display holds 5 Ibs. of butter—20 quarter-pound 
tions in the front lithographed picture permit a back prints packaged in new foil wraps. By adopting the new counter 
subject to appear, erasing the front picture. The dis- carton, Middlebury reports it is wrapping butter in foil for the 
play, made of wood and metal, has three interchange- same over-all cost as its previously used conventional 1-lb. 
able inserts for seasonal promotions. Display, Display cartons, with the added advantage of more convenient mer- 
Guild, New York. Lithography, Kindred, MacLean & chandising of smaller units. Display carton, Sutherland Paper Co., 
Co., Inc., Long Island City, N. Y. Kalamazoo, Mich. Foil wraps, Milprint, Inc., Milwaukee. 


DESrPEAYWY 


A complete Christmas lighting department is provided 
by this lithographed paperboard floor bin 54 in. high, 





1914 in. wide and 12 in. deep, designed for use where 
space is at a premium. The picture panel at the top 
lights up. The display and merchandise, including 
Noma Electric Corp.’s sets and replacement lamps, are 
SAFETY PLUG shipped in a single handy-to-handle package. Display, 


: GS caus Kindred, MacLean & Co., Inc., Long Island City, N. Y. 
> LiGaTS 
+ 





Redesign of the display 
carton for the Wm. A Wal- 
thers Co.’s “Goo”  all- 
purpose adhesive was based ’ 
upon the results of a ques- lo wiwoatt puepost ADAESINA 
tionnaire sent to principal | WP 742) 
dealers selling the product. 

Changes include use of nu- 


merous spot illustrations aS Se = ae , rw 


meant 17 oe mata (7 ta woe swoe on FACTOR? 


showing product uses, a y 
24-tube carton instead of = _ 
a 12-tube one, utilization ; 
of back panel to answer 
customer questions about 
the product and brighter 
colors for display contrast. 
Design, Richard M. Franz, 
Milwaukee, Wis. Display 
carton, Shadur Paper Box 
Co., Milwaukee. 

NOMA ELECTRIC CORPORATION 

MEW YORK, w.v. 








A bright-eyed Scottish lass in full Highland regalia 
promotes the new Ansco “3-Roll Economy Pak” of 
photographic film. Her hand, holding the Ansco pack- 
age, moves up and down. This motion display, litho- 
graphed on paperboard in eight colors, is operated by 
a flashlight battery that maintains the motion 24 hrs. 
a day for two weeks or more. Display, Einson-Freeman 
Co., Ine., Long Island City, N. Y. 


“Leek rae 


For summertime promotion of Caladryl—a lotion for 
relief of sunburn, poison ivy, insect bites, ete.—Parke, 
Davis & Co. has brought out this sun-dial window display 
and its companion counter merchandiser for drug stores. 
Both are lithographed in six colors on paperboard. A 
reproduction of the Caladryl bottle appears on the larger 
unit, while the smaller one has a die-cut front piece to 
hold three actual bottles. Also supplied are paperboard 
bottle toppers as display aids for individual bottles. 
Display, Forbes Lithograph Co., Boston. 


GALLERY 


Gillette Safety Razor Co.’s new window display was de- 
signed to tie in with the Triple Crown telecasts and 
broadcasts of the “big three” racing events—the Ken- 
tucky Derby, Preakness and Belmont Stakes—through a 
curved panel that hooks to the front of the colorful die- 
cut display. Removal of the panel enables use of the 
unit for straight promotion of Gillette Blue Blades. 
Display, Einson-Freeman Co., Inc., Long Island City, N.Y. 


al 


li 


| 


A new pilferproof unit for mass display of razor blades, 
introduced by the Pal Blade Co., is designed to overcome 
the pilferage problem that has impeded maximum razor- 
blade volume in supermarket and grocery outlets. The metal 
unit has three compartments for displaying the three types 
of Pal blades: double edge, single edge and injector blades, 
each packaged on big 5-by-7-in. cards—too large to be 
disposed of by the shoplifter. Display, General Display Case 
Co., New York. Cards, Wincraft Printing Co., New York. 
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CONSUMER PACKAGING of Trol greatly 
expanded QOdell’s operations, requiring 
high-speed filler, automatic cartoner. 


Ld £ 
A 
aye” Bay" 


BOTTLES ARRIVE at head of line in printed re-use shippers. New 16- 
head filler has speed of 120 2 min. Present production requires only 32, 
leaving a reserve for future expansion. Capper (rear) handles 60 a min. 


‘Hd he , 


ODELL’S TROL IMPORTANT STAGE OF TRANSITION 


OPERATION ILLUSTRATES THE 


FROM LIMITED SEMI-AUTOMATIC TO WIDE-RANGE AUTOMATIC PACKAGING 


W hen a company that has packed 
sizes turns suddenly 
to the marketing of consumer-size 
packages, it is likely to mean that the 


packaging stages of the operation will 


its products only in commercial 


and successfully 


demand an increasing share of atten 
tion quite out of proportion to the in- 
crease in volume. 

The Odell Co. of Newark, N.]., 
supplies an interesting example of a 
company which has successfully made 
the transition from commercial pack 
to consumer marketing. Gallon bottles 
16-0z. professional size had 
carried the 

to the 
beauty-parlor trade until, during 
World War II, Odell introduced Trol 


and a 


alwavs firm’s hair-care 


products barber-shop and 
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ot 
sizes. The product had quick success 
at retail but 
tions on new bottling equipment pre 


hair tonic in a variety consume! 


level, wartime restric 
vented the rapid increase in distribu 
tion that might have been possible. 
When it became apparent after the 
war that Trol’s consumer acceptanc: 
was durable, the company decided to 
expand output. The tricky problems 
imposed by a foaming product which 
requires a number of package sizes 
for proper market coverage have been 
solved with a minimum of expens 
and waste motion. At present, bot 
tling proceeds at a rate high enough 
to back up an intensive advertising 
and promotional effort; the likely step 
to 


near-national distribution can |} 


ade at anv time in an orderly way 

Both the present ample production 
and the potential ease and economy 
of a shift to still greater production 
the 


choice of a compact nucleus of auto 


have been made possible by 


matic equipment—a filler and capper 


which are efficient even though 


at 
matic and manual stages in the line 


teamed present with semi-auto 

The automatic equipment has paid 
for itself in short order, the company 
points out, through manhours saved 
and increased production per man 
hour, although its speed potential has 
not yet been fully utilized. The r 
serve speed now held in check | 


semi-automatic and manual stages 


‘can be brought into play by making 
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LABELING (foreground) remains semi-automatic, but 45-per- 
min. speed is adequate for present stage of production expan- 
sion. Labeler operator controls entire line with stop switch. 


the line fully 
distribution growth demands it. That 


automatic whenever 


step to doubling of present bottling 


speed will involve comparatively 


minor expense. 
Bridging the gap 

Because the Trol bottling line as it 
is running today still employs portions 
of the hastily adapted line set up in 
1943 when the consumer product 
first appeared, it is helpful to trace 
those early stages of development. It 
is the successful blending of the old 
equipment with new high-speed ma 
chines which has made the transition 
period so smooth for Odell. 

Founded in 1895, the company by 
1943 was a well-established manufac 


turer of hair tonics and shampoos for 


the barber-shop and beauty-parlot 
trade. That war year saw a shortage 
of alcohol which curtailed the output 
of many leading hair preparations; 
the Armed Forces’ PX 
helped to keep drug-store shelves un- 
derstocked. Odell, entering this mar 
ket with its new non-alcoholic hair 


demands 


dressing, found itself with almost im- 
mediate distribution in New York and 
much of the Atlantic Seaboard. 
Fortunately for Trol in that period 
of wartime equipment scarcities, the 
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company already had a bottling ma 
chine. It was a straight-line vacuum 
bottler, 
been used to fill the 16-0z. barber 


non-automatic, which had 
stvle sprinkler bottles with American 
Beauty hair tonic, the company’s prin 
cipal product before the advent of 
Trol. As Trol caught on, the old man 
ual unit was operated at top speed 
through the remaining war years, al 
ways working on back orders. The 
machine had been adapted to fill the 
}-0z. syndicate-store size and the 6-0z 
and 12-oz. drug-store sizes. 

After several postwar years, during 
which the product had proved it 
could hold customer loyalty in the 
face of heavy competition, the com 
pany started to plan its postwar de- 
velopment in the consumer field. With 
Trol as a nucleus, Odell developed a 
line of preparations including sham- 
poos, an after-shave freshener and 
other items based on its professional 
line. This added up to 12 different 
products, each with three or four 
pack sizes. At the same time the com 
pany hunted for equipment that 
would get this variety of products into 
an assortment of container sizes. Al- 
though the company had enjoyed suc 
cess in its initial consumer marketing 
experience, the approach to the prob 


CARTONER requires only hand feeding of bottles, 
received from labeler on conveyor table (right back- 
ground), also offers reserve speed for future expansion. 


lem of expansion was characteristic 
ally cautious and exploratory. The 
equipment finally selected fitted this 
exploratory growth pattern remarkably 
well. Minimum expense, maximum 


flexibility and automatic operation 
only in those areas where most is to 
be gained from it characterize the in 
stallation as now operating. 

A survey and calculations, pre 
pared by the filling-machine suppli 
ers, on which the present installation 
was based compared the filling of 
16-0z. bottles of Trol on the old ma 
chine with the performance expected 
from an automatic filler in series with 
an automatic capper. These two units, 
plus a short section of bottle conveyor, 
were in theory linked up with the 
semi-automatic labeler then in use. To 
bottle the professional size of Trol, 
this hypothetical line-up was esti 
mated to require four instead of the 
previous seven employees and offered 
an increase in Output of 100% o1 
greater. Cost per bottle of the filling 
operation could be reduced by about 
two-thirds. 


Automatic equipment 


The automatic equipment which 
offered this performance was chosen 
The filler is a rotary vacuum ty pe Ww ith 
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C LARGE SIZE 
Trol.... 85¢ 
iresnenet. 406 


FREE 


Value 1.25 Be 


FRESHENER 


“Ol8 Comreoy 


Trol 


ACTivates oy 


REGULAR size * 
AVEL Siz 


TRIAL OFFER F 


BOTH FoR 


G? 


COMBINATION DEALS are an important part of Trol’s marketing tech- 
nique at this stage of the product’s expansion in the consumer market. 


16 filling valves and has a rated ca- 
pacity up to 150 containers a minute 
with a non-viscous, non-foaming liq 
uid. Trol’s foaming quality, the nat 
row-necked sprinkler bottles and the 
manual and semi-automatic stages in 
the present line prevent operation 
in the higher ranges at this time. 


NEW PRODUCT is Hair Trainer 
for children. It is currently 
handled on old straight-line fill- 
er, which offers sufficient speed 
for this non-foaming product 
with open-mouth bottle. It has 
plastic 


sprinkler cap. Sleeve 


makes each bottle a display unit. 


The filler takes the 3-, 6- and 12- 
oz. bottles with only a 20-min. 
change-over time; change-over to 16 
oz. size requires 1 hr. to install the 
longer vacuum stems required by the 
tall barber-style bottle. 

All bottles run on this line have the 
identical narrow sprinkler orifice, with 
the lip of the opening beveled to 
guide the flexible vacuum-filling stem 
into any slightly out-of-line bottles— 
thus alignment is not critical. 

The automatic capper selected is a 
single-head unit which will cap the 
three larger sizes with only minor 
height adjustment; an easily made 
gear change readies the capper to 
take the l-oz. and 3-oz. sizes. All sizes 
capped on this line now take the 
metal 
with saran-coated liner without prod- 


identical 20-mm. screw cap 
uct identification; any future change 
in cap size can be accommodated by 
minor adjustments. 

Bottles pass through the filler and 
capper automatically and_ travel to 
the old semi-automatic labeler. The 
operator here must pick up each bot 
tle as it approaches, place it in the 
labeling cradle and then place it 
back on the which dis 
charges it to the old packing-conveyor 


conveyor 


table. This operation could have been 
made automatic also, but the immedi- 
ate advantage would have been slight 

the machine with a good operator 
has a high capacity. Even more im- 


portant, the labeler is sufficiently au- 
tomatic to enable its operator to give 
each bottle and its filling and closure 
a_ thorough inspection as it passes 
through her hands. The labeler oper- 
ator has within easy reach a master 
cut-off switch to stop the bottling line 
whenever inspection discloses mal- 
function anywhere. This switch will 
not restart the line; that must be done 
from a box close to the bottler, from 
which the bottling and capping mech- 
anism can be closely observed. 

The 16-0z. bottles are simply re- 
placed in the compartmented shipping 
cases, without unit cartons. Some of 
the smaller bottles get this same treat- 
ment. But the bulk of the drug-store 
sizes go into folding cartons on a new 
automatic cartoner. The cartoner, 
which requires one operator to feed 
bottles two at a time, can handle bot- 
tles at 60 per minute. 

At any given time, Odell usually 
has a_ special combination-offer, 
sleeve-cartoning operation under way. 
Such a set-up may combine one larger 
cartoned bottle with an uncartoned 
smaller bottle of another item in the 
company’s line. It is not practical to 
mechanize these short-run and widely 


varying special packaging operations. 
Receipt and storage 


With the installation of the new 
equipment, Odell enlarged its quar- 
ters, obtaining for its own use a one 
story building adjoining the plant in 
the rear. This new area is used for 
receipt and storage of supplies, in 
cluding bottles and some raw mate- 
rials. More economical purchasing and 
handling of bulk liquids was secured 
by installation of large built-in tanks 
in this new space. This improvement 
freed the original floor area for most 
efficient installation of the bottling 
line, cartoning and packing operations, 
which are set up so that movement 
along the bottling line is an integral 
part of the motion of materials from 
rear-door receipt to front-door ship 
ping. Mixing tanks on the second floor 
of the original building receive their 
charges of bulk materials by metered 
pumping from the tanks in the new 
building and deliver their output by 
gravity through flexible tubing from 
the ceiling of the bottling room below. 

Current advertising and promo- 
tional efforts by the Odell Co. are 
gradually increasing the demands on 
the bottling line. This was anticipated 
and a series of steps has been mapped 
[his article continued on page 190 
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Burt makes cartons by the millions 


You’ll be proud of yours 





F. N. Burt Company Inc. + Manufacturers of Small Set-up Boxes, Folding Cartons and Transparent 
Containers + 500-540 Seneca Street, Buffalo 4, New York + Offices in Principal Cities Or Write 
Direct - Canadian Division: Dominion Paper Box Co. Ltd., 469-483 King St. W., Toronto, Canada” 








SAVE HALF YOUR MONEY 


eee OWN G 


Udy $500 
TEXTILE 
WRAPPING MACHINE 


A Hayssen unit costs you less than you think 
and occupies about half the usual floor space. 
This machine wraps 35 or more packages 
per minute with one operator. You get a 
neat, tight, uniform package with electric- 
eye registration of printed overwrap... ex- 
tra protection for your product and increased 


sales appeal. 


A FULL LINE OF MACHINES WRAP 


Sheets, Pillow Cases, Bolts of Fabrics, Curtains, Underwear, Shirts, 
Towels, Handkerchiefs, Hosiery, Batting, Yarn 


The Hayssen Textile Wrapping Machine handles 
heat-sealing cellophane, pliofilm and polyethylene. 
It overwraps cartons, trays, flat cards and u-boards 
..- handles the most delicate fabrics and fluffy ma- 
terial like cotton and wool bats. Special attach- 


ments (electric eye, roll-type top labeler and 


IT pays To wRrar TH 


€ HAYSSEN Wa y 


printer, card or u-board feeder) are available. 

Over 42 years’ experience gives Hayssen ma- 
chines unmatched performance, low first cost, 
overall economy of operation and maintenance. 
Many Hayssen units are in use today that were 


purchased over 20 years ago. 


WRITE for folder on Hayssen Textile Wrap- 
ping Machines. Tell us your wrapping problems 
—we have the answer. 


Dept. MP-7 SHEBOYGAN, WISCONSIN 


Vf VE i by EL; IFC. COMPAIIY 


Since 1910, One of the World’s Largest Manufacturers of Wrapping Machines 


bd 
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ODD SHAPES 


VEGETABLES FROZEN FOODS 
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ICE CREAM DAIRY 


CANDY PAPER 
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WEST GOAST: 


f 


10 


FOOD IS STILL NO. 1 


COAST PACKAGING; 


IN WEST 


IT FIGHTS A 


BATTLE AGAINST COSTS TO HOLD 


ITS VITAL EASTERN 


jae processing, the Cinderella 
packaging industry of the West 
Coast, is playing 1952 as a year of 
caution. After a dozen years of fabu 
lous growth, the industry is consolidat- 
ing its gains. For Western packers see 
competition stiffening in areas nearer 
to the big consumer markets of the 
East. They see prices of their own 
products falling while most costs are 
still rising. They feel the squeeze on 
their margins and many a firm has 
laid aside to another year plans for 
expansion or modernization. 

The caution is healthy. It has every 
packer and every supplier on his met 
tle to come up with better methods 
of production and packaging. And for 
the longer look ahead, no one in the 
West doubts that this rich agricultural 
empire will again pick up the forward 
movement. 

Indeed, the West itself continues 
to grow in population and in support- 
ing industries. Federal Government 
estimates of population growth during 
the rest of this decade make the West 
Coast rate of growth tops for the na- 
tion. And Western families continue 
to rate better than average in income 
and in standard of living. 

Department of Commerce figures, 
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MARKETS 


WATER CONSERVATION, as illustrated by the vast Grand Coulee 
project, is behind the growth of packaging on the West Coast, fur- 
nishing irrigation for millions of acres of reclaimed food lands 
and power to factories that make containers and package the crop. 


for example, show per capita income 
in the U.S. at $1,436 in 1950, up 8.8% 
in a year. But in California, average 
per capita income was $1.751, up 10% 
for the year, to stand 22% above the 
national average. Washington’s per 
capita income was $1,642, for a gain 
of 12%, and Oregon’s was $1,523, up 
10%. These figures show not only 
that the West Coast is above the na- 
tional average in family income, but 


_also that the West Coast is increasing 


its lead. 

More people with more money 
mean bigger markets—a fact of far- 
reaching implications. It means, for 
example, continued growth of plants 
in the Far West to turn out consumer 
goods and industrial materials for the 
near-by markets. Growth feeds upon 
growth. 

To some small extent, the growth 
of consumer markets in the Far West 
helps the food-processing industry in 
that region. But the big market for 
Western canners, freezers and driers 
has always been east of the Rockies 
and to that region the Western 
packer still looks for his outlets. 

Agriculture as a whole is the larg- 
est single industry in the West. In the 
11 Western states, farmers’ cash re 


ceipts last year were just a trifle un 
der $6 billion. Almost half of this farm 
income was in California, where the 
total came to $2.6 billion. 

And agriculture is getting a new 
lift in the Far West. Increased use of 
nitrogen fertilizers is building yields. 
And new lands are coming into pro- 
duction, first in the central valley of 
California and now in the Columbia 
Basin of central Washington. A half- 
million rich acres, now too dry to 
farm, will be brought into production 
over the next seven years in the Co- 
lumbia Basin. Water for this project 
is taken from the Columbia River 
back of Grand Coulee dam and flowed 
to the first irrigated lands during this 
vear. 

Nearly a thousand new farms a veat 
will be brought in for the rest of this 
decade. Among major crops to be 
grown will be sweet corn and peas 
for freezing and dry beans—all re- 
quiring packaging. 

Rich irrigated lands of central Cal- 
ifornia and the Yakima Valley in 
Washington, the highly developed 
Willamette Valley in Oregon and the 
Blue Mountain pea area of the Pacific 
Northwest are big suppliers of canned 
and frozen foods. This is readily seen 
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GROWING CENTER of packaging supply is Portland, Ore. This city has 
become a distribution center for a large part of the production of the 
Pacifie Northwest area, reaching out through the state of Oregon, into 
Idaho and Washington. This air view shows Mt. Hood in the distance. 


from production figures. The West 
Coast states account for only a little 
more than 10% of U.S. farm income, 
yet they produce 46% of the nation’s 
frozen fruits and 60% of the nation’s 
frozen vegetables. They produce 74% 
of the nation’s dried fruits, 63% of 
dry edible beans and 98% of dry 


edible peas. Comparatively little of 
this rich Western food crop goes to 
market as fresh, non-packaged pro- 


the Western food 


heavy package user. 


duce; crop is a 

In recent years the pack of canned 
fruits in the Far West has averaged 
close to 40 million cases; of canned 
vegetables, in excess of 50 million 
cases. 

Two prime factors lie back of the 
growth of the Far West as the na 
tion's provisioner of frozen and 
canned foods. First is mechanization. 
Rich land, abundant water through ir- 
level fields are 


rigation and broad, 


WESTERN INGENUITY that has 
paid off is represented by Crown 
Mills’ idea of packaging its 
specialty flours in 2-lb. duplex 
cellophane bags instead of paper. 
Sales have more than tripled. 
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pertect circumstances for mechaniza 
tion. Nowhere else in the country is 
production of food crops so highly 
mechanized. That cuts costs of pro- 
duction. It encourages establishment 
of large processing plants. With this 
development is a twin factor—high 
quality. Good land, good growing 
methods and large production under 
major brands have contributed to high 
quality and that quality has helped 


build 
and processors. 

A good example is the Blue Moun- 
tain region stretching across rolling 
hills from Pendleton, Ore., to Lewis- 
Idaho, and home of 16 large- 
scale freezing and canning plants. 
Green peas are the big pack in this 
region and last year the 16 plants put 
up 17% of the nation’s pack of canned 
peas and 30% of all frozen peas. 


markets for Western growers 


ton, 


The Blue Mountain area is typical, 
too, of what has become the No. 1 
headache and long-range worry of 
Western packers. That is the effect 
of the steady increases in the freight 
rates. ; 

Freight rates have been boosted 
12 times since World War II. With 
the exception of some “hold-downs,” 
notably for canned foods, the in- 
creases have been percentage in 
creases. That means that bit by bit 
the producer at the far end of the 
line, as he is in the West, finds a 
steadily growing differential against 
him and in favor of the producer 
nearest to major consumer markets. 
Even recent “hold-downs,” or ceilings 
on percentage increases, have not af 
forded much relief to the canning 
industrv. 

As a result, packers of peas in the 
Blue Mountain region, have to quote 
12 to 14 cents more per dozen cans 
in freight to reach Eastern markets in 
competition with packers in Wiscon- 
sin. The differentials are even harsher 
for products like strawberries, green 
beans, corn and tomatoes, which are 
heavily produced within easy truck- 
ing distance of major cities on the 
Eastern seaboard. 

Now add in Western 


one other 
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WESTERN SPECIALTY is the mail-order gift package, accounting for 
millions of dollars, particularly in the Northwestern fruit belt. Pack- 
age of wild-game products sent out by Samuel Martin Game Farm, Seattle, 
is decorated with a cock pheasant tail feather and wild turkey plume. 


handicap: high wages. In the Pacific 
Northwest, 
50 cents an hour higher than in Wis 


cannery labor averages 
consin and Minnesota—another bur 
den which must be offset, if possible, 
by more efficient operation and bet 
ter quality. 


Freight-rate increases have stimu 


SEARCH FOR ECONOMY in fro- 
zen-food industry led to this 
money-saving idea of substituting 
polyethylene-coated paper liner 
for 47-lb. laminated glassine in 
eartons to bulk-store 
vegetables for future packaging. 


frozen 


lated planting of new acreage in the 
East and Midwest and have _ held 
down expansion of processing plants 
in the West. A glance at figures on 
strawberry acreage shows this. While 
Washington and Oregon, producing 
the top-quality Marshall strawberry 
for freezing, have been boosting their 
acreage in Michigan 
has been pushing ahead even faster. 
Washington and Oregon together 
have 27,000 acres this year, up 42% 


recent years, 


from the 10-year average. But Michi- 
gan has 14,700 acres, up 88%. 

The problem of Western freezers 
and canners throws a new challenge 
to producers of packaging equipment 
and supplies. What can they contrib 
ute to large-scale operators to help 
them cut costs and strengthen mar- 
kets? 

The answer is being sought from 


many directions. 
Produce is big 


Pre-packaging of fresh 
and of some dry cereals is another 
story altogether. In many ways, this 
is the hottest market in the West 
Coast packaging business today. And 


produce 


the incentive is plain: to cut costs. 
Handling of produce is the last ma 
jor bottleneck in self-service markets 
today. Pre-packaging breaks that bot 
tleneck. It speeds the customer at the 
point where the produce is picked up. 
It speeds through the 
check-out stands, where weighing is 


movement 


no longer necessary. It increases re 
tail store earnings per square foot. And 


it eliminates spoilage and waste, a 
costly aspect of conventional retailing 
of fresh produce. ° 

Wholesalers have been reluctant to 
take on packaging of produce, but the 
pattern is gradually emerging: pack- 
aging should be done as near to the 
consumer as is necessary to guarantee 
delivery of sound produce in good 
condition. The point of packaging will 
thus vary. For potatoes, the job can 
be done in the growing area. For to- 
matoes, where ripening rooms are nec- 
essary, packaging must be done in 
consumer areas, within a day or so of 
distribution to the retail stores. Prod- 
ucts like spinach, salad mix and 
apples may be put up in film at 
wholesale plants. 

California got the jump on this type 
of packaging on the West Coast. 
Washington and Oregon are picking 
up fast, now, though there is still re- 
luctance on the part of wholesalers to 
take over the job. One major supplier, 
typically, approaches the wholesaler 
through his retail-store outlet, pack- 
aging and demonstrating at the store 
itself to show that consumers pre- 
fer vegetables ready-packed, ready- 
weighed and clean. 

Carrots—one product easily pack- 
aged at the producing center—have 
been handled in volume out of Cali 
fornia. Early this year suppliers esti 
mated that 40 million retail-size poly 
ethylene bags were sold in California 
last year for packing carrots 

Apple growers and shippers of the 
Pacific Northwest have been compari 
tively slow to go to pre-packaging 
preferring to continue to ship in the 
conventional 40-Ib. box. But there are 
indications now that major brand-name 
shippers may be forced to arrange 
with contract packers at strategic 
cities in the East to bag for retail out 
lets, or to do the bagging themselves 
at Eastern points. Unless they do so, 
it is considered possible that their 
brand names will be lost with the 
consumer as jobbers get into packag 
ing themselves. Because of a short 
apple pack in Washington in 1951, 
little progress was made last year to 
ward developing new marketing 
methods. 

Packaging of produce in the West 
is developing this shift: While a num- 
ber of independent packers estab- 
lished good volume specializing in 
p icks like tomatoes (the most notable 
in the Northwest being Wesley Craw 


see 
this issue 


° For a Western slant on pre-packaging 


Pre-Packaging for Quality,” p. 1 
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ford at Tacoma, Wash.), jobbers 
gradually are getting into the act and 
are placing their brand names on the 
consumer packages. As a result, a 
number of independent packers are 
now operating on a contract basis for 
various wholesale houses, packing to 
the brand names of those houses. 

Another West Coast packaging de- 
velopment of significance is the more 
colorful handling of consumer packag- 
ing of dry cereals in film, generally 
cellophane. A typical example is that 
of Crown Mills, Portland, Ore., now a 
subsidiary of Centennial 
Mills Co., Seattle. 

Crown reported that for a number 
of years it had packed a line of 2-Ib. 
flour in paper sacks, but volume was 
so small that the company was con- 
sidering discontinuing it. It experi- 
mented with duplex cellophane until 


Flouring 


it was no longer concerned with 
shelf breakage in grocery stores. Re- 
porting for Crown Mills, D. A. Mac- 
Gregor summed up: 

“We became sold on cellophane as 
we continued our experiments. How- 
ever, the immediate acceptance by 
the wholesale and retail grocery trade 
astonished us, particularly considering 
today’s resistance against new lines of 
merchandise. 

“The success of our new cello-pack- 
age is due to today’s consumers’ pref- 
erence to purchasing products that 
they cannot only feel, but see. The 
volume of our new line after three 
months on the market has increased 
our sales many times over and is con- 
tinuing to grow.” 

Typical of those getting good re 
sults from this type of packaging, 
Crown uses multiple colors on the la- 
bel, printed directly on the film, to 
provide at once a family unit with 
color distinction according to indivi 
dual product. The result is a strong 
display on the retail shelf. 


Suppliers are expanding 

Western suppliers of packaging ma- 
terials continue to expand. Underly 
ing the expansion is the basic fact that 
on some types of materials, such as 
cellophane, all the material used has 
to be hauled to the West Coast from 
manufacturing plants of the Midwest, 
East or South. 

At the present time there is no 
cellophane production west of Iowa. 
Yet the major raw material of cello- 
phane—cellulose pulp—is produced in 
Washington and Oregon, and West 
Coast plants now consume approxi- 
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mately 30,000 tons of cellophane a 
year, a recent study by the Seattle 
Chamber of Commerce shows. As- 
suming that all of this were shipped 
from the nearest plant, at Clinton, 
Iowa, the freight bill alone would ex- 
ceed $1.7 million, the study reports. 
It is known that at least one major 
producer has been looking over West 
Coast sites for a cellophane plant. 

Continental Can Co. broke ground 
in late May for its first plant in West- 
ern Canada, located at Vancouver, 
B.C. The plant will manufacture pri- 
marily cans for food, now supplied out 
of Eastern Canada. The plant is sym- 
bolic of the rapid industrial growth of 
British Columbia, now a boom spot on 
the West Coast, and of increased pro- 
duction of canned foods in the pro- 
vince. 

American Can Co. recently began 
operation of a major plant at Stockton, 
Calif., with output scheduled roughly 
at 400 million cans a year. A similar 
plant has gone in at Wilmington, 
Calif., supplying primarily the tuna 
and sardine industry. 

Both can companies are producing 
a substantial number of 11-o0z. cans 
for frozen strawberries, a_ relatively 
new development in which a_half- 
dozen Northwest packers are pattici- 
pating this year to learn market ac- 
ceptance, The can permits rapid fill- 
ing and sealing, and provides a smal- 
ler package, holding 10% oz. net, that 
brings the consumer price down to a 
figure where sales are expected to re- 
spond. The use of the metal can for 
this package, in place of either the 


composite metal-fibre can or a folding 
box, is one more indication that the 
frozen-foods industry has not yet 
standardized on retail containers. 

American Can Co. in February 
opened a complete plant at Portland, 
Ore., manufacturing paper milk con- 
tainers to supply dairies in the Pacific 
Northwest. Capacity is 200 million 
containers a year. 

Pacific Pulp Molding Co. (formerly 
the Friday Pack Corp.) is operating 
in a new plant outside Wenatchee, 


Wash., producing molded apple trays 
for packing boxed apples. 

Central States Paper & Bag Co. 
opened its first plant on the West 


Coast this spring at Auburn, Wash., 
producing film bags, carton liners and 
specialty bags for products such as 
furniture. St. Regis Paper Co. has 
opened a new bag plant at Tacoma, 
Wash. 

Little is being done this year in the 
way of new label designs for canned 
or frozen foods. With margins tight, 
the tendency of packers is to use up 
present stocks and to hold back on 
money for development of new labels 
But of those labels where new designs 
are made, the trend now is back from 
labels 


place of a recipe on the back of the 


one-panel to two-panel. In 
label, it is more common, a survey 
shows, for the packer to repeat his 
brand name on the back so that the 
name is sure to show however the can 
goes onto the retail shelf. 

But in this uncertain year of 1952, 
it may be said that the West Coast is 


more than ever packaging conscious 


NEW CAN PLANT at Wilmington, Calif., 
is one of many packaging-supplier expan- 
sions on the West Coast. It exemplifies 
the modern Western style of architecture. 














andl” Western Show 


LOS ANGELES IS READY FOR AUG. 


12 OPENING, WITH A RECORD 


NUMBER OF EXHIBITORS AND A UNIVERSITY-CONDUCTED PROGRAM 


Montns interest in packaging in 
1 the Western States is reflected in 
a record-breaking number, of exhibits 
scheduled for the Fourth Western 
Packaging & Materials Handling Ex- 
position to be held in the Shrine Con 
vention Hall, Los Angeles, Aug. 12 
to 14. 

At press time, the number of ex 
hibitors had reached 132 and the Ex 
position sponsors, Clapp & Poliak, Inc.., 
were predicting that the final total 
would be close to 200. 

Thus the Western which 
draws only on the 11 states west of the 
Rockies, has grown to be nearly half as 
big as the average National Packaging 
Exposition. 


show, 


The first three Western shows were 
held annually in San Francisco, start 
ing in 1948 and averaged around 110 
exhibitors, with attendance ranging 
from 5,000 to 7,000. An outgrowth of 
the second show was the formation of 
the Western Packaging Assn., which 
provides an advisory council for the 
Exposition and assists with the confer 
ence program. After a lapse of one 
vear, the show was moved for this vear 
to Los Angeles, headquarters of the 
Western Packaging Assn., and it is ex 
pected that henceforth it will alternat 
between the two cities. 

Che new location makes it difficult 
to predict attendance, but from aH in 
dications the show will draw, as in the 
past, from all the Western states, in 
addition to the heavy industrial con 
centration in the Los Angeles area 
and attendance records mav very well 
be broken. , 

Exposition hours will be from 1 to § 
p-m. on Tuesday, the opening day 
from 1 to 10 p.m. on Wednesday and 
from 1 to 5 p-m. on Thursday. 

Exhibit space has expanded beyond 
the limits of the Shrine Convention 
Hall itself and will include a large out 
door area, making possible for the 
first time the demonstration of heavy 
mobile materials-handling equipment. 
Exhibit space within the hall will oc 
cupy the entire ground floor and the 


122 


mezzanine which com, letely surrounds 
it. 

Exhibitors and locations are identi- 
fied on the opposite page. 


Conference program 

For the first time at any packaging 
show, the concurrent conference will 
be conducted on a university level. 
rhe entire program will be devoted 
to a Packaging and Materials Handling 
Institute to be conducted by the In 
dustrial Engineering Department of 
the University of Southern California 
on the university campus close to the 
convention hall. 

Sessions of the Institute will be held 
from 8:30 a.m. to 12 noon on Wed 
nesday and Thursday, Aug. 13 and 
14, in Founder’s Hall, on W. 34th St., 
under the direction of John R. Huff- 
man, Associate Professor of Industrial 
Engineering. There will be a registra 
tion fee of $7.50 for the two sessions, 
or $4 for one. 

The objective of the Institute, ac- 
cording to Mr. Huffman, is to serve as 
a vehicle for a direct, practical ap- 
proach to the problems in the fields of 
both packaging and materials handling 
that are being faced daily by all types 
of industrial and agricultural produc- 


ers 


It will feature the newest uses of 


the newest types of equipment, to 
gether with the results of their actual 
successful employment in various in 
dustrial fields. 

Part of the discussions will be de- 
voted to the most advanced theories by 
men of unquestioned authority in the 
industry. Part will be devoted to panel 
studies of actual and specific handling 
problems and part to workshop ses- 
SIONS. 

The general subject for the Wednes 
day morning session will be “Packag- 
ing with Emphasis on Military Pack 
aging Specifications,” with Raymond 
Pass, Chief of the Packaging Section, 
Air Materiel Command, Los Angeles, 
as chairman. Panel discussions will in 
clude the following: 


1. How to consider packaging when 
bidding contracts. 

2. Case study in designing pack- 
ages to comply with specifications. 

On Thursday the subject will be 
“Specific Techniques for Solving Mate- 
rials Handling Problems.” C. A. Bogen 
rief, Chief Industrial Engineer, Gray 
son Controls Division of the Robert- 
shaw Fulton Corp., as chairman will 
lead panel discussions of: 

1. Time-saving techniques for de- 
termining number of workers for a job 
lot shop. 

2. Traffic pattern methods for lo 
cating departments and machines to 
reduce handling. 

3. Workshop sessions on problems 
dealing with fork trucks, conveyors 
and overhead handling equipment in 
small businesses. 

1. Problems dealing with transition 
from mobile to conveyorized handling 

Appealing for widespread attend- 
ance, Fred Todt, president of the 
Western Packaging declares 
that “a great many of our Western 
packaging problems have proved so 
different from those of the rest of the 
country that we have had to forget the 
generally accepted standard methods 


Assn., 


and develop completely new ones. In 
many cases we have created com 
pletely unorthodox methods of pack 
aging and handling our products for 
market. You will find many packaging 
operations in the West which have 
never been thought of in the East 
Hence we always have the interest of 
experimental processes in our Western 
packaging industry.” 

Kenneth K. Dean is general chai 
man for the Exposition with an Ad 
visory Board which is composed of 
Peter D. Bowley, Robert H. Braun, 
William de Back, George T. Duffin 
Rene Gaubert, R. L. Golden, Peter L 
Heguy, Hugh W. Hicks, William H 
Jaenicke, R. L. Jorgenson, F. R. Loet 
terle, C. Plin Mears, Francis X. Mohan 
J. B. Post, Joseph L. Sherk, E. H. 
Southwell, Spencer Tilden, Fred Todt 
and J. Dwight Tudor. 
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NAMES and LOCATIONS of EXHIBITORS 


Acme Steel Co. 

Aerol Co., Inc. 

Air Mac, Inc. 

Allegheny Steel Band Co. 

American Partition Corp. 

American Type Founders Sales Corp. 
Ames Harris Neville Co. 

Andre Paper Box Co. 

Arabol Mfg. Co. 

Archer Label Co. 

Automatic Web Control Mfg. Co. 
Avery Adhesive Label Corp. 


Barrett-Cravens Co. 

Bemis Bro. Bag Co. 

Better Packages, Inc. 

Big Joe Mfg. Co. 

Billard, W. T., Inc. 

Biner-Ellison Machinery Co. 
Bowley, Peter D., & Associates 
Bronco Rubber Products Co. 
Buda Co. 

Butcher, L. H., Co. 


Cargo Packers, Inc. 

Chaffee, Ralph, & Co. 

Clark Equipment Co. 
Codie-Kay Co., Inc. 
Continental Can Co., Inc. 
Coseco 

Cost Reduction Equipment Co. 
Crocker Co., H. §., Inc. 
Cushman Motor Scooter 


Daher Co., Holland Box Div 
Derby Sealers, Inc. 
Dispense-A-Labels Devices 
Dobeckmum Co. 

Dolliver & Bro. 

Durethene Corp. 


Eastman kodak Co. 
Ebert, Ray T., Co. 
Eldon Mfg. Co. 

Elliott Mfg. Co. 

Exact Weight Scale Co. 
Extruders, Inc. 


Fairbairn Tape & Label Co., 
Fairchilds, Inc. 

Fishbein, Dave, Co. 

Flintkote Co. 

Food Machinery & Chemical Corp. 
Fulton Bag & Cotton Mills 


Garff, Ken, Sales 

Gerrard, A. J., & Co. 

Globe Heat-Seal, Inc. 

Good Packaging 

Goodyear Tire & Rubber Co., Inc. 
Gottscho, Adolph, Inc. 
Greenwood Packaging Supply Co. 


Hale, James C., Co. 
Hamerslag Equipment Co. 
Hampton Mfg. Co. 

Harco Industries, Inc. 
Hayssen Mfg. Co. 
Higgins, W. L., Co., Inc. 
Hilker Products 


I. D. Co., Fancy Container Div. 
Ideal Stencil Machine Co. 
International Paper Co. 


Kaiser Aluminum & Chemical Sales, Inc. 
Kimberly-Clark Corp. 

King & Anderson 

King Sales & Engineering Co 


Macaulay Engineering Co. 


Machinery Mfg. Co., Inc. 
Mailler Searles, Inc. 
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Mantes, T. R., Co. Schooler Mig. Co. 
Marathon Corp. Sealine Mfg. Corp. 
Marsh Stencil Machine Co. Sherman Paper Products Corp. 
Matson Navigation Co. Smith, 8. K., Co. 
McKay-Davis Chemical Corp Southern California Plastic Co. 
McKinley Equipment Co. Speedry Products, Inc. 
Mehl Mfg. Co. 25 Standard Conveyor Co. 
Modern Containers, Inc. 233 Stanley Works, Magic Door Div 
MODERN PACKAGING Stanley Works, Steel Strapping Div 
Monsanto Chemical Co. Steven, William, Co. 
Moore, Kenneth J., & Co. Stevens Appliance Truck Co. 
Motorola Inc. 33 Strong Cobb & Co., Inc. 
Multistamp Co. 
Mutual Plastic Mold Thacker Harris Co. 
Mystik Tape Products of Calif Todt, Fred, Co. 

Towmotor Corp. 
Nashua Package Sealing Transparent Wrap Machine Corp. 634, 
Nasko Machinery Corp. Twombly, C. E., Co. 
National Adhesives 
National Bundle Tyer Co. U. S. Electrical Motors, Inc. 
National Metal Edge Box Co. 2% U. S. Printing & Lithograph Co. 
New Jersey Machine Corp. Upressit Products Corp. 
Noland Paper Co., Inc. 

Varigraph Co., Inc. 
Oliver Machinery Co. 
Weber Addressing Machine Co. 
West Coast Plastic Distributors, Inc 
Western Lithograph Co. 
Western Package Products Co 
Western Waxed Paper 
Woerz Paste & Gum Co. 
Wolverine Paper Converting 

Machinery Corp. 

Wood Conversion Co. 


Pacific Coast Foil Co. 

Pacific Steelfiber Drums, Inc. 
Paonessa, Bud 

Perin, Ira G., Co. 

Potdevin Machine Co., Inc. 
Powers Wire Products Co., Inc. 


Rapids-Standard Co., Inc. 
Reeves Pulley Co., Inc. 
Reynolds Metals Co. Yale & Towne Mfg. Co. 
Rheem Mfg. Co. 

Richards-Wilcox Mfg. Co. Zellerbach Paper Co. 








<NOT GLASS, but injection-mold- 
ed polystyrene is used for this 
handsome jar, which meets Dia- 
mond’s requirements for visi- 
bility plus vacuum sealing plus 
light shipping weight plus rigid 
non-shatterability. This plastic 
container is readily vacuum 
sealed and handled on conven- 
tional high-speed closing units. 


" peanager provides the interesting 
story of a molded plastic package 
which has met and defeated—on 
equal terms, on a sheer basis of prac- 
ticability—the conventional, low-cost, 
food-canning materials: tin and glass 


: Vhe > California Wi rOW- 
WALNUTS When the California Walnut Grow 


prea warn enowens ers Assn., Los Angeles, introduced 


over a year ago its injection-molded 


polystyrene jar package for 4 oz. of 
Diamond brand walnut meats®, there 
were many who wondered whether 
this obviously more expensive con- 
tainer could justify itself, in opposi- 
tion to the standard glass food jar 
which—at a glance—it so closely re 
sembled. It appeared to violate the 
accepted rule that plastic materials 
should be used only when something 
could be accomplished with them 
; that could not be accomplished, 
packagewise, with  less-costly ma 
terials. 

Those who jumped to this conclu 
sion failed to take into consideration 
the special characteristics of — this 
product and its special situation, in 
that it demanded complete transpat 


*See Mopern PackaGinc, June, 1951, p. 89 


GENERAL VIEW of compact packaging set-up at California Walnut FILLING is manually controlled from two 
Growers’ Los Angeles plant, where 18,000 plastic jars are packed daily. of these single-head net-weight filling units. 
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ency of package for sales appeal in 
market; 
vacuum packaging and yet, in na- 


today’s demanded rigid, 
tionwide distribution from California, 
could hardly afford the 


weight and breakage hazard of the 


shipping 


conventional glass jar. 
light 
meats, the 


Because of the extremely 


weight of the walnut 
package-weight 
important: the company might find it- 
self paying freight on 6% oz. of glass 


question was all- 


to convey 4 oz. of walnuts. Because 
walnut meats are a relatively expen- 
sive food item—the 4 oz. package re- 
tailing for around 39 cents—breakage 
in transit could be very costly. 

On these two points alone, Cali- 
fornia Walnut found 
that the plastic jar—virtually shatter- 
proof and weighing a mere 1% oz.— 


Growers has 


pays its way. It is currently packing 
and shipping some 28,000 daily. 
Nature gave the walnut a highly 
protective shell. But, stripped of that 
shell, the walnut meat is apt to ab- 
sorb odors and may turn rancid on 
the grocer’s shelf. For vears the co- 
operative ( alifornia Walnut Growers’ 
Assn., biggest U. S. 
packer of walnuts, had been trying to 
lick rancidity, yet 
package that would visually display 


distributor and 


come up with a 
its two top-grade meats, Diamond and 
Emerald brands. 

Sale ot shelled walnuts became an 
economi necessity for the growers 
back in 1915. Although the California 
Walnut 
the crops ot 


carefully screened 
their 


some 


Growers 
thousands _ of 


grower-members, walnuts, 


while perfectly sound inside the 


WEIGHT IS ADJUSTED to exact 4 oz. 


type under-and-over scales. The line has four of these. 


shell, didn’t have customer appeal 
outside. Growers called them “culls” 
an uncomplimentary name for a 
first-grade walnut whose only sin was 
a drab, unmerchandisable outer shell. 
1915 the 
to shell these “culls” and to pack 
them. By 1919, what had started as 
an orphan in the walnut industry had 
set a new pattern. Consumers de 
nanded shelled walnuts. In 1919 the 
vacuum tin was adopted, in two 


So in Association began 


standard sizes, 3 and 8 oz. 

Until March, 1951, the shelled wal 
nut remained shut off from public 
view in a can. Its penchant for ab- 
sorbing odors and for turning rancid 
ruled out flexible transparent pack 
ages, such as were used for nut meats 
of other types. Even the vacuumized 
flexible package offered no solution, 
for walnut meats are particularly sub 
ject to breakage—and the public will 
not accept them broken. 

One of the urgent reasons for find- 
ing a practical transparent container 
was that the customer wanted to be 
able walnuts and 
mine for herself whether or not they 


to see the deter 
were large and whole. 

Obviously, what was needed was a 
that 


vacuum sealed. Glass was considered 


transparent container could be 
briefly and discarded for the special 
Plastic 
would not be practical unless it could 


reasons mentioned above. 
readily be vacuum sealed and, fur 


thermore, handled on conventional 
high-speed closing equipment. 

The Walnut Growers’ search coin 
cided with research, directed to that 


verv end, which for some time had 


ade 


VACUUM CAPPER, of same type used on glass lines, is capable 


on a shadow- 


of a 26-in. pull. 


Belt 


been carried on by a Los Angeles 
plastics molder. After numerous ex- 
that 
the conventional vacuum-type, pry 
off metal lid would work just as well 


on a plastic jar, shaped and finished 


periments it was discovered 


like glass, as on glass itself. Use of 
high-impact-strength polystyrene and 
special molding techniques obviated 
any difficulty in handling on regular 
glass-packing and -sealing ines. 

Today, with a single packaging line 
currently in operation, the association 
is turning out 1,200 cases of plastic- 
packaged walnuts daily. Each case, 
containing 24 jars that measure 3% 
in. high and 2% in. in diameter at 
the lip, weighs but 10% lbs. The 
same product similarly packaged in 
glass, the association found, would 
weigh approximately 17% lbs. 

Already the 
served a definite uptrend in shelled- 


association has ob- 


walnut sales, attributable to the new 
container. Although she may not, at 
first glance, be aware that the jar is 
anything other than glass, the house- 
wife appears to like the light and 
pleasant feel of the plastic, as well 
as the complete visibility of the prod- 
uct that it provides. And, as she emp 
ties the jar at home, she finds printed 
on the reverse side of the paper la- 
bel: “Tuts Jan CAN Be Re-Usep! To 
label 


water; peel off paper. 


remove soak jar in lukewarm 
Remove re 
maining adhesive by rubbing with a 
cloth dampened with rubbing alco 
hol. Do not scrape. . . 

The plastic container also has 
helped the packers over the tin short 


age, although actually its use is still 


i 


moves jars on to labeler at right. 
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THERMOPLASTIC LABELING machine neatly 
applies the single spot paper label near the 
base of each plastic jar. This gives a clean, 


firm and 


FOUR AT A TIME, filled, sealed 
and labeled jars go back into 


compartmented 


shipping 


cases 


in which they came from molder. 


too limited to be classed as a large 
percentage pack, considering that the 
association, which packs and markets 
85% of the U.S. walnut crop, handles 
more than 60,000 tons annually. 

Any possible difficulty in adhering 
a paper label to the plastic surface is 
obviated by 


using a thermoplastic, 


no-glue label, which gives a clean 
firm, perfectly positioned application 


The plastic jar is molded with a 


slightly raised, knurled border atthe. 


base, against which the narrow band 
label seats, leaving about two-thirds 
of the jar area open to view in the 
front and complete visibility in the 
back, as the label does not continue 
all the way around. The five-color Ja 
blue, black and = red 
printed on white) carries the familiar 
Diamond 


bel (vellow, 


white on the 
diamond-shaped red trademark. The 
body of the label is blue and the 
border yellow, with a narrow white 


name in 


separation. The jar cap is plain yel 
low enameled. 

Here's how the packaging line op 
erates at California Walnut Growers 
big Los Angeles plant: 

Shelled walnuts are fed into twin 
hoppers and are belt-conveved into 
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gravity bins atop two net-weight fill 
ers. A girl sits at each filling machine 
holds a polystyrene jar beneath the 
filling spigot, then places the filled 
container on the convevor line. Next, 


the container passes to one ot fou 


shadow-type scales, where girls add 
rr remove walnuts to come within the 


{ 


t-oz. net-weight requirement. Thi 


weighed and adjusted containers 
next move to one of two conventional 
vacuumizing and capping machines. 
These are the older, 26-in. vacuum 
puller models, with 13.5 p.s.i. on the 
container—which force is required 
because the walnut pack is loose and 
filled with voids, and not solid as with 
some other products. The sealed con 
tainers move to the semi-automatic 
thermoplastic labeling machine and 
then are taken up four at a time and 
cartoned upside-down in cell-typ 
corrugated shippers. 

The plastics molder has adopted 
the glass-makers’ practice of supply 
ing jars in shipping containers printed 
with the packer’s label, so that jars 
are simply removed, filled and re 
placed in the same containers reac 
for shipment. 


Despite the high vacuum pulled or 


perfectly 


positioned application. 


the jar, no particular trouble with 
“leakers” has been experienced in 16 
According to Production 
Manager C. V. Newton, the incidence 


of leakers is the same as the normal 


months. 


expectancy for a glass jar similarly 
sealed. The breakage of the plastic jar 
is practically nil, Mr. Newton says, 
and that which does occur, because 
of accidental crushing of a case, is not 
serious because the polystyrene is non 
shattering. 

Thus has the molded plastic con- 
tainer progressed from a novelty to a 
workaday, production-line 


pac kage. 


Crepits: Polystyrene jars molded by 
Southern California Plastic Co., 1805 
Flower St., Glendale 1, Calif., using 
Dow's “Styron” polystyrene. Caps and 
vacuumizing-capping machines, White 
Cap Co., 1819 N. Major Ave., Chicago 
39. Thermoplastic labels supplied by H 
S. Crocker Co., Inc., 1000 San Mateo 
Ave., San Bruno, Calif., and applied by 
“Pony Label-Dri” machine manufactured 
by New Jersey Machine Corp., 16th St 
& Willow Ave., Hoboken, N. J. Filling 
machines, Codie-Kay €o., Inc., 1139 
San Julian St., Los Angeles 15. “Shadow- 
graph” scales, The Exact Weight Scale 
Co., 914 W. Fifth Ave., Columbus 8, 
Ohio 
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PRE-PACKAGING FOR QUALITY 


onsumer packaging of fresh vege 
| een and fruits for Safeway 
Stores in Oregon places one consid 
eration above all others: control of 
quality. This is the dominant consid- 
eration in the location and operation 
of the pre-packaging plant. 

The plant is operated by Rexford 
Pre-pakt Co., at Portland, Ore., as a 
division of the Safeway Stores. It 
opened on an experimental basis in 
March, 1950, quickly became estab 
lished on a continuing basis and now 
is in its second full season. 

The big item at the Rexford plant 
is potatoes, which alone account for 
50 to 60% of volume. Other items in- 
clude onions, apples, tomatoes, spin 
ach, oranges and celery hearts. 

If you were to sum up in a para- 
graph the thinking back of the Rex- 
ford operation, you would have some- 
thing like this: Pre-packaging helps 
build volume and faster handling in 
self-service food stores. For this, you 
need first of all a package that will 
attract the consumer. You need also 
to deliver consistent quality that will 
build consumer confidence. 
item in the consumer package—every 


Every 


potato or apple or onion—must be the 
quality that the consumer 
would pick out of a mass display if 


she were helping herself. 


same 


Expressed another way, the han- 
dling of potatoes was put thus: “You 
have to provide the U.S. No. 1 grade 
spuds that the consumer would pick 
out of the No. 1 bin and not the No. 1 
spuds she would leave.” 

That is the key to Rexford’s han- 
dling of potatoes and virtually every 
potato sold in Safeway Stores in Rex- 
ford’s Portland territory—in Oregon 
and Southwestern Washington—goes 
through the Rexford plant. 


Handling of potatoes 

Potatoes are bought by the car- 
load and unloaded directly in 100-Ib. 
sacks from the railroad car into the 
Rexford plant. Only U.S. No. 1 grade 


is bought. These potatoes generally 
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RESULTS of packaging at Safeway’s Nexford division pliant reflect 
the rule that every item in every package must be of the same quality 
that the consumer herself would pick from produce in a bulk display. 


range in size from 4 to 16 oz. Except 
in summer, when early varieties are 
on the market, they are Russets or 
Netted Gems, such as are produced 
heavily in central Oregon and South 
ern Idaho. 
Potatoes are dumped from sacks 
into a washing machine, where they 
ride on rubber rollers and are washed 
by spray. From here they go through 
a sizing unit. Those under 4 oz. drop 


through a 2-in. screen onto a belt and 


are carried off for packing as No. 2s 
or for dumping as culls. Those larger 
than 4 oz. continue on a broad belt 
to the grading and sorting section of 
the line, where women pick out all 
potatoes that are cut, bruised, de 
cayed or in any other way undesir 
able for packaging. 

Grading is necessary because even 
U.S. No. 1 potatoes are allowed a 
tolerance of 11% in grower shipment. 
In effect, what Rexford does is to 
eliminate the tolerance. Some potatoes 
so eliminated can be put up as No. 2s. 
The rest are sold as cattle feed. 


From the grading unit, the washed 
No. 1 potatoes go through a rubber- 
roll sizer, dividing the supply line into 
two sizes—those 4 to 8 oz. each and 
those weighing 9 to 12 oz. Those over 
12 oz. are lifted by hand and blended 
back into the first group. A moving 
belt for each of these two sizes car 
ries the potatoes to the bagging op 
eration. Each belt has six filling posi 
tions using automatic weighers. 
Women filling the bags place the 
filled bags on another moving belt 
leading to the closing machine. 

One innovation at Rexford is a re 
turn belt for those potatoes which 
may go past all six bagging positions 
without being loaded into a sack. In 
stead of piling up at the end of the 
filling line, the potatoes are conveyed 
onto a belt moving in the opposite 
direction and returned to the start 
ing point of the bagging operation. 
This makes for a more flexible opera 
tion in bagging, with less down time 

Rexford uses both kraft and mesh 
bags in 10-lb. size for potatoes The 
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HAND OPERATIONS insure proper selection and care of 
tomatoes, As they move on lower conveyor from left, girls 
sort them into boxes according to four grades of ripeness. 


OVERWRAPPED TRAYS of either three or four 
tomatoes—depending on size—move from wrap- 
ping machine at left directly into shipping boxes. 





SORTING LINE care- 
fully picks over spinach 
to remove any off 
grade. Belt carries 
good leaves into wash 
tanks in foreground. 


CELERY is trimmed 
and banded, then placed 
on a_metal-web belt 
which carries it through 
the same washing ma- 
chine used for spinach. 





PRINTED BAGS receive the 
washed and drained spinach after 
it has been weighed on a combi- 
nation scoop and filling funnel. 





kraft bags after filling are put through 
a sewing machine for closing; the 
date of packing is hand stamped on 
the bottom of the bag before filling 
to assure consistent turnover in the 
retail store. Mesh bags are closed with 
a conventional stapler. Ten-pound bags 
are then loaded into shipping con 
tainers, six to a container. Containers 
are handled entirely by pallets and 
can be stacked without affecting the 
contents since the entire weight is 
born by the shipping containers 
These containers are returned from 
retail stores for re-use. 

Rexford uses nothing smaller than 
the 10-lb. size for potatoes. The 5-lb 


bag was found to be less practical 


since packing costs were about the 


same as for a 10-lb. size. From the 
consumer point of view, it was felt 
that the 5-lb. bag was too small 

Three different packs of potatoes 
are put up in the 10-Ib. size. One 
called the Economy Pack, contains 
U.S. No. 1 potatoes ranging in size 
from 4 to 10 oz. each, packed in 
double-wall kraft bags. The second 
called Waldorf Size A, contains U.S 
No. 1 potatoes ranging in size from 
t to 14 0z. each, also packed in kraft 
bags. The third, called Waldorf Pre 
mium, contains U.S. No. 1 potatoes 
in size from 8 to 12 oz. each; these 
are packed in mesh bags to set them 
off from the other two packs and to 
show the consumer the premium sizes 
that she is getting. Of these three 
sizes, the Economy Pack accounts for 
roughly half the volume. 

Rexford also gives the consumer a 
Waldorf Size A pack in a 25-Ib. kraft 
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bag. The No. 2 grade is packed only in 
a 50-lb. multiwall bag. 

In addition to pre-packaged pota- 
toes, Rexford puts out a hand-picked 
selection of No. 1 potatoes in sizes 
6 to 14 oz. each for bulk display in 
retail stores. These are packed in 
wooden shipping containers, with a 
kraft-paper lining, 75 Ibs. to the con 
tainer. These are premium-priced po- 
tatoes, all of uniformly high quality. 
The object is to have just as fine a 
selection of potatoes remaining for 
the shopper who comes at 5 p.m. as 
for the one who comes at 9:30 a.m. 
when the bulk display has just been 
put up. 

Rextord has experimented with 
two or three types of consumer pack 
ages. According to this company the 
kraft bag has been found the simplest 
and most economical. At one time it 
also packed the 10-lb. Waldorf Pre 
mium size in a paper bag with a mesh 
While this saved 
tially in cost over the full mesh bag, 


window. substan- 


the consumer acceptance 
much better for full mesh that the 
back to full 


However, during the summer months 


was so 


company went mesh. 
when new potatoes are subject to 
greening, Rexford packs potatoes in 
a kraft bag with mesh window as a 
matter of protection. 

It is notable that, at the end of 
nearly two years of pre-packaging, 
Rexford is packing very closely to the 
original plan as to sizes and types of 
Consumer 


packages. acceptance is 


considered good and volume has 
been expanding. 

At various times, efforts have been 
made to have growers or grower or- 
ganizations put up consumer pack 
ages. But the experience has been 
that none would provide quality con- 
trol such as Rexford has made the 
heart of its entire operation. From the 
retail-store point of view there is one 
other consideration: the nearer pack 
aging can be done to the consumer, 
the tighter the control of quality. In 
potatoes this is of less importance than 
in more perishable crops, such as ap- 
ples or spinach, That is one reason 
why Rexford also has a potato-pack 
ing operation at Shelley, Idaho, in 
the heart of the big Idaho potato 
producing area. But where a single 
bad apple or bad spinach leaf in a 
package will hurt consumer accept- 
ance of pre-packaging, packing just 
prior to delivery to retail stores has a 
strong advantage. 

Rexford’s handling of onions follows 
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closely the pattern of 


A mesh bag is used in 5-lb. and 10-Ib 


potatoes. 


sizes. In winter, when consumers buy 
onions more heavily and when keep 
ing quality is better, the 10-lb. size 
dominates; in the spring and fall, the 
5-lb. size is more popular. 

As with potatoes, Rexford takes out 
the tolerance permitted the growe1 
in grading and sacking onions. Any 
onions showing decay and those o 
very small size also are thrown out 
The remaining onions are husked be 
fore pre-packaging. Rexford also rut 


up onions for bulk display at retail 
stores. 

Tomatoes are ripened and packed 
in the conventional manner, using pri- 
marily overwrapped printed trays for 
the consumer package. Tomatoes also 
are packed in lugs for bulk handling 
at stores. 

Apples and oranges are pre-pack 
aged or the tomato line and the 
method of handling again shows the 
high degyee of flexibility Rexford has 
built into its operation, permitting a 
This article continued on page 142 





automatic weighers that 
take 10 Ibs. at a 
time from conveyor and 
release them into either 
mesh or 


paper bags. 





BAGGING of graded po- Vx 


tatoes is accomplished by £ 


WASHING is the first 
step in handling of No. 1 
grade potatoes. Rubber-fin- 
gered rollers gently rub them 
clean after they have passed 
water jets. They 
leave on belt in the fore- 
ground to the grading tables. 


under 


SEWING is 
to close paper bags, after 
the tops are folded shut by 
filled 
bags drop off on the con- 
veyor to the shipping cases. 


method used 


rollers, and 


rubber 


The mesh bags are stapled. 








GLUE and SEAL UP TO 3000 
PAPER SHIPPING CASES PER HOUR... 


Ww" PACKOMATIC 


Model “D” shipping case gluer- 


or slow production lines. Automat- 


_—_ 


sealer for high speed, moderate & ad 
ee 


-_— aes ; <n, Wa 
/ 5 


ically applies wide variety of glue 
spreads. Handles both light and 
heavy corrugated or solid fiber 
containers. Adjustable for wide 
variety of case sizes and weights. 


a f ee a ‘ 

“STREAMLINER” Model “D” case gluer 

sealer for food, dairy and beverage 
operations open to public 


Z ed a Me z 
COMBINATION END LOADER-SIDE 
SEALER takes round or rectangular pack- 

ages, assembles and loads them into cases 
previously squared and registered. 


: Seis i Se. 

4 SIDE GLUER-SEALER for cases going 

through in horizontal position such as 

end-open, tall and narrow cases with overlap 
as well as regular butt flaps 


MODEL"“G” top and bottom sealer for slow 
production lines not employing convey- 
ors. Ideal for glass, dinnerware and lamps 


OR attached 
to Model D for handling cases packed 
directly on feed-in plate. 


- 


— eS ‘. ‘ 
f STE" Y= 3 
T 4 ee oe 


4 tant r-: 


ELECTROMATIC heavy duty top and 

bottom gluer-sealer with electrically 
operated adjusting mechanism, for frequent, 
quick case size changes 


NOW semi-automatic shipping case 
gluer-sealer for LOW SPEED OPERATIONS 


Learn about semi-automatic gluer-sealer designed for 
operations where many assorted small runs are handled 
daily — or where volume does not justify fully automatic 


equipment. 
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From PACKOMATIC today, you can 
count on speedy delivery of any one of 
seven standard shipping case gluing 
and sealing combinations. Also spe- 
cial applications of any of these long- 
tried and widely-used standard units. 


I f you use paper shipping cases 
to get your product to market, 
you need MODERN gluing and 
sealing equipment to help get it 
there in good condition. To do 
this job quickest and most econ- 
omically, callon PACKOMATIC’s 
quarter century of designing and 
building experience to tell you 
which of its many shipping case 
gluing and sealing units is best 
adapted to your particular need. 
Whether you are modernizing 
present packaging equipment— 
from container forming and filling 
to shipping case gluing and sealing 
—or equipping a new plant, 
check Classified Directory for 
PACKOMATIC office nearest you, 
or contact Joliet. J. L. Ferguson 
Company, 679 Republic Ave., 
Joliet, Illinois. Phone Joliet 6275 
for all departments. 


PACKOMATIC 


PACKAGING MACHINERY 
JuF 


a LEY 

Chicago * New York © Baltimore 

Dallas ¢ Philadelphia * Los Angeles 

San Francisco ¢ Portland * Boston 

New Orleans ¢ Cleveland ¢ Tampa 
Denver © Seattle 
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drum developed with aluminum foil! 


Picture shows how multiple 


plies of fibreboard and alumi- 
num foil fold at the edge to 
form liquid-tight construction 
before flexible sealing com- 
pound and metal lids are 
applied. 
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An inexpensive new shipping drum that 
requires no deposit or return has now been 
perfected through the ingenious use of 
aluminum foil. 


Developed by Pacific Steelfibre Drums, 
Inc., of Alhambra, California, in coopera- 
tion with Kaiser Aluminum, this container 
is light in weight, yet strong enough for 
rugged service. It replaces heavy, expen- 
sive all-steel drums for many uses. 

Secret of its construction: Continuously- 
wound layers of strong fibreboard lami- 
nated with aluminum foil. 

Tested by a major refinery for a year, 
these new drums gave less leakage than 
all-steel drums. Stacked under loads up to 
3000 Ibs. for 30 days, filled with SAE10- 
10W oil at elevated temperatures of 158° 
F., no failures or leakage occurred. 


What’s more, the fibre-foil drum almost 
completely eliminates big expenses of ac- 
counting, handling, reconditioning. 

Cost savings vary between 10% and 
25% depending upon drum size and quan- 
tity. Light weight reduces shipping costs. 

Extra safety for volatile substances is 
assured because aluminum is non-sparking. 
And because aluminum is non-porous, 
moisture-vapor proof, corrosion resistant, 
the fibre-foil drum is ideal for many liquids, 
like paints, foods, and for hygroscopic 
products which must be kept dry. 

Consider the advantages of versatile 
aluminum foil for your customers. Call any 
office for complete information and for cur- 
rent availability. Sales offices in principal 
cities. Kaiser Aluminum & Chemical Sales, 
Inc., Oakland 12, California. 


Kaiser Aluminum 


Setting the pace . . . through quality and service 











FAMILY DESIGN varies only in color of lower band: red for pink salmon, black for neutral, light blue for medium 
red, deep blue for Alaska red sockeye. Upper band is red and middle band white in all cases. This, with attached recipe 
book, is to encourage consumers to switch readily from one to another, since not all varieties are available each year. 


Salmon strike 


WHITNEY & CO. SOLVE SOME PROBLEMS PECULIAR TO THE FISH BY ADOPTING 


ONE BASIC LABEL 


laskan salmon packing, a major 

packaging operation in the Pa- 
cific Northwest, for a half-century has 
been an industry with focus on pro 
duction. Getting salmon into cans in 
good quality and in greatest number 
during the short and unpredictable 
fish runs has been the big job. 

But the increasing competition of 
other foods, notably tuna fish, is com 
pelling a new focus. The production 
job is still no easier, but marketing 
has become an increasing concern as 
the costs of production have risen. As 
a result, some of the more progres 
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AND PROMOTING IT 


sive packers are coming to recognize 
the need to strengthen consumer 
markets. 

Without waiting for industry-wide 
action, some packers and handlers 
have undertaken promotion on their 
own. Easily the outstanding new pro 
motion in the industry this year is 
that of Whitney & Co., Seattle salmon 
brokers, and in this promotion, pack- 
aging is one of the prime ingredients. 

Whitney’s first task was to redesign 
its labels. Here it ran into a problem 
characteristic of salmon packing. This 
is an industry with no one or two 


SMARTLY TO RETAILERS 


dominant packers or brands. Instead 
hundreds _ of 
broker 
These 
through the 
years, a different label for each va 


it is an industry of 
Many 


has a dozen or more brands 


brands. a packer or 


labels were built up 


riety of salmon and, curiously, some- 
different labels for different 
markets. But, as the focus shifts to 
marketing, the number of labels is 


times 


being cut down. 

Whitney designed a single new la 
bel bearing the brand name “Whit 
ney’s.” It made the new label in four 


versions, covering the four major va 
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rieties of salmon that go to market 
from Alaska in cans. But it made the 
labels a single family in appearance. 

The company wanted to promote 
its name and it wanted to be able to 
swing the customer over from one va- 
riety to another, as the supply 
varies. And the supply does vary 
from year to year. Red sockeye sal- 
mon, for example, run on a four-year 
cycle; there’s good supply, normally, 
in a cycle year and a much shorter 
supply in other years. Pink salmon 
run on a two-year cycle. 

Whitney’s felt that the consumer 
would be more likely to shift to differ- 
ent varieties if he found all of them 
under similar labels and the same re- 
liable brand name. 

The four labels finally developed 
all carry Whitney’s name and the 
outline of a salmon plunging toward 
the bottom. All carry a ribbon of red 
around the top and a middle band of 
white. A wide band at the bottom 
changes according to variety. The 
premium-quality Alaska red sockeye 
carries a deep blue band; medium 
red salmon, a light blue band; pink 
salmon, the red band so long associ- 
ated with salmon labels; and the 
neutral or chum salmon, a black band 
at the bottom. Except on the neutral 
label, the name of the particular va- 


riety is printed under the name 
Whitney’s. 

The same pattern is followed for 
the %-lb. flat cans as for the tradi 


tional 1-Ib. tall salmon can. 

To make further use of the pack- 
age as a merchandising medium, 
Whitney’s prepared a recipe folder 
listing eight ways to serve salmon. 


MAILING PIECE pro- 
moting the new label to 
retailers. Can containing 
streamer, sample labels 
and ad reproduction was 
mailed first class in poly- 
ethylene bag shown at 
right, with “teaser” tag 
encouraging retailer to 
use his can 
to get at the contents. 


opener 


This is glued to the top of each can. 
The object is to build new uses for 
canned salmon and to show how 
housewives can prepare economical 
main dishes of this food. The recipe 
folder, the same for each can regard- 
less of variety of salmon, handily 
serves another purpose—that of help- 
ing the consumer shift to whatever 
variety is in good supply, for the 
folder makes no mention of separate 
varieties. The recipes are good for all 
varieties. 

Whitney's introduced its new pack- 
age in four test cities at the start of 
the Lenten season this year: Omaha, 
Louisville, Huntington, W.Va., and 
Evansville, Ind. Newspapers, radio 
and television were used in the pro- 
motion. Newspapers and_ television 
emphasized Whitney's label. Typi- 
cally, newspaper ads carried the slo- 
gan under the brand name, “a qual- 
ity canned salmon family—under one 
label.” 

A most unusual direct-mail piece 
was made up for the introduction into 
these four markets. Here again, pack- 
aging played a key part. One object 
of the promotion was to build better 
distribution. For this purpose, Whit- 
ney’s prepared a kit that would let 
the retailer know what was going to 
happen, promotion-wise, and to make 
clear the value to him of putting 
Whitney’s salmon on his shelves. 

The retailer kit consisted of a 1-lb. 
tall can bearing the label of Whit- 
ney’s Alaska red sockeye salmon. 
The can was empty of salmon, but 
contained the story of the promotion 

a two-color reproduction of trade- 
paper advertising that told of the new 


tone Ree 


SALMON 


Whitney's label that brings “four 
good grades of salmon into one qual 
ity family.” It explained that “ad 
vertising support of the one distinct 
label will center around a_ well- 
coordinated plan of quality control 
build-up as well as label promotion.” 

Also in the can was a 4-ft. streamer 
and window banner, and labels for 
other varieties in the Whitney’s line. 

For mailing, the can was placed in 
a polyethylene bag and to this was 
stapled a large address label, carry- 
ing the retailer’s name on one side 
and on the other, in large letters, 
the teaser: “There’s only one way to 
find out... 

And from the checks Whitney’s 
made during the 10-week introduc- 
tory campaign, retailers did, indeed, 
open the can and find out. And they 
remembered! The mailing piece won 
first prize in the annual direct-mail 
competition of the Seattle Advertis- 
ing and Sales Club. 

The cans were mailed first class, 
incidentally, at 15 postage 
each. Because the message was 
sealed in the tin, postal officials felt 
that the package was not exactly 
open to postal inspection, hence re- 
quired first-class rate. In all, 4,300 
packages were mailed. 

The campaign will be extended 
later this year into additional 
markets. 


open this can!” 


cents’ 


Crepits: Labels, Ridgway Lithograph 
Co., 1516 12th St., Seattle 22, Wash. 
Recipe folders, Schmidt Lithograph Co., 
161 Second St., San Francisco 7. Poly- 
ethylene bags, Bemis Bro. Bag Co., 111-H 
N. 4th St., St. Louis 2, Mo. Cans, American 
Can Co., 100 Park Ave., New York 








Choose your labeler from the Label-DRI° family — 


PRODUCTION TIME 
lve preparation! 


Here's why DRY LABELING 


makes Glue obsolete... 


Dry labeling—done on the Label-DRI means that 
The PONY Label-DRI your labels—coated with plastic adhesive attain 
up to 60/m perfect tackiness through an accurately controlled 
heating element. They are literally bonded to the 

package, from edge to edge. 


With glue, you have no such sustained performance. 
Too much water causes blisters and imperfect adhe- 
sion. Too little water causes excess adhesive, glue 
seepage and crystallization. 


Only when the perfect balance of water and glwe is 
contrived, do you get the results wanted. It takes 
constant care, and frequent interruptions for mixing 
1e Label-DRi CHALLENGER or adding glue or water, to keep such equipment 
up to 150/m operating. With morning preparation, and evening 
clean-up, you lose approximately 40 minutes a day. 
Which, at even 100/m lowers production volume 
by 4,000 units per day. 


Only DRI LABELING —the Label-DRI eliminates these 
many lost minutes. It delivers more work because 
every hour is productive—with no downtime, and 
no variables to fight. 


Try the DRI-way! 





The Label-DRI CHAMPION Write for complete details! 
up to 


wh / 
300/m 


WEW JERSEY MACHING 
yn Corporation 


/ \" 
| AUTOMATIC LABELING + PACKAGING (a Mig PAPER BOX MACHINERY + MAKERS OF THE PONY LABELRITE | 
\\ a). 
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GACTORY SAIES AND SERVICE BRANCHES Te MAIN OFFICE & FACTORY: 1510 WILLOW AVENUE, HOBOKEN, N. J. 
325 W. HURON ST, CHICAGO 10, Ill 
1701 CAREW TOWER, CINCINNATI 2, OHIO 
2500 W. 6™ ST., LOS ANGELES 5, CAL 
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Bemis 


Gravity 
Packer 


For Fast, Economical 





Weighing, Filling and 
Closing of Multiwall 
Paper or Textile Bags 
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The new and proved Bemis Gravity Packer was 
especially designed for mashes, pellets, concentrates, 
crumbles and similar products. Handles 50-lbs. to 
100-lbs. One- or two-man operation. Speeds—up to 
12 50-lb. bags per minute; up to 6 100-lb. bags per 
minute. 


Packaging Service Division 


“i aay so,wa Box 36, Commerce Station 
e } 1S JE Minneapolis 15, Minnesota 











F” 40 miles along the southern arm 
of San Francisco Bay stretches the 
world’s largest solar-evaporation salt- 
producing operation. There, near the 
town of Newark, the Leslie Salt Co. 
has its 40,000-acre plant. From it, in 
bulk carloads and shiploads and in 
packages ranging from % oz. to 125 Ibs. 
come some 800,000 tons of salt a vear. 
distribution area includes 
Washington, Oregon, California, Ari- 
zona, Nevada, Hawaii, Alaska and vari 


Leslie’s 


ous countries in and bordering on the 
Pacific Ocean. Its 40 types of salt 
serve a variety of industries—chemical, 
leather tanning, soap manufacturing, 
ceramic glazing, stock feeding, can- 
ning, meat packing and many more—as 
well as home consumers. 

Most widely advertised and best 
known of Leslie’s packages is its 26 
oz. round paper canister of table salt 
for home consumption. A strong-look 
ing package with a bright red wrap- 
around label, it more than holds its 
own on grocers’ shelves. Within re 
cent years a %-0z. miniature replica 
of the round has been placed on the 
market and a 1%-lb., foil-wrapped, 
rectangular, table-salt carton, mainly 
for export, has been redesigned after 
the standard round. 

Beyond these, however, packaging 
has “just growed” over the years. 
Last year Leslie officials decided to 
re-examine the remainder of their 
line of packages and they found it to 
encompass half a dozen major de- 
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Family of salts 


LESLIE CO. 


ADAPTING 


PACKAGES FOR 40 


GAINS STRENGTH 


ITS CONSUMER 


KINDS OF 


AND UNITY BY 


DESIGN TO OTHER 


CALIFORNIA SALT 


PROTOTYPE for the family design was this strong and 
simple bright red label with white lettering and a gold 
line forming oval around “iodized” designation. Top 


and bottom of this 26-oz. 


signs. Each served well enough the 
product for which it had originally 
been developed, but there was little 
carry-over of identity from package 
to package. Recognizing a need for 
redesigning the entire line, the com- 
pany called in a San Francisco de- 
signer, who surveyed the situation. 

First of all, the packages had to re- 
tain their existing structural charac- 
teristics. There could be no change 
which would necessitate new packag- 
ing methods or materials. These had 
been worked out practically in the 
past to the satisfaction of both Leslie 
plant personnel and the products’ 
users. Redesign was, consequently, to 
affect only the exterior appearance of 
packages at present in use. 

Two main 
achieved. The whole line was to be 
given a single identity. In place of its 
heterogeneous appearance, there was 
to be a characteristic “Leslie look” so 
as to leave no doubt in the eye of the 
beholder as to whose merchandise it 
was. At the same time, however, 
different items had to be easily dis- 
tinguished. In the warehouses of the 
producers, the wholesalers and the 
retailers, workers had to be able to 
tell at a glance just what kind of salt 


purposes were to be 


each case contained. 

The designer chose the 
known 26-0z., round, table-salt carton 
as the prototype for the “Leslie look.” 
It is an easily identifiable container, 
with simple white lettering on a 


well 


paper canister are black. 


bright red background and the de 
signer felt its “solid, postery effect” 
could be adapted to other packages. 

Leslie table salt comes either plain 
or iodized and the round carton for 
the latter carries the word “iodized” 
in an oval centered in the upper half 
of the front of the label. This oval 
was carried over to the newly de 
signed packages to hold the words 
that would identify or help identify 
the types of salt—“Kiln Dried Hay” 
or “Kiln Dried Water Softener,” for 
instance, on sacks. On cases, the prin 
cipal identifying words were printed 
in the most easily seen position, 
above and clear of the main portion 
of the design, and such words as 
“Plain” or “Iodized” were placed in 
the oval. Occasionally, comparatively 
small quantities of certain types of 
salt are packaged in sacks and the 
identifying name is stenciled on; for 
these, ovals were left blank, the let 
tering to be stenciled inside. In ad 
dition, for easy identification, the 
name of the type of salt is printed or 
stenciled at the top and bottom of 
each sack, so that it can be read 
when the sacks are stacked. 

In some of the old packages, the 
over-all design element was so strong 
that the name of the specific product 
was almost lost. In the new packages 
this flaw was corrected. Many pack 
ages had been printed in three colors 
—black, red and green. Green was 
dropped. Red became the predomi- 
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1ODIZED 


LESLIE 


LESLI! 


ADAPTATION to institutional sizes and indus- SHIPPING CASES for packing new packages pick up new basic 
trial salt shows how family feeling is retained. design and are printed in single red color same as consumer label. 


nate color, with black used for prod 
uct identifying lettering. 

Today the Leslie Salt Co. has a 
well-integrated line of containers, all 
plainly Leslie packages, yet all 
plainly distinguishable from each 
other. This is eminently satisfactory 
for both the dealer and the company’s 
management. As a Leslie spokesman 
puts it, “Over the years, if you do a 
good packaging job, you build up 
something that is of value to you, that 
adds to the character of your com 


pany.” 


Crepits: Design program, Shawl, Nye- 
land & Seavey, 345 Front St., San Fran- 
cisco. Canisters made by Leslie of tube 
paper supplied by Fibreboard Products, 
Inc., 1789 Montgomery St., San Fran- 
cisco. Labels, Muirson Label Co., Inc., 
Stevenson Ave., San Jose, Calif. Corru 
gated cartons, Longview Fibre Co., 88th 
Ave. and Blaine St., Oakland, Calif.; Cali- 
fornia Carton Corp., 4549 Horton St., 
Emeryville, Calif., and Fibreboard Prod- 
ucts, Inc. Four- and 10-lb. paper bags 
(pockets), Benj. C. Betner Co., Devon, Pa 
Multiwall valve bags for 50 lbs. and 
above, International Paper Co., Bag- 
pak Div., 220 E. 42 St., New York 17, 
and St. Regis Paper Co., 230 Park Ave., 
New York 17. 
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OLD PACKAGES used various red, green and black colors and had little 
or no design impact as compared to new-design shipper, bottom center. 
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Western Packaging and 
Materials Handling Exposition. 
Shrine Convention Hall, 


Los Angeles, California. 





August 12-14 19§2 


Ww 


MODERN PACKAGING 





CAGEL SEAL-(7 


with new vacuum pick-up 


Simplifies Bag Sealing and Labeling! 


SEALS AND LABELS IN 
ONE EASY OPERATION! 


No staples—no pins—no handwork! 


Simultaneously attaches labels and heat seals all bag ma- 
terials up to 6” wide or seals, only, to 10” wide! Finger-tip 
control with automatic Phantom Feed. Quickly pays for 
itself 2 ways: Lowers labor cost; requires no expensive 
thermo-plastic coated papers. 

Positive vacuum pick-up insures individual label feeding. 
Maintenance-free vacuum pump cam driven—no expensive 
power supply required. LOWEST PRICED MACHINE OF 
ITS TYPE—WRITE FOR CIRCULARS! 


GLOBE HEAT-SEAL, INC. 


3372 Robertson Bivd., Los Angeles 34, California 











Poreut : ron PYLE 
STRONGER! CLEARER! 


Tougher. Exclusive “Shock- 
Cooling” process gives ‘‘Poly- 
film” (polyethylene packaging 
FILM film) greater tensile and tear 





A MAJOR 
PRODUCER OF 
POLYETHYLENE 


strength than ordinary film 
made from the same polyeth- 
ylene resins. 


SERVING 
LARGEST 
NATIONAL 
COMPANIES 
OUR ENGINEERS 
WILL HELP 
SOLVE YOUR 
PACKAGING 
PROBLEMS 
DEFENSE ORDERS 
SHIPPED 
IMMEDIATELY 


More Transparent. Greater 
“eye appeal and buy appeal” for 
““Polyfilm” packaged products. 
Thinfilm for sheeting, lay-flat 
tubing, gusseted tubing. 


Ses eel 


* 


Polyfilm Coating for paper, 
foils, fabrics. 


Write for Free Booklet giving 
further information: “Poly- 
Silm’’— the’ Wonder’ Packaging 
Material. 

XEPUUALOUA. ine. POLYFILM DIVISION 


3232 W. EL SEGUNDO BLVD., HAWTHORNE, CALIFORNIA 














JULY 1952 


es 
A SR 





CONVEY-O-MAT 


tuck end carton | 
set-up machine ne 


with conveyor loading August 12-14, Booth 308 


Mode! 54 CONVEY- 
O-MAT discharges 
cartons 41” above 
floor. Occupies only 
24" x 48" floor space. 


Cuts labor costs 
\s Runs wide range of carton sizes 
Synchronizes with your production line 


las e ‘ 
cp Fast change-over time 


3500 cartons per hour output 
Ss Low initial cost 


Model 54 CONVEY-O-MAT delivers the set-up carton 
in an upright position on the conveyor ready to re- 
ceive your product. Attendant can help load product 
or inserts in her spare time. 


4 Model 50 TUCK-O-MAT delivers 
set-up tuck end cartons to your 
container or packing table. 


SEND US YOUR CARTONS AND OUR ENGINEERS 
WILL GLADLY MAKE RECOMMENDATIONS 


2431 Dallas Street, Los Angeles 31, California 
Dist. by New Jersey Machine Corp., Hoboken, Cincinnati, Chicago, Los Angeles 
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SCREW CAPPING OPERATIONS 


with the 
FULLY AUTOMATIC 


“TITE-CAP™ 


Lh 


SCREW 4. 
CAPPER 


Sumbit Sample 
Containers 
and Caps 
for Prompt 

Introduction to 

A Gilt-Edged 


Ten 
Investment! 


Fo Glass and 


Metal and Plaske 
Screw Cape 


Quick Change-Overs; Easy Adjustments. 
Trouble-Free; Any Handy-Man Services It. 
Performs the Work of 2 or 3 Men. 


Increased Output, Automatic Operation, 
Pay for the “TITE-CAP" in about 6 months. 


New Hopper Handles Large Variety of Caps. 


Special Models for all Types of Capping 
Pig econ Including Special Closures. 


“KNOW-HOW” is Yours for the Asking! 


IITE- CAP MACHINE CO. INC. 


56 Rose St., New York 38, N. Y. 


portable 


SEMI- AUTOMATIC STRAIGHT LINE 
VACUUM FILLER 


Fills Directly from 
Drum; No Overhead 
Tanks Required 
Vials to Quarts, 
Glass or Tin. 
Up to 10 Spouts for 
Small Containers. 
Quick Change- 
Overs. Cleans 
Itself. 5 Minutes 
ONLY ONE OPER- 
ATOR for Loading 
and Filling. 
LOW PRICED 
BENCH and STAND 
MODELS. 

Actually Pays For Itself In A Few Weeks 

Write for FREE TRIAL OFFER 


priest 


SCREW 
CAPPER 


* Replaces Uncertain 
Hand Capping; Elim- 
inates Fatigue and 
Worn-Out Fingers. 
ANY CAP—ANY 
CONTAINER— 
PERFECT SEALING! 
« Adjustable Tension 
Device Controls Cap 
Tightness. 
* Portable, Flexible, 
Fast; Easy to 
Operote. 
CAN YOU AFFORD TO BE WITHOUT IT? 
ACT NOW! Send Sample Caps For FREE TRIAL 


SCIENTIFIC FILTER CO. 


56 Rose St., New York 38, N. Y. 








“SCIENTIFIC’ 











140 


Hermetic seal for garden soils 


With a line of nine different soil 
products sold 
through chain variety stores through- 
out the country, Royal Earth Products 
Co. required a package that combined 


or soil-conditioning 


economy with sales appeal and sturdy 


construction. Transparent polyethy- 
lene bags were chosen as standard for 
all the products, ranging from vermi- 
cultite through peat moss. The high 
visibility helped sales, as did the 
sturdy feel of the bags, which assured 
customers that the package was not 
likely to burst or dribble before it 
could be carried home. 

Closure was made by rolling and 
stapling the top, then attaching a 
label over the bag top. The company 


wanted to carry the use of a film bag 
to its logical conclusion by heat sealing 
the top, but found that costs went out 
of bounds for thermoplastic coating. 

The solution to the problem came 
when one of a number of heat sealers 
tested proved that its temperature 
control was precise enough to permit 
heat sealing of the bags’ own polyethy 
lene material. This machine is now 
used on semi-automatic sealing of the 
bags and requires neither thermoplas- 
tic-coated or other specially coated 
label papers; a printed polyethylene 
top label matching the bag’s front 
label is merely folded over the folded 
bag top and the closure sealing and 
labeling are completed in a single con 
trolled heat-sealing operation. 

Since using the hermetically sealed 
bags, the company has found that the 
improved moisture retention in leaf 
mold and other humus products has 
caused the aging process to continue 
after packaging, increasing the prod- 
uct’s value as a plant food during the 
interval between packaging and use. 


Crevir: Labeler-sealer, Globe Heat Seal, 
Inc., 3380 Robertson Bled., Los An 
ge les 34 





Foil protects and brightens 


wrap is printed in three colors—red, 
blue and white—on high-speed roto 


\ new foil overwrap has helped 
sales and lengthened shelf life for 
three varieties of the Saratoga brand 
dried fruits packed by Mayfair Pack- 
ing Co., San Jose, Calif. The company 
says sales doubled in most markets. 
Before the change, the standard 1-lb., 
1l-oz. cartons had carried a_ litho 
graphed paper overwrap; foil was 
chosen for the new wrap_ because 
company officials saw a need to “light- 
en up’ the package. 

The new aluminum foil label-over- 


gravure presses. The design keeps the 


former elements to retain’ brand 


identity; foil background colors are 
dark copper for the apricot package, 
light gold for prunes and light copper 
for peaches. The foil overw rap is glue 
sealed. Stripes on the label at top 
and bottom carry around to form an 
over-all design on the back, broken 
by a panel containing instructions for 


cooking the dried fruits. 
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Stock Vionetfe 


Highest Quality- Lowest Cost st 


WESTERN WAXED PAPER DIVISION 
CROWN ZELLERBACH CORPORATION 
SAN LEANDRO & LOS ANGELES, CALIFORNIA @ PORTLAND, OREGON: 


Originators of FullColor Stock Designs 


- 
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On the west coast, 
and everywhere... 





Leading packagers use 
Pyroxylin’s coatings, lami- 
nates, hot melts, adhesives, 
releases, etc. Our engi- 


neers can help you. 


HEAT SEAL with PROXSEAL 1 / 
Oliver, Simplex, Battle Creek, 
Hayssen, Toplabler, Amsco, 

Chaffee, Wrap-Ade, 


Doughboy, etc. 
PROXMELTS 


For heat-sealing lip-bags 


— PYROXYLIN 
PRODU on Inc. 


WRITE FOR PARTICULARS ©) ra ile Velo mY) 


WICHITA KANSAS PAOLI PENNA. 
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Pre-packaging 

This article continued from page 129 
shift from one product to another, de 
pending upon the need at retail, and 
from one type of package to another, 
depending upon the consumer reac 
tion to changing price levels. 

Two styles of package have been 
used for apples. One is a 5-lb. Plio 
film bag. This was used in the 
1950-51 apple season, when prices of 
apples were low and the cost of pack 
aging material was of loss importance 
But in the 1951-52 season, the apple 
crop in the West is much smaller and 
prices much higher. As a result, price 
resistance quickly developed among 
consumers and to get the total cost 
of the package down, Rexford shifted 
to the open-top type ot paper bag 
with reinforced = paper — carrving 
handle. 

Ihe method of filling these appl 
bags is unusual. The first woman on 
the filling line opens the bag and 
places it empty on a moving belt. The 
next woman places two apples in the 
bag and stands it up on the belt 
Each additional woman on the line 
adds two apples. Normally, the bag 
contains 10 apples, ‘but there will be 
variation with the size. The process 
used in packaging apples is the sam 
for oranges. 

The open top bag. is particularly 
adaptable to oranges, which — are 
pac ked mainly at the end of the sea 
son. At this time, keeping quality is 
more of a problem. With an open top 
bag, the store manager can spot a 
bad orange and remove it. This con 
sideration at Rexford virtually elim 
inates the use of a closed bag for 
oranges 

Rexford packages spinach in the 
conventional manner, using both cello 
phane and acetate printed bags, with 
imprinting in red, vellow and green 
Packaged spinach carries the house 
brand name, Waldort. Celery hearts 
are packaged by banding and, in sea 
son, Rexford trims green corn, but 


does not pre-package it 


Crevits: Kraft bags, Crown-Willamette 
Portland, Ore. Mesh bags, Chase Bag Co 
309 W. Jackson Blud., Chicago 6. and 
Ames Harris Neville Co., 2800 17th St 
San Francisco 10. Vent-Vu kraft) mesh 
window bags, Union Bag & Paper Corp 
233 Broadway, New York 7. Home-Toter 
open-top paper-handle bags, Pac kage 
Containers, Inc., Portland, Ore. Ahlburg 
automatic weighers, Packers Service, 


46612 Hollywood Blvd., Los Angeles 
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Photo courtesy of the Coleman Co., Wichita, Kansas 


(Lion ABR oro shipping damage 


as no other packaging method known! 


Does your present packaging material provide just the right amount of protec- 
tion for your product? Is your packaging operation fast, easy —economical? As 
this illustration shows, the Coleman Company found a common sense answer in 
Kimberly-Clark Interior Packaging —Kimpak.* A modern packaging material of 
unlimited versatility that could be “tailored” to fit their specific needs. 

Kimpak is soft, grit-free, easy to apply as wrapping paper. It will absorb up to 
16 times its own weight in moisture within 30 seconds — protect against shock, 
scratching, pressmarking, vibration. Kimpak is feather-light, yet gives more pro 
tection than most materials of far greater weight and density. Many concerns 
have found this an important factor in reducing the size and weight of their 
packages to offset recent postal rate increases. 

Regardless of the product you manufacture, KIMPAK —in rolls, sheets or 
pads — will give you maximum protection at lowest true cost. Today — investigate 
custom protection with KIMPAK. For complete information, write to Dept. L-7, 


Kimberly-Clark Corporation, Neenah, Wisconsin. 


A Product of 
Kimberly- 
Clark 
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Visit Kimberly-Clark Booth 201 at 
the Western Packaging Exposition 
Los Angeles— August 12-14 
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ONE DOZEN SMALL SIZE 


The products illustrated above are but a few of the many now 
being bundled on our machines. 

The rapid growth of machine bundling is due to the large 
savings it makes. And you'll be surprised at what a strong, 
protective bundle our machines make. Practical not only for 
goods in cartons, but also for bottled products in cartons. 

A single roll of strong kraft paper, as used on our machines, 
will produce hundreds of bundles. You can readily see how 
great a saving this makes over the cost of cardboard boxes or 
fibre containers. 

Ninshiine tee wenden hata, The machine bundles a dozen, half dozen or any desired 

bundling Squibb Dental Cream quantity of cartons within its size range. It can be equipped 
with an automatic assembling unit, mounted at the infeed, to 
assemble the packages in the best arrangement for a compact 
bundle. Easily adjustable for a wide range of sizes. 

Printed end seals are applied automatically. Plain paper or 
paper with an over-all printed design is usually used. But, if 
desired, the machine may be equipped with an electric eye for 
registering paper having printed panels. 

Dealers prefer goods in bundles because they’re so easy to 
handle and stock. Shipping costs, too, are lowered because 


bundled goods weigh less. 
For further information, write our nearest office 


PACKAGE MACHINERY COMPANY + Wrapping Division 
Springfield, Massachusetts 
NEW YORK CHICAGO O3TON CLEVELAND 
Machines bundling Royal Dessert DALLAS DENVER LOS ANGELES SAN FRANCISCO 
VANCOUVER, WASH TORONTO MEXICO, D.E 


PACKAGE MACHINERY COMPANY 


Over a Half Billion Packages per day are wrapped on our Machines 
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Organoleptic evaluation 


SENSORY PANEL 


FROM CHANGES OF 


I the past several years, increas- 
ing emphasis has been placed on 
the importance of the aroma and fla- 
vor of food products. Public demand 
has, in many instances, forced the 
food manufacturer to exercise greater 
care and stricter control measures to 
insure that his product reaches the 
consumer without any serious dete 
rioration in aroma and flavor. 

With the end of World War II, the 
public began to demand better qual 
ity food products, where they had 
been accepting, in some _ instances, 
under conditions, sub 
standard items. With constantly de- 
creasing dollar value in the past few 
years, the consuming public has been 


emergency 


increasingly insistent upon receiving 
full value for each dollar. Paralleling 
this public demand, those in the food 
field have shown increasing interest 
in the evaluation of food products in 
terms of consumer acceptability, par- 
ticularly as to aroma and flavor qual- 
ity. Physical and chemical means for 
the evaluation of food palatability 
have been found wholly inadequate 
for the detection of differences in 
aroma and flavor which are readily 
apparent to the average consumer. 
Thus, more .and more, we have been 
turning to organoleptic (i.e., sensory) 
evaluation of food products. 

* Account Executive and + Director of the 
Product Evaluation Section, Foster D. Snell 
Inc., New York. From a paper presented at 
Annual Meeting of the Technical Assn. of 
Pulp & 


1952 


Paper Industry, New York, Feb 
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TESTING CAN HELP 


PROTECT 


AROMA AND FLAVOR IMPARTED 


This specialized type of flavor 
evaluation has long been conducted 
by individual expert tasters in the 
wine, coffee and tea industries. How 
ever, it takes vears to train such ex 
perts and their evaluations are almost 
purely subjective, with no ready 
means of detecting and correcting for 
their not infrequent serious aberra- 
tions in aroma and flavor perception 
and evaluation. With the need for 
palatability evaluation of an increas 
ingly wide range of food products, 
the organoleptic panel, consisting of 
a number of individuals, carefully se 
lected and trained for evaluation of a 


FOOD 


PRODUCTS 


BY PACKAGING MATERIALS, 


. C. Cartwright® and P. H. Kelley? 


particular type of product, has come 
into wide use. During the past 10 
vears, there have been many contri- 
butions to the technical literature in 
this field. The most comprehensive 
survey of such literature available is 
found in the report of the proceedings 
of the National Conference on Pal- 
atability Evaluation held in 1950 un- 
der the auspices of the Bureau of 
Nutrition and 
nomics, U, S. Department of Agricul 
ture, Washington, D.C. (4). 

We have used the organoleptic 


Human Home _ Eco- 


+ Numbers in parentheses identify “Refer- 
nees” appended 


TYPICAL TESTING PANEL evaluating beverage for aroma, flavor. Con- 
ditioned samples of paper packaging materials are evaluated in same way. 








AGING SAMPLES prior to test. 
Jar at left contains samples of 
packaging material alone; jar 
at right packaging 
materials plus a food product. 


contains 


panel for evaluation of properties af 
fecting sensory response for many 
vears and have endeavored to con- 
tribute to the improvement and re 
finement of the method, both as a 
general research tool (2) and as 
adapted to various special problems 
in food formulation, packaging and 
other fields (1, 3, 5, 6). 
With the ever-increasing number 
and types of packaging materials for 
foods, there is a definite need for 
the evaluation of changes in aroma 
and flavor which can be traced to the 
packaging material itself. Such aroma 
and flavor changes may be due to 
the permeability of the material to 
atmospheric oxygen, water vapor 
and/or foreign odors. Transmission of 
light, or lack of permeability of the 
packaging material to certain prod- 
ucts formed during storage, may also 
cause deterioration of the food prod 
uct. Pick-up of odor and flavor from 
the packaging material itself is often 
factor in the 


change of food flavors. When a new 


a major contributory 
package is designed for a particular 
food product, all factors affecting fla 
vor must be considered (10). 

In this paper, we consider mainly 
the pick-up of aroma and flavor from 
the packaging materials, rather than 
through the packaging 
material. The same general principles 


permeation 
would apply to the evaluation of 
aroma and flavor changes due to 
other properties of the package, al 
though preparing samples for aging 
prior to evaluation would be altered 
to suit the particular problems. 


Selection of samples 


As for any test of packaging mate 
rials, it is essential that a representa 
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tive sample be obtained. Sampling of 
several mill runs of the packaging 
material is generally desirable to as- 
sure that the aroma and flavor qual- 
ity of the material can be maintained. 
Usually, the square root of the total 
number of units (rolls) is sampled, 
with the proviso that not less than 
five nor more than 25 units per lot 
are sampled. Variations in this pro- 
cedure may be necessary, such as 
sampling at certain times of the day 
or from certain sections of a ware- 
house. It may be that there are cer- 
tain outside factors which contribute 
off-odors to the packaging materials 
and other modifications of sampling 
procedure may be necessary. The 
nature of the problem is the basis 
for decision as to the exact sampling 
procedure. 

Great care must be taken to see 
that the samples do not become con- 
taminated during transfer from the 
source of sampling to the place of 
test. Such contamination requires tak- 
ing of new samples. However, if it is 
not realized that contamination has 
results are 


occurred, erroneous 


obtained. 


Preparation of samples 
Examination of the sample before 
contact with a food product. Gener- 
ally, as soon as a sample of packaging 
material is received in our laborato- 
ries, it is cut into pieces of suitable 
size to be stored in a clean, odor- 
free, screw-cap jar. The sample is 
thus protected from odors and any 
odors which the sample may have are 
retained in this storage jar. Sufficient 
quantity of the sample is stored in 
this manner to provide uniform sam- 
ples of material for subsequent tests. 


An aroma evaluation of the pack 
aging material may be all that is re- 
quired. However, in most of our 
work, this investigation serves as a 
guide only to evaluation of off-flavor 
development which might occur in 
the food product. Several methods 
may be used for this evaluation: The 
sample may be evaluated by smelling 
a freshly torn area, by smelling ma 
terial that has been stored in jars 
for at least 24 hrs., or by the more 
rigorous tests of submersion in hot 
water or aging for 24 hrs. at high 
temperature and humidity. In many 
however, we have actu- 
ally tasted the material, chewing a 
portion for a few seconds. 

Transfer of packaging odors to a 
food product. Generally, we prefer 
to evaluate the actual effect of the 
packaging material on the aroma and 
flavor of the particular food product 
which is to be packaged. Aging of 


instances, 


packages under normal storage con- 
ditions, as they would be distributed 
to the 
evaluation of the 


consumer, and 
food, would be 
most desirable. However, this is not 


subsequent 


practical because of the time neces- 
sary for such tests and the multitude 
of test packages which would be re 
Also, many 


made of a composite of various ma 


quired. packages are 
terials and the source of an objec 
tionable flavor could not be traced 
accelerated tests 


Therefore, aging 
ging 


are conducted which can be com- 
pleted in a relatively short space of 
time and which will allow the indi- 
vidual components of the package to 
be tested. 

Correlation of the results of such 
accelerated aging tests with shelf-life 
tests is desirable but may not be es 


TABLE I—ORGANOLEPTIC EVALUATION OF PACKAGING MATERIAL 
FOR CHOCOLATE PRODUCTS USING 10 PANEL MEMBERS 


Description of sample Max 


Unprinted inside wrapper A 95 
es “ B 


C 
Printed :. a A 
Printed wrapper A, glued portion 

Glue | 

Glue \ 
Unprinted boxboard A 

= 7 B 

( 

Printed boxboard B 

Ink W 

Ink Y 
Exterior wrap A 

7 - 

‘i “  ( 


Total scores 
Min Mean 
85 90. 
74 81.5 
56 71 
S4 


82.9 
61.9 
§2.0 
81.2 
90.2 
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sential, depending upon the food 


~ TABLE I—DUO-TRIO TESTS FOR SELECTION OF 
product. 


PACKAGING MATERIAL FOR DINNER ROLLS 
Whenever it is feasible, the actual : 
food product which is to be packaged 
is used as the absorption medium. 
This is not always possible and, 
where the particular food product 
cannot be used, foods are selected 
which bear a relationship to and 


No. of preferences based 
Packaging No. correct Level of on correct selection 
selections significance 
A 1; 0.0001 
B None 
Cc I( 0.01 


D 9 0.05 


material Control Packaging material 


which will absorb odors as readily 
as or more readily than the product 
to be packaged. Aging conditions 
will depend upon the type of food 
product and care should be taken to 
select a condition which is not too ex- 
treme. Acceleration is also obtained 
by using a greater proportion of pack- 
aging material per unit of food than 
would be found in the actual pack- 
age. The packaging material can be 
aged in contact with the food, or in 
the same container without actual 
contact. Generally, we prefer the 
former. 

methods have been re- 
ported in the literature for transfer 
of odors to food products. Sandwiches 
of high-score butter, or chocolate, 
and the packaging material are aged 
for 24 to 48 hrs. in closed glass con- 


Several 


tainers at room temperature (8, 9). 
This allows for differentiation of the 
odor properties of each side of the 
material. Small containers to hold 
heavy cream can be prepared from 
the packaging material, covered and 
aged for 24 hrs. at 45 deg. F. (8). 
We have also used mineral oil, weak 
acetic acid solutions and distilled wa- 
ter for similar Mineral oil, 
placed in a dish and set near the 
packaging material while it is aging, 
also picks up odors (8, 9). 


tests. 


In our evaluation of packaging for 
potato chips and flour, we have used 
the actual food products, aging at 
high humidities. Chocolate products 
such as candy, cocoa and prepared 
cocoa mix, which we have studied in 
relation to their packaging materials, 
have shown that they are particularly 
susceptible to absorption of odors and 
flavors. For such food products, the 
packaging material to be tested is cut 
into %-in. squares, mixed with five 
times its weight of the food, placed 
in clean, odor-free glass jars and 
stored with the cap off for a period 
of seven days at 100 deg. F. over a 
saturated solution of sodium tartrate 
which gives a relative humidity of 
90%. However, reduction in tempera- 
ture is required for chocolate candy. 
Separate portions of the chocolate 
product are aged alone to serve as an 
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aged control, since aging under these 
adverse conditions affects aroma and 
flavor. After the aging period, the 
product is separated from the pack- 
aging material and submitted to our 
organoleptic panel, together with 
aged and unaged controls. This test 
method can be extended to packag- 
ing materials which are not to be 
used for chocolate products, if the 
particular food bears some relation- 
ship to chocolate and is not suitable 
for accelerated aging tests. 


Organoleptic evaluation 

The general principles of organo- 
leptic panel testing apply to the 
evaluation of food products aged in 
contact with packaging material and 
also to examination of the packaging 
material itself. The general methods 
have been covered in the literature 
and will not be repeated here. How- 
ever, there are certain details which 
should be emphasized and, in our 


work, we have developed certain 


techniques which are particularly ap 
plicable to the evaluation of packag- 
ing material for aroma and _ flavor 
quality. 


First, the system of evaluation of 
the packaging material must be de- 
cided upon. We suggest a combina- 
tion of ratings and comments by the 
panel members. As_ stated _ previ- 
ously, the evaluation of the packag- 
ing material before contact with the 
food product serves as a guide to the 
off-flavors which might be absorbed 
by the food product. In this examina- 
tion, we rate the presence of odor as: 

1. Just detectable 

2. Moderate 

3. Strong 

4. Very strong 
and request a description or identifi- 
cation of the odor. 

Common odors found in packaging 
materials have been described as: 
cardboard, paper, sweet, ink, glue, 
oil, musty, turpentine, solvent, fruity, 
etc. For evaluation of the food prod- 
uct we generally use a system in 
which the presence of desirable 
notes in aroma, flavor and aftertaste, 


and the absence of undesirable notes 
in aroma, flavor and aftertaste are 
scored. The total score for the un- 
aged control sample of the food prod- 
uct is 100, made up of 30% for 
aroma, 40% for flavor and 30% for 
aftertaste. Aftertaste is usually very 
important, off-notes encoun- 
tered in foods aged with packaging 
material are often not apparent until 


since 


the food has been swallowed or ex 
pectorated. A typical pattern of re 
sults obtained when evaluating food 
products by this system is as follows; 
Sample 
aged 
in contact 
with 
Unaged Aged packaging 
Aroma control control material 
Presence of 
desirable f 12 
Absence of 
undesirable 10 
Flavor 
Presence of 
desirable 
Absence of 
undesirable 
Aftertaste 
Presenc e of 
desirable 
Absence of 
undesirable } 14 6 


Totals 100 90 66 
For this system of evaluation, the 
reference sample of unaged food 
product serves as a guide to the 
panel members’ evaluation, eliminat 
ing preference grading. The aged 
control is a check on aging conditions 
from one series of tests to another, 
since it indicates the amount of dete 
rioration or change in the food prod- 
uct caused by the aging conditions 
and not due to the packaging mate- 
rial being tested. 
system of 


Having selected our 


evaluation, the panel members are 
selected. For detection of off-aromas 
and off-flavors, it is possible to pre- 
pare typical samples 
degrees of 


representing 
various contamination. 
Usually, we use the duo-trio tech- 
nique for initial selection. The panel 
(This article continued on page 201) 
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this consultation service on packaging subjects is at your com- 
mand. Simply address your questions to Technical Editor, Modern 
Packaging, 575 Madison Ave., New York 22, N. Y. Your name or 
other identification will not appear with any published answer 


Film pack for olive oil 
QUESTION: We would like to pack 
age olive oil in a transparent film 
pac kage for consumer use So tar, u 
have tried bags from polyethylene, 
hut find that the oil goes through thi 
film. We would like your suggestions 
on what films might be satisfactory for 
this application. 

ANSWER: Polyethylene film is not 
well suited to the packaging of many 
fatty and oily products because oils 
can penetrate the film. This effect is 
more noticeable and occurs more 
quickly when thin films (in the neigh- 
borhood of 1 mil) are used, but will 
also occur even when much. thicker 
gauges are used, Seepage of this typ 
is not due to pinholes or similar types 
of defects in polyethylene, but is due 
entirely to the inability of the film to 
resist penetration by some oils. 

7 here are many transparent films 
which are capable of resisting pen 
tration of fats and oils, including olive 
oil. However, the problem of making 
a satisfactory flexible consumer pack 
age for olive oil is much more involved 
than finding a greaseproof film. First, 
it will be necessary to obtain a bag of 
simplified 
pletely liquid-tight seams. This bag o1 
pouch will then have to be filled and 
a perfect closure made by heat seal 
ing. Since there is a very good possi- 
bility that the bag or pouch will be 
coated on the inside with olive oil, 
the film must be capable of being 
strongly sealed through this film of ol 
It might be possible to make sample 
packages which are satisfactory. How 
ever, because of the number of hand 
operations involved, it will be difficult 
to make such packages on a produc 
tion basis, at reasonable cost. Even if 
such packages could be made on a 
sample basis, it is doubtful if they 
could undergo handling, shipping and 
the storage involved in the merchan- 
dising of olive oil. You must also con 


sider the possibility of the film becom- 
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construction with com-~ 


ing brittle or affected in ether wavs 
after long periods of storage, as well 
as the possibility of the olive oil de- 
teriorating in this tvpe of package. 


Odor contamination 

QUESTION: One of our products is 
being packaged in a folding carton 
with a printed foil overwrap. From 
time to time we have received com- 
plaints of foreign odors in our product 
and we do not understand how such 
odors could penetrate the foil over 
wrap. We would like to know hou 
we can use such a pac kaging combi- 
nation without the danger of con- 


taminating the product 


ANSWER: Odor contamination of a 
product in a foil-wrapped carton can 
come from two sources. 

One possibility is the adhesive 
used to close the carton flaps. If ex 
cessive amounts of adhesive or an ad 
hesive which has excessive odor is 
used on these flaps it will be trapped 
by the foil overwrap and will then be 
absorbed by the product. The solu 
tion to this problem is to select the 
adhesive very carefully for freedom 
from odor and to be sure that only 
minimum amounts of adhesive are 
applied to the carton flaps. 

The other possible source of odor 
is the paperboard used in the folding 
carton. There are many types of car- 
ton board, some of which carry some 
odor, particularly if they have been 
stored in humid atmospheres. How 
ever, you can obtain board made from 
100% new 
will not carry odor. 

With a foil overwrap, there is little 


and refined pulps that 


or no possibility of outside odors 
penetrating the wrapper and con 


taminating your product. 


Contaminated heat-seal area 

QUESTION: We are trying to de 
velop a plastic bag combination for 
one of our new grocery products 
[his particular product contains a 


great deal of a specially finely ground 
flour. In the closing ‘of our plastic 
bags we noticed a considerable dif- 
ference in the seal strength of differ- 
ent materials and we suspect that 
some of these differences are due to 
flour getting into the _heat-sealing 
areas. Can you suggest a_ plastic 
which will seal through such con- 
tamination or some other means of in 
under these 


suring a_ strong seal 


conditions? 


ANSWER: The presence of finely di 
vided solids on the surface of a plas 
tic film will degrade the strength of 
the resulting seal, depending upon 
the type of film and also upon the 
kind and amount of contaminating 
material. Some films will seal through 
various liquids without any difficulty 
and effect a good weld. However, in 
these cases, it is presumed that the 
pressure of the sealing platen has 
forced the liquid out of the fusion 
area. In the case of solid contami 
nants, however, these cannot be simi 
larly forced out of the sealing area 
and as a result they can exercise a 
degrading effect upon seal strength 

The best answer to your problem 
is to attempt to protect the sealing 
area by the use of longer or tighter 
fitting filling tubes and perhaps by 
using an anti-static device on the 
filling tube. These precautions will 
help to reduce the amount of con 
tamination, if not eliminate it entirely 
and they should so reduce it that the 
heat-sealing operation will result in 
a true weld of the plastic film. 

You have probably selected one or 
two plastic films for this product be 
cause they have certain physical and 
protective qualities and it would not 
be possible to interchange films 
freely simply to find one that would 
seal through contamination by your 
product at the heat-sealing area. The 
answer is to find a means of prevent 
ing or reducing contamination so that 
any plastic film which you desire to 
use can be heat sealed. 
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"Itn at your service 
with over fifty varieties 
of packaging films" 


SAYS JAMES A. SCOTT 
DU PONT CELLOPHANE REPRESENTATIVE 














“YOUR PRODUCT deserves the right film to fit its specific needs 
in order to produce the best results in the store and home. 
It’s my job to help you get the right film from over fifty 
varieties that Du Pont makes today.” 














“CHECKING UP on a package in the store helps me serve my 
customers. It’s an excellent way to judge a package’s effec 
tiveness. Appraisal on the consumer level can result in pack+ 


age improvements . . . and sales improvement.” 


rP\RAINED, merchandising-minded Du Pont Repre- 

sentatives like James Scott are always at your 
service. They’re ready to help you make your pack- 
age a better salesman. Whether you’re planning a 
new package or thinking of improving your present 
one, your Du Pont Representative will be glad to help. 


Call him today and let him put Du Pont’s more 
than 25 years of packaging experience to work for 
you. Du Pont makes Cellophane, Polythene and Ace- 
tate films. E. I. du Pont de Nemours & Co. (Inc.), 
Film Dept., Nemours Bldg., Wilmington 98, Del. 











“STUDYING changes and trends in consumer buying habits 
can point the way to better packaging. Continuing market- 
ing studies are carried on by Du Pont, in stores across the 
nation. I bring you survey results . . 
apply to your business.” 


. show you how they 
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DuPont Cellophane 


BETTER THINGS FOR BETTER LIVING... THROUGH CHEMISTRY 
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4 NEW CLEANER FOR WOODEN SOFT-DRINK CASES 
recently introduced by Standard-Knapp, Division of Emhart 
Mfg. Co., Portland, Conn., cleans cases automatically and is re- 
ported to effect labor savings and, by gentle handling, reduc- 
tion in case cost. The 
unit, known as_ the 
Type 121 case clean- 
er, is designed to 
handle either _ parti- 
tioned cases or carton 
carrier cases, or an in- 
termingling of both 
It is a closed metal 
box with two front 
transparent plastic 
doors, requires only 
19.4 ft. of floor space 
and may be easily in 
corporated into most 
existing bottling lines 
without modification 
Except for infeed and 
outlet areas, the unit is completely airtight, thus providing 
cleanliness in the plant. Being purely a type of conveyor sec- 
tion, it requires little maintenance. Smooth handling of the 
cases lengthens case life. The intake to the unit receives cases 
from a conveyor directly through the side of the case cleaner 
onto a short belt-conveyor section for infeed to the timer 
mechanism. The case is then engaged by flight lugs on a chain 
conveyor which propel the case around a spiral circle. As the 
case reaches the top of its travel, four air jets are timed to 
release compressed air blasts into the case. A metal hopper 
and chute in the middle of the circle collects debris and deposits 
it through an opening at the back of the unit. The new case 
cleaner has been commercially tested for six months at the 
Coca Cola Bottling Co., Inc., at New Haven, Conn 


A FULLY AUTOMATIC LABEL DISPENSER 

will be on exhibition for the first time at the Western Packaging 
Show in Los Angeles, August 12, 13 and 14. Called the first 
of its kind, the machine has been developed and is being pro- 
duced by the Archer Label Co., 97 W. Union St., Pasadena, 
Calif. In operation, the dispens- 

er feeds labels automatically as 

fast as they are removed by the 

operator. It is designed to use 

pressure-sensitive labels which 

the company provides in con- 

venient roll form with the labels 

mounted either multi-ply or on 

individual carrying-tape _ rolls. 

Where several labels are used 

on each package labeled, for cull 
example, a single full-width carrying roll would be provided 
with the four labels side by side; as the last label on the left 
is removed, the next roll would automatically be fed into posi- 
tion. The Archer label dispenser measures 7 in. wide by 7% in 
high and is just 1 ft. long. It weighs 9 Ibs. There are no ad- 
justments to be made, the company says, and mechanical details 
are all reduced to simplest terms 


A VACUUM FILLER FOR POWDERS 
said to eliminate lumping or caking during the filling cycle is 
now offered by Stokes & Smith Co., 4900 Summerdale Ave., 
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Philadelphia 24. The machine is the Sentinal vacuum powder 

filling machine, manufactured by Packaging Industries, Inc 

Montclair, N. J. Stokes & Smith has exclusive selling rights in 

the U. S. and Canada : 
Operation of the Sentinal filler is said to create no friction on 

the powders, thereby eliminating lumping or caking during the 

filling cycle. A controlled vacuum principle is used to prohibit 

any continual dribble and to permit large nozzle openings with 

consequent high fil- 

ling speeds. In oper- 

ation, a container is 

lifted until it con- 

tacts the filling head, 

when the cycle starts 

immediately. Mate 

rial flow occurs only 

when a_predeter- 

mined vacuum has 

been reached in the 

container. Granular, 

free-flowing or non- 

free-flowing powders 

can be handled. A 

single operator is re- 

quired and produc- 

tion up to 20 per 

min. can be obtained, depending on size of opening and capac- 

ity of the container. Duplex filling heads are available to 


practically double production on smaller-sized containers. The 


standard model will handle containers from small thimble size 
to a maximum of 12 in. in diameter and 18 in. in height. Where 
a shroud is required due to construction or frailness of contain- 
ers, 9 in. is the maximum container height. The filler head 
raises or lowers for different container sizes and product change 
over requires but a few minutes for cleaning of hopper and 
head. One-direction air flow toward vacuum source avoids 
chances of product contamination with residue from previous 
product in the vacuum line 

The Sentinal filler handles a wide range of products includ- 
ing bath salts, powdered milk, seasonings and spices, chocolate 
powder and talcum Difficult containers successfully filled in 
clude small shaker-top bottles, squeeze bottles and canisters 
with either round or oval openings. Floor space requirements 
are 5 by 2 by 6 ft. Weight is 800 Ibs 


A NEW POWER-DRIVEN STRAPPER 

has been announced by Acme Steel Co., 2840 Archer Ave., 

Chicago 8 Strap joints are spot welded on this machine, de- 

signed to eliminate all operations requiring physical effort. The 
manufacturer reports 
that unskilled opera- 
tors can be used and 
that women workers 
can strap packages at 
high volumes and 
maintain uniform strap 
tension. The machine 
has a 31-in.-high table 
height to align with 
standard conveyor sys- 
tems. Roller sections 
and 14  ball-transfer 
rollers built into the 
table top make it easy 
to turn and position 
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Uakes good merchandise 
sell better. . . 


Kodapak Sheet is brilliant . . ; crystal clear ‘gives added \ 
glamour and sales appeal to whatever ploduct it pack- 
\ ‘2 ages. In fabrication, it is free from defects and always 


efficient and economical to use. 

For further information, consult your local representative or write: 
Cellulose Products Division, Eastman Kodak Company, Rochester 4, N. Y. 
Sales offices: New York, Chicago, Dallas. Sales representatives: Cleve: 
land, Providence. Distributors: San Francisco, Los Angeles, Portland, Seattle 
(Wilson & Geo. Meyer & Co.}, Toronto, Montreal (Paper Sales, Ltd ). 
Cosmetics, courtesy Coty, Inc 


Kodapak 
Sheet 


7 : *Kodopak” is a trade-mark 









—_ 





























Equipment and materials 


the package during strapping. The operator centers the package, 
feeds strap material by a foot pedal control while guiding the 
strap around the package and into a slot with his right hand. 
The operator’s right hand also controls an operating switch 
which tightens the strap, cuts it and fastens it with a two-point 
spot weld. This new line of strapping machines can be furnished 
to accommodate strap sizes in widths of %, 4, % and % in. and 
in thicknesses up to 0.023-in. Strap tensions up to 750 Ibs. can 
be obtained. A reel stand to hoid 100-lb. coils of Acme Steel 
strapping, standard oscillated wound, permits quick loading < 


new coil without lifting. 


STREAMLINED TOILETRY AND COSMETIC BOTTLES 
have been introduced in a new Contour Line of stock-mold con- 
tainers designed by the packaging research department of 


Owens-Illinois Glass Co., Toledo, Ohio. The company supplies 


these Duraglas bottles in 1-, 2-, 4-, 6- and 8-o0z. capacities. The 
new shape combines fine classical styling with good stability, 
It is suitable for 
packing-line operations. The shoulder shape contributes to both 


lightest practical weights and large label space 


appearance and strength, and offers a popular type of hand 
grip. Empress plastic closures are also by Owens-Illinois. 


COLLATED MULTIPLE WRAPS 


to speed up packaging and simplify the user’s inventory are 
being marketed by Paterson Parchment Paper Co., Bristol, Pa. 
Known as Paterson Trip-L-Wrap, the new pac kaging units offer 
users of multi-layer wrap- 
pings the three layers pre- 
cut, collated and bound 
together along one side. 
In one application, a w rap- 
per for ham and bacon has 
three sheets consisting of: 
(1) outer wrapper of high 
wet-strength, grease-resist- 
ing vegetable parchment 
printed with the packer’s 
name and design; (2) a 
middle sheet of absorbent 
paper and (3) an inner 
grease-resisting barrier. Operators using the Trip-L-Wrap pick 
up the three sheets as if they were one. 


A VERSATILE BOX FKAMER 

that will adjust quickly to nail boxes in a wide range of sizes 
has been introduced by Food Machinery & Chemical Corp., 
Riverside, Calif. The machine, known as the FMC industrial 
box framer, will frame any box within the cross-section range 
from 9 to 26 in. and in lengths from 19% to 50 in. Adjustment 
to any size within this range makes it profitable to frame as 
few as 25 boxes in a run, according to the manufacturer. A 
single operator completes the framing of a box in three nailing 
strokes; sides are end nailed in one stroke each and bottom is 
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IDEAS 


If you have weighing and filling prob- 
lems, take a look at this ELEC-TRI-PAK to 
get solution-finding ideas. 

User reports indicate how it eliminates 
problems ... and saves time and money. 
One says: ‘We would hate to be without 
our eight ELEC-TRI-PAKS. As you know, 
we have ordered two more.” Another re- 
ports: ‘We fill without worries of over or 
underweight.” 

Guaranteed accuracy and speed 
We don’t just make claims for the ELEC- 
TRI-PAK .. . we guarantee accuracy and 
speed. This assures you of substantial 
savings ... more than you need to justify 
ELEC-TRI-PAK purchase NOW. 

Use the handy coupon below to get ALL 
the facts. 


TRIANGLE Package Machinery Co. 


6640 West Diversey Ave., Chicago 35, Ill. 


Sales Offices: New York * Newark + Boston + 
Baltimore + Atlanta + Dallas + Denver « 
Los Angeles + Portland * Montreal + Mexico City 
y=" RETURN COUPON FOR FREE FACTS —————~ 


To Triangle Package Machinery Co 

6640 W. Diversey, Chicago 35 
Please send complete information about your newly improved 
ELEC-TRI-PAK Weigher 


Name Title 
Compory 
Street Address 








4712 Ravenswood Avenue » 
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New Peters Model CCY-L Folding & 
Closing Machine prompts money- 
saving ideas 


Here’s a machine that isn’t content to save 
money all by itself. It generates packaging 
and production ideas . . . suggests new, im- 
proved, more economical ways of folding, 


lining and closing your cartons. 


At least, that’s the experience of companies 
who have seen and installed the new Peters 
Model CCY-L Carton Folding & Closing 
Machine. 

Your investigation will be well worth while. 


Call or write... or send samples of your 


cartons for specific recommendations. 


MACHINERY COMPANY 





Chicago 40, Ill. 


both end and edge nailed in rectangular pattern with up to 48 
nails on the third nailing stroke. Parts inserted by operator are 
securely held in squared-up position during the nailing strokes. 
Completed boxes are ejected through the open back of the ma- 
chine for removal. A detailed, illustrated engineering bulletin 
is available from Food Machinery & Chemical Corp., Pack 
ing Equipment Div., Riverside, Calif 


4 CONTINUOUS KREWINDER FOR CORELESS ROLLS 
has been developed by Inta-Roto Machine Co., Richmond, Va 
Designed for rewinding in short lengths such materials as locker 
foil, counter rolls and 
insulating materials, 
the new automatic 
rewinder, Model RS- 
1, has two ¢ ollapsible 
cores. The web winds 
around one of the 
cores until a prede- 
termined length is 
reached and cut; im 
mediate ly the cut 
web is started around 
the second core while 
the operator removes 
the roll from the first core, thus providing continuous rewinding 
The machine consists of an unwind stand for mill rolls up 
36 in. in diameter, a slitting attachment for side trimming 
slitting the roll, a pull unit and a two-arm rewinder 


MIDGET-SIZE AEROSOL CONTAINERS 

for packaging a variety of spray products from insecticides to 
paints and lacquers have been introduced by the Continental 
Can Co., Inc., 100 E. 42nd St., New York 17. N. Y. The new 
small aerosol container is just half 

the size of the 12-0z. one. Like the 

large cans, the small containers come 

in two styles—the concave-top and 

the dome top Both styles have 

openings to fit standard valves of the 

packer’s choice. They may be litho- 

graphed with brand name and de- 

sign. Continental believes that the 

growing popularity of aerosol prod- 

ucts may be increased further with 

the use of these small containers. 

With the midget can, packers may 

introduce new products and supply 

inexpensive, small aerosol packages 


NARROW POLYETHYLENE TUBING 

is now available in production quantities from Chippewa Plas 
tics, Inc., 210 E. Columbia St., Chippewa Falls, Wis. Sizes as 
small as 1-in.-wide layflat with 0.002-in. wall are in production 
the company reports. Packaging of small parts or units is men 


tioned as being important among the uses for this small tubing 


A NEW 5-LB. FROZEN-SHRIMP CARTON 

being offered to the frozen-seafoods industry is made without 
staples, yet is reported to be so rigid that it sets up squarely 
It is highly protective, since it is coated with heavy surface 
wax inside and out. Thus the carton is protected not only from 
water in the shrimp, but also from moisture on the packing 
table. The leakproof, high-gloss carton is made in one piece 
sets up quickly and easily, and maintains its rigidity through 


hand packing and machine overwrapping, according to the 
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company. Tests conducted by the manufacturer, Marathon 
Corp., Menasha, Wis., showed that the high-gloss waxing 
prevents staining of the package and that the frozen contents do 
not stick to the carton, but strip off cleanly when removed. This 
same high-gloss principle has been applied by Marathon to two 
other frozen-seafood packages, a two-piece 5-lb. carton for fish 
and a one-piece 1-lb. fish carton. 


A NEW DISPENSER FOR ROLL LABELS 

is reported to be the first such machine that will mechanically 
eject, moisten and cut printed labels and deliver them ac- 
curately cut to center between each p-inted design. The manu- 
facturer—Seal, Inc., of Shelton, Conn. (an associate company of 


Better Packages, Inc.)—claims savings up to 50% over other 
methods of labeling. Patented Automat labels can be dispensed 
only with this new SealLabelor. Automat labels in roll form 
are easily stored and keep fresh longer—enabling larger quan- 
tity, more economical purchases. Labeling operations are said 
to be faster and easier with the new SealLabelor. The labels 
may be used to identify products or to seal packages. The 
SealLabelor is said to give securely sealed, smart-looking pack- 
ages because of its pressure-controlled tape-moistening unit. 
Automat labels are available from local paper merchants or 
Counterboy distributors in the following ways: an introductory 
offer including a standard label design and one model Seal- 
Labelor; standard labels made to fit most business needs, in- 
corporating the customer's copy, trademark, emblem, etc.; stock 
labels printed to fit certain business needs. 


A RAPIDLY CONVERTIBLE FILLER 

manufactured by the F. L. Burt Co., 571 Seventh St., San 

Francisco 3, Calif., is reported to fill containers from gallon 
down to quart size without 
any change of parts. A single- 
shot piston discharges 15 or 
more fills per minute of the 
desired quantity with com- 
plete accuracy, according to 
the manufacturer. The ma- 
chine requires 10 min. or less 
to dismantle and clean. It is 
equipped with a 40-gal. cone 
or U-shaped hopper and is 
sturdily constructed of excep- 

tionally heavy castings and acid-resistant stainless steel and 

nickel alloy contact parts. This inexpensive machine is reported 

to simplify the filling of jams, mustard, relish, mayonnaise and 


similar semi-solid products 


NEW PACKAGING MACHINE MOTORS 

to be shown at the West Coast Packaging Show in Los Angeles, 
Aug. 12, 13 and 14 include two from U. S. Electrical Motors, 
Inc. One of them, which gets its first public showing at this 
time, has a right-angle take-off shaft and worm gear drive 
Called the U. S. Type GW Syncrogear, it comes in a range of 
4 to 3 h.p. Another said to (This article continued on page 158 
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IS YOUR 
PRODUCT 


“Flying Blind” 


Give it 
Visibility 
in Modern 


LUSTEROID 


No need to hide your product in order to protect it 





Witeeceabereee 


Lusteroid vials and tubes prov ide the ideal package for 
many products today because these distinctive plastic 
containers display as well as protect through their crystal- 


clear walls that are strong, tough, unbreakable. 


You'll like the economies made possible through Luster- 


oid’s light weight, printability and low original cost 


Why not write for samples of these colorful containers 
now? They come in standard diameters from 14" to 1! 4” 


and lengths up to 6”. Cork, slip-on and screw-cap closures 


Find out today how you can s-t-r-e-t-c-h 
your packaging dollar with Lusteroid. 


Lusteroid Container Company, Inc. 
10 West Parker Avenue, Maplewood, New Jersey 
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says T. G. Harrison, 
President, 
Winston and Newell Company, 
Sponsors Super Valu Stores 
and U-Save Stores, 
Minneapolis, 
Minnesota 


OULTRY. 


ii Tacit 


rival ih 


A glass pack is a convenient 
pack. Customers like the visible 
inventory they get with glass, 
and the safe, convenient way 
foods in glass can be stored 
in refrigerators. 


“Women are born window-shoppers. Our 
customers like to see what they are buy- 
ing, especially where size, shape or color 
are important factors. It is a pleasure for 
us to offer them highest quality merchan- 
dise which will live up to the requirements 
of modern visible packaging, such as glass 
or cellophane.” 
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Foods in glass have “extra” 
sell. They make sparkling, 
colorful and convincing shelf 
displays... stop shoppers with 
a strong invitation to buy. 


i 


The time-proved glass package for prepared foods 
is the only visual package for processed’ foods! 


Glass has long been a selling package for jellies, 
ketchup, pickles, peanut butter and many other prod- 
ucts. When this same selling power of glass is put to 
work in canned-goods departments, the result is extra 
sales, impulse sales. 

Proof that glass packs in the canned-goods depart- 
ment increase total sales was established by careful 
market tests in the American Stores of Philadelphia. 
There, the new technique of displaying both glass and 


tin packs in the same space previously used for tin alone 
paid off, in every instance, by increased sales. TOTAL 
SALES of all items tested increased 35.6%. 


Not only does visibility at point of purchase create 
initial sales, but the convenience of glass to the con- 
sumer pyramids repeat sales. Such advantages as visible 
inventory, and safe, easy refrigerator storage of unused 
portions are increasingly important to convenience- 
minded housewives. 


*Meor d 





Qas CONTAINERS SELL FOOD BY SIGHT 


OWENS-ILLINOIS GLASS COMPANY ¢ 


TOLEDO 1, OHIO © BRANCHES IN PRINCIPAL CITIES 
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WRENN PAPER COMPANY 





SHEAR-CUT 
t t t 
SUMMER RE WINER 

The Wrenn Paper Company, widely 
recognized for its high quality products,was 
faced with the problem of slitting a hard-to- 
handle material. Clean, square edges and 
uniformly wound rolls were of utmost 
importance. 

After considering several machines, 
the Bagley & Sewall #15 Shear-Cut Slitter- 
Rewinder was selected. 

B & S Slitters and Rewinders are 
doing outstanding jobs in mills and con- 
verting plants all over the country. Their 
many unique money-saving advantages 
make them the first choice of the industry. 
Before you buy, compare...and your choice, 
too, will be B & S Slitting and Rewinding 
equipment. 

For full details write to The Bagley 


& Sewall Company, Watertown, New York. 


Inserts show 
Shear-Cut 
Slitter Units 





QUALITY MACHINERY 
SINCE 1853 


WATERTOWN, NEW YORK 


Foreign Representative: CASTLE & OVERTON, INC., 630 Fifth Avenue, New York 20, N.Y 
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(This article continued from page 155) be of interest to packag- 
ing engineers will be the company’s V.A. Varidrive, light weight 
in design, with a variable speed range from 4 to 10,000 r.p.m 
It is available in single and three-phase. Heavy-duty Syncro- 
gear and Varidrive models and totally enclosed types will also 
be shown. For bulletins on the new motors write to U. S. Elec 

trical Motors, Inc., 200 E. Slauson Ave., Los Angeles 54, Calif 


NEW FEATURES NOW STANDARD EQUIPMENT 

on the automatic rotary vacuum fillers and Sanitair automatic 
bottle cleaners manufactured by U. S. Bottlers Machinery Co 
4015 N. Rockwell St., Chicago 18, are a friction drive clutch 


Automatic _ bottle 
mie cleaner (left) and 
—- automatic rotary 

vacuum filler (be- 

low) feature fric- 
tion drive clutch 
and bottle feed 
worm as standard. 


and a_ bottle feed 
worm 

The drive clutch is 
comparable in its ac- 
tion to a fluid or 
hydraulically coupled 
drive in that it releases 
its grip when the ma- 
chine is even slightly 
overloaded. This clutch 
cushions the operating 
mechanism and drive 
assembly against any 
shocks or strains and 
prov ides smooth start- 
ing or stopping of heavy rotary machines. Adjustment of tension 
on the grease-coated friction surfaces is simple 

Timing of bottles entering the company’s rotary fillers and 
bottle cleaners is now handled by a feed worm which positions 
the containers before they reach the feed star. Worm feed is 
now standard equipment, but dial feed is also available. 

In addition to the new features standard on all models, U. S 
Bottlers Machinery Co. has also introduced an entirely new 
rotary vacuum bottler model, designated NC-24. Designed for 
higher speeds on larger containers, this model offers speeds up 
to 60 per min. on containers to 128-0z. capacity; speeds of 120 
per min. are possible on 16-0z.-capacity containers. 

U. S. Bottlers Machinery Co.’s line now includes six basic 
models of rotary automatic vacuum fillers and 14 adaptations. 
The equipment is being used successfully to fill liquid products 
ranging from free-flowing liquids to syrups, oils and waxes for 
the foods, toiletries, pharmaceuticals and chemicals industries 
A variety of filling tube assemblies, supplied as standard equip- 
ment, permits choice to fit containers. Stainless steel contact 
parts are standard 


4 NEW AUTOMATIC PACKAGING MACHINE 

that can package a variety of liquids and semi liquids in either 
transparent or opaque plastic film has been introduced by 
Stokes & Smith Co., a wholly owned subsidiary of Food Ma- 
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THERE 1S NOTHING LIKE A 


Satisfied Customer 

The General Preserve Company of Brooklyn, N. Y., a leader 
in the Preserve Industry for more than 30 years, installed their 
first World Twin Turret Labeler in 1945. Ever since, for seven 
years, this packer of a line of outstanding Preserves, Jellies, and 
Marmalade, has received top labeling production from this 
machine — at the rate of 168 jars per minute. 

The Factory Superintendent of the General Preserve Com- 
pany says: “I like the Turret Labeler because it is economical to 
operate and easy to maintain. | know | can rely on this machine to 
perform an automatic, clean, precise labeling job on our own 
HONEYDEW Brand labels and on the many private brands 
which are packed in our factory.” 

Naturally, when production demands increased, Gen- 
eral Preserve Company ordered another World Twin 
Turret Labeler. 


So many packers in glass from coast to coast are doing the 
same thing— placing repeat orders for the World Turret 
Labeler. May we tell you how well it will fill the bill for you? 


TURRET 
LABELERS 
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STRAWBERRY 
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THIS PUMP 


... for vacuum and pressure... 


(for Printing & Packaging Machinery) 


is Oil-free 


Never needs lubricating ! 


The Dexter-Conde DRI-AIR Pump delivers clean 
dry air and has these added advantages: 
* Double sealed, grease-packed ball bearings 
¢ No oil to get into the air stream 
* No oil cups to be filled and turned down 
No greasy dirt around pumps 
No fire hazard 
No streaking of sheets from air blast 


Carbon graphite vanes don’t stick: don’t w arp. 
Are chemically inert. Provide their own lubri- 
cation, becoming more efficient as pump is used. 


Pump is built with close tolerances. Has no 
gaskets to leak or blow 


Three sizes. One or a combination will meet 
any requirement. 


: ; 
Put vour vacuum or air blast problem up to us. 


Write for literature. 


Dexter Folder Company 
General Sales Offices . 
330 West 42nd Street ¢© New York 36. N. Y. 
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chinery & Chemical Corp., Frankford, Philadelphia 24, Pa. This 
new Stokeswrap machine fills the plastic film, forms a pouch 
and heat seals the edges at speeds up to 120 bags per minute. 
It features accurate filling with positive displacement piston 
filling heads. All parts in contact with the product have sani- 
tary fittings that are non-corrosive. Other features include easy 
adjustment of fill with a hand wheel without stopping the ma- 
chine and easy cleaning of machine at end of a production run. 
The manufacturer recommends the new machine for packaging 
liquids, creams, oils, greases, juices, concentrates, dressings, 


lotions, chemicals, etc. 


A NEW HOT-DRINK CONTAINER 

known as the Metro Check introduced by 

Continental Can Co., Inc., 100 E. 42 St., 

New York 17, is designed to deliver 

“coffee-to-go” to the customer’s desk or 

work bench “with” or “without” with 

less chance for error. This two-ply con- 

tainer with pull-tab lid was designed 

especially to do away with the hastily 

scrawled initials used by fountain and 

luncheonette employees by providing 

neat squares for check marks opposite 

the words “sugar & cream,” “with sugar,” 

“with cream” and “black.” The listing 

appears on the lid and again in white lettering on dark strip 
around the body of the container. Metro Check containers come 
in 6-, 8-, 10-, 12- and 16-oz. sizes. 


TWO NEW POLYETHYLENE ITEMS FOR CHEMICALS 
have been announced by Plax Corp., Hartford, Conn. One is a 
new grade of polyethylene layflat tubing designed for lining 
drums and bags used to contain corrosive acids and other ma- 
terials in bulk. The new tubing, called DL-Grade, comes in 
wall thicknesses from 0.0015 to 0.004 in.; diameters available 
are from 25 to 40 in. The material is said to be chemically 
inert and free from pinholes. 

The other new item is a 16-0z. Plaxpak polyethylene bottle 
for laboratory use with acids or other materials. It is a Boston 
round style, with modified neck and finish to take either con- 
ventional 38-430 or 38-mm. Plax buttress polyethylene closures, 
To prevent drip and aid in pouring, the new bottles have a 
sightly flared or flanged lip. 


A NEW PHOTO-ELECTRIC REGISTRATION CONTROL 
introduced by the S. J. Deitz Co., 38 River Edge Rd., River 
Edge, N. J., is designed to control the operation of all types 
of packaging and bag-making machines processing materials 
such as paper, glassine, cellophane and foils. The unit reacts to 
the passing of a registration mark printed on the web and 
causes the machine operation to fall in step with the move- 
ment of the printed design on the web. The control consists of 
a photo-electric scanner and a control amplifier. The scanner is 
mounted on the machine and is adjustable for both transmitted- 
light and reflected-light operation. Two types of phototubes 
supplied with the scanner are said to enable operation with all 
possible registration-mark colors. The control amplifier is en 
closed in a specially designed housing convenient for installa- 
tion, maintenance and servicing. All operational controls are 
accessible behind a small door in front of the housing. A test 
meter is available which plugs into a test jack on the control 
amplifier and measures the light intensity at the scanner photo- 
tubes. This affords the operator a means of checking and de- 
tects causes of faulty operation resulting from line voltage 
changes, variations in the movement of the web, etc. 
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why stick your neck out 
when buying folding cartons? 


QUALITY-CONTROLLED EMPIRE CARTONS 
ALWAYS MEASURE UP TO YOUR REQUIREMENTS 


There are good reasons why you never risk your neck when 
you buy Empire folding cartons. Empire Box controls carton 
quality throughout production — from paperboard ...made 
in our own mill...to finished product. 


Empire Box keeps your costs under control, too, by utiliz- 
ing up-to-date, more efficient production techniques. And 
Empire’s multi-plant operation helps you save on shipping 
costs — an important money-saving factor. 

Call or write Empire Box when next you buy folding car- 
tons. You can always depend on Empire Box to deliver fine 
quality folding cartons at prices you can afford to pay. 


EMPIRE BOX <<, 


CORPORATION 
GARFIELD, N. J. ¢ CHICAGO, ILL. 
€ 





e* ee 
3 GREAT PLANTS 
TO SERVE YOU 


South Bend, Ind 


This attractive package Is representative of the fine folding cartons Empire Box is producing for leaders in industry. 
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Plants and peop 


E. E. Ellies, formerly in charge of Plio- 
film sales as manager of the Films and 
Goodyear Tire & Rubber 

Co., Akron, Ohio, has 
appointed — vice 


Flooring Div 


been 
president and director 
of sales of Transparent 
Package Co., Chicago 
R. R. Stigler, vice presi 
dent of Transparent for 
many years, will as- 
sume the duties of na- 
tional accounts man 
ager and L. B. Tauber, 


vice president in charge of Eastern Di 


E.f Ellies 


vision Sales, has been placed in charg: 
United States sales staff as 
field sales manager, with headquarters in 


of the entire 


Chicago 


Zellerbach Paper Co., San Francisco, has 
been established as the distributor for 
Olin cellophane to direct users in the 
Western and Pacific Coast States. Mer 
distribution of Olin 
cellophane will be handled by Andrew P. 
Johnson, Zellerbach Packaging and Film 
De partme nt manager, unde r the super- 
ision of Robert H. Knight, manager of 
the Zellerbach W rapping Paper Mer« han 
dising De partment 


chandising and 


Olin Industries, Inc., East Alton, IIL, has 
announced the 
site on the Wabash River in Indiana be- 
tween Covington, Ind., and Danville, II 
is a possible site for a cellophane plant, 


purchase of a 665-acre 


or for other peacetime expansion 

The Olin Cellophane Division of 
Ecusta Paper Corp., subsidiary of Olin 
Industries, Inc., has announced the ap 
pointment of Van L. MeNeel as its South 
McNeet’s 


territory will include the Southern states 


ern District sales manager. M1 


and Texas, with headquarters in the 
Candler Bldg., 127 Peachtree St., N. E 
Atlanta, Ga 


Celanese Corp. of America, New York, 
has announced a personnel realignmev' to 
provide expanded packaging servic 
Edward W. Smith, II, has been ap 
pointe d assistant director of sales, Trans 
parent Films De partment, to assist David 
S. Hopping, director of sales of this de 
partment. Also appointed assistant direc 
tors of sales, Transparent Films De part 
Charles M. Reynolds for the 
Midwest district and Richard W. Leiter 
for the Eastern Seaboard. Two packaging 
specialists, Edward H. Robnett and Wil- 
liam H. Farrell, have been appointed to 


ment, are: 


assist in sales development work 
Edward Daly has transferred 

from the Celanese acetate film plant at 

Newark, N. J., to the sales department 


be en 
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to serve as a packaging specialist, instruct- 
ing customers in the field processing of 
film. He will assist Leo Birzstein, field 
processing engineer of the rransparent 
Films Department 


The Aluminum Co. of America, Pitts 
burgh, Pa., has announced that Frederick 
C. Stakel has been made advertising 
Since 1947 Mr. Stakel has been 
manager of advertising and sales promo- 
tion for the Brown Co. of Berlin, N. H., 
and prior to this was New York district 
manager for the Scott Paper Co 


manage! 


General Foods Corp., New York, has pro- 
moted Francis X. Golden to the newly 
created position of purchasing agent for 
packaging and sales promotional mate- 
rials, 


Several important assignments have been 
announced by the Pliofilm Department 
of The Goodyear Tire & Rubber Co., 


G.S 
Haney 
left) and 
F.H. 
Kimball 


Akron, Ohio. G. §S. Haney has been 
named manager of Convertor and Dis- 
tributor Sales; Frank H. Kimball, man- 
ager of Sales Develop 
ment and R. W. An- 
derson, section chief in 
scheduling 
Work- 
Kimball 


Gerald Fox on 


charge of 
and deliveries 
ing with Mr. 
will be 
coordination of techni- 
cal material and Thomas 


R. W. 


McCormish in charge of 
Anderson 


packaging machinery 
With Mr. Anderson will be Arthur Cun- 
nington on customer queries 


Dr. R. H. Boundy, manager of the plas 
tics department of Dow Chemical Co., 
Midland, Mich. has been named to head 
the company’s research activities. The 
new position of direc tor ot researc h re- 
places a committee form of direction 
whic h has he en Car>rric d on since the de ath 
of Dr. Willard H. Dow in 1949 

C. B. Branch will replace Mr. Boundy 
is manager of the plastics department. 
John Van Horn replaces Mr. Branch as 
Inanager of technic al service and devel 
opment 

Dow has also announced that con- 
struction on a new plant for the manu 


facture of polyvinyl chloride is progress 


succeed Mr 


ing satisfactorily. The new facilities at 
Midland, Mich., are expected to be com 
pleted and in operation early this sum- 
mer. Dow will supply this material in 
unformulated resin form 


Owens-Illinois Glass Co., Toledo, Ohio, 
has announced that its subsidiary, Ameri- 
can Structural Products Co., has changed 
its name to Kimble Glass Co. and will 
acquire the business and assets of the 
Kimble Glass Division. Stanley J. Me- 
Giveran, vice president of Owens-Illinois, 
who is presently general manager of 
Kimble Glass Division and president of 
American Structural Products Co., will be 
president of the subsidiary whose net 
assets will total more than $20,000,000 
Kimble Glass is a leading producer ot! 
mold fabricated containers 
for the 
metic 


blown and 
pharmaceutical, drug and cos 
Structur 


Products Co. makes glass television and 


industries. American 
radar bulbs, glass insulators for communi 
cation and power lines and glass block 
for the building industry. Carl R. Me- 
gowen, president of Owens Illinois, said 
that the move will increase the efficiency 
of these two departments, which had 
been under the same management. 


Dr. Russell B. Akin has been transferred 
to the plastics sales section of the Poly 
chemicals Department of E. I. du Pont de 
Nemours & Co., Inc., Wilmington, Del., 
reporting to the New York office. Dr 
Akin has served since 1949 as technical 
advisor to the New York sales office 


The Bakelite Co., a division of Union 
Carbide & Carbon Corp., New York 
has announced the appointment of Arnold 
F. Sward as manager of the new ly created 
Consumer Products De- 
Mr. Sward’s 
new duties will involve 
all Vinylite plastic film 


partment 


and sheeting as well as 
other materials _ pro- 

from Vinvlite 
In addition, Mr 


Sward will be responsi 


duc « d 


resins 


ble for the operations of hae Seiad 
the Consumer Film and 
Sheeting Division and the Calendering 
Materials Division 

Other executive Wives include the 
; . Price to the newly 
Mf merchandise manager, 


B. Knowles will 


Price as manager, Consumer 


ippointment o 
established, 
Consumer Products. J. 


Film and Sheeting Division, and C. D. 
Schuman will succeed Mr. Sward as man 
ager of Calendering Materials 

Bakelite has also announced a program 


for consolidation of all sales activities 
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- Put a packaging “floor” under your product 


> 


Asphalt tile is tough, and durable—once it’s installed. 
But until it is cemented to a solid surface, this popular 
building material is subject to breakage. 

That’s why “KENTILE" is shipped in a well-cushioned 
H & D double wall corrugated box. This extra strong, 
lightweight box provides extra protection to the 
product. Economically it lowers shipping charges 


HINDE & DAUCH 


and reduces breakage to an absolute minimum. 

The H & D Package Laboratory is ready to engineer 
a better shipping box for your product . . . a box that 
will protect your product in transit and help to pro- 
mote and merchandise it. Write for free booklet, 
“How To Pack It.” Hinde & Dauch, 5207 Decatur 
Street, Sandusky, Ohio. 








er 


LABELERS 


APPLY GLUE TO LABELS 
FOR 


BOXES-BOTTLES-CANS 


PARCEL POST PACKAGES 


SCHAEFER GLUER-CEMENTER. Hea 
+ tion. Sizes 16” in 52” 


ther k 


MACHINE CoO. 
55 CARBON ST. 
BRIDGEPORT 5, CONN. 


PHONES: 


New York City—LE-2-2010 
Bridgeport 68-2250 
Boston—Arlington 5-8096 


Agents in principal cities 





formerly carried on y two. separate 
groups known as the Thermoplastics 
Department and the Thermosetting De- 
Miller has been 
named vice president in charge of sales, 
and Clinton W. Blount becomes vic« 
president and general sales manager. It 


partment. George C. 


is felt that the consolidation will promote 


greater sales efficiency 


After 44 vears of service, C. H. Black 
has announced his retirement as chairman 
of the board of American Can Co., New 


c. zz. 
Black 
left) and 
W.C 
Stolk 


York. Mr. Black joined the company as a 
sales trainee in 1909 and_ successively 
held the positions of vice president in 
charge of sales, executive vice president, 
president and ch urman of the board. 

W. C. Stolk has been designated chief 
executive officer, following Mr. Black’s 
retirement. Mr. Stolk has had 36 years 
of service with the company and has been 
president since 1951 

Announcement has also been made of 
the appointment of D. B. Craver as gen- 
eral manager of sales. 

Succeeding Mr. Craver 

will be F. B. New- 

comb, the former as- 

sistant manager of sales. 

F. J. Dowling replaces 

Mr. Newcomb as as- 

sistant manager of sales 

and R. D. Folk bec omes 

the new sales division ie tt Plea 
manager. 

Re pl icing Mr Folk, former sale Ss man 
ager of the Michigan district, will be 
R. G. Warmbold, who has served in the 
Michigan district office since 1948 

Tyler P. Cobb has been appointed sales 
manager at the Rochester, N. Y. district 


office of American Can. 


The directors of Mid-States Gummed 
Paper Co., Chicago, have elected Arno L. 
Zinke president of the firm. Mr. Zinke has 
been with Mid-States since 1940, serving 
as sales representative, sales manager, 
vice president and general manager 


Shellmar Products Corp., Mt. Vernon, 
Ohio, producer of flexible packaging ma- 
terials, has assumed ownership of 99% of 
the Standard Printing Co., Columbus, 
Ga., in a share-for-share exchange of com- 
mon stock. As a result, Shellmar will now 


have production facilities at a location 
well situated to serve the growing indus- 
trial population of the Southeastern 
states. Under Shellmar direction, the 
Standard plant will assume a wider and 
more diversified line of packaging ma- 
terials 

Shellmar Products has also announced 
the appointment of George H. Sollen- 
berger as manager of Plastic Products 
Sales. A major part of his activity will 
include acting as a source of integration 
and assistance to Shellmar salesmen in 
the Shellene sales field. 


The Oxford Paper Co., New York, has 
announced the appointment of Van 
Buren Taliaferro as Eastern sales man- 
ager. Mr. Taliaferro, with Oxford for 
25 years, will continue to serve as adver- 


tising manager along with his new duties 


The Visking Corp., Chicago, has selected 
Centerville, Calif., as the location of its 
newest plant for the production of Vis- 
queen polyethylene film and other plastic 
products. The most modern equipment 
and methods of manufacture will be 
housed in the new plant 


Jack Gerard has been appointed to the 
sales-service staff of Mosstype Corp., 
New York, manufacturer of rubber print- 
ing plates, design rollers and auxiliary 
aids for the aniline printer. Mr. Gerard 
was formerly manager of the company’s 
production department. 

At the same time, Murray Kessler has 
been promoted to the post of production 
department manager and Henry Salmaggi 
has been named as his assistant 


In line with its continuing policy of ex- 
pansion, the Thatcher Glass Mfg. Co., 
Elmira, N. Y., has announced a number 
of changes and promotions. Philip W. 
Hatch has been appointed assistant to 
David R. Parfitt, vice president in charge 
of sales. Mr. Hatch was formerly with 
Ball Bros., Muncie, Ind. Also new in the 
sales department is Walter S. Bazzett, 
appointed sales manager of Thatcher's 
Beer and Beverage Container Division 
Mr. Bazzett was formerly sales manager 
of the Milk Container Division. 

Since Thatcher’s recent merger with 
McKee Glass Co. of Jeannette, Pa., 
Harold E. Donaldson has been trans- 
ferred from Jeannette to Elmira and made 
manager of Specialized Product Sales 

Thatcher is entering the consumer 
glass products field for the first time 


New York offices of Tennessee Eastman 
Co., Division of Eastman Kodak Co., 
Rochester, N. Y., together with offices of 
issociated Eastman units, have moved 
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FASTER SET-UP BOX 
PRODUCTION ie 











ie =... lll made ie 


SOS = automatically on this one machine 


Roda Brothers’ Model TCWM meets the set-up box mak- 
er’s need for a high-speed automatic machine for producing 
the many sizes of smooth narrow board strips which they 
utilize in large quantities. 

The TCWM operates at two speeds—180 and 225 cuts per 
minute, delivering a maximum of 40,500 pieces per hour, 
each slit to the proper width and accurately cut off. 

Wear and tear has virtually been eliminated, and the 
mechanisms of the machine are enclosed to keep them dust- 

free. Its small size and solid construction make 
the TCWM Write for full 


particulars. 


RODA BROTHERS 
LIMITED 
Lugano, Switzerland 


most desirable. 





Plants 
and people 


into new quarters at 260 Madison Ave., 
New York 16, N. Y. Included in the 
move are the A. M. Tenney Associates, 
Inc., Kodak Co.’s New York 
sales office for Kodapak sheeting, the 
Tennessee Eastman Co. Advertising De- 


Eastman 


partment and regional sales offices for 
Eastman industrial chemicals and Tenite 
plastics. 


Perry Envelope & Bag Co., Inc., New 
York, N. Y., has again expanded its op- 
erations by erecting a modern factory at 
3639 Dyre Ave., New York 66, N. Y 
Equipped with the latest in printing and 
PEBCO’S new 
headquarters provide the facilities to 


bag-making machinery, 


service the trade on a nation-wide basis. 


American Excelsior Corp., Chicago, IIl., 
has obtained the serv- 

ices of Jack L. Ware 

as sales manager. Mr. 
Ware is well known in 
the packing, shipping 
and packaging field. He 
is executive vice presi- 
dent of the Society ot 
Industrial Packaging & 
Materials Handling En- 
gineers and a member 
of the Packaging Council of the American 
Management Assn. 


J. L. Ware 


The Cryovac Division of the Dewey & 
Almy Chemical Co., Cambridge, Mass., 
has announced a re-organization and ex- 
pansion of its sales and development 
staffs to provide a headquarters in Chi 
cago to improve service to the growing 
number of Midwest customers. Robert A. 
Miller will coordinate sales in the Mid- 
west area and Joseph Welch, Jr., will 
coordinate sales in the East, with head- 
quarters in Cambridge. Curtis Gumm 
will handle sales in the Portland, Ore., 
area, replacing Dale Lamoreaux, who has 
been shifted to Los Angeles to extend 
coverage in that area. 

The development staff, headed by Rob- 
ert Lowry, now numbers seven packag 
ing engineers to provide field service on 
packaging problems and develop new 
uses for Crv-O-Rap bags. Other members 
of the staff are John A. Cook, who has 
been moved from Cambridge to resident 
development engineer at Chicago, Dr. 
Edward A. Nebesky, Milton A. Howe, 
Richard Parsons, Ralph Garson, and Ben 
Fairbank. 

The Organic Chemicals Division of 
De wey & Almy has announced that John 
G. Broughton, Jr., has joined the staff as 
a salesman. Mr. Broughton will sell co- 
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polymer latices to the paint, paper and 
textile industries. 

Also joining the company as salesman 
is John H. McCarthy, Jr., who will be on 
the staff of the Adhesives and Coatings 
Division. Mr. McCarthy will handle sales 
of Darex resin emulsion adhesives in 
Western New York, New Jersey, Pennsyl- 
vania and the Southern Coastal States. 


Union Bag & Paper Corp., New York, has 
announced the following changes in its 


sales organization: Harold Carlson, for- effective packaging 


ein Seale Gledeg ae & manufacturing under 


Maryland, Delaware, Virginia, West Vir- 


ginia and North Carolina. He will head- YOUR private label 


quarter in the Baltimore office. Jack Bos- 
tian, formerly of the New York office, Expand your line! Simplify your packaging procedure! 
will be the Flexible Packaging sales rep- Use our... 

resentative for South Carolina, Georgia, e Expert know-how 
Florida and Alabama. He will operate Mod re 

from Jacksonville, Fla e odern equipment 


e Remarkable low cost 
Riegel Paper Corp. has moved its New 


York office to 260 Madison Ave. The Now you can widen the range of items you offer the pub- 
company will continue to use its present lic without a worry and at an unbelievably low cost. You I 
mailing address, P. O. Box 170, Grand benefit from our experience in chemical manufacturing, 
Central Station: New Yok 17 BY. product development and research . . . our facilities for 
packaging any quantity, dry or liquid products, in any 
Following the resignation of C. U. Har- size package. 

vey, the directors of the Hinde & Dauch 
Paper Co., Sandusky, Ohio, have ap- 


pointed William F. Pfeiffer, Jr., vice for Gunther INTERSTATE paeeere 





pre sident of Central Sales. Mr. Pfeiffer has information, write 


had 14 years of sales experience with or ghene KANSAS CITY, 
Hinde & Dauch onions MISSOURI 











E. Kirby Preston has been appointed to 
the sales staff of the Celluplastic Corp., 
Newark, N. J. He will devote his time to 
market research and analy sis as well as 
to product development and merchan- 
dising. 





= OUNCE teen 
GUTTER TOASTED 
Appointment of Wallace Foster as di- 7 ALMONDS 
rector of drug me rchandising has been 
announced by the Einson-Freeman Co., 
Inc., Long Island City, 
N. Y., lithographers and 
display manufacturers. 
Mr. Foster, former na- 
tional advertising man- 
ager of American Drug 
gist and a_ national 
authority on drug pro- “ , : 
eaiieicil ‘ak aie point of : + . y Cameo Die & Label Co. is one of “y — 
sale, will be available to W. Foster A ea ee ee 
manufacturers, jobbers Movaaheid Seueet Pest ae om foil ° die cut 
and dealers for practic al counsel on all : peroenened “ ans a 
problems related to promotions at the Sista ae ae : peer epee 
retail selling level a + eS ae 

We make our own dies and engravings—do our 

P. C. McGrath, formerly sales manager own embossing, stamping printing and finishing 
of the Sales Division of Bemis Bro. Bag all of which guarantee your complete sat 
Co., St. Louis, Mo., has been appointed eens -~ 
assistant manager of the St. Louis bag ; MEI i>, ‘ 
factory and sales division. R. W. Lahey, aCe) = be FS 
Jr., has been assigned to the newly cre- (ay x 
ated position of textile and paper bag (¥ 
specialist at the Bemis plant in Norfolk ‘ 


DIE AND LABEL COMPANY 


) 

¥ 
worens of fine babe # 
An extensive expansion program, includ- 
ing the addition of another building, has 
been completed at Paper Machinery & 


4 Cameo Label Tells, Sells” BP 


Fe I 
eA) : 
BAECS 
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PROTECT WITH 
PARTITIONS 


plain - die cut 
made to your specification 
fast delivery 
pharmaceutical 
candy e heart box inserts 
collapsible tube e toy 
and other trades 
fast delivery 


Let us serve your packaging problems. 


RAPID 


CUTTING CO., INC. 
169-173 Franklin Avenue 
Brooklyn 5, New York 
Phone: ULster 5-1400-01-02 


| 








Plants 
ana people 


Research, Inc. The entire plant layout 
has been revised and a_production-line 
type of operation inaugurated. The ac- 
quisition of a company airplane makes it 
possible to contact customers on a nation- 
wide basis. Pamarco now serves not only 
the paper-converting trade, but also the 
plastic manufacturing and finishing trades 
All facilities are 
Roselle, N. J 


and industry in sreneral. 
at 1014 Oak St., 


W. W. Finn has been made general man- 
ager of the Chicago Divisional Sales Of- 
fice of General Container Corp., Cleve- 
land, Ohio. Mr. Finn will represent Gen- 
eral Container Corp. and subsidiaries in 
the sales of corrugated, folding and set- 
up boxes in that area 


Central States Paper & Bag Co., St. 
Louis, Mo., has announced that Jack Kel- 
sall is now with the sales organization at 
the company’s Seattle branch. Mr. Kelsall 
has had years of experience in package 


designing and sales. 


Kenneth M. Hay has 
been appointed sales 
manager of the com- 
mercial glass container 
division for Ball 
Brothers Co., Muncie, 
Ind. Previously, Mr. 
Hav has been associ- 
ated with the Thatcher 
Glass Mfg. Co. and the 
C.LT. Corp. 

The advancement of Everett E. Ester 
to a new position as Ball field sales man- 


K. M. Hay 


ager has also been announced. 


The Gaylord Container Corp., St. Louis, 
Mo., has elected H. Sam Priest a director. 
Mr. Priest has been in charge of the com- 
pany’s Minerals Division since 1945. Wil- 
liam L. Meyer was elected secretary and 
treasurer, and Roy W. Heimburger was 
appointed controller. 

A. W. 
chasing agent, has been elected vice 
president of the National Assn. of Pur- 
chasing Agents. Mr. Soell will direct the 
activities of the 


Soell, Gaylord’s general pur- 


association in Minnesota, 


Wisconsin, Illinois, Missouri, Colorado 


and Iowa 


The Borden Co., New York, has opened 
a new chemical plant at Demopolis, Ala., 
the first in the Southeast to manufacture 
formaldehyde, synthetic resins and hexa- 
methylenetetramine. The plant was built 
it a cost of more than $1,000,000 and oc- 
cupies only one-third of a 20-acre tract 
acquired by Borden last year, permitting 


expansion in the future. It includes a main 











HELPFUL 
BOOKLETS 
FREE! 


GUMMED TAPE PRINTER. Details on the 
“Tape-Printer” for printing advertis- 
ing messages, inventory data, and 
other information on gummed tape as 
it is run through an automatic tape 
machine. American Tape Printer Co 

(G-255) 





TRANSPARENT PLASTIC CONTAINERS. 
Catalogue illustrates many styles of 
drawn and fabricated sheet acetate 
containers and explains the methods 
of decorating them. Includes complete 
price list. Weinman Brothers, Inc 
(G-265) 


FILLING MACHINE AND ATTACHMENTS. 
Described is the fully automatic, high 
speed “Fillmaster” filling machine used 
for dry and semi-dry products. Also 
included are details about various at- 
tachments. Stuyvesant Engineering Co. 

(G-268) 


SEALING AND BONDING RUBBER PLATES. 
Bulletin contains specifications and 
directions for use of several cements 
and tapes which are used in adhering 
rubber plates to cylinders. Mosstype 
Corp (G-273) 


COLORED INDUSTRIAL TAPES. Fourteen 
varieties of industri: il tapes are shown 
in folder on “Scotch” brand pressure- 
sensitive tapes. Uses of eight different 
colored tapes are given. Minnesota 
Mining and Manufacturing Co. (G-289) 


Any of the booklets described here 
plus many others—forty-four in all 
—are available for the asking, with- 
out charge or obligation. 

Just turn to the Manufacturers’ Lit- 
erature page in this issue (it's 
printed on heavy coated paper), 
circle the numbers corresponding to 
the booklets you want, fill in the 
reply postcard, and mail. No postage 
needed. 


We'll see that you get the literature 
you request promptly 


A Service Of 


MODERN 
PACKAGING 


A Breskin Publication 


575 Madison Ave., New York 22, N.Y. 
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building housing a warehouse, office and 
laboratory, and other out-buildings for 
the machine shop and employee service 
facilities. 

Nearing completion is another plant, 
at Dominguez, Cal., where the Chemical 
Division will manufacture resorcin 


L. W. Harris has announced his retire- 
ment from the Ames Harris Neville Co., 
San 


pleting a business ca- 


Francisco, com 
reer of over 55 years. 
Mr. often 
spoken of as the “Dean 
of the Bag Industry,” 
having been president 
and treasurer of this 
West Coast bag-making 
firm since 1939. He will 


remain as a member of 


Harris is 


L. W. Harris 


the board of directors. Fleteher Ames will 
succeed Mr. Harris as president. 


The Peerless Printing Ink Co., Philadel- 
phia, Pa., a unit of Acheson Industries, 
Inc., 
inks and color dispersions, has announced 
the appointment of William F. Polfus as 
research director of its technical labora- 


manufacturer of spec ial-purpose 


tories 

Mr. Polfus previously served as assist- 
ant technical director of research and 
control for the Clopay Corp. and as plant 


chemist for Western Products. 


The Fairfield Paper & Container Co., 
Baltimore, Ohio, announces the appoint- 
ment of Howard M. Wentley, Sr., as vice 
president of the company’s Beaver Falls 
Division. 


The Mid-West Paper Products Co. has 
announced the opening of its new ware- 
house and general offices. The new loca- 
at 3245 Hubbard, Detroit, Mich 
Former quarters at 2747 Humboldt will 


tion is 


be maintained by the company as a 
branch warehouse. 


The Chamber of Commerce of Reidsville, 
N. C., recently sponsored a banquet to 
pay tribute to the Chase Bag Co. for the 
firm’s contributions toward the growth 
ind progress of the city. F. H. Ludington, 
Chase president, and key personnel of 
the Chase Reidsville branch were guests 
ot honor 


The appointment of Palmer Supplies Co., 
$905 Lake Ave., Cleveland, Ohio, as 
sales agent for the Sentinel Heat-Sealer 
in the state of Ohio has been announced 
by Packaging Industries, Montclair, N. J 
Griswold & Co., Ltd., have been ap- 
pointed as distributors in Canada. They 
offices at 116 McGill St. in 
Montreal, and also in Toronto. 


maintain 


Kenneth J. Moore & Co., Chicago, IIL, 
has established a new office at 108 E. 31 
St., New York 16, N. Y. Paul D. Denton, 
Jr., who has joined the staff, will be in 
Eastern Sales. This 


charge of Division 
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A NEW IDEA in 
Bag Labelling 
and Sealing 


MERCURY 
VACUMATIC 


The original and only 


bag and label sealer 
with Controlled Vacuum Label Feed‘ 


simple « fast « versatile 





@ Feeds, folds, places label on the bag and seals the bag and the 
label straight and neat, in a single automatic operation 
@ Operates with cellophane, pliofilm, polyethylene, barrier materials, 
thermoplastic bags and the like 
e Functions perfectly .. . down to the last label in the magazine 
e Cycle: 45 per minute 
e Adaptable for practically any conveyor system. It is mobile or can 
be locked stationary. Can be raised: or lowered. 
folds and applies labels Ask for Bulletin VLS-12 
the way you prefer them 
Some territories still available 


for established representatives. 


half and half long and short | 


*Pat. Applied For 








Z 
MERCURY 


HEAT SEALING EQUIPMENT CO. 


331 North 11th Street Philadelphia 7, Pa. 
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AN EFFECTIVE AND ACCURATE GUMTAPE PRINTER! 


Plants 
and people 


This PRINTING UNIT 
PRINTS GUMTAPE will &t ony standard 
AS YOU OPERATE Laveen see 


Machine. 


YOUR MACHINE! office will cover Greater New York, New 


Jersey and Eastern Pennsylvania. 
® Mechanically simple unit 
® Engineered for long, hard use! 
* Over a thousand ex! having previously been with the Potdevin 
pressions without 
re-inking! 1 e company 


Mr. Denton is experienced in the glu- 
ing, labeling and coating machine field, 


The Dayton Folding Box Co., Harrison, 
Ohio, has changed the name of the firm 
to the Seasongood Folding Box Co. This 
has be en done bec ause the name Dayton, 
even after 50 years, has caused con- 
fusion in addressing communications to 
Clear and clean printing the office. The location at Harrison, Ohio 
with instant drying ink — remains unchanged, as do all of the poli- 


, 
won't smudge! cies and pe rsonnel of the company 


A lorge printing cylinder permits over 12” of copy: Howard S. Styron has been appointed 
can also be made to ac ble type 


for a quick change of copy—for coding pence Con- 
tract or Order Numbers, Dates, Flavors, Contents, etc. 





division manager of production planning 
and industrial engineering for the Bond 
Crown & Cork Co., Wilmington, Del., a 
subsidiary of Continental Can Co., New 
York. Mr. Stvron was formerly with Syl 


American Tape Printer Co. | aman 


Lamson Corp., Syracuse, N. Y. has ap- 
678 SIXTH AVENUE Pa NEW YORK 10.N. Y. pointed E. H. Woodberry as sales man- 
ager of its pallet loader line. Mr. Wood- 
berry, a veteran of nearly 20 vears with 


Full particulars upon request ©® Dealers’ inquiries invited 











the firm, formerly was field engineer at 
the company’s Boston office 


FILL your dry and semi-dry products The United Board & Carton Corp., 


Syracuse, N. Y., will install a top liner 

. . . ° and continuous hydrapulper system for 
automatically and inexpensively with a filler stock at its Thomson paper mill 
Ihe new system is one of many taken by 





management to increase production of 


FILLMASTER {| "== = 


Edward J. Sullivan has been appointed 

Vy | B RATO RY manager of the Specialty Paper Depart- 

ment of H. G. Craig & Co., New York, 

paper merchants. Mr. Sullivan, formerly 

FILLER with Oxford Paper Co., has served as 

chief of the NPA Fine & Printing Paper 
Section 





Ronald J. Thain has been appointed 
sales representative in Southwestern Ohio 
and parts of West Virginia, Virginia and 
Kentucky for the Mehl Mfg. Co., Cincin- 
nati, Ohio, converters and packaging 
manufacturers 


Ed Hanna has been promoted to staff as- 
sistant to the superintendent of the Mid- 
dletown carton plant of The Gardner 
Board & Carton Co. Benjamin E. Riley 
has been promoted to staff assistant to 





the superintendent of the company’s 
Lockland carton plant 


STUER BR aa CMM Pe RM | Robert Kingsley thas been added to the 


1 Neg snes timed thacier tied 
107 STUYVESANT AVENUE LYNDHURST, NEW JERSEY ales staf of Western Waxed Paper Divi 
sion, Crown Zellerbach Corp., San 
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jm BE RIGHT — WRITE 


for full details...let Chester 
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CAPPERS 


a eo aaa 6 RET 
A MODEL FOR EVERY PURPOSE... 4% a“ 


Capag¢ity up 
to 60 per 
minute. 


Flexible 
Fast 
Fully 
Automatic 


Capacity 20 
to 60 per 
minute 


Other models available 
Write for descriptive 
literature 


A SPEED FOR EVERY NEED! 


eee 


RESINA 


Standard, single head, 
automatic screw capper. 


RESINA 


High speed, straight line 
screw capper. Rated for 
speeds up to 300 per 
minute depending on 
size of container. 


RESINA 


_—-... Automatic innerseal ma- 

<==: chine for selecting and 

“> applying standard inner- 

seals to various types 

and sizes of tin cans as 

commonly used in the oil 
industry. 


Agents in principal cities through- 
out the United States and Canada 


MACHINERY | 





Plants 
and people 


Leandro, Cal. Mr. Kingsley will assist 
Karl Wuestenfeld, national sales manager 
of the carton overwrap department 


A. C. Hopkins, Jr., has been appointed 
director of commercial chemical de 
velopment at General Mills Research 
Laboratories, Minneapolis, Minn. He will 
be in charge of market research and mar- 
ket evaluation of General Mills’ chemical 
products and will also be re sponsible for 
cost and economic studies and chemic al 


sales development 


The IMCO Container Corp., Kansas 
City, Mo., representatives for the Injec- 
tion Molding Co. and the Flexcel Con- 
tainer Co., have opene da New York office 
at 10 E. 39th St. Lee H. Simmons, for 
merly with Warner-Hudnut, Inc., has 
been appointed Eastern sales manager 
He will be assisted in package and cre 

itive design by Miss Phyllis Schaefer. 


William S. Stuhr, president of the United 
Board & Carton Corp., has been ap 
pointe d to the Advisory Board of the 
Institute of Industrial Research at Syra 


cuse University 


J. D. Stimpson, merchandising consultant 
and packaging specialist, has joined the 
sales staff of the Cleveland Lathe & Ma- 
chine Co., Cleveland, Ohio, manufacturer 
of heat-sealing and packaging equipment 


Carl H. Lambelet, retired packaging 
machinery executive, died at his home 
on June 22 after a sudden illness. Prior 
to his retirement, Mr. Lambelet had been 
vice president of American Machine & 
Foundry Co., New York. He had served 
as an official of several packaging organi- 
zations and was a contributor to Modern 
Packaging Encyclopedia 


Thomas H. Gagen, associated with The 
Hinde & Dauch Paper Co., Sandusky, 
Ohio, for 48 years, died on May 18 after 
a short illness. Mr. Gagen saw the cor- 
rugated box develop from very small be 
ginnings to a major factor in the coun- 
try’s economy and developed many types 
ot engineered boxes Two of his more 
important projects were the successful 
introduction of the corrugated box to the 
canned-foods and paint industries 


Russell H. Brousseau, 58, sales repre- 
sentative of Phoenix Metal Cap Co., 
Chicago, Ill., died suddenly at his home 
on May 20. Mr. Brousseau had been as- 
sociated with Phoenix for 35 years 
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Better Glass Means Smoother Production... 


-ARMSTRONG’S 


To keep your lines flowing 
smoothly and efficiently, you 
need a glass that will reduce 
costly rejects and downtime. And 
that’s where Armstrong's Glass Con- 
tainers can do‘a job for you. They are 
blown to rigid specifications on mod- 
ern precision machines. This closely 
controlled production gives the ac- 
curate finish and extra strength essen- 
tial to stepped-up production. 
See vour Armstrong representative for 
all the facts about our complete pack- 
aging service or write Armstrong 
Cork Company, Glass and 


Closure Div., 2307 Prince / \ 

: 
St., Lancaster, Pennsylvania. \ j 
Packaging headquarters for Metal and 


Artmold Plastic Caps, Corks, Crowns, 
and Du Pont “Cel-O-Seal” Band 


ARMSTRONG’S GLASS CONTAINERS 
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International Silver adopts radi- 


cally new packaging — made of 


VISQUEEN film. Strong, heat-sealed 
VISQUEEN film envelopes lock out 
air, retard tarnishing, are trans- 
parent for instant pattern identi 
fication, take printing clearly 
VISQUEEN film also proves ideal 
for packaging foods fresh and 
frozen—hardware items and 
many others 


Wrisley Soap —uses bag 
made of VISQUEEN film for 
both soaps and bath salts. 
Since VISQUEEN literally 
“‘breathes’’, women can ap- 
preciate scent of soaps and 
salts before purchase, yet 
products are fully protected 
from soiling, damage, or 
fingering. VISQUEEN stays 
strong, flexible, durable 


IMPORTANT! VISQUEEN film is all polyethylene, but not all polyethylene is VISQUEEN. VISQUEEN is 
the only film produced by process of U.S. Patent No. 2461975. Only VISQUEEN has the benefit of research 
and technical experience of The Visking Corporation, pioneers in the development of polyethylene film. 
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These five examples of vISQUEEN packaging are typical results of the closely-knit teamwork 
between VISQUEEN and VISQUEEN converters. Converters who can give you the benefit 
of acknowledged polyethylene leadership . . . VISQUEEN’s vast technical experience. 


goes far beyond 


f duty 


These converters are the only ones in the field who can put factory specialists into your 
plant, skilled vIsQUEEN chemists and engineers to work with you on your packaging problems. 
It adds up to this . . . VISQUEEN converters can see that you get better packaging and 

bigger economy. Write for the names of the VISQUEEN converters in your area. Do it better— 


do it with VISQUEEN! 


Pre-Peeled Potatoes —a surprising new devel- 
opment of the Supreme Food Service Co. set up 
some tough packaging problems.But visqUEEN 
film solved it! “Readi-Taters” are sealed in 
VISQUEEN film liners inserted into kraft paper 
bags—in 30 and 60 pound units. High tensile 
strength plus high tear-resistance makes 
VISQUEEN the logical choice. 


VISQUEEN 


Dry Powdered Skim Milk — picks 
up moisture and “‘lumps"’ when 
shipped in ordinary containers. 
Problem was licked by using a 
moisture proof bag made of 
VISQUEEN. Product stays dry, 
free-flowing and sterile. Safe, in- 
definite storage now possible. 
VISQUEEN bag actually costs less. 


Bulk Shippers — of liquids, semi-liquids, 
solids, corrosives, acids and alkalis find 
big savings in shipping costs when they 
use VISQUEEN film liners with fiber drums 
o1 cartons, or steel drums. Savings in 
tare weight, in handling, contamination 
aod other elements mean big economies 
to you. Always 100% product recovery 


i 


film... a product of 


THE VISKING CORPORATION : Preston Division, Terre Haute, Indiana 


In Canada: Visking Ltd., Lindsay, Ontario 


*T.M. The Visking Corporation 
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For your information 


The new ly elected pre sident of the north- 
eastern Ohio chapter of the Society of In- 
dustrial Packaging and 
Materials Handling En- 
gineers is C. F. Sprague, 
packaging engineer at 
The Sherwin-Williams 
Co. Mr. Sprague is also 
on the national organi- 
zation’s board of direc- 
tors. Other officers re- 
cently installed are Don 
McGovern of Inland 
Henry Samson of Gen- 
eral Electric Co.’s Lamp Department and 
W. S. Mielziner of Analysis Sales Co., 
vice presidents; Gordon Long of Hankins 
Container Co., secretary; Eugene A. Birch 
of Cleveland Graphite Bronze Co., treas- 


C. F. Sprague 


Container Co., 


urer. Two new directors are A. M. Lowns- 
bury, Railway Warehouses, Inc., and 
H. R. Wilson, Firestone Tire & Rubber 
Co 


The Package Designers Council, a na 
tional organization to promote the inter- 
ests of package designers, was incorpo- 
rated last month under the laws of the 
State of New York. The following officers 
were elected: James Nash, president; 
Frank Gianninoto, executive vice presi- 
dent; Egmont Arens, secretary; Alan 
Berni, treasurer. Other founding mem- 
bers of the Council are Karl Fink, Robert 
Goldberg, Robert Gruen, Ben Koodin, 
Harry S. Lapow, Walter Margulies, Rob- 
ert Neubauer and Gerald Stahl. At the 
organizational meeting, Mr. Nash stated, 


~ he Pac kage 


answer to the growing need in the pro- 


Designers Council is the 


fession for an organization which will 
give package designers cohesion and a 
sense of common purpose an organiza- 
establish 
standards of ethics and professional per 
formance, promote the use of better de- 
sign in industry 


tion which will professional 


recommend educational 
standards for schools and colle ges teach- 
Ing package de sign, and encourage and 
Active member- 
ships are open to all practicing package 
designers. Associate membe rships are open 


guide such students.” 


to persons engaged in various aspects of 
packaging activity, such as packaging en- 
gineers, teachers, advertising men, man- 
agement or sales executives. There will 
also be classes of membership for Junior 
Members, Student Members, Press Mem 
bers, Foreign Members and Honorary 
Members. Corporate membership will be 
open to organizations, institutions, busi- 
ness associations, advertising agencies 
manufacturers, producers and suppliers 
who are interested in sponsoring the aims 


of the profession of package designer. 


176 


Gordon Brown was re-elected president 
of The Society of the Plastics Industry, 
Inc., at its annual business meeting held 
last month. Mr. Brown is a vice presi- 
dent of The Bakelite Co., 
Union Carbide & Carbon Corp. Horace 
Gooch, Jr., Worcester Moulded Plastics 
Co., was re-elected chairman of the 
board. J. E. Gould of Detroit Macoid 
Corp. is the newly elected vice president 


Division of 


and the new secretary-treasurer is John J. 
O'Connell of Consolidated Molded Prod- 
ucts Corp. 


Efficient and economical methods of 
packaging meats for self-service markets 
are illustrated and explained in a new 
booklet, “Packaging Manual for Self- 
Service Meats,” now being distributed 
by the Pliofilm department of Goodyear 
Tire & Rubber Co.’s films and flooring 
division. The manual tells and shows 
how to apply Pliofilm wrapping to all 
types of meat cuts with the least expendi- 
ture of time, effort and material. Facts 
on pre-packaging costs were obtained 
from an analysis of five different super- 
markets in five different regions of the 
country. Included in the manual are 
blueprints of recommended equipment, 
layouts and floor plans for packaging 
rooms. Copies of the booklet may be ob- 
tained on request to the Goodvear com- 
pany, Akron 16, Ohio 


Dr. Fred Olsen, vice president for re- 
search and development of Olin Indus- 
tries, Inc., has been elected president of 
the Industrial Research Institute, Inc. 
Allen Abrams, vice president of Marathon 
Corp., was elected vice 
Cc. & 


time secretary-treasurer. 


president and 
Worthington was re-elected full- 
Newly elected 
L. B. Hitchcock of 
the National Research Laboratory, Inc., 
ind H. G. Vesper of the California Re- 
search Corp. The elections were held 
during the recent 15th annual meeting 
of the IRI. Theme of the meeting, which 
was led by Dr. Olsen, was “The Stimula- 
tion of Creative Thinking.” The 1952 
Medal of the Institute, 


standing accomplishments in the manage- 


board members are 


awarded for out- 


ment field of industrial research, was 
presented to Dr. Roy Newton, vice presi- 
dent of Swift & Co., for pioneering in 
long-range research on food products and 
for his vigorous leadership in leading 
industry to high standards of 


public 


SeTVICE 


The Fibre Drum Mfrs. Assn. at its recent 
innual meeting elected the following new 
officers: C. E. Eggerss of Continental Can 
Co., Inc., president; A. J. Godshalk cf the 
Fibre Drum Co., vice president; R. F. 


Gumbert of Plyfiber 
treasurer. H. L. Carpenter of the Carpen- 


Container Corp 


ter Container Corp. was re-elected a 
director. Glenn Mather 
secretary of the association, with head 
quarters at 100 E. 42nd St., New York 17, 
um. Principal speaker at the meeting 
was R. E. Canfield, whose theme was the 


continues as 


need for better working relationships be- 
tween government and industry 


4 new Directory of manufacturers of 
steel shipping containers, covering over 
90% of the national production, has just 
been issued by the Steel Shipping Con- 
tainer Institute, Inc., 600 Fifth Ave., 
New York 20, N. Y. In addition to listing 
manufacturers, plant locations and types 
of containers manufactured, the Directory 
contains factual data on annual produc- 
tion of the 
utilization by industries and other sta- 
tistics, and traces the development of the 
industry to the present time. The Insti- 


various types of containers 


tute-sponsored program of research and 
development and other current projects 
being carried out are outlined 


Walter J. Ash of Consolidated Litho- 
graphing Corp. has been named chairman 
of the executive committee of the Point- 
of-Purchase Advertising Institute, New 
York, for the coming year. Other mem- 
bers of the organization’s executive com 
mittee for the coming year are: Howard 
M. Cowee, W. L. Stensgaard & Associ- 
ates; Harry Fenster, I. Fenster & Sons; 
Paul Godell, Avery Corp.; King Gould, 
executive director of POPAI; William 
M. Harris, Harris Associates; George P. 
Hughes, Kindred, MacLean & Co.; John 
M. Palmer, Palmer Associates; William 
L. Stensgaard, W. L. Stensgaard & Asso 





July 13-18—National China, Glass 
Hotel New 


& Pottery Show, 
Yorker, New York. 

July 27-31—National Assn. of Va- 
riety Stores, Chicago 


| What's doing 





July 28-Aug. 8—Chicago Gift Show, 
| LaSalle Hotel and Palmer House, 
Chicago. 

Aug. 12-14—Western Packaging & 
Materials Handling Exposition, 
Shrine Convention Hall, Los 
Angeles. 

Aug. 17-23—American Pharmaceu- 
tical Assn., Philadelphia. 

Aug. 18-22—New York Gift Show, 
Hotel Statler and New Yorker 
New York. 
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Makes bag... 
Fills...Seals...! 


Here is the cost saving, streamlined way to package your 
product for maximum economy and plus sales! 


Base machine makes a pouch style bag, opens it for 
filling, seals it, and discharges a completed package. 
Design allows for selection of the best filling equipment 
available for your product. Special feeders for unusual 
items. Standard unit makes bags from heat sealing 


- ~~ { 
- ri papers, foils, cellophane, laminations, etc. 
ir Whether your product is liquid, powder, solid, multiple 
- 6 gACKAGE items, or requires packaging under nitrogen gas, the 
yor ‘a Bartelt Machine will handle your needs. 


Write for Details Today 


EQUIPPED WITH WARNER 
electric 


Ce es 


> > ae 
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PerfeKtum 


AMPWASH| fg. 0 EVERY STORY 
2 J] >) ee 
MODEL GW-12 ro toms 


This ampul washing machine 

is a recent development which 
permits the user to employ a unique loading technique. The 
so-called “box dumping method” is used. The operator re- 
moves the ampuls from the glass manufacturer’s box and 
transfers them, one gross at a time, directly into the ma- 
chine. By eliminating the customary individual handling. 


40 gross of ampuls per hour can be washed. 


The Model GW-12 is one of a famous group 
of special pharmaceutical machines in use 
throughout the world. Send for the 1952 
PerfeKtum Catalog. Address DEPT. MP. 


Popper & SONS, Inc. | eau ame sca ok 


300 FOURTH AVE., NEW YORK 10, N. Y. 363 CORTLANDT ST. @ BELLEVILLE 9, N. J. 





EST. 1922 
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Coater Laminator for paper and foil Triplex Board Laminator Single Embosser Double Embosser 


Laminators for every purpose Embossers for every purpose 


sits 
DILTS MACHINE WORKS 


DIVISION OF THE BLACK-CLAWSON COMPANY 


Contracoater*—Reverse Roll Coater Waxing Machine 


«mee COGters for every purpose Fulton, New York 





Reduce Your Labeling Costs 





CRCO—New Way Heavy-Duty La- 
beling Machines are outstanding for 
steady day-in-day-out performance, 
continuous operation, trouble-free 
\ ry precision, continuous label feed . 
Lh without costly stops or delays. If it is a a en ern ees, ee ee 
yy cylindrical, you’d better ask CRCO 


about cutting your labeling costs. "A % hulm ; > 
. SCHUIMAN INC. 


Send for Catalog 


BOSTON, MASS E. ST. LOUIS, ILL. 


f AKRON, 0. NEW YORK, N.Y ; 
790 Tallmadge Ave 500 Fifth Ave 738 Statler Building lath & Converse Sts 
HEmiock LOngocre Liberty BRidge 
THE BEST OF 4124 4.5960 
Everything = , 
N LABELING ers . pas Se ge # ee max OF 


mere CASES MPANY OF PENNSYLVANIA 
EQUIPMENT 
HANOVER. PENNSYLVANIA 
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YOU can cushion-protect 


Safer and Cheaper 


with... 


Until you've tried SOF-RAP, you'll never know 


how much better it protects — how its flexibility 
readily conforms to any shape — or, how its low 
cost and feather-lightness cuts packing and ship- 
ping expense. SOF-RAP comes in two types — Sin- 
gle sheet krinkled cushioning for interior protec- 
tion against shock and vibration; and, Cushioning 
plus a strip-laminated, tough, durable, tear-resist- 
ant kraft outer sheet that permits “slippage” — 
reduces friction dam- 
age. Both types come 





in rolls, sheets, tubes 
or bags and several 
thickness weights. 
Waxed grades also 
available. Test try SOF- 
RAP today. 


SOF-RAP safeguards 
your products from 
the damages of: 

@ SHOCK 

@ BOUNCE 

@ CRUSHING 

@ BREAKAGE 

@ FRICTION 

@ ABRASION 

@ VIBRATION 

@ CHIPPING 

@ SCRATCHING 


——— 
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+ samples 
PAPER PRODUCTS COMPANY 


GREEN BAY - WISCONSIN 
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ciates; Chester Thomson, Einson-Free- 
man Co.; and Herbert Zipprodt, Zipprodt, 
Inc 


Executives and technicians representing 
10 paper converting companies met re 
cently at Bedford, Pa., 
paper conference sponsored by Owens 
Corning Fiberglas Corp. At the close of 


for a reinforced 


the conference, the company announced 
that it plans to make the conference an 
annual event The program included a 
demonstration by F. A. Mennerich of the 
Fiberglas laboratory at Ashton, R. L., of 
the characteristics of glass textile yarns 
is reinforcing fibers and a discussion by 
J. K. Park, manager of research and de- 
velopment for Fiberglas textile products, 
on the development of new glass fibre 
products for paper reinforcement. 


The newest addition to The Hinde & 
Dauch Paper Co.’s “Little 
Library” series is a revised edition of the 
data book, “How To Ship By Air In 
Corrugated Boxes.” Designed to aid 
manufacturers ship more effectively and 


Packaging 


economically by air, the volume contains 
up-to-the-minute information on proper 
use of air express, air freight, air parcel 
post and combination service. It cites 
current regulations in accordance with 
recent postal changes and contains a 
special loading chart to provide a quick 
check for estimating maximum sizes and 
weights accepted for air shipment. Copies 
of the booklet may be obtained on request 
to The Hinde & Dauch Paper Co., San- 
dusky, Ohio. 


A new edition of F & L Standard Colors 
formulated for offset printing has just 
been issued by the Fuchs & Lang Mfg. 
Co., Division of Sun Chemical Corp., 
10th St. and 44th Ave., Long Island Cit: 
1, N. Y. The 68 standard colors shown 
were lithographed on both offset and 
coated stock. The index includes com- 
plete characteristics of each ink, its name 
and number. Use of the catalcg, accord- 
ing to the company, saves time in order- 
ing ink requirements. 


Nearly 250 exhibitors will be represented 
at the seventh National Chemical Exposi- 
tion to be held in the Chicago Coliseum, 
Sept. 9 to 13, and attendance is expected 
to exceed the record 20,000 visitors of 
1950. The Centennial of Engineering is 
being celebrated at the same time by a 
group of engineering societies. Special 
programs to be presented include a sym- 
posium in which leaders in major fields 
of chemistry will talk on prospective de- 





velopments for the world’s progress in 





MODEL PO-2 


Latest Development 

In Heat Seal Bag Making 

@ Delivery system automatically 
stocks bogs @ Handles sheeting o 
tubing @ Production rates based on 
film gauge, not bag size @ Excep- 
tionally fast production @ Adop- 
table to pliofilm 


Kr Bay 


MACHINE CORP. 
130 East 13th Street 
New York 3, N. Y. 
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their spec ial fields and a symposium on 
industrial uses of atomic energy. 


The Commerce and Industry Assn. of 
New York has called to the attention of 
the packaging industry two new bills 
introduced in the New York City Council 
designed to impose 3% sales and use taxes 
on containers and wrapping and packag- 
ing materials: Int. No. 681 (Sales Tax) 
and 682 (Use Tax). Date of the public 
hearing on these bills is expected to be 
announced shortly. The association points 


AND 120 MORE UNITS ARE FULLY PACKAGED 


out that prompt action is required to or- 


Se - ganize an effective protest against these 
mW yposed taxes. A mass protest spear- 
‘ pr¢ pe eC ax I i r 
¥ ore — READY FOR MARKET headed by the association resulted in 
hE. ; aS 
23 — 


S 


abandonment of a similar attempt to im- 
pose such taxes in 1949. 


Canada’s First Packaging Exposition and 
concurrent 2nd Annual Conference has 
been scheduled for Oct. 21-23, in the 
East Wing of the Toronto Coliseum in 
the Canadian National Exhibition grounds 
More than 160 booths occupy the 20,000 
sq. ft. of exhibit space. There will be 
more than 100 Canadian exhibitors of 
packaging services, materials, containers, 
packages, machinery and _ materials- 
handling equipment, and a good repre- 
sentation of U. S., U. K. and European 
manufacturers is expected. General chair- 
man is H. S. Romani of Christie, Brown 
& Co., Ltd., Toronto, and vice chairman 
is D. V. Reddick of The T. Eaton Co., 
Ltd., Toronto. The Conference will be 
keyed to Canada’s mounting industrializa- 
tion. Special features of the Conference 
include exhibits of all entries in the two 
competitions sponsored this year by the 
Canadian Package Design Committee of 
the Packaging Assn. of Canada. Admis- 
sion to the Exposition will be by invita- 
tion ticket; only PAC members and the 
exhibitors will be furnished with tickets 
for sending out these invitations. PAC 
headquarters for the Exposition, Confer- 
ence and Annual Banquet will be main- 
tained in both the Coliseum.and the King 
Edward Hotel. 





AUTOMATIC, HIGH SPEED WRAPPER SETS 
NEW HIGHS IN PACKAGING PRODUCTION 
AT NEW, LOW COSTS PER UNIT! 


Eliminate production bottlenecks with the 
continuous feed Campbell Wrapper — the machine 
that packages at amazingly high speeds (even-up to 
180 per minute) and cuts material and labor costs 
at the same time. Most installations require only 
one operator to feed and one to box-pack. Machine 
uses wrap materials of all types in minimum 
amounts and in numerous cases eliminates need 

for trays or stiffeners. Imprinted labels position 
perfectly, automatically. The Campbell Wrapper 

is also oblivious to the &inds of products it wraps 
— Delicate, fragile or solid products, foods 
requiring flavor-freshness protection, or ones that 
must resist crushing are all packaged with equal 
ease. Shape is no problem either, for it wraps 
products of almost any shape — and packages 
them in single or multiple units per package. 








We are contributing to the na- 
tion's defense program by pro- 
viding a large part of our in- 
creased production facilities for 
building precision armaments, 











New York 
office 

55 West 
42nd St. 


Write for illustrated booklet 


180 


Write today —learn fully how the Campbell 
Wrapper can package your products. 


ee — 
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a 


Dilla a acne, 


Monvfacturers of Aniline ond Gravure Presses, Folders, Interfolders. 
Lominetors, Woxers, Embossers, Siitters, Sheeters, Roll Winders, Pack 
eging Machines, Crepers ond Tissue Converting Units 





The Toilet Goods Assn., Inc., elected the 
following officers at its recent 17th annual 
convention: Davis Factor of Max Factor 
& Co., president; Jean Despres of Coty, 
Inc., vice president; J. A. Ewald of Avon 
Products, Inc., vice president; C. T. Lips- 
comb, Jr., of the Pepsodent Div., Lever 
Bros. Co., vice president; H. J. Lehman 
of Wildroot Co., vice president; William 
F. Denney, Jr., of Frances Denney, sec- 
retary; Philip C. Smith of Yardley of 
London, Inc., treasurer. Directors elected 
for a three-year term are Robert B. 
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The literature and samples described here After selecting the items you want, merely 


contain valuable data that will help increase circle the corresponding numbers on the post 


the operating efficiency of your business card, fillin the information requested, and mail 
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GUMMED BOX STAYS. Folder contains A “KIMPAK" FOR COSMETICS AND SOAPS. 
ee and five representative samp rot lists the otmeln les of using “Kim- 

“Knowco” gummed box stay for use 2 ” creped ing for the the protective 
2 manufacture of set-up boxes. M. pack ing of  oumets and soaps. Kim- 
Knowlton Co. } 4. (G-261) 


CARTONERS. Bulletin briefly describes the 
Jones fully automatic and semi-automatic 
cartoners and gives a partial list of users 
of the fully automatic cartoner. R. A. 
Jones & Co., Inc. (G-267) 


TAMPER-PROOF AND SCREW CLOSURES. 
Folder with numerous LO ye photos 
showing how “Filma- closures and 
regular screw ~~ used to protect 
various products from e, ena 
tion, air and mote exchange. 
tampering. Ferdinand Gutmann 

* Sten 


aie a GRAVURE CYLINDERS. Booklet 
and ill 


artwork into a 
ished, rotogravure printing 
outhern Gravure Service, Inc. 

(G-253) 


cylinder. 


VACUUM FEED LABELING MACHINE. Dale. 
o Ge features and soutien of 


Mercury “Vacumatic 

pn! labeling machine which — soot 
and seals label a: in one automatic 
operation. Mercury Heat Sealing Equip- 
ment Co (G-254) 


GUMMED TAPE om, Details on the 
“Tape-Printer” f — 4 Fe ay 
messages, Serena 
formation on gummed A+ yd 
through an automatic tape machine. 
Anterican Tape Printer Co. (G-255) 


CUSHIONING MATERIAL. Details on “Cellu- 
liner,” a new interior packaging cushion- 
ing material with four times the meee 
protection of enpes wadding. 
Brothers Co. (6-256) 


PRODUCE PACKAGING DATA. Basic informa- 
tion on pre-packaging fruits and vege- 
tables. Explains selection of package 
form, package material and package de- 
sign. Milprint, Inc. (G-257) 


SLITTING CELLULOSE FILM, Booklet trouble- 
shoots many of the difficulties normally 
encountered when slitting cellulose film 
and suggests methods for avoiding them. 
British Cellophane Ltd. (G-258 


BOTTLE gg discussion of pad 
specifications, esives, _thermop! ic 
labe! machinery, and labeling diffi- 
my and how to overcome won con- 
tained in this booklet. National Adhesives, 
Div. of National Starch Products = 

259) 


PLIOFILM LINED BAGS. Leaflet describes 
-O-Pak,” a self 


Bag & Paper Corp. 


PACKAGING AND SEALING TABLE. Folder de- 
scribes advantages of | es of a new, heavy-duty, 
ae top table with an inset hot = 
for any plastic 

Cleveland 


film 
the & Machine Co. (6-262) 


VARIABLE SPEED TRANSMISSIONS. Bulletin 
tells al the “Fra-sure” variable speed 
transmission for speed control of fractional 
horse power motors which run 


g 
machines. Frazier & Son. (G-263) 


TUBE FILLERS. The major items in the Col- 
ton line of no py semi-automatic, and 
—s ed tube fillers and closers, and 


TRANSPARENT PLASTIC CONTAINERS. Cata- 


FILLING MACHINE AND ATTACHMENTS, De- 
scribed is the fully automatic, high speed 
es pe filling machine for dry 
nd semi-dry products. Also included are. 
details about various a’ ts. Stuy< 
vesant Engineering Co. (G-268) 
SELF-SERVICE 


PACKAGING MANUAL FOR 
MEATS. Complete handbook on the sub- 
ject covers the dollars and cents aspect of 
pre-pac g meats, fre technique for 
usin| properly for various cuts, 
fim effi > lay= 
sugpestions, cient pi room - 

t details. The 


outs, and all other 
Co., Inc. (G-269) 


year Tire & R 
BAGGERS. Py Ne Anderson Model 134 bag- 
er used for the handling of anak paper 
gs and the Model 184 er are both 
epee’ & in this bulletin. list in- 
cluded. Anderson Brothers Mfg. Co. 


(G-270) 


TRANSPARENT PLASTIC BOXES. Folder con-_ 
fine illustrations 2 Bg = of @ 
arge assortment of clear polystyrene 

stock boxes. Price list included. Bradley 
Industries. (G-271) 


illustrates many styles of drawn 

and fabricated sheet acetate containers 

and explain the methods of decorating 

them udes complete price list. Wein- 

man B Inc. (G-265) 

PACKING GRADE FOAMABLE RESIN. Booklet 
describes an extremely light weight foamed CELANESE ACETATE SHEETING AND FILM, 

pen pode resin which is suggested for re- Brochure gives sizes, colors, physical and © 
packing time and superior -—— thermal properties, form ions, applica- 

tion from breakage. Bakelite Co., Div., tions, and forms available for Celanese 
of Union Carbide and Carbon ’ acetate sheeting and film. Celanese Cor- 
(G-266) poration of America. (G-272) 


Fill out and mail this card now 
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EQUIPMENT 


SEALING AND BONDING RUBBER PLATES. 
Bulletin contains specifications and direc- 
tions for use of several cements and tapes 
which are used in adhering rubber plates 
to cylinders. Mosstype Corp. (G-273) 


PAPER MAKING AND CONVERTING MA- 
CHINERY. Bulletin illustrates and de- 
scribes complete line of stock preparatory, 
aper forming, and paper converting ma- 
a manufactured by this company 
nd its various divisions. The 
‘Clawson 


ck- 


(G-274) 


“CORRUGATED BOXES AND PACKING MATE- 
IALS. Syeteetions of 
or po aterials t roth frugeted 
ies an m. er Wi 
ge pay the saeaiien of cor- 
— specialty boxes. Hinde & Dauch 


‘aper Co. (G-275) 





TOMATIC FILLERS AND TOP AND BOTTOM 
LERS. Complete specifications, features, 
descriptions of operations of “Packo- 
tic” carton fillers and top and bottom 
ers are given in this illustrated book- 
. Floor plans for the combination of 
ious machines are included. J. L. Fer- 
son Co. (G-276) 


for filling all free flowing products, 
or cold, foaming or non-foaming, into 
ler Co. 
(G-277) 


Bl i Bulletin on “Pfaudler-King” 


all standard size cans. The Pfaud 
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“STREAMLINER” GRAVITY ROLLER CONVEY- 
ORS. Bulletin illustrates and describes the 
yp of the many types of gravity 
roller conveyors for packing and material 
handling ich are Cee by 
Harry J. Ferguson Co (G-278) 


BOTTLE AND CAN PACKERS. Advantages, 
operation, uses, and other information on 
the 830 Packer series me prpmeied in an 
illustrated booklet issued by Standard- 
Knapp, Div. of Emhart Mfg. Co. (G-279) 


WEIGHING MACHINES. Features, uses, 
cifications, operational data, and in 
important information is _— on wei 
ing —_ for — ing, Packaging, 
g, ing 
beagns., ced by The ent Weight Scale Co. 


“TRANSWRAP” FOR wanes. Folder ex- 
plains the operations and 

packaging b gee 

in the pillow t tages 
automatically ma . poe filled on “Trans- 

wrap” ma ransparent Wrap Ma- 

chine Corp. (G-281) 


PROPER SEALING WITH GUMMED TAPE. Wall 
chart for shipping room which describes 

storage methods, care of += dis- 
pensers and proper for applying 
gummed tape to achieve maximum pack- 
age protection. The Gummed Industries 
Association. (G-282) 
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PLEATER FOR FILM. Description of two ma- 
- _— a, cellophane and other 
ply it as a wrap to cylindrical 

pt ny ies E. Douglas & Co. Ltd. 
(G-283) 


BOTTLE TOPS. “Alcoa ‘Hytops’” for screw- 
to weed bottles and the machine for auto- 
matical] y forming the closure threads on 
the bottle are described in a bulletin is- 
sued by Aluminum Co. of America. 
(G-284) 


“ECO” CONTAINERS. <e discusses the 
features of an air-tight, sift-proof paper 
package which is formed, filled and 
sealed automatically at high- speed and 
is suitable for frozen foods and other ap- 
plications. Alfred Hofman & Co. (G-285) 


INKING ROLLS, Details on “Evenflo” ink 
rolls and “No-Flex” plate rolls for aniline 
printing. System of operation, advantages, 
and features are included. Paper Ma- 
chinery and Research, Inc. (G-286) 


LIQUID GRAVITY FILLERS. The features and 
specifications of Perl fillers for containers 
from quarts to five gallons are ongne & in 
a folder issued by Perl Machine Mfg. Co. 
(G-287) 


ranusr INSPECTION UNIT, The “hows” and 

- pat of a machine for eliminating man- 

ual handling of tablets during inspection 
Co., Inc. 

(G-288) 


prior to on aging. The 


COLORED INDUSTRIAL TAPES. Fourteen 
varieties of industrial tapes are shown in 

folder on “Scotch” brand pressure-sensi- 
tive tapes. Uses of eight different colored 
tapes are given. Minnesota Mining and 
Manufacturing Co. (G-289} 


LABEL PASTERS, Desestations and specifica- 
tions of Potdevin hand and motor driven 
labelers are given in this bulletin issued 
by Potdevin Machine Co. (G-290) 


MARKING MACHINE FOR PHARMACEUTICALS. 
Folder describes the Model 20 A marking 
machine designed to imprint “7 er 
cal objects such as vials an ampules. 

Markem Machine Co. (G-291) 


DEVELOPMENTS IN FLUORESCENCE. 


use of 


House 
V ~t bos eat spplicetion data on the 

uorescent materials in 
and an applications. Switzer 


pectaing and (G-292) 


LABELING IDEAS. Brochure contains hun- 
suggestions on _ styles 


f labels my ckagin ippin 
o! 
Ever Ready Label Corp ¥ — 


LIQUID fiLLING MACHINES. Folder oe 
scribes yee pe semi and folly automa 

vacuum vity fillers for all types re 
liquids. mo Oey (G-294) 
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Brown of Bristol-Myers Products Co.; 
C. W. Godefroy, Godetroy Mfg. Co.; 
Harry Haus, George W. Luft Co.; Les- 
sing L. Kole, Kolmar Laboratories, Inc.; 
John Hudson Moore, John Hudson 
Moore, Inc.; Martin Revson, Revlon 
Products Corp. To fill the vacancy as a 
director left by the election of Mr. Lips- 
comb as vice president, J. G. Bell of 
Bonne Bell, Inc., was elected. Directors 
representing associate members, elected 
for a one-year term, are Peter L. Forsman 
of C. H. Forsman Co. and M. Lemmer- 
meyer of Aromatic Products, Inc 


An cight-page booklet titled “Bakelite 
Phenolic Foamable Resin— Packing 
Grade,” recently published by Bakelite 
Co., a Division of Union Carbide & 
Carbon Corp., describes the advantages 
and methods of packing objects in 
foamed Bakelite phenolic plastic. Savings 
in postage and breakage, and reduction 
in packing time and workers’ fatigue are 
cited as advantages. A production-cost 
analysis and a postal savings comparator 
table suggest some of the economic bene- 
fits of the material. The booklet also 
describes the properties and process of 
foaming the resin for packaging purposes 
Copies may be had from Bakelite Co., 
300 Madison Ave., New York 17, N. Y 


A new book for the paper chemist which 
covers a wide range of converting opera- 
tions as they must be understood by 
those responsible for the basic papermak- 
ing operation is now available. It is “Pulp 
and Paper, Vol. II,” by James P. Casey 
Interscience Publishers, Inc., 250 Fifth 
Ave., New York; $18.00). The new 608- 
page book forms a logical sequel to Vol. I, 
which dealt with pulping and papermak- 
ing. The author is director of technical 
service, A. E Staley Mfg. Co., Decatur, 
Ill. The book is a valuable text and refer- 
ence work for chemists and all con- 
cerned with paper buying, selling or use 


“Techniques of Plant Maintenance— 
1952” contains a cross-section of current 
industrial engineering thought on main- 
tenance problems, as revealed in papers 
and discussions heard at the annual Plant 
Maintenance Conference and Show. The 
182-page book contains the proceedings 
of the conference, plus a manual for a 
lower repair and maintenance cost pro- 
gram prepared by Westinghouse Electric 
Corp. The volume is being sent free to all 
who attended this year’s conference and 
is available postpaid for $6 from the firm 
which managed the show, Clapp & Poliak, 
Inc., 341 Madison Ave., New York 17 
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ETER PARTITION CORP. 


Manufacturers of Cardboard Partitions 


19-21 HEYWARD ST. ,,.'?":"s,,, BROOKLYN II, N.Y. 








For the aniline printer with a quality standard... 


"a PRE-MADEREADY RUBBER PLATES 


For all 3 services or any one...use MOSSTYPE with confi- 
dence ... for MOSSTYPE is the only fully integrated company 
in the country devoted exclusively to rubber plate production. 


WORLD'S BEST SOURCE tor 


RUBBER PLATES WMTOSSTYPEL == 
and DESIGN ROLLERS CORPORATION 4 


FROM ART TO PLATES 33 FLATBUSH AVE., Brooklyn 17, ©. Y. 
...@ complete production service for aniline printers everywhere 








U.S. patents digest 


This digest includes each month the more important patents of 
interest to those who are concerned with packaging materials. 
Copies of patents are available from the U. S. Patent Office, 
Washington, at 25 cents each in currency, money order or certi- 
fied check; postage stamps are not accepted. 


Edited by H. A. Levey 


Knockdown Box and Crate, C. H. McGrath, New York, and 
R. L. Webster, Elmhurst, N. Y.  U. S. 2,593,779, Apr. 22. A 
knockdown container comprising container body members, a 
top cover member secured at its opposite ends to the container 
body members by releasable fastenings that serve unaided as 
the only fastenings for same and consist of engaging tongues 
and grooves, 


Rotatable Cap-Applying Chuck With Cap-Gripping Helical 
Spring, M. S. Resina (to Resina Automatic Machinery Co., Inc., 
Brooklyn, N. Y.). U.S. 2,593,794, Apr. 22. A rotating cap- 
applying chuck, said chuck comprising a body member having 
a socket formed therein, including a cylindrical wall portion. 


Transparent Tray-Like Structure, F. D. Bergstein, Cincinnati, 
Ohio. U. S. 2,593,834, Apr. 22. A self-sustaining box or tray 
assembled from three preformed units, each of said units con- 
sisting of a three-piece assembly in which each piece is a sepa- 
Tate panel of non-scorable plastic sheeting and in which the 
panels of each assembly are hingedly articulated together along 


parallel lines 


Shipping Container, W. R. Kohl, Glenview, Ill. U.S. 2,593,895, 
Apr. 22. A container comprising a blank of relatively stiff 
material folded to define bottom, a pair of side walls flexibly 
Conjoined to opposite margins of the bottom, a pair of cover 
Members flexibly conjoined to side walls and a pair of flaps on 
@over members positionable in parallel, longitudinally extending 
felation to depend internally of and at least partially subdivide 
ne Container interior, 


Clasp-Type Closure For Envelopes, G. H. Matthlesen, Chicago, 

. U.S. 2,594,050, Apr. 22. An envelope having a body and 
a closure flap provided with a hole, a substantially rectangular 
lank having an adhesive coating on one side and a metallic 
elasp having an enlarged head engaging the adhesive-coated 
side of the blank and having a pair of spaced prongs extending 


through slits in the blank 


Powder Container, R. E. Thompson (to Armour & Co., Chicago, 
Hl.) U.S. 2,594,093, Apr. 22. A capsule for holding medicinal 
powder comprising a container member and a cap therefor, 
one of Petes, containing a pair of* small apertures and a 
thread removably passed through said apertures successively, 
the ends of said thread being outside the capsule, the thread 
being operative to seal off said apertures and prevent the escape 
of p Gaia therethrough. 


Device For Controlling the Filling Of Containers, R. E. Fowler, 
Watkinsville, Ga. U. S. 2,594,146, Apr. 22. In a device for 
controlling the flow of fluid into a container, a housing provided 
for the passageway for the egress therethrough of fluid, said 
housing having a channelway arranged at right angles with 
respect to said passageway to said channelway. 


One-Piece Reinforced Carton, R. Guyer (to Waldorf Paper Prod- 
ucts Co., St. Paul, Minn.). 2,594,156, Apr. 22. A carton 
comprising two foldably connected sections, one section includ- 
ing a bottom panel and a rear wall panel, and the other section 
including a top panel and a front wall panel, end flaps at each 
end of said panels, the end flaps at each end of the bottom wall 
panel being arranged in ani surface contact with the 
corresponding end flaps of the rear wall panel, end flaps to top 
panel being arranged in overlapping surface contact with the 
corresponding end flaps of front wall panel, and means securing 
the overlapping end flaps of ach section together ‘to hold the 
bottom panel and rear wall panel in right angular relationship 
and to hold top panel. 


Method Of and Apparatus For Producing Valved Or Sleeved 
Bags, H. E. Lee (to St. Regis Paper Co., New York, N. Y.) 
U. S. Re: 23,486, Apr. 29. In forming a sleeve valve bag, the 
steps which comprise separating the walls of the open end of a 
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bag adjacent one corner of the bag, introducing between the 
separated walls a spreader and moving the spreader in a di- 
agonal direction into the bag until the corner of the bag is 
substantially straightened against the spreader 


Pallet Container Assembly For Shipping Articles, L. J. Budd 
to Pallet Devices, Inc., Melrose Park, Ill U. S. 2,594,287 
Apr. 29. A palletized package of apertured articles embodying 
therein a pallet including a platform and supporting members 
on the underside thereof and arranged for the entry of lift-truck 
arms between certain ones thereof 


Tape Dispenser and Applier, T. H. Krueger and E. E. Sharp: 
(to Better Packages, Inc., a corporation of New York). U. 5 
2,594,316, Apr. 29. In an electrically operated tape dispenser 
and applier, tape-feeding means comprising a reciprocating tape 
gripper and means for reciprocating said gripper through a 
predetermined range of movement 


Bottle Carrier, E. L. Arneson (to Morris Paper Mills, Chicago, 
Ill.). U. S. 2,594,376, Apr. 29, and U. S. 2,594,377, Apr. 29 
A collapsible carrier for bottles or like articles comprising a 
pair of upstanding side walls connected to one another by a 
medially bendable bottom, an upstanding multi-ply panel paral 
leling and between side walls, end walls flexibly conjoined to 
opposite end margins of side walls and panel being interleaved 
with the plies of the latter, cross partitions cut from the material 
of side walls and panel and positioned normal thereto in the 
erected condition of the carrier cross partitions being connected 
by vertical hinges to side walls 


Carton, R. C. Casselman and D. R. Dominie (to Polaroid Corp 
Cambridge, Mass.). 2,594,394, Apr. 29. A collapsible 
carton comprising a pair of walls, one of said walls being a 
front wall and the other being a rear wall, two end walls, front, 
rear and end walls being joined together, scores at the junctions 
between walls, a top closure including a portion forming the 
carton top wall. 


Box Construction, W. Evans (to California Container Corp., 
Emeryville, Calif.). U. §. 2,594,628, Apr. 29. A unitary assem- 
bly of box trays comprising a plurality of individual box trays 
each having a bottom, side walls and end walls, the end walls 
being of greater height than the side walls and each including 
an inner end wall and an outer end wall in spaced relationship 
to each other and joined by a bridging wall. 


Device For Automatically Stripping Cut-Out Box Blanks From 
Offal Or Waste, H. A. Ringel, New Orleans, La. U.S. 2,594,804, 
Apr. 29. In a device for automatically stripping cut-out box 
blanks from waste, a pair of hollow oppositely rotating cylinders 
disposed with a nip the rebetween of the approximate thickness 
of the cut-out sheet of cardboard having the box blank and 
waste material, said cylinders each comprising perforated and 
imperforate part-cylinder sections, the pattern on one cylinder 
conforming to the box blank and the pattern on the other cyl- 
inder to the waste 


Apparatus For Manufacturing Valve Bags, D. Belcher, R. J] 
Williams and J. E. Voege (to Bemis Bro. Bag Co., St. Louis, 
Mo.). U.S. 2,594,849, Apr. 29. Apparatus for manufacturing 
valve bags comprising a conveyor including a_bag-spreading 
device adapted to receive and carry a bag body having a valve 
notch and to spread flat the valve-notch corner thereof, said 
conveyor being adapted to move a spread bag body carried by 
said device in a predetermined path 


Partition-Assembling Machine, R. J. Hicken, Rittman, Ohio 
U. S. 2,594,924, Apr. 29. In a partition-assembling machine, 
means defining an assembling station and means for feeding 
two sets of partition strips thereto for relative assembly in cellu- 
lar arrangement, one of feeding means including a holder for 
a plurality of partition strips. 


Carton Filling and Weighing Machine, F. M. Willbrandt (to 
Battle Creek Bread Wrapping Machine Co., Battle Creek, 
Mich.). U.S. 2,595,035, Apr. 29. A carton filling and weighing 
machine comprising a conveyor having a continuously driven 
conveyor belt, a scale having a pan positioned intermediate of 
conveyor ends, arranged to lift carton to be filled off said belt 


Merchandise Package, R. C. Zimmerman (to Zimmerman Pack- 
ing Co., Norwood, Ohio 2,595,043, Apr. 29. In a 
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You production men know that MeritSEAL can be 


depended upon for economical, trouble-free performance 
because its unique design represents an entirely new 
concept of cap construction. It spins easily onto jars on 
high-speed production lines. And MeritSEAL assures safe, 
efficient sealing that really protects the product. 
In addition, cosmetic manufacturers know how it 
compliments and enhances their product. Behind-the- 
counter saleswomen praise the eye-appealing displays— 
and the fast sales—they can make with products using 
MeritSEAL. And, of course, the women who buy it love it— 
for its smooth, trim lines ...smart, glistening colors 
...and its distinctive look and feel of luxury. 
See for yourself how really attractive and efficient 
MeritSEAL is. We’ll be glad to send full information and 
samples. Simply state your color preference and sizes 


needed for your product. 


CROWN CORK SPECIALTY CORP. 
Division of Crown Cork and Seal Co. 
ST. LOUIS 15, MISSOURI 


Main Office: St. Louis, Mo. * Chicago: 401 W. Ontario Street 
New York: 60 East Forty-Second Street » Western Representative: Western Crown Cork & Seal Corporation... San Francisco... Los Angeles 
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FILM? 
BOARD? 
PAPER? 
PLASTIC? 
CELLOPHANE? 


POWER 
IMPRESSION 


“MADE IN DETROIT, MICHIGAN" 
(the world's best known tradema:k! 
by American Workmen 


Three-color, 31” wide ‘“Wol- 

verine Hydro-Printer,"’ complete with un- 

wind, back feed coller, cooling rolls, and jack-shaft driven 
rewind unit. 


“WOLVERINE HYDRO - PRINTER” 


(automatic hydraulic aniline printing press) 


This is the universal printing unit for every package 
printing need. Its unsurpassed performance, versatility and 
ease of operation are setting new standards for evaluating 
press performance in the packaging industry. 


instant on and off hydraulic impression 
control 

free-wheeling constant rotating ink rollers 
instantaneous running register control 
one single impression drive gear (no 
backlash) 

rigid, solid and compact 5-inch frame con 
struction 

single push-button for complete control 


If profits are your motive, you definitely need 
to know more about the high-speed quality 
printing the “Wolverine Hydro- 

Printer” will produce. Illustrated 

literature is available. 





“Wolverine Cub Sheeter'’—the most 


accurate and highest speed sheeter on the market. 
Ask for details. 











PAPER CONVERTING MACHINERY CORPORATION 


3545 Seven Mile Rd. East * Detroit 34, Michigan 





U.S. patents digest 


merchandise package, the combination of a flexible bag of suit- 
able length and breadth having a front and back of substantially 
equal length, a closed end and an open end, a stiff insert within 
the bag between the front and back thereof of a width substan- 
tially equal to the width of the bag and having one end of the 
insert against the closed end of the bag. 


Method Of Lye Paper Closure Members For Paper Con- 
tainers, W. Amberg ‘to Lily-Tulip Cup Corp., Chicago, Il.) 
U.S. 2 505,046, Apr. 29. The method of making a paper closure 
member for a paper container comprising the steps of forming 
a paperboard blank into a closure end-wall portion and an in- 
tegral peripheral side-flange portion, confining the end-wall 
portion and a part of the flange portion remote from the juncture 
of the end wall and flange portions so as to leave an intermediate 
zone of flange portion relatively unconfined 


Pressure-Sensitive Tape Dispensing Machine, A. L. Dixon, 
H. W. <i oe Z W. Rice (to Western Electric Co., Inc., New 
York, N. . S. 2,595,060, Apr. 29. A dispenser for tacky 
tape herbs a base, a feed wheel rotatably mounted on 
base and having a plurality of spaced-apart, tape-supporting 
surfaces for feeding tape adhered to said surfaces. 


Container, E. A Pardee (to Shellmar Products Corp., Chicago 
Hil.). U.S 595,202, Apr. 29. In a shipping and dispensing 
container ter from a blank of cut paperboard material 
having crease lines defining panels secured together to provide 
when erected collapsible upright front, back and side walls and 
top and bottom wall members hinged thereto, the improvement 
comprising a partition-forming section cut from an intermediate 
portion of the front and side walls and folded toward the back 
wall when the container is erected 


Valved Bag and Its Mamatasiare, C. V. Brady and A. F. Ot- 
tinger (to Bemis Bro. Bag € St. Louis, Mo.). U. S. 2,595,446, 
May 6. The method of culine a valved bag comprising folding 
a rectangular blank along a side fold line to form rectangular 
front and back walls joined at side fold line and having top 
edges, unfolding the top edge of one wall from the top edge 
of the other wall along a second fold line to form a triangular 
valve flap. 


Method and Apparatus For — and Packing Containers, 
F. B. ew Ashville, N. C H. a ind, Jr., Richmond, 
Va., and T. A. Ricks, Durham, N' C. U.S. 2,596,018, May 6 
The method a filling a cylindrical Mayon with loose fibrous 
material which comprises rotating such container in a vertical 
position about its own axis, delivering a stream of material 
tangentially into upper end of container at a point adjacent the 
wall thereof, so that such material is deposited mainly in an 
annular zone. 


Cap-Making Machine, R. Sonne nberg (to Mid-West Bottle Cap 
Co., Belvidere, Ill.). U.S. 2,596,050, May 6. The combination 
in a machine for forming oe caps from thin strip stock, 
comprising cooperating bottle-cap blanking and forming dic 
elements disposed to have said strip feed thereto vertically. 


Tube-Cutting Machine, D. Abbey (to The Etna Machine Co., 
Toledo, Ohio). U.S. 2 506,002 , May 6. A tube cutter compris- 
ing a support, a tube channel on support, a head rotating co- 
axially about said tube channel, means for rotating said head, 
i plurality of cutting tools and carriers mounting said cutting 
tools on head and rotating therewith 


Tape Dispensing, S. B. Lindsey (to Minnesota Mining & Mfg 
Co., St. Paul, Minn.). U. S. 2,596,158, May 13, A pressure- 
sensitive adhesive tape dispenser having means for holding a 
supply of tape, means for temporarily anchoring a previously 
withdrawn unsevered length of tape against retraction and 
movable roller member for withdrawing additional tape from 
the supply by movement through a tape-withdrawing stroke 


Partitioned Tray Or Holder, K. T. Buttery (to Sutherland Paper 
Co., Kalamazoo, Mich.).  U. s. 2,596,205, May 13. A parti- 
tioned holder or tray comprising bottom member hingedly con- 
nected at its bottom edge to the inner edge of one bottom 
member and having spaced cut edges extending downwardly 
from its upper edge providing a central swingable strap-like 
hinge. 

Paper Container, W. A. Eaton and R. S. Sanford (one-half to 
Ex-Cell-O Corp., Detroit, Mich., and one-half to Ace C. Fes- 
senden and Ace Carton Corp., Chicago, Ill.). U. S. 2,596,224, 
May 13. The method of closing an open end of a tubular con- 
tainer of rectangular cross section, provided with foldable end 
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PHAND JAR AND 
BOTTLE FILLER 


For the manufacturer 
who needs fast, 
accurate, spill-proof 
hand fillings. Flow of 
liquid or cream 
controlled by 
simple, hand- 
operated vaive. 


* Pint, quart, 
half-gallon, 
gallon sizes 
(metal stands 
at extra cost) 
Available in tin, 
monel metal or 
stainless steel 

* Easy operation 

* Moderately priced 


Glass 
containers 
since 1849 BROS. & CO. 


Division of J. Rabinowitz & Sons, Inc. 
2 Hanson Place, Brooklyn 17, N. Y. 





glass or plastic... 


if it’s a carefully designed, 
tailored-to-measure, 
selling package, 

it's generally a... 


bottle 
by BRAUN 


For nearly half a century 

countless products — whether in private 
mold designs or one of our many 
stock items—have been assured 
success in a bottle by ... 


W.BRAUN CO. 


CONTAINERS AND CLOSURES 
312 N. CANAL STREET @ CHICAGO 6 
715 FIFTH AVENUE © NEW YORK 22 
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Examine 
comparative 


CHANGE-OVERS from boxing in printed display 
containers to machine bundling have resulted 
in savings up to 60%. Your costs might be 
reduced similarly. Can our packaging engineers 
discuss the dollars and cents of it with you? 


MANUFACTURING COMPANY 


North Arlington, New Jersey 
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STERILE — SEAMLESS TUBING 


hownARD 


CONTROLLED POLYETHYLENE 


PLASTICS 


ecole "ae 


Howard Seal controlled polyethylene plastic bags are the finest 

obtainable. They are moisture-proof, fracture-proof, and un- 

affected by temperature changes. You can absolutely depend 

on their uniformly high quality... Look to Howard for these b= PRINTING 
outstanding features: THAT STAYS ON! 


CONTROLLED 
UNIFORMITY 


Converted from flat tubing, Howard Seal bags are seamless and 
guarantee complete sterility inside for packing processed foods. 
New production methods absolutely eliminate pinholes. 


Controlled as to size, strength, thickness, sealability, and chem- 
PLASTICS ' ical inertness— You can depend on the uniformity of each 
HOWARD mn shipment of Howard plastic bags... And they will conform to your 
in Plant ond Offs, tows most rigid specifications. 
morn il . 
Count 


Dept M7" plants "city, missour 
$s! 


Now Howard has finally solved the problem of perfect printing. 
Kans@ Oo. i l 
oducts c 


New methods keep your printed message on the package ... wil 
not crack, pull or rub off. Unaffected by changes in temperature 
or moisture. 


WRITE TODAY FOR FREE SAMPLES AND LOW PRICES 
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HELENA RUBENSTEIN | COLGATE PALMOLIVE 


ELIZABETH ARDEN 


PERL MACHINES are known 


by the company they keep! 
BAGS & ROLLS 


MILITARY SPECIFICATION 


PACKAGING 


Moisture-Proof @ Water-Proof 


Vapor-Proof @ Grease-Proof 


' 
: f 
OPCO CHEMICAL {NOVYOCOL CHEMICAL ; HOFFMAN-LGROCHE 
: f 
} 


t 

. ee aa a 
CARTER LABS More and more of the nation's 
3 leading drug and cosmetic producers 
|: ee have turned to PERL bottle, tube 
and jar filling machines for the speed 

and accuracy their fine products 

demand. Whatever your filling re 

quirements PERL can make the 

machine that will do the job best. 


A COMPLETE LINE OF MACHINES 


@ Bottle Filling @ Can Filling 
@ For Gravity, Vacuum or Pressure 
@ Jar and Tube Filling and Closing 
@ Bottle Cleaning 
@ Ampoule Filling 


Write Today for Catalog D-3 


PERL MACHINE MFG. CO. 
68 JAY STREET BROOKLYN 1, N. Y. 
{ROGER & GALLZT [JOHNSON& JOHNSON’ 


+ a 





We sell a complete line of cloth backed, paper becked 
and foil backed barrier materials to meet sequire- 
ments of Army, Navy and Air Force packaging; also. 
gummed and pressure sensitive tapes, packing list 


envelopes and protectors. 


AN JAN MIL 


MIL-C-6056 JAN-P-101 JAN-B-121 
UU-P-271a JAN-P-115 JAN-B-148 
100-14-A JAN-P-128 JAN-P-108 
19-8-13 pone JAN-P-116 
MIL-B-131A JAN-P-658 JAN-P-117 
MIL-C-10547 AN-B-20 JAN-P-125 
MIL-E-6060 AN-C-67b JAN-P-127 
MIL-B-3149 AN-E-Ib JAN-P-130 
JAN-P-100 AN-T-120 FS-100-NS 


APPROVED CONVERTERS OF SPECIFICATION MATERIALS 
Write. Wire or Phone Your Orders 
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PAPER PRODUCTS 


CHARLES E. KING « CO. 


SHIPPING MATERIALS 
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flaps integral with the walls of the container, and of directing 
and flowing an adhesive toward the corners and edges of the 
container end to seal all openings therein. 


Container, W. A. Eaton (one-half to Ex-Cell-O Corp., Detroit, 
Mich., and one-half to A. C. Fessenden and Ace Carton Corp., 
Chicago, Ill). U. S. 2,596,225. The method of forming a 
substantially flat end closure for a polygonal tubular container 
of sheet material having an even number of side walls, which 
comprises scoring and cutting the material to provide at least 
one foldable end-closing flap integral with one of the side walls. 


Carton, L. D. Liskin (to Standard Corrugated Case Corp.). 
U. S. 2,596,261, May 13. A fibrous carton rectangularly shaped, 
said carton comprising a bottom member, opposite sides of 
bottom member nerd integral front and rear wall members, 
the upper edges of rear and front wall members having cover- 
section extensions forming the outer layer of a double-wall 
closure. 


Container and Corner-Locking Means Therefor, J. G. Witte 
(to W. I. Evans and E. Blanco, Los Angeles, Calif.). U. S. 
2,596,320, May 13. A frame construction comprising a horizon- 
tal member having a hole therethrough, said hale having sections 
of two diameters and side openings through the edge of member, 
the perpendicular distance between the edges of openings being 
less than the diameters of said sections. 


Apparatus For Loading and Unloading Jars Into and Out Of 
Containers, G. Lufkin (to Owens-Illinois Glass Co.). U. S. 
2,596,339, May 13, Apparatus for use in packaging jars or like 
containers which are packed in cases, each case having a top 
comprising side and end flaps foldable back for opening the 
case, said apparatus comprising a horizontal platform mounted 
for up-and-down bodily movement vertically, means for holding 
case stationary in an inverted position over and in register with 
the platform. 


Severable Multiple-Unit Case, K. C. Ferguson (to Inland Con- 
tainer Corp., Indianapolis, Ind.). U. S. 2,596,331, May 13 
one-piece divisible carton of a single blank having two halves 
integrally connected together for a portion of said halves and 
initially separable for the remaining portion 


Means For Screw-Tightening Caps On Jars By Frictional Pres- 
sure Which Diminishes As Tightening Proceeds, F. J. Johnson, 
F. J. Johnson, Jr., and R. L. Johnson (to The Kinex Co., Need- 
ham Heights, Mass.). U.S. 2,596,408, May 13. In a jar-capping 
machine, the combination of a conveyor for feeding a series of 
open-top jars through a capping station and means for feeding 
a series of jar caps in a line to said capping station. 


Box, P. Myers, Baltimore, Md. U. S. 2,596,426, May 13. A 
container having two plane end members forming opposite 
parallel ends thereof, each member having an outer section 
with a peripherally projecting collar section and an inner 
frustum of pyramid section, with the pyramid bases being di- 
rected inwardly. 

Web-Feeding Mechanism For Package-Forming Machines, J. G. 
Vergobbi (to Pneumatic Scale Corp., Ltd., Quincy, Mass.). 
U.S. 2,596,624, May 13. A forming block, a feeding mechanism 
comprising a pair of intermittently operated feed rolls arranged 
to advance a perdetermined length of a web of a container- 
forming material, folding means upon which the advanced por- 
tion of the web is supported, to be subsequently folded about 
the block, and means for maintaining said advanced portion in 
a fully extended condition and in operative relation to folding 
means. 


Box, H. L. Metzger, Castleton-on-Hudson, N. Y. U. S. 2,596,707, 
May 13. A cylindrical box formed of flexible material and com- 
rising a container having an upstanding side wall and a cover 
aving a depending side wall adapted to fit over the side wall 
of said container; side walls of container and cover, respectively, 
each being formed of a single, elongated strip of material flexed 
into cylindrical form with overlapped ends 


Material-Inserting Machine, H. E. Gantzer (to Consolidated 
Packaging Machinery Corp., Buffalo, N. Y.). U. §S. 2,596,813, 
May 13. In a machine for inserting individual lengths of fibrous 
material into the necks of bottles, a main frame, means sup- 
ported on frame for feeding a continuous strand of fibrous ma- 
terial, a continuously rotating transfer wheel located adjacent 
feeding means and adapted to support free end of strand after 
it leaves feeding means, feeding means being interrupted at 
periodic intervals whereby successive individual lengths of 
fibrous material will be broken therefrom 
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marks them all 


FROM ARTILLERY SHELLS 
TO MEDICAL AMPULES 


MASTERS OF MARKING — Since 1911 
Markem methods, machines, type 
and inks have been marking the 
products of industry for forty years. 
Markem machines can mark up to 
many thousands of pieces per hour. 
They make clear, durable imprints 
on flat, curved or irregular surfaces 
of paint, paper, wood, glass, metal, 
leather, plastic, rubber, fabric, com- 
position and pressure sensitive tapes. 
No special skill is needed for their 
operation. Legend and color of im- 
print may be quickly and easily 
changed. 

MAKE YOUR MARK WITH MARKEM 

When your products need marking for Identi- 

fication, Control or Market — ask Markem. 

Submit your problem, together with a sample 

of the item to be marked. Markem Machine 

Company, Keene 1, New Hampshire 


\/74 





AR IIA. SINCE sons) 





189 








Robertshaw Controls are famous for their “~ 


flexibility, simplicity and dependable per- ; 
formance — whether on the heat-sealing | 
element of high-speed bag-makers... or | 
on the heat band of a hand-fed labol acti- 
vator... Or for many other uses where the 
automatic control of heat is important. 
Robertshaw Controls are rugged, sensitive 
and accurate — built to do a dependable , 
job on a wide variety of heating ap- 
plications. Model D-1 requires no DQ 
separate “Off” switch. Mechanism 

actuated by a hydraulic thermo- =I 
static element consisting of bulb, \ 
capillary tube and diaphragm NG 


Write for Catalog D-1 


in Home and Industry, EVERYTHING'S UNDER CONTROL 


‘Kotertshaw 


THERMOSTAT DIVISION 
ROBERTSHAW-FULTON CONTROLS COMPANY 
YOUNGWOOD, PENNSYLVANIA 
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* DOUBLE POLE 
* SINGLE THROW 


DIRECT ACTING 
(breaks circuit on 
rising temperature) 





The growing line 
(This article continued from page 114 
out that will allow gradual increases 
in output as distribution broadens. 
Odell is basing these flexible plans 
on the reserve capacity of the equip 
ment, which the equipment manufac 
turers rate as follows: 
1. Filler—150 per min. (pints) 
Capper—60 per min. 
Labeler—45 per min. 


3 
4. Cartoner—60 per min. 
T 


‘he filler limits speed attainable at 
present primarily because of the 
foaming qualities of Trol and a re 
stricted bottle opening. Present plans 
call for replacement of one of the fill 
ers two-stage foam-settling chambers 
with a pipeline and pump to return 
foam to the main tank upstairs. This 
will permit operation at somewhat 
higher speeds. 

In the meantime, the major prob 
lem requiring an investment in plan 
ning time rather than in equipment 
is scheduling of the runs. 

The multiplicity of products packed 

12 in all) is a key problem because 
of the wash-up requirement. Fixed 
hot and cold water lines are brought 
directly to the bottler to speed up this 
operation and present flexible hose 
lines from the mixing floor above will 
shortly be replaced by sanitary cou- 
pled stainless piping, with plans for 
eventual duplication of lines so that 
a change-over in product being bot 
tled can be made during a work day 
with no wash-up needed at that time. 

One of the company’s products, the 
recently introduced Hair Trainer, is 
being bottled without any interrup 
tion of Trol production whatever. 
This new product, a non-greasy, non 
perfumed (like Trol) hair dressing, is 
aimed at the juvenile and parent 
market and is packed in a stock bottle 
of attractive wide-base, tapered neck 
shape, in 8-oz. size. It is spot labeled 
with a small oval varnished label and 
cartoned in an unusual open-sided 
sleeve (see photo) which reveals the 
bottle’s  barber-shop-flavored — shape 
The sleeve is applied by hand. Bulk 
sizes of Hair Trainer, pints and quarts, 
are put up in a much simpler bottle 
to be used in refilling the 8-oz. dis 
pense! size 

Hair Trainer is currently being bot 
tled on Odell’s old straight-line bot 
tler, inherited from Trol’s wartime 
days. This machine, if operated in 
tensively, can achieve high produc 
tion because, unlike Trol, the new 
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FOILCRAFT 


Whether it be a cheese or butter wrap... 


a novelty gift wrap ...a merchandising dis- 
play ... approved barrier bags for defense 
packaging... or a new label or tag for your 
products; whatever the size and shape 


of your package, whatever the occasion, 


Foilcraft's brilliant,visible quality will com- 
pel the attention of the consumer. 


Our complete designing and merchandising 
departments are at your disposal. May we 
serve you? 


Write for details and samples. 


FOILCRAFT PRINTING CORPORATION 


3611 14th Avenue 


R 


sselawn Center Building 


Brooklyn 18, New York 
Cincinnati, Ohio 


Ge-6-4516 
Melrose 8963 











2 WAYS TO BETTER PACKAGING! 


CARGO PACKERS 
PACKAGING AIDS 


’—SAVE TIME AND MONEY! 


CARGO AIR EXTRACTOR — For the evacuation of air from 
barrier bags and moisture, vapor-proof packages. Features posi- 
tive flow control. A slight pressure of thumb or palm operates air 
extractor. Instant and easy switch control on nozzle tends to 
eliminate danger of fracturing the bag and makes extractor readily 
accessible for operation. Air is extracted rapidly with maximum 
safety. Completely portable and supplied with casters. 


SILICA GEL, DESSICITE AND CHEMICAL DISPENSER 
HEAD — The Cargo Chemical Dispenser Head is an easily ad- 
justed unit with an air-tight gravity locking trap door. Quickly 
seated, the Dispenser Head makes the barrel a handy unit whose 
contents are constantly accessible. At the same time, the air-tight 
head protects the silica gel, dessicite or other chemicals from 


deterioration. 





Increase p 
packaging aids. 


SPECIAL PRODUCTS DIVISION 
CARGO PACKERS 
INCORPORATED 


73 RUTLEDGE STREET 
BROOKLYN 11, NEW YORK 


EXPERTS IN MILIT 


y with these efficient 
Write for complete catalog and prices! 


NEW BROCHURE AVAILABLE ON 
COMPLETE PACKAGING SERVICE 
A specialized operation han- 
dling all details of military 
packaging. Ask for your copy. 
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There is no better closure method 
than gummed tape. There is no better 
gummed tape than REDCORE 


fort PAPER COMPANY 
@ MILWAUKEE 1, WISCONSIN 





Branch offices ot 
CHICAGO, iL - COLUMBUS. OHIO 
PHULADELPHIA PA - FT SMITH ARK - ATLANTA GA 





product is non-foaming and because 
the bottles do not have the restricted 
sprinkler openings. Instead, the stock 
bottle is fitted with a plastic cap 
which has a sprinkler opening. The 
customer, on first use, removes (01 
pierces) the saran-coated paperboard 
sealer disk under the perforated cap 
and thereafter uses the bottler as a 
sprinkler. 


Crevits: Trol Hair Tonic—Automatic 
liquid filler, Lipac, Inc., 475 Fifth Ave 

New York. Automatic screw capper 
Resina Automatic Machinery Co., Inc 

572 Smith St., Brooklyn. “Pony” labeler 
New Jersey Machine Corp., 16th St. & 
Willow Ave., Hoboken, N. J. “Ceco” car 
toner, Container Equipment Corp., 24 
Orie ntal St., Ne wark 4, N ] Pac kage dk - 
sign, George Reiner, 212 Fifth Ave., Neu 
York. Bottles, Pierce Glass Co., Alleghe ny 
Pa. Metal closures, American Star Cork 
Co., Inc., 175 N. Ninth St., Brooklyn, 
N. Y.; Crown Cork & Seal Co., Eastern 
Ave. and Kresson St., Baltimore 24, Md 
Labels, Tompkins Label Service, Frank 
ford Ave. at Allegheny Ave., Philadelphia 
Folding cartons, Empire Box Corp., Gar 
field, N. J Display cartons, Pioneer Fold- 
ing Box Co., Chicopee, Mass., and United 
Board & Carton Corp., 156 Solar St 

Syracuse, N. Y. Hair Trainer—Bottles 
Hazel-Atlas Glass Co., W heeling W. Va 
Plastic closures, The Grigoleit Co., Deca- 
tur, Ill. Labels, Every Ready Label Corp 
Belleville, N. J. Sleeve carton, Disbrou 
Mfg. Co., Inc., East Orange N. J 


No aluminum glut 


I. W. Wilson president of Alumi 
num Co. of America, predicted that 
the increases in the nation’s domestic 
aluminum capacity, which are sched 
uled to boost that capacity to nearly 
three billion pounds a year in less than 
two years, will produce no surplus 
when the nation’s economy returns to 
normal. We may be “scratching for 
more production capacity,” he said 
rather than worrying about what te do 
with too much metal. Speaking at a 
meeting of the New York Society of 
Security Analysts, Mr. Wilson re 
ported the recent “apparent easing of 
the aluminum shortage” partly as a 
result of new productive capacity. He 
said that Alcoa is adding more than 
50% to its pre-Korea capacity; others 
in the field are also adding at a rate 
which will leave Alcoa’s share of the 
total domestic smelting capacity at 
10%, instead of a pre Korea 50%, of 
total supply. He concluded, “the mar 
ket in normal times can absorb this 


production readily.” 
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Slitters and! 
Winders 


SCORE 
SHEAR, 
RAZOR BLADE 
. 
CONSTANT TENSION 
UNWINDERS 
« 
KNIVES LEVERS 
SLEEVES 
. 
SPECIAL CONVERTING EQUIPMENT 


DESIGNED TO MEET YOUR 
PRODUCTION PROBLEMS 


z JOHN 


' Dusenbery 


COMPANY, INC. 


275 GROVE AVE., 
VERONA. N. J. 
* 


TELEPHONE: 
VERONA ; 
8-3915 / 





LOW COST BAGGER 


Handles 101 
Small Products 


The Anderson Bagger, Model 134, is a 
simple, low cost machine that is doing an 
outstanding job for thousands of users 
in many industries. Operator can fill a bag 
and place it in a carton in one operation. 
Stainless steel bag chute, capacity 200 
bags, adjustable to bag sizes. Blower, 
equipped with air filter, opens bag and 
keeps it free from foreign matter. 

Easy to operate at high speed with a 
minimum of effort. Here is a machine 
that pays for itself quickly. Write today 
and tell us your product. 


Send Today for Bulletin No. 7-29 


ONLY $60°° 
Slightly higher with 
extra large bag 
chute. 
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ANDERSON BROS, MFG. CO., ROCKFORD, ILL. 





FOR BETTER ANILINE PRINTING | 


i no=-flex 
PLATE ROLLS 


@ CAN'T FLEX OR WHIP 
@ GROUND FINISH 
INSURES ACCURACY 
@ FAST DELIVERY 
@ LOW IN COST 


UNCONDITIONALLY 
GUARANTEED 
FOR SEVERE 
SERVICE 


CUTAWAY SHOWS HOW EXCLUSIVE PROCESS FUSES 
ENTIRE JOINT INTO ONE SOLID MASS, INSURING EXTREME 
RIGIDITY TUBE CONSTRUCTION REDUCES WEIGHT 


No-Flex — the new plate rolls that completely 
eliminate flexing and whipping are your guar- 
antee of a perfect impression. Special high speed 
lathes and equipment and improved methods of 
manufacture mean you get precision made rolls, 
quickly, and at lower cost. All No-Flex rolls are 
ground finished to your exact specifications and 
carefully inspected before shipment. The next time 
you need plate rolls, call Pamarco for faster service, 
lower cost and a better printing job 


EVENFLO ANILINE INKING ROLLS 
METER THE INK FOR BEST RESULTS 


EVENFLO ENGRAVED ANILINE INKING 
ROLLERS Eliminate ink waste, poor : quality 
runs and rejects due to faulty inking and require 
no time-consuming adjustments. Evenflo Rollers 
meter the ink in the exact quantity needed, continu- 
ously and automatically. Proper 
inking without operator atten- 
tion saves stock, ink, press 
down-time and operator fatigue 
Using Evenflo Aniline Inking 
Rollers means high production 
quality lower production costs 





ENLARGED VIEW 

. : : OF ENGRAVED 

Quotations on plate, impression cuprace sHows 
and special rolls supplied SCREEN THAT 


. . * TOMATICALLY 
promptly without obligations FEEDS CORRECT 


AMOUNT OF INK. 


EVENFLO ENGRAVED ROLLERS 
ROLLS FOR INDUSTRY 


FAPER MACHINERY & RESEARCH, INC. 


AK STREET + R F f 1E Ww ERSEY 











CAPEM- Applies ALL TYPES of screw caps.... Fully auto- 
matic .... Capacities from 2000 to 10,000 an hour... . Deliv- 
ers a leak-proof seal .... 1, 2, 4,6 and 8-spindle models... . 
More in use than any other make of capper. 


KOTTONER-Follows basic design of CAPEM cappers 
.. ++ Protects sterility of wadding .... Quickly changed 
over from one size container to another .... Capacities 
from 40 to 100 containers per minute .... The perfect 
team-mate for CAPEM on capsule and tablet lines. 


Write for complete information and prices. 


LONSOLILATED PHLKALIMG MALRUNERY LORP 


1400 West Avenue, Buffalo 13, N. Y. 














Remote humidity test 

A tiny sensing element which can 
be sealed up inside a vaporproof con- 
tainer now makes it possible to check 
the relative humidity inside the con- 
tainer or package without the costly 
and time-consuming process of break- 
ing open the containers for direct ex- 
amination. The sensing element has a 
pair of electrical leads designed to 
through the barrier; 


project vapor 


Matchbox-sized sensing element, 
foreground, can be sealed inside 
the vapor barrier of the package. 


connecting these leads to a portable 
meter gives an instant and easily 1ead 
indication of relative humidity inside 
the package. The test can be made in 
a few seconds and as often as desired. 

This new sensing element was de- 
veloped in cooperation with the De- 
partment of Defense and tested under 
the direction of the Ordnance Corps. 
Armed Services that store costly and 
delicate equipment have found it a 
problem to insure that relative humid- 
ity in sealed packages does not exceed 
the critical point and many such pack- 
ages have had to be opened periodi- 
cally for inspection. This means costly 
re-cleaning and resealing. The unit is 
expected to minimize this. 

The elements are plastic, embossed 
on one side with a gold leaf grid, 
coated with a hygroscopic film. The 
in conductivity with 
changes in relative humidity and it is 
this conductivity that is measured by 
a special calibrated meter connected 
to the sensing element's outside leads. 
The element is sensitive enough to 
indicate presence of a half tablespoon 
of water in a 2,160 cu. ft. area 


film changes 


Crepit: Sensing element, Minneapolis- 
Honeywell Regulator Co., Minneapolis. 
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you SAVE WHEN YOU SEAL 
wiTH SNAKE TAPE 





SAVE TIME — || seconds was aver- 
age time for sealing these cartons the ‘Snake 
Tape Way’. Yet, these “TWO Strips” make 
a stronger closure. 


SAVE HANDLING COSTS — 


Here, Snake Tape substitutes for steel... 
makes ONE package out of four! Try Snake 
Tape for unitizing your packages. Send for 
test sample. 


REINFORCED 
FOR STRAP-LIKE 
STRENGTH! 


+ 


SAVE DAMAGE - so strong is strap- 
like Snake Tape, that it is used to reinforce 
packages that “get it in the end’. 


FREE . 


Snake Tape and literature. 


) 20 yd. sample 


(NAME, TITLE) ‘ 
Clip this to your letterhead. 








NIEMAND BROS. 
ROUND and OVAL 9847 
CONTAINERS (4 





Niemand Bros. containers can really help promote 


the sale of all sorts of merchandise. They adequately 
protect your products at all times. And efficient, low 
cost dispenser closures may be made entirely of paper 


when required. 


Your needs—from designs through production to 
delivery—can be handled promptly. Immediate 


attention will be given your inquiry. 


MlEMAND BROS. Inc. 


Manufacturers of PAPER TUBE PRODUCTS 














37-11 Thirty-Fifth Avenue, Long Island City, New York 
RAvenswood 8-0909 








Plax patents upheld 

A finding was handed down in Fed- 
eral District Court in Chicago last 
month upholding the Plax Corp., 
Hartford, in its patent-intringement 
suit against Elmer E. Mills Corp., 
Chicago, involving the blow-molding 
method of manufacturing _ plastic 
bottles. Specifically, Judge John P. 
Barnes sustained the Plax claim of in 
fringements on eight out of 11 claims 
in three out of four of its patents. The 
one patent which was cleared covers 
only a preliminary step in the process 
In his judgment, issued later, Judge 
Barnes granted an injunction against 
further manufacture of the bottles by 
Mills and authorized Plax to recover 
unspecified damages and three-fourths 
of the court costs. 

However, the Mills company de 
clared immediately that an appeal 
would be taken to the Circuit Court 
of Appeals. Meanwhile, Mills has 
posted a $25,000 bond to stay execu 
tion of the injuncton and announced 
that its production of polyethylene 
bottles would continue full scale to 
meet present orders and future com 
mitments. 

Mills contends that its method of 
blowing plastics differs basically from 
that covered by the Plax patents and 
further that the Plax patents are in 
valid because they are based on the 
ancient principles of glass blowing 
Judge Barnes said in his opinion that 
he was convinced that the making of 
containers of glass and the making of 
containers of organic plastic materials 


are not “in the same art.” 


e 
Pre-packed broccoli 

Broccoli pre-packaged in transpar 
ent film bags for transcontinental re 
frigerated shipping retains _ better 
color, higher vitamin-C content and 
more moisture, according to a cooper 
ative study recently completed by the 
Department of Agriculture and_ the 
Western Growers Experimental Insti 
tute. An 11-day holding period at 
temperatures from 34 to 44 deg. F. 
simulated transcontinental shipping in 
the tests. However, stored at 70 deg. 
for two days after shipment, loose 
broccoli and that in perforated film 
bags was severely yellowed, while 
that in non-perforated film bags devel- 
oped off-odors and off-flavors. The re 
port interprets this as showing that it 
pays to pre-package broccoli for re- 
frigerated shipment. 
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Tool THAT When you combine fine printing, hairline regis‘er 


in two to six colors with high-speed production, you 


have a thumbnail description of the H H H JET Aniline 


Printing Press. 

THE ay K 2 It’s the last word in aniline printing. Precision- 
built to assure long, satisfactory service, free from an- 
noying mechanical defects that cause time-wasting and 
money-losing shut-downs for repairs and adjustments. 

| | The H H H JET prints perfectly on cellophane, 
BES | BUY pliofilm, foil, polyethylene, glassine, all types of wrap- 
* pers and all types of light and heavy papers. Controlled 


rate of production to suit small or large runs. Produces 


uniform impressions at consistent 


Repeat orders..based on better spoods on any job fiom otal rene ( 
results and increased production 


the largest quantities required, 


Important time savings can be 
affected in make-ready, operating costs 
and almost complete elimination of 

“Waiting Time” for web splice and web drying that spell 
ECONOMY in capital letters! 





FEATURES OF THE NEW HHH JET 


Extended, overhead web guide 
. 
Positive web in-feed 
. 
Longer drying distance between 
colors 
. 
Hydraulic plate cylinder throw-of 





Semi-automatic web splice 


Friction clutch universal brake 





Oversized cooling drums 

. 
Centralized lubrication 

. 
Plus many built-in extra features 
for smooth, continuous high- 
speed operation 








Send for FREE literature describing th’s 
versatile aniline printing press. Also see us 
for the famous Matador line of bag machines 
for flat and square bags of paper, pliofilm, cello- 
phane, polyethylene, etc, 


H. HEINRICH wiwyorkit N.Y. 


COMPANY 
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The SEAL of PROTECTION 


SEAL 


-SP 


OUT 


INFESTATION 
DIRT AND DUST 
DAMPNESS 
SPILLAGE 


EASY TO 
POUR 


EASY TO 
STORE 


Let us show you how Seal-Spouts can improve your packages 
—how they can be applied right in your production line. 


T. M. Reg. U. S. Pat. Off 


SEAL SPOUT Corp 


363 Jelliff Ave., Newark 8, N. J 





Packaging outlook 

Phe current level of packaging ac 
tivity, says the Summer 1952 issue of 
Containers and Packaging Industry 
Report, published by the U. S. De 
partment of Commerce, parallels to a 
remarkable degree the period of 1949 
when container users were buying in 
small quantities for quick delivery and 
carrving minimum working inventot 
ies. This return to a buyers’ market 
has brought about a more normal 
business situation, with competition 
again becoming intensified. With the 
reasonable assurance of adequate sup 
plies of raw materials, the report 
points out, container manufacturers 
have stepped up their efforts in ex 
periments and research to develop 
new products and new markets and 
to adapt these products to new mer 
chandising methods and techniques 

Growing industries, such as the 
frozen-food field, present not only a 
challenge to container manufacturers, 
but also an opportunity of self-better 
ment through expanded markets, ac 
cording to the report. The need for 
constant improvement in design, 
shape, size and utility of frozen-food 
containers, the report continues, is ap 
parent and manufacturers who are 
able to meet the requirements of a 
“perfect” container for frozen foods, 
for example, will undoubtedly be ade- 
quately rewarded for initiative, fore 
sightedness and productive ability 

Similarly, the Containers Commit 
tee of the National Assn. of Purchas 
ing agents has prepared a_ report 
stating that the container market “has 
increased sales interest, with shelf 
appeal being used to promote con 
sumer items.” This report points out 
that “competition, with current sales 
resistance, has created the demand 
for new designs to secure consumer 
acceptance. Dual purpose, _ resale 
value, re-use and other features are 
being carefully examined for the pack 
aging of many commodities in the 
keen competition that now exists.’ 

Both reports call attention to the 
fact that the supply of containers and 
packaging materials is in virtual bal 
ance with present demand. 

The Commerce report concludes: 
“Although the first-quarter 1952 
started slowly for most container 
manufacturers as compared to similar 
period of last year,” the outlook is 
favorable, with the general over-all 
economic level expected to be “equal 
to or slightly above 1951 volume.” 
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package in 


SALES BRIGHT 
+s caaguuues veo FEATHERLIGHT 


a, 


SHATTERPROOF 
- 
TT 
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Use Clearsite Plastic Selling Containers for 
the ‘'sweetest’’ packaging job you've ever 
seen! Sales increase magically because pro- 
ducts acquire Sight Appeal— invite buying. 


And, there's another big point! You can turn 





packaging dollars to EXTRA PROFITS! 
Clearsite is Shatterproof—eliminates normal 


Only CLEARSITE Plastic Selling Containers breakage. Saves cost of container and con- 
Give You ALL These Sales Features tents. It's Featherliah b 1/5 th Lae 
Distinetive, professional looking ¢ Tasteless and ents. It's Featherlight—~ about / e weg 
Odorless ¢ Resistant to alkalis, aleohols and weak F . . 
acids @ Moisture-tight ¢ Labels processed beauti- of giass — slashes shipping costs. With 
fully ¢ Perfectly transparent ¢ A wide selection of 
colors ¢ A broad range of standard sizes ¢ Caps as Clearsite, you SAVE, SAVE and SAVE 
you want them—friction-fit or screw types. 
three important ways. Descriptive literature 
Not genuine Clearsite “ 
unless stamped with \ on request. 
CELLUPLASTIC name j 


as shown 


Address Dept. C-7. 


CELLUPLASTIC Cigocsczore 


General Offices: 50 Avenue L, Newark 5, N. J. 


Milwaukee « Los Angeles « Detroit « New Haven « Cleveland « Denver 

@ Minneapolis « Cincinnati « Atlenta « Dallas « Chicage « Jecksenville « 

St. Levis @ San Francisce « Phoenix « Seattle « Portland « Richmond 
@ Montreal « Terente « 
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Spectf : 

dence he aifyp ‘aStic molding 
requirements. One of the 
original plastic molders, 
Mack experience dates back 
over three decades to the 
beginning of the industry 
From design to final inspec- 
tion, Mack Molding methods 
are keyed to meet industry's 
varied needs. Complete ser- 
vice—from blueprint to finish 
— features deliveries to meet 
assembly line schedules 
Inquiries will receive prompt 
attention; address Mack 
Molding Company, Inc., 
Wayne, New Jersey. 


M 


MOLDED 
EXCELLENCE 
OVER 30 YEARS 


OF MOLDING SERVICE 
TO INDUSTRY 


precision 
molded parts 


FROM 3 COMPLETE PLANTS 
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RULA ADHESIVES 
FOR LAMINATING 


water dispersion and solvent formula- 


tions for laminating and heat sealing 


acetate polyethylene 


cellophane | sulphite paper 
pliofilm | glassine 


Kraft 


foil scrim 


saran 





Special adhesives developed 
to meet your laminating needs 


Batch to batch uniformity assured 
by rigid laboratory control 


Write for further details 


RUBBER LATEX CO. of AMERICA 


CLIFTON, NEW JERSEY 
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Ball for dopeendatle sEUNCE 


POTDEVIN 


STRIP GLUERS 


*& Reduces 
Manufacturing 
Costs! 
* Speeds-up 
Production! 
* Improves Quality! 
Automatically feeds, applies glue, dries and delivers to next 
station for further processing. Adjustable up to 21” wide. 


There is a POTDEVIN for every coating job from 6 


inch label pasters to large 46 inch coating machines. 


Write for complete literature 


POTDEVIN MACHINE CO. 


244 North St., Teterboro, N. J. 


asnto 2. 


Designers and manufacturers of equipment for Bag Making, 
Printing, Coating, Laminating, Gluing and Labeling 
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Organoleptic— 


This article continued from page 147 
member must correctly select the dif- 
ferent sample from a series of three 
codemarked samples in which two 
are alike and one is different. He 
must then state which sample he pre- 
fers. It is desirable that the untrained 
candidates’ preference shall be in 
agreement with the predetermined 
standard. Further elimination is ob 


tained by testing ability to distin “7 4s Sf’. ° 
guish between differing levels of the he Shy 5 the imil 


off-aroma and off-flavor. 
TO YOUR SALES 


Examples of application 
Applications of these general Chaspec’s fancy-free packages and displays have 


methods have included selection of been proved in use by leading merchandisers 
packaging material for a chocolate BS 
product and routine control testing of 
all mill runs of the packaging material 
before printing as well as after print a~ THE CHASPEC MANUFACTURING COMPANY 
ing. In Table I, we show some test me 

results which were obtained during : Greenwich, Conn. 

our initial screening of samples. After 
tests of several mill runs of each type 
of packaging material, commercially 
feasible standards of acceptance 


throughout the country. For unusual eye-appeal 
with unusual materials, call . . . 


Fine Packages and Displays . . . Since 1920 


were established. The requirements three dimensional displays moulded plaques — point of sale merchandisers 

for component parts of the package ae : : : 
- leather cases distinguished packages gift and re-use containers 

were dependent upon the proximity 

of the packaging material to the 


chocolate product. Careful analysis of 








panel-member scores from day to day 
served to check the reproducibility 


of their results. It was possible to re 
duce the number of panel members 
considerably without decreasing the 


reliability of the results by selection 
of the panel members showing the ’ 
best record of performance. A_ brief put them to work for you. 
statistical analysis of the total scores 

was made in order to determine the 
significance of the difference be- ? : : 
tween mean values. For each mean Reprints of articles and features that appear in this magazine 





value, the standard error was cal cost so little that you really should consider using them. Many com- 


culated as follows: panies make it a regular practice to have stories which bear on their 


: | Xd? 
Standard error of the mean = \ y) 
n(n 

where d= deviation from the mean and stockholders. 

and n= the number of scores. 
The difference between two mean If, at any time, there is or has been something in MODERN PAcKac- 
values is considered significant if the 
sum of the standard errors is less than 
the difference between the two 


business reprinted for distribution to sales staffs, customers, prospects 


ING which you can use in reprint form, in quantities of 100 copies or 
more, write and quotations will be furnished promptly. 


means. 
From Table I we see that interior 


wrapper A, sealed with glue V and INDUSTRIAL MAGAZINE SERVICE 


packed in boxboard B, printed with 
ink W, would be the most satisfac- An Affiliate of Breskin Publications 
tory packaging combination. The ; 
aroma and flavor quality of the ex- 575 Madison Avenue New York 22, N. Y. 
terior wrap is not as critical as other 
portions of the package. Therefore, 














JULY 1952 





while exterior wrap C is most satis- 
factory, A or B could be substituted. 
There is no significant difference be- 
tween these latter two samples in 
aroma and flavor quality. 

The duo-trio technique of evalua- 
tion has been used in our laboratories 
for evaluation of foods where only 
small differences are apparent. Selec- 
tion of packaging material for baked 
dinner rolls required such a proce 
dure. The dinner rolls were aged in 
contact with each of four different 

types of packaging materials for 48 
to solve hrs. at 90% R.H. and 100 deg. F. 
Each scoring session consisted of 
three samples; one, the rolls aged 


your box-binding alone; second, the rolls aged with 


one of the packaging materials and, 
/ third, a duplicate of one of these two 
problems! — samples. Fifteen selections were 
ae made on each packaging material. 

The panel members selected the 
sample which they believed was dif 
ferent and stated their preference. 
The results of this test are recorded 
in Table II. For analysis of these re- 
sults, tables of probability are avail- 
able (7). These tables give the level 
of significance for a given number of 





correct selections. The smaller the 
level of significance, the more prob 
able it is that there is a real differ- 
ence between the samples compared. 
e For Glue Stripping From a study of Table II, it is ob- 

vious that sample A is very highly sig 
Machines nificantly different from the control 


and is not suitable for packaging the 


& Holland Finished Cloths rolls. Samples C and D are of inter- 
mediate quality and sample B is most 
e Dry Gummed Tapes satisfactory in that it contributes no 
. significant off-odor or off-flavor to the 

© Thermo-Plastic Tapes ee a 
The general principles outlined in 
this paper for evaluation of the aroma 
of packaging materials before contact 
with foods and for transfer of odors 


Reeves tapes combine extra-strength with thinness... 
are specially finished to prevent glue seepage and color change. 
They’re made by experts who know your problems and flavors to food products can be 
and how to solve them. Each lot is tested on. Reeves own applied to any problem where inter- 
stripping machine to insure you of smooth, trouble-free est lies in the pick-up of odors and 


> . . flavors fro ackaging aterials. 
production. If you are hampered in production by tapes that — en ees 


: General organoleptic procedures can 
don’t perform right—call on Reeves. 


be applied to evaluation of any prod 
uct for any sensory effect. Results of 
such investigations, when correlated 
with other physical and chemical test 
For further information and data, should contribute to greater 
a special sample kit of Reeves consumer acceptability. 


Box Tapes, write us on your 


company letterhead. References 


1. Cartwright, L. C., and Nanz, Robert 
4.. Food Technology 2, No. 4:330-336 
(April, 1948) 

2. Cartwright, L. C., Snell, Cornelia T., 


REEVES BROTHERS INC., Ww. Harris Thurston Division and Kelley, Patricia H., “Organoleptic 
54 Worth Street, New York 18, N. Y. Panel Testing as a Research Tool,” Ana- 





202 MODERN PACKAGING 





Custom or Standard 
Designs and Sizes 


Vichek plastic boxes can 
be styled and made to your 
precise product requirements 
—any contour, any size. 
Standard compartment type 
boxes are carried in stock 
wide selection of sizes and 
arrangements to choose from 


Fe ELT 


aS cS 
eS ee ee 


PLASTICS DIVISION 


THE VLCHEK TOOL COMPANY 


3001 East 87th —_— 
CLEVELAND 4, OH! 
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PACKAGED 
PARTS... 


{ 


EXPANDED 
SALES 


“We have had many compliments from our 
customers and definitely feel that we 
have expanded our sales of these parts...” 


So says A. M. Collot Supplies, Inc., Miami, 
Florida, who ordered Vichek special 12-com- 
partment boxes for packaging their special 
lawn mower retainer and ball assortment. This 
alert company also uses Vichek standard 
18-compartment boxes for lawn mower pawls. 


Possibly you, too, can expand sales by pack- 
aging your products in Vichek Plastic Boxes 
—custom or standard—moulded of either 
transparent or colorful opaque plastic—hinged 
or loose covers to meet your individual needs. 


Our packaging specialists are available to 
help you with suggestions. They have had long 
experience in designing packages for foods, 
cosmetics, cutlery, hardware and many other 
products with notable savings in packaging 
and expansion in sales. 











McLAURIN-JONES 


r hoducl 


Could your present tape take this 


SPEEDING TRUCK TEST? 





BEFORE TEST carton is sealed with Glaskroft 
Secling Tape. Imbedded with glass fibres, Glas- 


THERE IT GOES! One hundred and forty-five 
pounds of carton dropping from the back of a 
A tough test? Sure! But watch 


kraft has a tear-test strength averaging four to speeding truck 


five times greater than 60 Ib. kraft. how Glaskraft can take it! 


Pos oa « 
AKS! Every 


FIRST BOUNCE! 
ort Yes, 


ca bounces off one cor xied seam is still strong and sturd 


strain on the Glaskraft Sealing tape ng slaskraft Sealing Tape has what i 


inside that carton rying to spread out! lenty of strength! This test proves i 
Think of how you can cut your carton damage and shipping losses 
with Glaskraft Sealing Tape. 


In addition to its remarkable strength and toughness, Glaskraft is 
water resistant. It will not rot or weaken even in damp storage. 
Send for your free sample coil of Glaskraft — plain or printed — 
today. Test it yourself! 


McLAURIN-JONES CO. 


MAKERS OF FAMOUS TANGLEFOOT AND BLUE STAR SEALING TAPES, GLASKRAFT STRAPPING TAPE, 
IDEAL GUMMED AND HEAT SEAL STAY TAPES AND SOLSEAL WATERPROOF TAPE 
BROOKFIELD, MASS. Offices in New York, Chicago, Cincinnati, Los Angeles 
Mills located at Brookfield and Ware, Mass., Grand Rapids, Michigan and Homer, La. 
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New litho plant 
Consolidated Lithographing Corp 
has officially opened its new 215,000 
sq. ft. 
Long Island, N. Y. The move climaxes 


one-story plant at Carle Plac« 


four years of planning, building anc 
moving during which the company’s 
engineers and consultants toured every 
major lithographing plant in the coun 
try. Moving from the former Brooklyn 
plant took seven months, during which 
production never fell below 75% of 
capacity. The new building provides 
the company with space for another 
four-color press and two new two 
color presses, which will add to the 
already extensive facilities for design 
ing and manufacturing labels, displays 
and packaging. Other features of the 
plant include a private railroad spur 
individual press foundations that kill 
vibration, humidity control in press 
and storage areas, and special super 
heaters for running synthetic finishes. 
Registry and spoilage problems ar 


reported at a minimum. 
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R. od 


Metal-End eiereers iF 


FIBRE 
CONTAINERS 


Spout Top 


Sifter Top 


Slip Top 


icti + 
Seréw Top Friction Top 


Round, square, oval, oblong—spiral or convolute—designed Absolute product protection is a “first” in R. C. packaging. 
to your specific needs. Asphalt-impregnated and paraffin-lined containers are 
just two examples of R. C. Packaging. 


Fast dependable e from material-shortage head- Always smart-looking, up-to-date . 


-» yet R. C. Packages 
aches. Four factories to serve you. cost less to produce, to ship. 


MAIN OFFICE FA 
end Fectery 103 Chambers St., St. Louis 6, 
Branch Factories: Arlington, Tex.; Rittman, O.; Kansas City, Mo. 
SALES OFFICES: ' 


C. E. DOBSON, 1003 Carondelet Bidg., New Orleans 12, La. « R. C. CAN CO., 225 West 34th St., New York, N.Y. « L.C. MORRIS CO., 1125 Spring St., N. W. 
Atlanta, Ga. + S. W. SCOTT, 608 McCall Bidg., Memphis 3, Tenn. - E. F. DELINE CO., 224 W. Alameda, Denver 9, Colo. « W.L. BENNETT, 126 S. Third St., 
Minneapolis 1, Minn. +» CAN SUPPLY CO., 1006 W. Washington Bivd., Los Angeles, Calif. » GARRET P. KELLY, 316 E. Silver Spring, Dr., Milwaukee, Wis. 
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mM FILLERS 


fully 
automatic 
ROTARY 


Vacuum and 
Gravity 


FILLER 
Peer 


12 to 40 Spouts 


Production capacity 
from 50 to 
Glass, Tin of Plas- 
tic Containers per 
Minute 


Designed for quick changeover and thorough 
cleaning. Fills all types of foamy and still 
liquids—brines, vinegars, chemicals, drugs, 
perfumes, syrups and cosmetics, All sizes 
and shapes of containers. 


A model for every need— 
from 10 to 400 containers per minute 


portable 
semi-automatic 


VACUUM 


i FILLER 
4 to 6 spouts 
Production capacity up 


to 30° containers per | 

minute, 

Particularly suited for 

companies with modest 
z packaging requirements, 


Ballbearing casters per- 


mit moving the filler 
anywhere. Low in cost 
and simple to maintain. 


Ideal auxiliary filler. 

@ Quick changeover from one ounce to quarts. 
Fills directly from floor level reservoir. 
Equipped with its own motor and vacuum pump. 
Fills all foamy and still liquids. 

Extremely compact, occupies little floor space 


rite Dept. MP-7 for literature on complete 
MRM line. 


mrm company, inc. 
191 Berry: Street, Brooklyn 11, N. ¥. 


Manufacturers of a complete line of fully 
automatic and semi-automatic filling equipment 


and fully automatic labeling machines. 


Re RE ee 














COTTON “An Ounce of 


Flock Creates 


FLOCK @ Pound of 


Allure” 

















Write for Samples, Color Cards 
Jastruction Manval and Prices 


CLAREMONT WASTE MANUFACTURING COMPANY 


The Country's Largest Manufacturer of FLOCK 
CLAREMONT, NEW HAMPSHIRE 








Your Products 
Show Up Better 
in Cellophane 
and Plastic 
Packages 


Most economical way to merchan 
dise and increase sales! Ide al for 
packaging candies, lollypops, cook 
ies, nuts, toys and novelties. Tell 
us your problem we'll send 


samples and prices. No obligation 


Variety of stock designs . . Oi 


made to your individual require 


> x ments. 
~~ ¥ aah Christmas Stockings 
= ‘ & 
fy 


6” to 60” 


. clear . . colored . . printed 

Z’ Write for illustrated literature showing 

. Zz novelty packaging for every season. 
STAR BAND COMPANY, Inc. Portsmouth, va. 


The South's Largest Creators of Plastic and Cellophane Novelties 
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Two-case unit cheaper to handle 


{4 two-case unit load for canned 


beer has greatly reduced handling 
costs tor export shipments from the 


Milwaukee. The 


photo shows the package assembly 


Blatz. Brewing Co., 


line, incorporated into the firm’s ship 
ping operation, where two 200-lb.-test 


corrugated cartons each carrying 


twenty-four 12-0z. cans of beer, are 
20-second 


strapped together in a 


operation. Two loops of X-in. steel 


strap, 15-gauge, are used, secured 
with a mounted tool which combines 
the tensioning, sealing and cutting 
operations in one action. This idea has 
reduced handling costs and has also 


cut loss from damage and pilferage. 


Crevit: Steel strapping and closure tool, 
Acme Steel Co., Chicago 


Free design help 


Confectioners and others who are 
bulk buyers of Walter Baker choco 
late have been offered the services of 
a “Package Design Clinic” to analyze 
their retail package designs. The free 
counseling aid has been founded as a 
new phase of promotion by General 
Foods Corp., Inc., for its Walter Baker 
Chocolate & Cocoa Div., Dorchester, 
Mass. The company believes that this 
is the first such service offered by a 
manufacturer for its bulk-buying cus- 
tomers. 

Package appraisal will be by a 
three-man panel, headed by Donald 
Deskey of Donald Deskey & Associ 
ates, New York. Other panel members 
are Fairfax Cone, president of Foot, 
Cone & Belding, and William R. Baker 
Jr., president of Benton & Bowles, Inc., 
both of New York. 

Bulk buyers of Walter Baker choco- 
late may submit two product packages 
per year for appraisal, after filling out 
a confidential application blank which 
asks 12 pertinent questions about the 
product, its market and the particular 
sales objectives. The panel will return 
a critical analysis of the package 


design. 





Max. print. width 
Max. Web width 
Min. Cyl. Circum 
Max. Cyl. Circum 
Production speed (with 
rewound roll delivery 


Note 

Lorger sizes 
built to 
specifications 


CHAMPLAIN COMPANY. INC. 


88 LLEWELLYN AVENUE, BLOOMFIELD, N. J. 


Finest Quality 


multi-color rotogravure 
at higher speeds 


The standard Champlain Rotogravure 

Press assures precision registration at high 

speeds by electric push-button control or 
automatically by Champlain electric eye 
control. Highly volatile, fast-drying inks 

may be used thanks to Champlain’s pat- 

ented “Speedry” fully enclosed ink foun- 

tain. Hydraulically controlled constant web 
tension from unwind through to rewind is auto- 
matic. Paper, board, cellophane, pliofilm, foil, 
glassine are handled with ease, and coatings, 


CHICAGO OFFICE: 520 N. MICHIGAN AVE., CHICAGO 11, ILL. 
Champlain manufactures a complete line of roto- 
gravure, aniline, rotary letterpress and allied 
equipment for packaging and specialty printing. 
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varnish, metallic and gloss inks as well as standard 
gravure inks may be used. Send for complete 
details on top quality printing at highest speeds. 


@ 


ha 
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Light-weight strength 

A light-weight wirebound wooden 
box is being used successfully as a 
shipping container for precision-built 
dentists’ operating chairs by Childs 
Mfg. Co., Johnstonville, Ga. The com- 
pany reports that it has shipped 


hundreds of these high-gloss-finished 
chairs to all parts of the U. S. and 
overseas in these light-weight con 
tainers with no damage due to con- 
tainer failure under ordinary shipping 
shocks and strains. 

The container, a nail-less, wrap 
around wirebound box, is tailored to 
the measure of the metal chair which 
is shipped fully assembled, with cas- 
ters and swivel backrest in place. 
Packing requires only minutes tor 
each chair. Starting with the bottom 
of the box, the employee places a 
paper-covered excelsior pad on bottom 
and puts chair on this. Wrap-around 
mat is then folded around three sides 
of chair and two special veneer panels 
are laid across the chair seat. These 
two panels fit snugly under a contin 
uous cleat on the inside of the wrap 
around shell, as the photograph illus- 
trates, and hold the chair firmly 
against hopping. They also grip be- 
tween them the vertical column which 
supports the chair’s backrest. Packing 
is completed by sliding the lid into 
place and folding the last section of 
the wrap-around mat into place. The 
mat’s binding wires are twisted to- 
gether to complete closure—the cleats 
on the mat’s inner surface at top, bot 
tom and at seat level hold the lid, 
bottom and special intermediate 
panels locked into place. Despite its 
apparent lightness and simplicity, the 
containers have proved themselves 
satisfactory for protection of chairs fin 


ished in high gloss nickel chrome 
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We'd like to 
demonstrate with 
Testing Samples. Why 
not write us today? 


Here's a 


Laminated 
Material 


Practically everybody concerned with 
protective packaging has moisture 
problems. Indeed, the control of mois- 
ture—its retention or exclusion—is the 
greatest single function of protective 
packaging today. 


Rhinelander glassines laminated with 
special waxes have long been regarded 
as among the best moisture barriers 
known. 


And now we are proud to announce 
the development of a new manufactur- 
ing technique by which we are pro- 
ducing laminations of extraordinary 
moisture tightness. Probably better 
than any you have seen. 


~ Rhinelander 


PAPER COMPANY 


Rhinelander, Wisconsin 








CLASSIFIED ADVERTISEMENTS 


Modern Packaging reserves the right to accept, reject or censor classified copy. 
EMPLOYMENT °* BUSINESS OPPORTUNITIES * EQUIPMENT (used or resale only) 





MACHINERY FOR SALE 


FOR SALE: 1-Type A i 1-Type B Transwrap 
Machines; 2-Brightwoe Box Machines, with 
collapsers; Sid. Ba Self- Adjusting Gluer 
Sealer & ¢ Pp. ; Pneum Packag- 
ing lat poe pe; Pi ic 
Capper; Capem Sit Cappe Vacuum & Gravity 
Fillers, S/S fitted; Stokes & Colton Auto. Tube 
Fillers & Closers. Only a partial. list. 5 

ye inquiries. Consolidated Products 

16-20 Park Row, N. Y. 38. BArelay 


FOR SALE: Semi-Automatic Cellophane Wrap- 
Machines ’ i 


SP. 
MP 
s are readily adjustable for 
sizes and rapic 
over $1500 for » 
$ MST roll cello- 


Box 367. Modern Packaging. 





MODERN REBUILT EQUIPMENT AT a 
ME NDOU S SAVINGS: International 5S. 
© : ler. asian 
€ utomatic Pp . CRCO 
New w Way MH Wraparound IL aha ler. Stokes 
and Smith A Transwrap Filler. Cap 
Rotary Capper. Island 
Bottle Unser 
2. G6 and Heé Au Powder 
Triangle -Tri-Pak G2C€, A6CA 
mathe ad S. S. Filler. Knapp 429 and 
Closers. Pony ML a M. Label- 
es. P Seale Auto. 
60 and 10 per 
A. Jones Automat 











SPEED-WRAP Model SW- 
2103. Excellent ¢ i rie eye, double 
nd one -. A bargain. 
o " 7 35th Street, New 

. LAckawanna 4-1478 


FOR SALE: Acetate box equipment. One rer ert 
draw press complete with f] 

dies at $2,000.00. » Maxam er oh 
with ch s for 3 e sizes at 00.00 au like 
new the Munson Bag Company, 1366 West 
117th Street, Cleveland 7, Ohio. 


HELP WANTED 


SALESMAN WANTED 
parent plastic boxes 
our disp 

covered 

$250 W 


FACTORY MANAGER WANTED: 
plant packaging dried beans, peas. 
bags——please state full 
tly confid 
party. Box 


QUALITY CONTROL TECHNICIAN WANTED: 
Rapidly expan a. large southern corrugated 
box plant has opening for quality control tech- 
to act as assistant in charge of depart- 

. Must be fully acquainted with production 


kept strietly con- 
Box 366, Modern Packaging. 


SALESMAN: Progres 
new factory has 


converter with modern 
for several men. No 
e are co rters 

and xf e, glassine, pelyethyl- 
ene and pliofilm in the form of bags, rolls, and 
sheets. Our prices are most competitive and 
quality is te ch. In reply give age, experi- 
ence, present carried, territory covered, 
ete. Box 356, Modern Packaging. 


nto s 





SALES REPRESENTATIVE 
producer of polyethylene tubing and 
s seeking representatives on com- 
basis to solicit transparent film to 
rs and other industrial us: 
perie 


h ay - 
resent ed. Reply Director of 
361. Mode rn Pac kaging. 








PACKAGE DESIG — pading manufacturer of 

eorrugated ¢ the New York Metr 

for a age d 

design f packag 

packaging materials for merchandis 

protection, and sales appeal. Fin ' 

for right man. Box 369, Modern 
Packaging. 


DEVELOPMENT ENGINEER: Familiar with the 
formulation and application of resinous ma- 
teria surfa coating. Experience in the 
applica aterials to continuous webs 
highly . Submit complete resume, along 
with ree snapshot and salary requirements. 

i starting salary, desirable employee 

s. Box 344, M ‘z- 


TECHNICALLY TRAINED eae 


wanted by packaging mat 
Good oppertunit 
y 


ng. © ene 
ents and bake rences. Box 371, 
Modern ieee kaging. 


operate coating and 

established Chicago 

. Grand opportunity with top wages to 

match, State full particulars. Box 360, Modern 
Packaging. 





SALES MANAG ER 


e 
sales nationally 
patented paper which 
« rt 


exclusively 
prevents rust by 
ps nusual opportunity for ca- 


. Knowledge 
Liberal bonus and e 
‘full details to Perse . 
Nox-Rust Chemical ¢ orporation 
2429 South Halsted Street 
Chicago 8, Ilinois 











G ok ASS exer at Good opportunity for one 
food packer and proprietary 
»ntainers in the 


giving experi 
formation. Box 


other tinent in- 
Modern Packaging. 


WRAPPING MACHINE MECHANIC: Skilled, for 
, t bakery near New York City 

d on Hayssen machines. Guar- 

44 hour week, h pay, good working 

any benefits. Write stating age 

py experience. Box 3, Modern Packaging. 


SITUATIONS WANTED 


REPRESENTATIVE: 

ing m facturers of p 

ing materials or equipment St. Leuis and 

i > mile radius of St. Louis. 14 years 
this area. ¢ r rage assured 
n Packag 


MANUFACTURERS 
ii . 


Inter- 
es res a 


on 
Box 368, Mo 


MISCELLANEOUS 


2 ANTED: Plastic scrap and rejects in any form. 
ulose Acetate, Butyrate, Polystyrene, Vinyl 
yethylene, " e pay top prices for clear, 
pred and p serap any quantity. Box 

362. Modern Packaging. 


FOR SALE AT CLEARANCE PRICES: Paper 
backed foil, gold, red, dk. blue, It. blue, 30 
B 8%" wide rolls: 80 reams. . silver, floral 
3 wide 4.200 Ibs. 

i 26” e rolls: 2 
nbosse: i: 


WANTED « 
abel 


r. Cap 


Slitter, Packaging Line, 
Mixer. Box 363, Modern 
rkaging 


WANTED: PLASTIC SCRAP—Cellulose Acetate 
and rigid vinyl sheet scrap in any quantity. Also 
Polystyrene, Acetate, Butyrate molded rejects, 
scrap and excess molding powder inventories 
Box 364, Modern Packaging. 





All classified advertisements payable in advance of publication 


Up to 60 words 
Up to 60 words (boxed) 


$10.00 
$20.00 


Up to 120 words. . 
Up to 120 words (boxed) 


$20.00 
$40.00 


Up to 180 words 
Up to 180 words (boxed) 


. $30.00 
. $60.00 


For further information address Classified Advertising department, Modern Packaging, 575 Madison Ave., N. Y. 22, N. Y. 
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WANN PANS Jia 
Right! 4 
aa | & Ne wl 


ote ge atte pre-tested to S SMOOTHER 
-_— ra .\ METAL CORNERS 
NOW IN 


om \ Cas “ee 6€©6h COLORS 


Now Zumbiel makes boxes using the better 
patent metal stay which is less fragile and 
doesn't snag. The stay clinches better, lies 
flatter and smoother, leaves more space 
for printing. Metal comes in choice of 
colors to beautify your box 


Or you can apply stays by using machine 
you have and using adapter 


Or—secure from us a modern machine for 
easy setting up 


For better utility and selling punch! 


SET UP 
FOLDING 


Over 
Precision-constructed for . TRANSPARENT 
dependability through The years. ) MAILING PRONG 75 mee 


a" CORNERED 


INWANINI VANS CRIME ETAL TT | c.W. LUMBIEL COMPANY > een 


* OLC. Corp. 








—e \\\ \\\ ONY) 


HY} 
ere Can T purchas Each month, the Readers’ Service Department of 
$e me 


OF nn ad MODERN PACKAGING answers scores of questions for 
“We need a tube which will...” our readers. Questions range from simple requests for in- 
ifs formation about the manufacture of a can, machine or box 


»? 
, package: 
design my Ppa ‘a to requests which demand detailed, technical answers 


ee oe 
auans coking ck? With their extensive files, reference library and wide knowl- 
\em is a st edge of packaging materials, machinery and procedures, the 
“Qut pro? mart members of the Readers’ Service Department can usually 
supply the information you request. In addition, the tech- 
nical and editorial staffs oo MODERN PACKAGING are at 
their disposal for attending to questions which are particular 
“sticklers.” 


“Y ho can de 





If you have any questions, feel free to forward them. There 
is no charge or obligation for this service. Address—Readers’ 
Service Department, MODERN PACKAGING. A complete 
reply to your inquiry will be sent promptly. 


MODERN PACKAGING 
PSHM PURIATION 


575 Madison Avenve New York 22, N. Y. 
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Acme Backing Corp. ... . o« 
Aluminum Company of America 152 
American Can Co. d 
American Cyanamid 
Plastics Department 
American Tape Printer Co. ... . 
American Viscose Corporation, 
Sylvania Division 
Anderson Bros. Mfg. Co. ...... 
Angier Corp. 
Arkell and Smiths 
Armstrong Cork Co., ¢ 
Closure Division 


Company, 


Bagley & Sewall Company, The . 
Bartelt Engineering Company . . 
Bee wd Saepepy *s, Machine Corpora- 


tio 

Bemis tine. Bag Company 

bensing Bros. and Deeney Sales 
Company 

Bernadin Bottle 
Ine. 

Betner, Benj. ¢ 

Black-Clawson Co., The , Dilts Ma- 
chine Works Division 

Braun, W., Co. 

Brown C ompany 

Burt, F. N., Company Ine. ..... 


Cap Company, 


Cameo Die & Label Company ... 
Cargo Packers Incorporated ... . 
Celanese Corporation of America, 
Plastics Division 
Celluplastic Corporation 
Central States Paper & Bag Co. 
Champion Paper And Fibre Com- 
pany, The 37 
Champlain Company, Inc. 
Chaspee Manufacturing 
pany, The 
Chester Packaging Products Corp. 171 
Chisholm-Ryder Company of Pa. 178 
Claremont Waste Mfg. Company 206 
Classified 210 
Cleveland Container Co., <. 
Consolidated Packaging Machin- 
ery Corp. 
Continental Can Company 
Creators Art Service 
‘romwell Paper Company 
‘rown Can Company 
‘rown Cork & Seal Company ... 
‘rown Cork Specialty Corp. .... 
‘ylinders Ine. 


Dexter Folder Company 
Dilts Machine Works Division, 

The Black-Clawson Company 1 78 
Dobeckmun Company, The 5 
du Pont de Nemours, E. L., & Co. 

(Ine.), Acetate 
du Pont de Nemours, 

(Ine.), Cellophane 
du Pont de Nemours, 

(Inec.), Polychemicals 
Dusenbery, John, Company, Inc. 


Eastman Kodak Company 

Economic Machinery Company, 
Division of Geo. J. Meyer Man- 
ufacturing Co. 159 

Empire Box Corporation . 161 
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Selling is a setup...in Vuepak 


These new folding boxes are quick to 
sell. 


Made of clear, sparkling Vuepak cellu- 
lose acetate, they may be packaged flat 
for shipping and storing . . . yet take 
less than five seconds to assemble and 
fill by hand. 


And you know nothing sells the quality, 
the desirability of your product faster 
than a glamour-package of Vuepak. 
Repeatedly, products packaged in boxes 
of Vuepak have outsold competitive 
products packaged “blind” by four-, 
five-, six-to-one, and even more. 


Thus, packages of Vuepak are highly 
practical for low-cost, popular- priced 
items. For as sales increase, unit pack- 
aging costs drop. 


Good reason to investigate Vuepak for 
your packaging today. See your box 
supplier; or write Monsanto for full 
information. Also, send for your free 
copy of Monsanto’s report to man- 
agement on packaging in plastics. Ad- 
dress: MONSANTO CHEMICAL COMPANY, 
§ Plastics Division, Room 4111, Spring- 
> field 2, Mass. Vuepak: Reg. U.S. Pat. Off 
en 
i Free—send for your packaging report today 
hie 
Vuepak tells it, sells it fast... at a price you can afford for packaging 


MONSANTO 


CHEMICALS ~ PLASTICS 





Low-cost Flat-Pak* packages fabricated of 
Vuepak — Monsanto's rigid, transparent cel!u- 
lose acetate packaging material—by Acetate 
Box Corp., 259 Green St., Brooklyn, N. Y. 


*Patent applied for. 
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bt for movie queens alone. Practically any 


packaged product can be glamorized by giving it a colorful, modern 


carton, styled to accentuate sales appeal. 
Michigan’s exacting quality standards and complete carton production 
facilities enable us to give your cartons the kind of a glamour treatment 


that is most stimulating to sales. 


MICHIGAN CARTON CO. + BATTLE CREEK, MICH. 
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MAKE SALES GROW FASTER 


" SUGAR NET wt 12 ots 


Full-color product illustrations reproduced 
by Shellmar’s Colodense gravure process bring a new 
third dimension to food packages. These beautiful ‘picture packages” 
reproduce your product in all its natural goodness and have the unmatched 
eye-attraction that builds customer confidence and makes sales grow and grow. 
The Winter-Garden Company, Inc., like many other leaders in the fresh frozen food 
field, selected Shellmar “picture packages”’ to protect and sell its fine product line. 
The success of the package is best measured in the growth of the Winter-Garden 
line from several items to a complete selection of vegetables and fruits. 
Put your product in a Successful Package Creation that will spark sales 
from the beginning. Consult a Shellmar Packaging 


Counselor—he will be glad to help. 
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